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Rough Proofs 


According to the ads, Bing 
Crosby appears “in person” on a 
transcribed radio program. This 
should be good news to the juke 
box and phonograph owners 
throughout the country. 


+ VF F 
Pilots of TWA are asking for 
salaries of over $1,000 a month. 
What would happen to the 
churches if all of their sky pilots 
demanded the same rate of com- 
pensation? 
¥ F F 
‘Reminiscences of the days in 
which its founder lived will fea- 
ture the new magazine ads of the 


Blatz Brewing Company. For 
brewers and distillers, nothing 
supplies the magic advertising 


touch like the good old days. 


vvsy? 

The Chicago Times ran a full- 
page ad in ADVERTISING AGE, in 
which, if you looked at a black 
and white reverse plate laid out 
in grill formation, you saw gray 
spots. What were they, traffic 
cops? 

7 VY FF 

The Pittsburgh Sun - Telegraph 
estimated the city’s loss in the 27- 
dav power strike at $300,000,000. 
Now the union’s research depart- 
ment can figure out who got the 
money. 

7, 

The moving bumper writes, and 
having writ, moves on, according 
to the plans of a Milwaukeean to 
convert the back sides of automo- 
biles into an advertising medium. 


" 7 
“Where did you come: from, 
baby dear? Out of the nowhere 
into the here,” will no longer be 
quoted so extensively, now that 
Hygeia is running an authoritative 
series of articles on pregnancy. 


7, FY 
Advertisers who use Hygeia to 
reach prospective mothers may be 
convinced that this is the most 
effective way to precondition the 
prenatal market. 


** 9 
“In the first and final analysis,” 
says Station WSM, “we have only 
one boss: the listener.” 
But sometimes the FCC holds 
his proxy. 
= = 
DPI shows an idea man smil- 
ingly visualizing a whole line-up 
of bathing beauties. 
That’s not an idea, it’s an ob- 
session, 
7, += 
Copy for “The Best Years of 
Our Lives,” says the Creative Man, 
proves that “even motion picture 
advertising can be fresh and in- 
teresting.” 
Did you have to say “even”? 


= } 
“Don’t let bad text your temper 


mar, we make corn taste like 
caviar,” warbles an advertising 
typographer. 


Don’t forget, though, a lot of 

people still prefer corn. 
7. FF ¥ 

An agency advertises for a man 
who “enjoys really hitting the 
ball.” 

Everybody does — it’s only the 
pop-ups that hurt. 

Copy Cus. 


Shoe Industry 
Gains Decontrol: 
Faces New Hurdles 


Cuicaco—More than 15,000 shoe 
buyers and about 600 manufactur- 
ers at the National Shoe Fair here 
Oct. 28-31 saw what many con- 
sidered a prime cure for industry 
ills when Reconversion Director 
Steelman directed OPA to remove 
price control from all shoes, hides, 
skins and leathers. 

OPA officials predicted that 
prices would rise at least 20%, but 
shoe men felt that there would be 
more shoes—and more competi- 
tion — which would eventually 
bring prices down. 

Major complaints of the indus- 
try have been aimed principally at 
tanners who, many buyers and 
manufacturers feel, have 
holding hides as a result of OPA 
ceilings. It appears that tanners 
who have been accused of hold- 
ing as many as 3,000,000 hides, 
can probably sell now, unhamp- 
ered by price ceilings. 

U. S. shoe manufacturers are 
believed to be making more shoes 
than ever before, but it also ap- 
pears that more synthetic mate- 
rials than ever before are re- 
placing leather. However, most 
buyers declare somewhat sadly 
that the public is not too appre- 
ciative of leather substitutes. 

Those who feel that decontrol 
of leather will be a panacea for 
shoe industry ills will probably 
learn unhappily that there are 
such hurdles still ahead as a 
shortage of lasts, one of the basic 
needs of the entire industry. 


Last Production Lags 


Vulcan Corporation, with offices 
and plants in major shoe areas 
throughout the country, declared 
that makers of lasts have not been 
able to keep pace with the shoe 
industry due to bottlenecks in 
woods and kilns for drying the 
lasts. C. L. Hagerman, manager 
of Vulcan’s Brockton, Mass., plant, 
said that while Vulcan’s volume 
of last production is about equal 
to that of 1940 and ’41, it is 
considerably below the current 
demand. 

He pointed out that there are 
only about 25 last makers in the 
U. S. and that virtually all of 
them are short of skilled labor. 
Training men to make lasts takes 
considerable time, he said, and 
there seems to be little inclination 
on the part of younger men to 
enter the business. Scarcity of 
turning lathes makes it extremely 

(Continued on Page 87) 


Up to Date Market 


Data. See Information 
for Advertisers, Page 12. 
Other features: 


Ad-libbing .......... + 
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been | 


Drys Sue CBS 
for $15,000,000; 


| 


~ Announcing the groct new STINSON VOYAGER 


as 


SSS Agency Executives’ 
The proved plone - improved fr 47 a4 

=. _ Opinions Vary 

: on ANAN Plan 


Frequency Discounts 
Reported to Range 
from 2 to 16% 


NEw YorK—First presentation 
of rates and plans of the Ameri- 
can Newspaper Advertising Net- 
work before 60 media executives 
of New York advertising agencies 
here Oct. 28 brought mixed reac- 
tions, AA learns from a cross- 
section of executives of both large 
and small agencies who partici- 
pated. 

Although some media directors 
liked the ANAN’s frequency dis- 
count structure, announced for the 
first time at the meeting, because 
they believed it would increase 
advertising volume and effective- 
ness, others regarded it as an at- 
tempt to “dictate” to advertisers 
as to how and when they should 


IN TWO MODELS—Stinson Division's 

“Flying Station Wagon" gets a men- 

tion in this four-color magazine page 

featuring the ‘47 four-place Voyager 

150. The "station wagon" carries pilot 

and 600 eer (Story on Page 
ot. 


Seek to Close Net 


LOUISVILLE—In behalf of “the 
boys and girls of Kentucky and 
the nation,” a $15,000,000 damage 
suit has been filed in federal dis- 
trict court here against the Colum- spend their money. 
bia Broadcasting System. Plain-| Some felt that the merchandis- 
tiffs Henry M. Johnson, president|ing and research help which 
of the Kentucky Sunday School|ANAN will offer on 318 major 
Association, and the Rev. Sam counties throughout the country 
Morris, “The Voice of Temper-|is “a step in the right direction.” 
ance,” also seek dissolution of | Several, however, criticized ANAN 
CBS. |for starting sales efforts before its 

The suit seeks relief from al- | “package” of markets is complete. 
leged unjust discrimination in 38 Markets Covered 


CBS’ selling choice radio time to 
They pointed out that, although 


Schenley Distillers Corporation | 

and brewers, while refusing to|the basic “package” is intended 

sell time to church and temperance to embrace newspapers in 63 mar- 
(Continued on Page 86) (Continued on Page 6) 


Last Minute News Flashes 


MacFarland, Aveyard Resigns Celotex and Omar 
Cuicaco—Hays MacFarland revealed Friday that MacFarland, Ave- 

yard & Co., after discussion with the clients involved, has decided to 

resign the accounts of Celotex Corporation, Chicago, and Omar, Inc., 


| Omaha (flour and bakery products), both of which it has had for sev- 


eral years, to concentrate its efforts on larger accounts. Neither Celo- 
tex nor Omar has yet appointed a new agency, and MacFarland, Ave- 


yard will continue to service them until new arrangements are com- 
pleted. 


Stores Promote Westinghouse Electric Blanket 

PITTSBURGH—Westinghouse Electric Corporation’s electric blanket, 
retailing at $49.85, got its first advertising by New York and Phila- 
delphia stores this week, but the company plans no promotion until 
early 1947. A company spokesman said shortage of materials made 
it necessary to delay national advertising, but that 14 New York out- 
lets and 4 Philadelphia stores will do local advertising until the first 
of the year. Fuller & Smith & Ross has the account. 


Sawyer Takes Over Work of Vick Accounts 

New YorkK—James P. Sawyer Associates, which set up shop in 
September with the Bates Fabrics, Inc., account, has been appointed 
to prepare copy for Alfred D. McKelvy Company’s Seaforth men’s 
toiletries, and packaging for Prince Matchabelli perfumes. Both Sea- 
forth and Matchabelli are Vick Chemical Company affiliates and 
Morse International accounts. Mr. Sawyer was a vice-president of 
Morse before establishing his own agency. 


Magazines Promote Crown Jewel Perfume 
NEw York — Prince Matchabelli, Inc., will promote Crown Jewel, 
first perfume it has introduced since Stradivari was launched four 
years ago, with color pages breaking in November magazines. Copy 
features the new perfume as “the perfume for the woman who wears 
real jewels.” Morse International, Inc., is the agency. 
(Additional News Flashes on Page 87) 


Public Relations Group 
Splits on Merger Action 


APRA Officers Quit: 
Executive Director 


Upheld by Board 


WASHINGTON — The_ spectacular 
growth of the American Public 
Relations Association, youngest of 
three groups in its field, suffered 
a shock this week in the quarrel- 
some resignations of two of its top 
national officers and three mem- 
bers of its 35-man board of gov- 
ernors. 

Charge and countercharge cen- 
tered on personalities of the re- 
signing officials, and upon Robert 
Harper, executive director and co- 
founder of the organization, who 
was accused of exercising dicta- 
torial control. 

The resignations were said to 
have been caused by Mr. Harper’s 
use of proxy votes to block a pro- 
posal by President George Mere- 
dith (American Association of 
Small Loan Companies) and Vice- 
President Richard B. Hall to set 
up a special committee to cooper- 
ate with other public relations 
groups. 

According to Mr. Harper, such a 
committee, in exploring the oft- 
discussed.public relations merger, 
might have usurped policy-mak- 
ing decisions vested in the board 
of governors. 


Harper Blasted 


Resigning officials contended 
that the proposed “inter-organiza- 
tion” committee was designed to 
meet the other groups on prob- 
lems of general interest to the 
profession, and that it would not 
have become involved in the 
merger. 

Mr. Meredith said he was un- 
willing to “head an organization 
which he could not control,” and 
asserted that “APRA was not being 
run according to its by-laws. Ap- 
pointments were made by the ex- 
ecutive director without consult- 
ing the president, executive com- 
mittee or board of governors. 
As a result of the proxies held by 


Coca-Cola Drops 
‘Spotlight Bands’ 


NEw YorK—Coca-Cola Company 
will end on Nov. 22 its sponsor- 
ship of “Spotlight Bands,” in 
which the orchestras of Guy Lom- 
bardo, Harry James and Xavier 
Cugat are being featured in a 
three-a-week series over Mutual 
Broadcasting System. 

The program, reported to have 
cost well in excess of $2,000,000 
annually for time and talent, has 
been broadcast for four years. 
During the war it originated from 
Army camps and naval bases and 
during eight weeks last summer 
it was sponsored by the Army as 
a part of its recruiting campaign. 

Coca-Cola has no plans at pres- 
ent for a replacement show, AA 
was told. Although the company’s 
sugar allotment is only 60% of 
1941 consumption, it was said, its 
advertising expenditures until now 
have not been reduced. 

D’Arcy Advertising Company 
has the account. 
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the executive director, members 
who came long distances to meet- 
ings found themselves out-voted.” 

On the other hand, Mr. Harper 
had a resounding vote of confi- 
dence from a majority of the ex- 
ecutive committee and members of 
the board of governors who met 
here Tuesday night to accept the 
resignations. 


Harper Praised 


As the committee polled the 
board of governors telegraphically 
on interim successors for the re- 
signing officers, it issued a five- 
page statement praising Mr. Har- 
per’s direction of APRA affairs. 

Denying all assertions of the re- 
signing officers of high-handed or 
dictatorial methods on the part of 
Mr. Harper, the committee major- 
ity wrote: “The executive direc- 
tor has, for nearly three years 
now, given freely of his time and 
talents, without any compensation 
whatever, to the development and 
maintenance of the effectiveness 
of the association, and has at all 
times, under existing and often 


trying conditions, consulted freely 
and voluntarily with available 
APRA officials.” 


Disagree on Merger 


The storm broke after a meet- 
ing Sept. 30, when board members 
present voted 9 to 8 to permit the 
president to appoint a committee 
to meet with representatives of 
other associations. 

Taking the position that only 
the executive committee should 
handle discussions touching on the 
long-considered merger with Rex 
Harlow’s American Counsel of 
Public Relations and Pendleton 
Dudley’s National Association of 
Public Relations Counsel, Harper 
voted nine proxies against the 
plan. 

In coming to Harper’s defense, 
the executive committee majority, 
and available members of the 
board of governors, claimed that 
most of the board members who 
proffered proxies did so with “con- 
siderable understanding” of the is- 
sue at stake, and that those ab- 
sent should have had the right to 


vote, as 
proxies. 

Among the board members who 
resigned was Leo Paulin, Wash- 
ington radio producer, who felt 
the use of proxies “had been 
abused.” “While it is undoubtedly 
legal,’ Mr. Paulin said, “it is rea- 
sonable to assume that many of 
them would have voted otherwise 
if they had been present to hear 
the discussions.” 


Other Resignations 


Mr. Paulin remains a member 
of APRA. At least three other 
board members have _ resigned, 
though it has not been possible to 
trace all resignations directly to 
the dispute. Resigning governors 
include Ken Brasted, public rela- 
tions director of the Rubber Man- 
ufacturers Association, and Ed- 
ward Gidding, Capitol Transit 
Company. 

Both Mr. Meredith and Mr. Hall 
deny that they plan to affiliate 
with other groups at this time, 
though Mr. Meredith said that he 
will become active again when he 


represented by their 


eBirreERBUG BREAKFASTS don’t breed leisurely reading habits. When break- 


fast is gulped . . . so is the breakfast newspaper. 


But when the coffee is sipped, as it is in the evening . . . then folks 


are in a frame of mind to read and digest your advertising message. They 


have both the time to read and the relaxed feeling that makes them recep- 


tive. Hoosiers, like other Americans, hurry to work but take it easy at the 


end of the day. That’s why, if you want to sell to Indianapolis and the 33 


surrounding counties, your only logical choice is The Indianapolis News. 


It’s why the great Hoosier daily . . . alone . . . does the newspaper job. 


THE INDIANAPOLIS NEWS | 


DAN A. CARROLL, 110 E. 42nd St., New York 17 


« J. E. LUTZ, Tribune Tower, Chicago 11 - 


—IN DAILY CIRCULATION 
—IN DAILY ADVERTISING 
—IN THE HEARTS OF HOOSIERDOM 


JOS. F. BREEZE, Business Manager, Indionapolis 6 


OWNING AND OPERATING RADIO STATION WIBC 


Advertising Age, November 4, 1946 


sees the possibility of one national 
organization for the profession. 

Mr. Meredith held the position 
that earlier merger talks had been 
thwarted last June by Rex Har- 
low, through premature publicity 
on supposedly off-the-record talks 
held in New York (AA, June 13). 

APRA, founded by Mr. Harper 
and its treasurer, Paul Bolton, in 
February 1943, has its national 
headquarters and oldest chapter 
or “forge” here. Other “forges” 
have been founded during the past 
year in New York, Chicago and 
Los Angeles. 


AFRA Talks End; 
Strike Votes Are 
Due This Week 


New York — Negotiations be- 
tween the American Federation of 
Radio Artists and the four net- 
works were deadlocked Oct. 28 on 
the basic issue of an AFRA de- 
mand that networks withhold pro- 
grams from stations considered 
“unfair.” 

Meetings have been called of 
the union’s membership in New 
York, -Chicago, Los Angeles and 
San Francisco on or about Nov. 8 
to vote on either a nationwide 
strike or a revision of the de- 
mands. 

Although negotiations between 
AFRA and the transcription com- 
panies are continuing, George 
Heller, executive secretary, told 
AA that “we are far apart’ and 
that since many issues involved in 
the transcription code are linked 
with the network code, a separate 
settlement was unlikely. 

The present AFRA contract, 
which expires Oct. 31, will be 
continued by oral agreement dur- 
ing the negotiation period. Any 
changes in the new contract will 
be made retroactive to Nov. 1. 

The disputed clause in the new 
contract provides that AFRA 
members be barred from partici- 
pating in any broadcasts to a sta- 
tion regarded as unfair to AFRA. 
By resolution adopted at its con- 
vention in Los Angeles, the AFRA 
negotiating committee is prohib- 
ited from signing any contract 
that does not contain this provi- 
sion without the consent of the 
membership. 

Because of the stalemate on basic 
issues, tentative agreement during 
the month of negotiations was 
achieved on only a few minor 
points. Even if the AFRA mem- 
bership backs down on its original 
demands, details of wage scales, 
hours and similar working points 
will remain to be worked out in 
subsequent negotiations. 


‘Fibber’ Heads Ratings: 
Sets-in-Use Hits 29.7 


The October 30 program Hoop- 
eratings report, released Saturday, 
found Johnson Wax’s Fibber Mc- 
Gee & Molly easily leading with 
26.8, followed by Charlie Mc- 
Carthy with 24.6, Bob Hope, 24.4, 
Bing Crosby 24 and Fred Allen 
23.9. 

Average evening sets-in-use was 
29.7, up 1.5 from the last report 
and up 1.6 from a year ago. Aver- 
age evening rating was 9.8, an in- 
crease of 0.7 from the last report 
and 0.8 from the same period last 
year. . 


3 to du Pont & Cahalin 


Munro Sales, Inc., Utica, N .Y.; 
Munro Products, Inc., Utica, man- 
ufacturer of a line of home sports, 
and McLaughlin - Millard, Inc., 
Dolgeville, N. Y., manufacturer of 
Northern White Ash Adirondack 
baseball bats, have appointed du 
Pont & Cahalin, Springfield, Mass., 
to handle their advertising. 


Names Friend-Sloane 


Maya Boleyn Associates, New 
York dance studio, has named 
Friend-Sloane Advertising, New 
York, to direct its advertising. 
Newspapers and regional maga- 
zines will be used. 


t 


Dudley Takes Bank 
Post: Ad Council 
Hunts New Liaison 


WASHINGTON — Both the govern- 
ment and the Advertising Council 
were hunting this week for some 
one to take Drew Dudley’s place 
as the contact between govern- 
ment informa- 
tion programs 
and the council. 

While Mr. 
Dudley’s__ resig- 
nation was not 
announced when 
it was filed sev- 
eral weeks ago, 
it is well known 
here that “the 
government’s ad- 
vertising man- 
ager” is going 
over to the International Bank 
for Development and Reconstruc- 
tion next week to assist Eugene 
Meyer, its president. 

The contact between Mr. Dud- 
ley and Mr. Meyer blossomed dur- 
ing last spring’s famine informa- 
tion program, when the former 
Washington Post publisher came 
to admire the public relations skill 
of OWMR’s director of media pro- 
gramming. 

With Mr. Meyer, who was a po- 
tent figure behind the famine 
emergency committee, Mr. Dudley 
arranged meetings between promi- 
nent government and industry fig- 
ures, and guided nationwide pub- 
licity for the drive. 


Assigned New Task 


Dudley’s current job as arbitra- 
tor of government information 
needs and contact with the council 
was set up by John Snyder just a 
year ago, when the council sought 
a new arrangement to replace the 
recently liquidated OWI. 

Working with a staff of less than 
a dozen, he continued to iron out 
conflicts in the programs of gov- 
ernment agencies, determine pri- 
orities, and inform the council of 
government information needs. 

His resignation comes just as 
the government and the council 
are planning what may become 
the greatest of the postwar infor- 
mation efforts, a campaign to rally 
all segments of the population be- 
hind sustained production. 


ABC Aids FM Outlets 


American Broadcasting Com- 
pany is making available a num- 
ber of standard broadcasts to its 
FM outlets, provided the programs 
are broadcast simultaneously by 
both AM and FM transmitters. 
Among the programs available are 
the Sunday Winchell, Pearson and 
Fidler shows, some newscasts and 
“Town Meeting of the Air.” 


Drew Dudley 


@ Please help avoid the 
hoarding or waste of 


THE MARTIN CANTINE COMPANY 
SAUGERTIES, N. Y.- 
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1946 


ING YEAR 


Plans are being made ... money is being appropriated . . . specifications 
are being written . . . throughout all types of institutions extensive re-equip- 


ern- 
uncil ping and modernization programs are being discussed. 
some 
lace 1946 is the planning year and while many institutions are endeavoring now 
—<¥ to bring their establishments up to the proper standard for the greatest safety, 
rams convenience and service to the American public, it is evident, because of lack 
incil. of supplies, that they must wait until 1947 to buy the greater portion of the 
Be i products they need to complete their plans. 
not 
when 
sev- 
ago, na 
own : 
“the *: 
; ad- i 
-an- ‘ 
ing 
3ank : “ a 
ruc- er 
gene \ “% o i ‘nl 
ia, \ \, ss r } ‘ - 6 a eres | ae . 
dur- YW — i : wg” 
isonaptll : AD «A 
ame SERVING ALL SEGMENTS > | 
kill ena 
ct or we INSTITUTIONAL FIELD ese YE AR 
| po- 
nine The coverage of INSTITUTIONS 
dley CATALOG DIRECTORY includes 
goa a Most manufacturers and producers agree that we are rapidly approaching 
oub- © Hotels a buyer's market and INSTITUTIONS CATALOG DIRECTORY with its vast 
: ro oe egal Seteiin amount of purchasing information, will play an important part in the market 
@ Industrial Cafeterias represented by the thousands of large institutions throughout the nation. It will “ 
—. : a Systems be placed on the desks of the important buying factors and will be instantly 
wen @ Resteurents Phantom view below shows arrange- accessible at that one all-important moment . . . when the order or specifica- 
ment variou: ecti withi * * . . 
we ° Office Balding INSTITUTIONS CATALOG. DIRECTORY. tion is being written. 
@ Clu 
- the @ Jobbers. Deaiers By placing your catalog material in this comprehensive buyer's guide, you 
" a will make certain that sizes, specifications, dimensions, capacities and other 
on @ Public Institutions information needed by the buyers, are constantly at their fingertips throughout 
gov- 1947. 
pri- 
il of , a S Ge INSTITUTIONS CATALOG DIRECTORY will enable you to capitalize more 
3 yam’ ’ Le a fully on your other promotional activities, such as advertising, personal selling, 
Be _ = = rere AE < trade exhibitions, as it will supply complete information on your products at a 
come Lar A mA es time when your sales material might otherwise be lacking. 
\for- vr — } | 
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field displayed for quick reference 
and simplified buying. 


2. CLASSIFIED DIRECTORY SECTION 
—Lists products used in all types of 
institutions, together with manufac- 


Low . 

Big turers of each. Cross-indexed for 
Bey greatest facility. 

Mg 


3. ‘TRADE NAME SECTION — Lists 
trade names of institutional products 


AK 


Catalog Page 
Size: 7x10” 


4. REFERENCE DATA SECTION — 
Showing codes, charts and other 
reference information of special im- 
portance to institutional operators. 


5. NAME AND ADDRESS SECTION— 
Contains complete name and address 
information on thousands of manufac- 
turers whose products are classified 
in Section 2. 


"INSTITUTIONS CATALOG DIRECTORY 


1900 PRAIRIE AVENUE, CHICAGO 16, ILLINOIS 
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BMB Gets Okay, 
Advice from NAB 
Board Resolution 


Cuicaco—The Broadcast Meas- 


the annual National Association 


temptation for misuse.” 

3. BMB must _ immediately 
prove to broadcasters that BMB 
is needed and desired by time 
buyers, and that it is a “valuable 
sales tool for use with local and 


| regional advertisers.” 
urement Bureau, which survived | 
| suggested to BMB: “Advertisers 


4. The following procedure was 


of Broadcasters’ meeting here de-|and agencies must have available 


spite some rebellious members’ 
protests (AA, Qct. 28), received 
a pat of approbation and some 


the data on percentage of listen- 
ers... for ready reference... and 


|BMB should establish a uniform 


stringent advice in a resolution by |determination of readership in- 


NAB’s board of directors. 


|tensity to meet the majority of 


Asserting that BMB can be an | agency requirements.” 


increasingly valuable instrument 
for the industry, and recommend- 
ing to broadcasters the “responsi- 
bility of making BMB a success,” 
the board nevertheless warned: 

1. That present BMB maps and 
coverage data are in need of re- 
finement and clarification, that 
standards of interpretation and 
application are needed to assure 
uniformity. “These criticisms .. . 
warrant immediate action.” 

2. Restrictions on the use of 
maps is urgent because “of the 


5. The broadcaster subscriber 
must be instructed on the use and 
misuse of BMB material with 
“additional material to expedite 
his employment of these data. . 
in such form as will be useful and 
understandable by the local ad- 
vertiser.” 

The board, feeling its “responsi- 
bility” to its membership, re- 
quested BMB to report at NAB’s 
next directors’ meeting on _ its 
progress in adopting these “sug- 
gestions.” 


Four A’s Votes 
to Continue Aid 
to Ad Council 


NEw YorK—The board of direc- 
tors of the American Association 
of Advertising Agencies, meeting 
here Oct. 29, voted to continue to 
underwrite the agencies’ share of 
$36,000 annually for the Advertis- 
ing Council for another year. 

The Four A’s annual meeting 
has been scheduled for the Wal- 
dorf-Astoria here next April 16- 
17. Meetings of the Pacific Coun- 
cil will be held at the Biltmore, 
Santa Barbara, Cal., Nov. 4-6; of 
the Central Council at the Hotel 


.| Continental, Chicago, Nov. 15, and 


of the eastern region at the Wal- 
dorf-Astoria Nov. 18. 

The board approved a new 
standard contract for spot broad- 
casting worked out with the Na- 
tional Association of Broadcasters, 
but withheld announcement of its 
features until its approval by NAB. 
Frederic R. Gamble, president of 
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the Four A’s, told a press confer- 
ence following the meeting that a 
standard contract for newspapers, 
magazines, farm publications and 
business papers has been in effect 
since 1920 and for transportation 
advertising since early this year. 

Some progress was reported in 
the Four A’s program for extension 
of the cash discount policy among 
media, four newspapers and 18 
business papers having adopted it 
in recent weeks. Developments in 
the association’s educational and 
examination program to attract 
high-caliber young people to ad- 
vertising agency work (AA, Oct. 
7) will be announced soon. 


Offers Book on Copy 


Mentor Press, New York, has 
published a revised (2nd edition) 
of “Proofreading and Copy-Prep- 
aration” by Joseph Lasky. + The 
656-page textbook and working 
manual shows the _ preparation 
from the “rough” copy to the read- 
ing of the final proofs. The price 
of the book is $7.50, postage pre- 
paid, and 50 cents extra outside 
the United States. 
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BUSINESS PUBLISHERS 


Francisco, 


.. with a capital $ 


automotive trade 
industrial equipment 


construction machiner 


pharmaceutical and a 


The reader of these magazines are the 
after year, not only buy U.S. products 
purchases made by others. 


That is — Selling with a capital $ 


Atlanta, 
Rio de Janeiro 


Los Angeles, 


It's time for the Annual Review Issues of B.P.I.C. specialized 
export magazines and that means an opportunity to get 


EXTRA PULLING POWER for your sales story. 


Importers, buyers and users of U.S. equipment look forward 
to these issues which contain reports of the year's achieve- 
ments and new developments in the industries served: 


Ned fields 


Both the editorial and advertising pages are filled with valu- 
able information for those actively engaged in these indus- 
tries. 


The special sales stories and Industry Achievement reports 
will be published again this year in the Annual Review Issues 
(January) of the magazines pictured at the left. 


eople who, year 
but influence the 


Advertising forms for the January issues close December Ist. 


INTERNATIONAL CORP. 


New York, Philadelphia, Boston, Cleveland, Chicago, St. Louis, Detroit, San 
Washington, 


Buenos Aires, Mexico City, 


Phoenix Papers 
Sold to Pulliam 


INDIANAPOLIS—When Eugene C. 
Pulliam helped found Sigma Delta 
Chi, professional journalism so- 
ciety, in 1909, while a student at 
De Pauw University, Greencastle, 
Ind., he thought journalism was 
a pretty good life work. He still 
thinks so. 

To prove it, Mr. Pulliam, who 
already owns an important stable 
of newspapers and radio stations 
in Indiana, on Oct. 25 acquired 
ownership of Arizona Republic 
and Phoenix Gazette, as well as all 
other interests of Arizona Pub- 
lishing Company. 

The sale, announced by Charles 
A. Stauffer, chairman, and W. W-. 
Knorpp, president of Arizona Pub- 
lishing Company, revealed that the 
two Phoenix dailies were sold to 
a new company, Phoenix News- 
papers, Inc., of which Mr. Pulliam 
is president; W. C. Worcester, 
vice-president, and N. G. Mason 
(Mrs. Pulliam), secretary-treas- 
urer. 


Myers, Hall Remain 


Sidney Myers, who was general 
manager of Arizona Publishing 
Company, will be assistant secre- 
tary-treasurer of the new com- 
pany and will continue to function 
with the publication. Bob Hall, 
who has been national advertising 
director for many years, will also 
continue in that capacity. 

Mr. Pulliam started his publish- 
ing career in Atchison, Kan., and 
returned to his native Indiana as 
publisher of the Franklin Star in 
1915. He now owns the Indianapo- 
lis Star and Muncie Star, acquired 
in 1944, to which he has recently 
added the Muncie Press; the Sun- 
Commercial, Vincennes, Ind.; Her- 
ald-Press, Huntington, Ind.; Sta- 
tion WIRE, Indianapolis, and 
WAVO, Vincennes. He is also a 
stockholder in WKBV, Richmond, 
Ind., and KPHO, Phoenix. 

He will continue to live in In- 
dianapolis and serve actively as 
publisher of the Star. 


Makes Discount Survey 


Results of a check of members’ 
listings in Standard Rate & Data 
Service by the Associated Business 
Papers, New York, shows that of 
the 130 ABP members 124 papers 
pay 15% agency commission and 6 
papers pay no agency commission. 
There are 99 papers which allow 
a 2% cash discount; 27 allow no 
cash discount; three papers allow 
a 3% discount if a year’s contract 
is paid in advance and one paper 
allows % of 1% cash discount in 
10 days. 


‘= OIL WEEKLY 


Cell 


TANGIBLE RESULTS OF 


PRODUCT IMPROVEMENT 


When the war with Japan ended, 
The Oil Weekly immediately put 
into operation its standing plans to 
follow its readers’ operations abroad. 
The editors of The Oil Weekly are 
traveling 200,000 miles a year... 
half of it by air over oceans and 
continents . . . to get real “‘local 
color” for the monthly International 
Feature issues. 


_It is significant that the paid for- 
eign circulation of The Oil Weekly 
today is 92% above what it was when 
the war ended, ; 

1946 editorial itineraries embrace 
Asia, Europe, the Far East, the Near 
East, the Southwest Pacific and fur- 
ther field work throughout the entire 
South American continent. 


The OIL WEEKLY 


New York Cleveland 
Chicago Tulsa los Angeles 
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BUY-LINES - 4 Nancy Sasser 


A Weekly Sponsored Column of Things Advertised and Interesting: 


7 Mm Cnby 
BUY:LINES « by Phil meat 


© A Weekly Sponsored Column of Things Advertised and Interesting. >, 


I 


UY-LINES + 4y Nancy Sasser 


A Weekly Sponsored Column of fhings Advertised and Interesting. 


3 EDITORIALIZED ADVERTISING COLUMNS 
offer you 


The Ingredients for 1947 Top Sales! 


EZVa4) 40% Coverage of United States Families with 14,197,241 (ABC) 
Weekly Circulation thru Country’s Leading Newspapers . . . 


L: 


EAST-CENTRAL GROUP Minneapolis Tribune Toledo Times SOUTHERN GROUP Nashville Tennessean PACIFIC COAST GROUP 
New York Herald Tribune : rane seven Toledo Blade New Orleans & Banner Los Angeles Times 
. Cincinnati Enquirer Columbus Dispatch Times-Picayune Florida Times-Union San Francisco Chronicle 
New York Daily News a ‘ ee . ' pean ill 7 
New York World-Telegram Indianapolis Star Springfield Union & Republican Houston Chronicle (Jacksonville) — Oakland Tribune 
Sitesi tiles Buffalo Courier-Express Worcester Telegram-Gazette Atlanta Constitution Norfolk Virginian-Pilot Seattle Times 
pea ; ‘a aad Rochester Democrat Portland (Me.) Telegram Ft. Worth Star-Telegram & Ledger-Dispatch Sager sine ernen 
ila phia Inquirer ent Cheeses Bridgeport Post-Telegram Sinisa: ties Chactette Gleerver San Diego Union & Tribune-Sun 

Detroit News St. Paul Pioneer Press Bridgeport Herald . . San Antonio Express Spokane Spokesman-Review 
Cleveland Plain Dealer & Dispatch , Memphis Commercial & Chronicle 

separe Syracuse Herald-American Appeal & Press Scimitar & News Shenae a , 
St. Louis Globe-Democrat Des Moines Register & Herald-Journal Pe eenix Gazette 

: Birmingham News Arkansas Gazette & Arizona Republic 
Boston Post & Tribune Dayton News & Age-Herald (Little Rock) Fresno Bee 
Boston Herald-Traveler Kansas City Star Charleston (W. Va.) Gazette Richmond Times-Dispatch Chattanooga Times Sacramento Bee (Eve.) 
Pittsburgh Press Milwaukee Journal Wichita Beacon & News-Leader & News-Free Press Long Beach Press-Telegram 
Washington Star Omaha World-Herald Providence Bulletin Miami Herald Tulsa World Tacoma News Tribune 


EULA Consistently High Copy-Readership like this’. . . 


MEN’S PRODUCTS A Parfoct Gift Tp! 


If it’s a very “special” and “sure- 
to-please” gift you're looking for... 
either for a Christmas present, for a 
birthday, or just to say “thank you” 
to your hostess for a marvelous 


LO? 
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this, worka@@l, SCHOBLE WAS os. 

hand to ne 
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BLE has _— an honored iy skill See i jn solid, concentrated. form, thi world OVer jy 
- signed Ne SCHOBLE rep , Cologne Compact is a practical sort hire 


1 recomm _, or su 


overseas CaP + Readers Who Have 


WOMEN’S Noted Read Some Read Most 
*From Starch Readership Studies on 


w— 15 %~AF4-% 20% ae " 4 
Newspaper Section in which Columns PRODUCTS *Full Survey Information 
Appeared. — Departacet and Drug Stores. on Request. 


oy: Le Aba Famous National Brand Names Like These... 


Frigidaire Goodyear’s Neolite Swift's Allsweet B in B Mushrooms Knox Gelatine 
General Mills Krene Betty Crocker Soups Glidden Paints Hormel Chili Con Carne 
—Flours Savex Union Bag & Paper Corp. Snider’s Catsup & Chili Sauce Gordon Hosiery & Underwear 
—Cereals French's Bird Seed Ovaltine Schlitz Beer Sunkist Lemons 

Helena Rubinstein H. J. Heinz Duo-Dustin Sheets Ry-Krisp Pacquins Hand Cream 
Spam Bisquick Tampax P.N. Practical Front Corsets Raleigh Cigarettes 
Burnett's Food Flavors Bonne Bell Gibson Greeting Cards Sergeant's Disinfectant Carey’s Salt 

“Scotch” Tape Nabisco 100% Bran Duart’s Ray-Du Fleet's Chap Stick Pal Blades 

L & H Stern Pipes Otis Underwear Eternol Tint Oil Shampoo Swing-A-Way Can Opener Ralston 

Nestle Baby Hair Treatment Monarch Finer Foods Personna Blades Viceroy Cigarettes Yardley 

Best Foods Van Houten’s Cocoa Sun-Maid Oraline Amolin Deodorants 

Dr. Scholl E-Z Mills Sani-Flush (Hygienic Products) Silver Sheets Gourielli 

Little’s Vegetable Flakes Chef Boy-Ar-Dee Ravioli Resinol Silvo 


CISTTEA YOUR product blended into one of 1947’s most 
asked for “BUY-WORDS” from Coast to Coast! 


For full information write to 


271 Madison Ave., New York 16, N. Y. 360 N. Michigan Ave., Chicago 1, Ill. 235 Montgomery St., San Francisco 4, Cal. 411 W. Fifth St., Los Angeles 13, Cal. 
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Agency Executives’ 
Opinions Vary 
on ANAN Plan 


(Continued from Page 1) 
kets, ANAN thus far has been 
able to announce newspapers in 
only 38 of them. The network is 
reported to have had definite re- 
fusals from newspapers in such 
cities as Buffalo, Cleveland, Oak- 
land and Richmond. This, it is 
explained, automatically excludes 
such one-newspaper cities as 
Kansas City from the list. 

Another criticism was on the 
ANAN definition of “leading news- 
papers.” It was emphasized that 
for certain products a paper which 
does not have the largest circula- 
tion may be the best buy. In New 
York, for example, one media di- 
rector said, the network offers two 


morning newspapers, but many 
food and drug advertisers find they 
can reach women better through 
evening papers. 

The much-discussed ANAN fre- 
quency discount structure was 
shown at the meeting but no 
printed material on it was offered 
to the agency men. They reported 
to AA, however, that it works on 
this basis: 

200 lines weekly: 2% for the 
first 13 weeks; 2% for second 13 
weeks; 5% third 13 weeks, and 
11% for fourth 13 weeks; 

300 lines weekly: respectively 
2, 4, 9 and 13% for the four 13- 
week periods; 


500 lines weekly: 2, 6, 10 and 
14%; 

800 lines weekly: 3, 7, 11 and 
15%; 

1,200 lines weekly: 4, 8, 12 and 
16%. 


The discounts, it was said, are 
earned only if insertions are 
placed during each week; also, 
that the specific discount in each 
quarter applies only to that quar- 
ter. For example, it was reported, 


the 6% second-quarter discount 
on 500 lines weekly applies only 
to the second quarter, and is not 
retroactive to the first quarter. 

The agency executives under- 
stood that an advertiser could drop 
up to 20% of the full list of mar- 
kets offered by ANAN and still 
earn the frequency discount on 
newspapers used. 


Proctor Advanced 


Dean W. Proctor, national ad- 
vertising manager of the Times 
and World-News, Roanoke, Va., 
has been promoted to assistant to 
the general manager of the news- 
papers. Arthur L. Wimmer, local 
advertising solicitor, succeeds Mr. 
Proctor as national advertising 
manager. 


Belongs to Associated 

Associated Advertising Agency, 
Cincinnati, handles the account of 
Frank Tea & Spice Company, Cin- 
cinnati, as of July 1, and not 
Keelor & Stites Company, Cincin- 
nati, as was reported in the 
October 7 issue of ADVERTISING 
AGE. 


— 


DONALD DUCOMB 


Young Philadelphian gets his start in an exciting hobby 


through the help of Charles J. Love, “The Pigeon Man,” 


of The Evening Bulletin. 


Sixteen-year-old Donald DuComb, like many thousands of Philadelphians, 
first learned about the amazing Homing Pigeon from Charles J. Love, the 
famous pigeon expert of The Evening Bulletin. Homing Pigeons are used 
by The Bulletin in emergency for fast delivery of news or film. 


Young DuComb now has thirty birds of his own and is breeding for 
young ones with the intention of setting some new pigeon racing records. 
He is a frequent visitor to the pigeon loft on the 11th floor of The 
Bulletin Building. 


The Bulletin’s Mr. Love, former president of the International 
Federation of American Homing Pigeon Fanciers, has held audiences from 
the ages of six to sixty spellbound with his talks and demonstrations. Last 
year more than seventy-five thousand Philadelphians heard him in schools, 
churches, clubs — 281 different meetings in all. 


Here is another extra activity of The Bulletin which brings this news- 
paper closer to the daily lives of all Philadelphians. Here is another 
explanation of why The Bulletin is the favorite newspaper of Philadel- 
phians . .. why they trust its editorial content... why they use its adver- 
tising columns as their reliable shopping guide. 


* * 


* 


The Evening Bulletin is Philadelphia's home newspaper. It is read by four out 
of five Philadelphia families. It has the largest evening circulation in America. 


IN PHILADELPHIA—NEARLY EVERYBODY READS THE BULLETIN 
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N. England Admen 
Argue Radio Ads 
at Movie Rates 


Fee Basis on Co-op 
Ad Drives Praised 
at Boston Session 


Boston—The annual session of 
the New England Newspaper Ad- 
vertising Executives was livened 
this week by spirited discussion on 
adoption of new shrinkage rules, 
whether radio advertisements 
should be billed at amusement 
rates, and what effect cooperative 
advertising will have on local ad 
budgets and on agency placements. 

To answer a series of questions 
from the floor, the association used 
a panel of experts including I. J. 
Rymal, New England manager of 
H. J. Heinz Company; Harold 
Cabot, Harold Cabot & Co.; Saul 
S. Scholder, advertising manager 
of John C. McInnes Company, 
Worcester department store; A. L. 
Johnson, advertising director of 
A&P’s New England division, and 
Marshall Duane, advertising di- 
rector for First National Stores of 
New England. . 

The question of radio space, still 
a painful one to many newspaper 
men, came to the fore when the 
panel was asked: 

“Should radio advertising be 
classed as ‘amusements’ and the 
theater rate charged by news- 
papers for space, to meet the 
country-wide protests of motion 
picture houses that the air pro- 
grams keep families home and are 
severe competition?” 


Reviews Required? 


As newspaper men debated the 
point, Mr. Cabot remarked that if 
radio were to be put on the same 
financial footing as movies, news- 
papers would be obliged to devote 
an equal amount of editorial ma- 
terial to describing and reviewing 
radio programs as is now devoted 
to motion pictures. 

“TIsn’t listing the programs to 
be broadcast enough?”’, one of the 
embattled newspaper admen chal- 
lenged, but Mr. Cabot’s comment 
quieted the discussion. 

On the subject of mat shrink- 
age billings, most of the news- 


papers were in agreement with the 
Newspaper Advertising Executives 
Association plan, although one 
newspaper advertising manager 
said his paper would not adopt it 
because “it complicates our ac- 
counting.” (The NAEA plan, now 
adopted by 600 dailies, calls for 
billing the exact amount of space 
ordered.) 


More Use Fee Basis 


In answer to the question, “Do 
cooperative advertising efforts cut 
local advertising budgets and will 
it affect agency placements?”’, Mr. 
Cabot said flatly “No.” 

The rising tendency of agencies, 
he declared, is to use the fee 
basis, steering away from the 15%. 
“The day when agencies work on 
the 15% with newspapers is over,” 
he asserted, and added that his 
agency had pioneered the trend. 
As a result, cooperative space will 
yield an agency at least 15% or 
more, he added. “We go further 
than the straight preparation of 
copy and we feel we must be com- 
pensated,” he said. 

(In New York, a spokesman for 
the American Association of Ad- 
vertising Agencies said it had no 
information regarding increased 
use of the fee basis in cooperative 
newspaper advertising, beyond the 
common use of fees by smaller 
agencies in dealing with accounts 
whose expenditure would not per- 
mit profitable operation on a strict 
commission basis.) 

New officers of the association 
elected at the meeting are Nelson 
H. Demers, Press, Middleton, 
Conn., president; I. R. Van Aur- 
men, Pawtucket Times, vice-presi- 
dent, and Gerald T. Higgins, Sun- 
Journal, Lewiston, Me., secretary- 
treasurer. Directors are Harold 
V. Manzer, Worcester Telegram- 
Gazette; E. Bartlett Barnes, Bris- 
tol Press; Andrew Bartlett, Ports- 
mouth Herald; O. S. Allen, Calen- 
donian-Record, St. Johnsburg, Vt., 
and John P. §. Doherty, Lawrence 
Eagle-Tribune. 


KSFO Promotes Campbell 


John G. Campbell, head of sales 
of the recording division of Sta- 
tion KSFO, San Francisco, has 
been appointed sales manager of 
the station. 


Ellis Transfers Culiner 


Jack Culiner, who has been in 
charge of the New York office of 
Ellis Advertising Company for the 
past two years, has returned to 
the Toronto office. 


to Wichita. 


drive, walk or ride. 


Southwest. 


With fanfare, horn tootin’ and all 
the trimmings, the National Safety 
Council Traffic Award was presented 
That means Wichita is 
the safest metropolis in which you can 


Wichita has always been known as a 
“safe” place to invest your advertis- 
ing dollar, especially when you use 
KFH, that Selling Station for the 


WICHITA IS A HOOPERATED CITY 


WICHITA 
CBS $000 WATTS. DAY AND NIGHT . 


THAT SOLID SECTION OF 
KANSAS’ RICHEST MARKET 


CALL. ANY PETRY OFFICE 
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Our critical shortages of food and housing 
have filled the nation’s press with conflict- 
ing stories—charges and countercharges. It’s 
high time to replace hot arguments with cold 
facts. In the new issue of The American Maga- 
zine, Hubert Kelley, former farm _ editor, 
answers Where’s the Meat? And H. R. Northup, 
leading lumber authority, answers Where’s 


the Lumber? You'll read facts about the food 
and housing crisis that have never been pub- 
lished before! You’ll learn when you can really 
count on a steady flow of meat—and what the 
real prospects are for relief from the housing 
shortage. Both of these authoritative arti- 
cles are under the same cover—the December 
issue of The American Magazine, on sale today. 


issues of the day. 


Where's the Meat? “ey 
Wivere’s THE Living 


ye HOME BARI typ 


into action! 


A MEATY TABLE OF CONTENTS 


More than 2,500,000 American families know where to turn 
when they’re hungry for authoritative information on vital 


For these two and a half million families—men and women— 
know that month after month The American Magazine brings 
them important articles, on important subjects, by people 
who can speak with authority. 


Where’s the Meat? and Where’s the Lumber? are a double- 
barreled example of The American Magazine’s editorial 
enterprise. That enterprise has built an audience of millions 
—millions of alert Americans—alert to new problems, 
alert to new products. And quick to turn their interest 
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Congress Okay 
Needed for Census 
Study, Capt Warns 


No Figures Until 
1950 Unless Plan 
Passes, Chief Says 


WASHINGTON — Unless the new 
Congress decides to approve basic 
Census Bureau _ reorganization 
plans, pigeon-holed earlier this 
year, Census Chief J. C, Capt sees 
little possibility of a Census of 


Business until 1950. 

This plan, which went back to 
committee after losing itself in a 
last-minute legislative crossfire, 
collects authority of the Census 
Bureau in a single statute, and re- 
vamps the schedule of the censuses 
to provide, among other things, 
concurrent Census of Business and 
Manufactures every five years. 

If the new Congress adopts the 
bill, Mr. Capt said in a letter to 
the U. S. Chamber of Commerce, 
a Census of Business and Manu- 
factures could be made to cover 
1947. 


Authority Essential 


Recent legislative events have 
convinced the department it would 
be futile to go ahead without the 
additional authority, Mr. Capt ex- 


plained. 

Mr. Capt’s comments, together 
with his promise that the basic 
legislation will be reintroduced in 
substantially the same form that 
was previously endorsed by busi- 
ness groups, was forwarded by the 
chamber to its trade association 
members. 

“Deferral of the Census of Man- 
ufactures and Business to 1947 
will not impair one of the original 
purposes of the legislation, namely 
the rescheduling of the bureau’s 
work throughout each decade so 
that it does not tend to concentrate 
at the end of the decennial period,” 
Mr. Capt observed. 

“As a matter of fact, although 
the bureau was prepared to take 
these censuses as early as possible 


after the close of hostilities, to 


Advertising Age, November 4, 1946 


establish measures which would 
reveal the extent of the changes 
resulting from the war, the addi- 
tional year which would be pro- 
vided by the revised legislation 
will afford the bureau an oppor- 
tunity to shade down its staff, lay 
more careful plans, and in general 
do a more effective job. 


Sees More Stable Pattern 


“Likewise, although it lacks the 
feature of timeliness in relation to 
the end of the war, the year 1947 
will probably present a more 
stable pattern of economic arrange- 
ments, since it can be confidently 
expected that much of the postwar 
readjustment will have taken place 
prior to that time.” 

Mr. Capt asked the chamber ex- 
ecutives to consider whether the 


wi} £E via D |jA uv 
™ 
‘~‘ 
SN 
» 
XN 
ie 
‘. 
= \ 
° \ 
\ 
‘. 
‘, 
? a 
+> 
\ ¢ A 
4 
sy oe 
be e 


AVERAGE NET PAID CIRCULATION 
FOR 6 MONTHS ENDING SEPT. 30, 1946 


DAILY 194,099 
SUNDAY 318,971 
ROTO 347,521 
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Denver jobbers. 


THE 
VER 


TRADE TERRITORIES 
of 60 major 
DENVER JOBBERS 


60 major jobbers operating out of Denver serve 
the richest markets of the Empire. The dominant 
circulation of The Denver Post coincides to a 


marked degree with the markets covered by 


POST 


The Voice of the Rocky Mountain Empire 


next Census of Business should be 
broadened to include such things 
as contract construction, insurance, 
real estate, transportation and 
other fields not covered by the 
established censuses of manufac- 
turing, agriculture and others. 

He pointed out that the 1946 
Census of Business, as submitted 
to Congress, would have included 
retail, wholesale and service 
trades, but would have excluded 
these extra businesses. At a total 
cost of $13,500,000, that census 
would have involved field enu- 
meration of approximately 3,000,- 
000 establishments. 


Would Systemize Operations 


The basic legislation which Mr. 
Capt is seeking systemizes the bu- 
reau’s operations; establishes a 
statutory basis for current report- 
ing and sampling work, and re- 
schedules the major census to 
eliminate peaks and valleys in the 
work load. 

“Every effort will be made to 
secure enactment of this legisla- 
tion early in the next session,” Mr. 
Capt said. If the effort is suc- 
cessful, the necessary funds will 
be requested in the form of a sup- 
plemental appropriation bill. 

“If this effort should fail, it ap- 
pears to be unlikely that a Census 
of Business will be taken prior to 
1950 when it is next specifically 
provided for under existing law.” 

Similar basic legislation, known 
as H.R. 5857, was reported favor- 
ably by the House census commit- 
tee last spring. Though it finally 
reached the House floor in late 
June, the measure was recom- 
mitted by a very close vote. 


Revion Appoints Golby 
Ad-Promotion Director 
Revlon Products Corporation, 


New York, has promoted Helen 
Golby, 


advertising manager for 
seven years, to 
director of all 
advertising and 
promotion. An 
advertising man- 
ager will be ap- 
pointed soon. 
Miss Golby 
embarked upon 
her advertising 
career as a copy- 
writer for John 
Lee Mahin, and 
Helen Golb later switched to 
— Y Kenyon & Eck- 
hardt. Her next post was with 
Harriet Hubbard Ayer, and! before 
joining Revlon, she was promo- 
tional manager for Prince Matcha- 
belli. 


IF YOU SELL 


Anything Used by Buyers or 


Producers of Printing 


. then YorKe’s Printinc Bu yer’s 
Hanpsook should be on your 1947 


schedule because: 


1. It is designed for buyers who spend 
more than $5,000 a year for printing 
or its allied services — paper, photo- 
engraving, typography, plates, binding, 
mounting & finishing, engraving, pho- 
to-printing, or mailing. 


2. It carries basic technical data about 
| the equipment, services, and _ special- 
| ties of graphic arts producers in the 
Greater New York area—more than 
2,800 firms are listed. 


3. It is being sold—not given away. (The 
| price is $15 a copy, $12 if ordered in 
advance for billing on publication early 

in 1947, $10 if check accompanies ad- 
vance orders.) 


| 
|For advertising rates and further de- 
| 
| tails about Yorke’s Printing Buyer’s 
| 


HANDBOOK write or phone: 


| 


| C. B. Yorke 
| Yorke Books Ine. Lynbrook, L. I. 
Lynbrook 9-7802 
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what has- happened to 
Women’s Group Leadership 


since the end of paper rationing? 


—a review »> 
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In the last paper-normal year (1941), Macfadden Women’s 
Group was first in circulation, first in advertising. 


No accident—this leadership—but the result of long years of 
editorial effort and experience. Macfadden Women’s Group is 
the oldest of the Groups, was the first to pioneer this type of circu- 
lation. For the entire 14 years of its existence, the Macfadden 
Women’s Group has set the pace in quality for the entire field. 


e Leading Women's Groups 


(1941 AVERAGE — 


TOTAL 


_ oe — - : : - ciecuLaTion® 
CL a oe 
MOUS ae. CORNET. - 
WOMEN'S GROUP “B” 2,609,129 


During the war years, the Macfadden Women’s Group main- 
tained its individual magazines and the great bulk of its 
editorial content. This policy, under paper-rationing, meant 
that circulation and advertising volume had to be held down. 


This resulted in a change in competitive position; for the two 
other publishers of leading groups had access to paper within 
their publishing operations through killing off second- and third- 
line titles. This procedure Macfadden Women’s Group could not 
follow; for tests made on each of the titles in the Macfadden 
Company indicated such a strong demand for all of them that 
it would have been bad business to “rob Peter to pay Paul.” 


Leading Women’s Groups 


1942 AVERAGE _ 


: TOTAL : 
: — GIRCULATION® 
WOMEN'S GROUP “BN tt” 2078068 
MACFADDEN WOMEN'S GROUP 2,677,276 
WOMEN’S GROUP "C” - 1,795,221 
: 1943 AVERAGE _. 
WOMEN'S GROUP “Bb” 3,101,992 
MACFADDEN WOMEN'S GROUP 2,925,291 
WOMEN'S GROUP “Cc” ‘ 2,588,091 
1944 AVERAGE 
- WOMEN'S GROUP “B“ 3,142,466 
SECOND MACFADDEN WOMEN'S GROUP 2,803,568 - 
WOMEN’S GROUP “Cc” . 2,593,297. 
1945 AVERAGE 
_ WOMEN’S GROUP “8” 3,407,687 
WOMEN’S Group “c” . 2,957,469 
MACFADDEN WOMEN’S GROUP 


2,750,515 


In the first six months of 1946, paper restrictions had lifted 
though paper was still scarce. Competition again ruled at the 
newsstands; the public had a free choice for the first time in 
many years. In this short period, Macfadden Women’s Group 
added over 500,000 circulation—the largest gain in the field 
and resumed its natural position as the leader. 


With its November issue, Macfadden Women's 
Group will print 4,080,000—the biggest print 
order in its history. 

This issue will also contain more advertising 
pages, more revenue, than any previous issue. 


Leading Women’s Groups 


FIRST SIX MONTHS OF 1946 


: TOTAL é 
1R LATI bd 
MACFADDEN oe a 
WOMEN’S GROUP 3,251,370 
WOMEN’S GROUP “B” 3,100,240 
WOMEN’S GROUP “C” 3,010,491 


igs 


The shifting positions of the Leading Women’s Groups are only 
of significance to advertisers whose appropriations allow for only 
one or two of them. To all others, the important conclusion is 
that Leading Women’s Groups have become a major medium 
for what is now the nation’s major market—the American Wage 
Earner. (See chart at right.) 


MACFADDEN WOMEN’S GROUP 


True Romances * True Love + True Experiences - Radio Mirror + Photoplay 


1941 BASE YEAR 
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Self-Regulation Works 


Recent meetings of media and 
other groups have resulted in re- 
newed demands for self-regula- 
tion of advertising practices in the 
public interest, as well as in the 
long-term interests of advertisers 
and media owners alike. 

This demand was voiced most 
seriously, perhaps, at the conven- 
tion of the National Association of 
Broadcasters, where the industry, 
smarting under the whiplash of 
the Federal Communications Com- 
mission’s recently issued “Blue 
Book,” took another look at itself 
and decided some of its practices 
could stand a little cleaning up. 

Every advertising man ought to 
be proud of the fact that his is a 
business which has never been too 
hesitant about taking a good, hard 
look at itself under a harsh light 
and then doing something about 
it. Self-regulation, in its cleanest 
and best sense, has been a part of 
the advertising structure for many 
years, one of its first and most 
successful manifestations being the 
Audit Bureau of Circulations. Now 
self-imposed rules about circula- 
tion practices, about acceptable 
and non-acceptable copy, about 
types and forms of research, about 
market measurement, and about a 
multitude of other things of direct 
importance to advertisers, are so 
numerous that they are no longer 
the subject of comment. 


It is important to remember, 
however, that self-regulation 
works best when (a) its frame- 
work is flexible and frequently re- 
viewed, and (b) when it is ade- 
quately enforced, through the me- 
dium of public opinion. This 
means that codes of practice and 
all rules and regulations govern- 
ing activities of advertisers and 
media must be reviewed periodi- 
cally in the light of new condi- 
tions, and that, similarly, all self- 
regulatory devices of interest to 
the public must be reasonably well 
publicized. 

We believe, for example, that 
radio 
than necessary because its lapses 
from good taste in connection with 
advertising are commonly and 
frequently pointed out to the pub- 
lic, while little is said about its 
codes of broadcast practice, its re- 
strictions on commercials, its con- 
trol over program content, etc. 

Enlightened self-regulation is 
the only sure way to prevent fur- 
ther regulation of the advertising 
industry—or any other industry— 
from the outside. And such self- 
regulation must be a _ constant 
process, accompanied by vigorous 
enforcement, induced largely by 
making sure that the interested 
public knows the rules of the 
game, as they have been laid down 
by the industry itself. 


Readership Studies 


Those who have followed the 
discussions of readership studies 
which have arisen before the Audit 
Bureau of Circulations, will be 
very much surprised if the ABC 
board reverses its present stand as 
a result of John Cornelius’ 
thought-provoking talk before the 
recent ABC meeting. The ABC 
board has gone thoroughly into 
the question of attempting to audit 
“readership” and has decided that 
such a procedure is out of its 
scope. We do not believe that it 
will reverse its position. 

Nevertheless, Mr. Cornelius, who 
is executive vice-president for the 


West of Batten, Barton, Durstine | 
& Osborn, has raised a point of| 


largely governed, in the case of 
printed media, by circulation fig- 
ures. 

This being the case, Mr. Cor- 
nelius wants someone to authenti- 
cate and coordinate such reader- 
ship studies, so that he and other 
buyers may be assured of their 
integrity and of their comparabil- 
ity with other readership studies. 
This seems a reasonable request, 
and it seems to us that if the ABC 
believes such a function is beyond 
its ken because it is primarily an 
auditing and accounting organiza- 
tion, then some other machinery 
ought to be evolved to do the job. 

As every segment of the field is 
beginning to discover, it no longer 


considerable importance and one | makes sense for two or more 
which cannot be allowed to die. He | groups or individuals to pursue 
says that readership studies are| the same general type of informa-| 


exerting more and more influence | tion with different 
| Comparability is important, and it 


on the purchase of advertising, 


and may ultimately have an effect | is 


techniques. 


usually fairly simple _ to 


on rate structures, which are now | achieve it. 


is suffering greater pangs| 


| 


| 


—Kansas City Advertising & Sales Executives Club News 


"Someone yell, ‘Hey,’ huckster, the party she's upstairs.’ 


A Real Break 


We have just received a photo- 
graph and release from Bristol- 
Myers Company. The photograph 
shows the trial at Nuernberg, and 
is reprinted from Illustrated, a 
British weekly. The company is 
interested because an_ inverted 
Ipana carton is visible beside the 
judges’ bench “making this brand 
of toothpaste perhaps the only 
commercial product to appear 
publicly at this trial of Nazi war 
criminals.” 

Something about this bothers us 
considerably, and we aren’t quite 
certain whether it’s because this 


attempt to exploit a solemn and 
grim event is poor taste, or 
whether the idea of putting out a 
story about a toothpaste carton at 
a trial where men were convicted 
and subsequently executed seems 
like stupid news sense. 

At the Nuernberg and other 
war trials, we and our allies have 
tried to put international justice 
into operation on a plane never 
before visualized. How well we 
succeeded is still a matter of de- 
bate among our leaders, and there 
is even some dissidence as to 
whether some or all of the men 
convicted at Nuernberg should 
have been tried. Certainly it was 
a grim and methodical trial, with 
every effort made to amass evi- 
dence both for and against in- 
dividual defendants. And having 
embarked on this course, the pub- 
lic read accounts of the convic- 
tion and execution with a somber 
satisfaction tempered with the 
knowledge that in any future war 
a precedent had been set. The 
news that a carton of Ipana, even 
upside down, was also present at 
Nuernberg can hardly be called 
earth-shaking. 

In fact, use of this photograph 
seems to us to be amoral. As for 
the public relations involved 
(since this is presumably the work 
of B-M’s public relations depart- 
ment) it strikes us as inverted— 
as inverted as the carton itself. 


Brave New World 


On Saturday, Oct. 12, meat 
counters in the New York area 


were as bare as a Folies Bergere 
chorine. The mayor had employed 
special scouts, who reported no 
meat was in storage, that the stuff 
was still on the hoof, clumping 
stolidly across the western plains. 

On Monday, Oct. 14, meat coun- 
ters in the New York area had 
plenty of meat. This transition 
from open range to gas range is 
nothing short of magic, and it 
makes one realize the wonders of 
the age we live in. In 48 hours, 
apparently, beef was drilled into 
the packing plants, slaughtered, 
hung, frozen and distributed. In 
our mind’s eye, we can see this 


mercurial, jet-propelled beef 
streaking through the sky on its 
way to the shops of Westchester 
and Long Island. 

While the Steak Stakes was be- 
ing run, the public was oblivious 
to the drama of proteins and vita- 
mins racing to market. It would 
have been a wonderful thing to 
watch, and educational, too. For 
most of the public had been de- 
luded into believing that the 
transition from grasslands to 
broiler took weeks. 


Jottings 

Marchal, a Fifth Avenue jeweler, 
is peddling gold charms ‘in the 
form of familiar objects, like high 
chairs, cash registers and type- 
writers, which range in price from 
$10 for the high chair to $34 for 
an in-a-door bed... 


On the carrier boy side, we re- 
cently saw two noteworthy pieces 
of literature. One from the Cour- 
ier-News, Camden, N. J., which 
consists of a theme by James A. 
McCarthy, a 14-year-old carrier, 
saddened by the fact that Jimmy 
McCarthy was killed in a hunting 
accident shortly after the essay 
was written. The essay and a com- 
memorative booklet were prepared 
by L. Richard Guylay & Associ- 
ates, which handles public rela- 
tions for the Gannett Group. Sec- 
ond is the South Bend Tribune, 
which recently conducted a con- 
test among parents of its carrier 
boys on “What benefits has your 
son derived from carrying the 
TTVOURG? 4 «ss 


The following documents may 
be secured without charge from 
companies sponsoring them, or 
through ADVERTISING AGE, by any 
national advertiser or advertising 
agency executive writing on his 
business letterhead. Address Ap- 
VERTISING AGE, 100 E. Ohio St., 
Chicago 11, Ill. 


No. 2711. 70,000 More Doctors. 


This study, issued by Dental 
Survey Publications, provides a 
cross-section of the dental market, 
a Dental Survey readership report 
and an analysis of the publica- 
tion’s advertising, by class of 
product. The brochure points out 
that through modern developments 
in dental education, the dentist is 
an oral physician as well as an 
oral surgeon, and that he pre- 
scribes, recommends and_ uses 
$130,000,000 worth of drug prod- 
ucts, including pharmaceuticals, 
vitamins and anodynes, annually. 


No. 2712. The Inside Story of the 
Home-Side of Oklahoma. 


The Southwest Dailies Group— 
25 newspapers in non-metropoli- 
tan counties of Oklahoma—has is- 
sued this analysis of its market, 
giving figures on population, trade 
characteristics, industry and agri- 
culture, and newspaper data for 
each city represented by a news- 
paper in the group. 


No. 2713. Grocers’ Route List. 


The Toledo Blade’s new edition 
of its grocers’ route list carries, in 
route form, names and addresses 
of all grocery stores in Toledo and 
the 14 counties comprising the To- 
ledo ABC trading area—a total of 
1,878 outiets. Stores are keyed to 
volume and affiliation. The direc- 
tory also shows food sales by 
county; a census tract map indi- 
cating shopping areas, and per- 
sonnel and store data. 


No. 2703. Lithography’s Place in 
Printing Production. 


The folder carrying this title has 
been published by the Lithograph- 
ers National Association to supple- 
ment existing educational material 
on advertising production. De- 
signed for use in courses given by 
colleges, advertising clubs and on- 
the-job training programs, the 
folder covers information on paper 
stock used for lithography, cost of 
plates and composition, copy prep- 
aration and other details. 


No. 2704. Pointers on Writing 
Architectural Copy. 
Architectural Record has issued 
this folder, which contains a dis- 
cussion of the presentation of 
products and services to architects, 
and a list. of pointers for adver- 


tisers on writing architectural 

copy. 

No. 2705. Circulation Data Book- 
let. 


This is an analysis of daily and 
Sunday circulation of the Minne- 
apolis Star (evening) and Tribune 
(morning and Sunday) by coun- 
ties, cities and towns in Minne- 
sota, North Dakota, South Dakota 
and western Wisconsin, illustrated 
by colored maps. Tabulations in- 
clude population and number of 
families, and a page is devoted to 
market data on Minneapolis and 
Minnesota. 


No. 2707. Selling to Restaurants 
and Hotels. 


Ahrens Publishing Company 
has issued this 96-page pocket size 
manual, which contains facts and 
figures, charts, graphs and tables 
about the hotel and restaurant 
businesses, and provides a survey 
of the sales potentialities of these 
two high-ranking fields. 
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HERE ARE A FEW OF THE REASONS 9 


Why 
The Chronicle ; 
is Houston’s " 
Leading 


Newspaper 5 


wore? 


oor" 


Ir TAKES many things to make a newspaper great...a newspaper 


which serves its people faithfully and well. Every department is 


vital. And from any standpoint ... and in every department... The 


Chronicle has long measured up as Houston’s leading newspaper. 
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R. W. McCARTHY, National Advertising Manager 
THE BRANHAM COMPANY, National Representatives 
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First 7 issues of Holiday averaged 397,000 copies sold. The 7th issue, for September, 
actually sold 407,320. 


Latest checks indicate October issue is going well over 425,000. (All figures neces- 


sarily are estimated. ) 


Bear in mind that these are “copies sold.’’ Figures do not include an impressive 


secondary readership, or total audience. 


Average circulation ran 72 thousand copies higher than the figure on which adver- 
tising rates were based. These copies went into the homes of active, spending people 


—men and women who live well, who can pay 50¢ for a magazine they want. 


Holiday circulation is rapidly advancing. Vigorous editing, beautiful art treatment, 
more and more pages of advertisements rich in prestige . . . all are reflected in a 


growing and responsive readership. 


Beginning next March Holiday advertising rates will be based on a ‘‘net paid” of 
400,000. 


Holiday has already passed that figure—6 months in advance. 


Advertisers can look forward to still more—well over 400,000 people who go places, 


buy the things they want . .. the top spending families of the country! 


A CURTIS PUBLICATION 
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Relay and Headley-Reed Hammes, Colvin Promoted 


Keep Radio Folk Posted __R. M. Hammes, sales promotion 
Relay, Inc.. New York, has a|/™Manager of American Machine 
mew daily service arrangement | Metals, Inc., East Moline, II, Ba 
with the Headley-Reed Company, | been appointed general sales man- 
national radio representative, to | @8er in charge of advertising and | 
notify a special group of time | |sales promotion of the company’s | 
buyers and account executives of | Troy Laundry Machinery divi- | 
all current activities of stations Sion, DeBothezat Fans division, | 
represented by Headley-Reed. 'Riehle Testing Machines division 
Telegram-type messages are de- | and Tolhurst Centrifugals divi- 


livered dail isi 'sion. D. A. Colvin, who joined the 
. 7 spprising buyers of company in 1936, has been named 


open spots, new programs, chain- ri. : 
breaks, talent costs and general @dvertising manager, succeeding 
notes. |R. W. Denman, who has resigned 
| to go into business for himself. 
| ————— 
Names Kurk Editor ‘Nash Sends Out Teasers 


Diran A. Kurk, editor of Mer-| Nash Motors division of Nash- 
chant Restaurateur, Newark, has | Kelvinator Corporation has re- 
been appointed editor-publisher of | leased a series of five ‘‘teaser” 
Catering Magazine, official organ|cards to dealers to build up ad- 
of the Helvetia Association of) vance interest in presentation of a 
North America, New York. |“‘New Car Delivery Program.” 


: Catherwood Sees 


Expanded Research 
for N. Y. State 


Commerce Dep't 
Head Reports to AMA 
on Current Program 


New YorkK — The state depart- 
ment of commerce has launched 
a long-range program of research 
and development, M. P. Cather- 
wood, commissioner of commerce 
for New York state, told a recent 


Advertising Age, November 4, 1946 


meeting of the American Market- 
ing Association. 

The department functions “as a 
research agency, a service organ- 
ization and promotion agency,” 
Mr. Catherwood told the AMA, as- 
serting that its aim is “positive 
and constructive relationships be- 
tween state government and busi- 
ness.” 

The department was created 
during the war, he recalled, and 
much of the early work done was 
dictated by war needs. The in- 
dustrial directory of manufactur- 
ing companies was sired by the 
need for an industrial inventory 
for national defense purposes. 


New Directory Planned 


The directory, which now con- 
tains data on 35,000 manufactur- 


Reflecting the 
Latin American 
way of living 


Fiction 
Movies 
Music 
Ballet 
Art 


LATIN AMERICA’S OWN 
MAGAZINE 


featuring 


High Fashion 
Society 
Resorts 


Covers 20 Countries 
500 Cities and Towns 
15,000 Outlets 


The only Latin American magazine edited 
and published INSIDE Latin America 
Printed in the U.S.A. 


-MELCHOR GUZMAN COMPANY, INC. 


45 ROCKEFELLER PLAZA _ circle 7-O624 9 NEW YORK CITY 


results. 


ing businesses in the state, is being 
kept up to date and a new edition 
will be published shortly. 

Similar data has been sought 
for the distribution field, he re- 
ported, but “it has not yet been 
possible for us to develop a per- 
petual inventory of concerns in 
non-manufacturing business. This 
problem is complicated by the 
magnitude of the numbers in- 
volved, by the small size of many 
of the units” concerned, and by 
the rapidity of turnover in many 
lines. - This is a field which we 
hope ultimately to be able to de- 
velop.” 

During the war years, the state 
lost an estimated 100,000 small 
business units, most of them in 
the distribution field, Mr. Cather- 
wood said, and the department has 
developed a series of aids (in the 
form of advisory booklets and 
regional consultants) to assist 
small business men. 


Will Issue Data Books 


A third phase of the depart- 
ment’s work, he revealed, is the 
publication of economic data 
books. These brochures are now 
complete for each of the principal 
business areas of the state, and 
include community information on 
population, retail trade, labor 
force, manufacturing, agriculture, 
purchasing power and other fac- 
tors. 

Marketing will play a more im- 
portant part in the future opera- 
tion of the department, Mr. Cath- 
erwood forecast. Of basic im- 
portance, however, he added, “is 
the research which underlies our 
current program, the gathering of 
analysis of facts which frequently 


must be started years in advance 


of the appearance of recognizable 
This phase of our work 
is fully as important if not more 
important than those parts which 
receive greater recognition be- 
cause of their application to im- 


mediate problems.” 


Washer Production 


Shows Increase Over ‘41 


According to a report issued by 
the American Washer & Ironer 


Manufacturers’ Association, house- 


hold washer production is 15% 
above the monthly average for 
1941, the industry’s highest prewar 
year, and the output in August 
was 26% above that in August, 
1941. Ironer production was re- 
ported below 1941, 10,869 in Au- 
gust, compared to 18,478 in the 


/same month of 1941. 


Western Norty Carouina 


UA State Within A State” 


EXPLORE 


The Great Western Carolina Mar- 
ket, Whose Trade Capital Is .. . 


ASHEVILLE 
NORTH CAROLINA 


* 20 Counties 

* Half-A-Million People 

* 1945 Retail Sales of $138,568,- 
000 (Sales Management Esti- 
mate) 

* Diversified Industry 

* Agriculture, Livestock, Dairying 

* Mid-Winter Tobacco Market 

* Mining and Mineral Processing 

* Ever-Increasing Tourist Trade 


Covered only by Asheville's Daily Newspapers 
For market information, ad- 
dress: Roy Philips, Advertising 


Director. Representatives: The 
Katz Agency. 


SHEVILLE 


CITIZEN + TIMES 


Mornings 
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r 50,000 guaranteed = 


This is a record unmatched in the 


field of newsweekly publishing 


100,000 guaranteed 


The following are clues that explain WHY more than 100,000 


important peoble say, in effect, that WORLD REPORT is the 


GPP G7PN GO PN GO PN GOP GO Lat Liat Liat Lda Sd 


NO 7 


F 


—— 


ZS SF 


Nee! 


CAT’S WHISKERS 


Today, Important Men in Every 
Industry say there is a need for 


WORLD 


REPORT 


...Excellently done and certainly 
. is one of the best of its kind. 
Alexander T. MacLean, Pres. 
MASS. MUTUAL LIFE 
INSURANCE CO. 


* 


...It is very fine. Best in its line 
and read by important Staff men 
here. 
E. B. Jessup, President 
MARCHANT CALCU- 
LATING MACHINE CoO. 


* 


... Enjoy it very much and believe 
you give a most inclusive picture 
of World conditions. 
Buell Patterson, President 
AMERICAN AIRLINES, INC. 


* 


..A good periodical. 
Wallace Ardussi, Vice President 
GLOBE STAMPING 
DIV. HUPP MOTOR 
CAR CORP. 
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... Enjoy it very much. 
H. F. Lehman, 
Asst. General Manager 
FRIGIDAIRE DIV. 
GENERAL MOTORS 
SALES CORP. 


* 


... Have been away a great deal 
but Mrs. Lemperly likes it very 
much and I will try to catch up 
on my reading shortly. 
Charles M. Lemperly, 
Vice President & Director 
of Sales 
SHERWIN-WILLIAMS CO. 


* 


... World news most interesting as 
reported in WORLD REPORT as 
it’s news we aren’t able to pick up 
anywhere else. 
S. E. Johnson, Vice President 
THE COOPER- 
BESSEMER CORP. 


* 


) 
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*:. Gives all of the foreign news 
in a compact form for easy read- 
ing—and foreign news is very im- 
portant now—I look forward to 
each copy. 
Lee J. Gunson, President 
CONTINENTAL DISTILL- 
ING CORP. 


a 


. Excellent magazine. 
R. G. Maus, Sales Manager 
AMERICAN MARIETTA CO. 


e 


... Have enjoyed it very much so 
far. 
W. E. Hines, Asst. to General 
Freight Traffic Manager. 
THE ATCHISON, TOPEKA 
AND SANTA FE RAILWAY 
SYSTEM 


... Contains a lot of information I 
have not hitherto been able to ob- 
tain elsewhere. Most particularly 
interested in reading article on Jus 
tice Jackson’s summing up of the 
Nazi trial—also Mr. Byrnes’ speech 
at Luxembourg Palace in Paris and 
Molotov’s rebuttal. 

Lucien W. Moore, 

General Sales Manager 

CRANE CoO. 


* 


...Wish to compliment you orm 
your splendid magazine. 

O. O. Lewis, Asst. Gen. 

Sales Mgr. 

FAIRBANKS MORSE & CO. 


we 


. Most important. 
E. D. Eggiman, Exec. V. P. 
BOWSER, INC. 
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...I have read several issues of 
World Report previously and will 
always attest to the superior and 
dignified manner in which news 
material has been presented. 
Erle P. Halliburton, Jr., 
President 
ERLE P. HALLIBUR- 
TON, INC. 


* 


... Let me congratulate you on the 
general layout and news value 
which ‘‘World Report” affords the 
reader. Although I receive a great 
number of publications and there- 
fore cannot find the time to read 
them all, I have made it a point 
to go through each of the numbers 
quite thoroughly in much the same 
fashion I review the United States 
News. It seems to me that business 
men are rapidly becoming more 
nationally-minded—therefore I be- 
lieve World Report has a real 
future: 

Robert E. Dillon, President 

LAKE ERIE ENGINEER- 

ING CORPORATION 


...A very concise report of world 
affairs. The magazine is aptly 
named. 

R. P. Melius, 

General Sales Manager 

THE DELTA MFG. CO 


& 
... Doing a great job. 
Richard F. Neff, Sr., 
General Sales Manager 
SUTHERLAND PAPER 
. : @ 


« 


... The above and The United 
States News are good ‘doctors’, 
recording the pulses of national 
and world situations. 
Terry Mowbray, Mgr. 
BERMUDA TRADE DE- 
VELOPMENT BOARD © 


... Read it and find it of value. 
E. T. Murphy, Vice Pres., 
Gen. Sales Manager 
CARRIER CORP. 


... Very interesting reading. 
John Nicol, President 
DIVCO-TWIN TRUCK 
co. 


... The writer enjoys very much 
reading World Report. 
S. Moreell, Jr., 
Gen. Sales Mgr. 
BURLINGTON BREW- 
ING COMPANY 


...An outstanding publication, 

and of tremendous value to me. 
E. F. Reed, Manager In- 
dustrial Department 
BOSTON AND MAINE 
RAILROAD 


... Enjoy this magazine each week 
very much. 
J. R. Oshei, 
Pres. & Gen. Mgr. 
TRICO PRODUCTS 
CORP. 


... Provides excellent news of 
world affairs. 
K, B. Elliott, V.P. 
THE STUDEBAI-ER 
CORP. 


* 


. Fine news magazine. 
C. E. Finley, V. P. 
GREAT NORTHERN 
RAILWAY COMPANY 


ee 
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... Interesting and constructive. 
F. N. Hicks, 
Pass. Traffic Mer. 
CHICAGO, MILWAUKEE, 
ST. PAUL & PACIFIC R.R. 


... Fine, and read by everyone in 
the office. 
H. C. Rankin, 
Sales Manager 
BEECH AIRCRAFT 
CORP. 


k 


... Timely and interesting. 
E. J. Gallmeyer, 
Gen. Sales Mgr. 
THE WAYNE PUMP 
COMPANY 


= 


... Very worthwhile and readable 
matter. 
H. W. Files, V. P. Chg. 
Sales & Adv. 
PILLSBURY MILLS, 
INC. 


... As with many men, my read- 
ing time is extremely limited, thus 
your brief style is appropriate. 
George A. Fowles, Mgr. 
“Geon”’ Thermoplastics 
Div. 
B. F. GOODRICH CO. 


... Doing a fine job and publishing 
a much needed news-magazine. 
F. P. Grimley, 
Director International 
Division 
STATE OF CONNECTI. 
CUT DEVELOPMENT 
COMMISSION 


...An excellent publication, and 

always read it very carefully. 
Henry F. Grady, Pres. 
AMERICAN PRESI- 
DENT LINES 


..»Helpful in keeping currently 
abreast of foreign developments 
with a minimum of reading time. 
Harold Boeschenstein, 
President 
OWENS CORNING 
FIBER GLASS CO. 


...Very interesting and most 
timely. 
Joseph E. Otis, Jr., 
President 
DODGE MFG. CORP. 


... Very much enjoyed by the un- 
dersigned and fills a very definite 
void in business magazines. It’s 
great! 
George H. Hartley, Treas. 
MARINE TRUST CO. 


... Seems to fill a need which has 
hitherto been uncovered. 
John P. Gaty, Gen. Mgr. 
BEECH AIRCRAFT 
CORP. 


... Contains items and informa- 
tion that I do not seem to obtain 
from any other source. 
C. H. Collins, Gen. 
Passenger Traffic Mgr. 
UNION PACIFIC RAIL- 
ROAD COMPANY 


* 


... interesting. 
John Lappin 
Sales Manager 
BROWN-FORMAN 
DISTILLERS CORP. 


* 


troubled 


... The same complete job is be- 
ing done with World Report in the 
foreign field as has been accom- 
plished by “United States News” 
in the domestic field. Your articles 
are very informative, the fore- 
casts are well grounded and highly 
instructive. 

H. A. Way, Secretary 

ROYAL TYPEWRITER 

CO:;, INC. 


* 


...Looks like the ‘world angle’ 
will be more important than ever 
in planning. 
L. B. Steel, Director 
Public Relations 
E. I. DuPONT de 
NEMOURS & CO., INC. 
CELLOPHANE 
DIVISION 


..-A most timely newsmagazine 
that should be included in the sub- 
scription list of everyone interested 
in affairs of today. 
Everett Myers, 
Secretary-Treasurer 
FOOD MACHINERY 
CORP. 


o~ 


... Best method of keeping abreast 
of world affairs. With my copy of 
U. S. News get ‘complete cover- 
age’. 
Will Rogers Parker, 
Director 
THE METROPOLITAN 
OAKLAND AREA 
COMMITTEE 


...The best part of the maga- 
zine from my standpoint, and it is 
worth a lot, is the reprinting in 
full of important speeches, docu- 
ments, etc., generally unavailable 
otherwise. 

A. E, Raymond, 

Vice President 

DOUGLAS AIRCRAFT 

Co., INC. 


... Concise and to the point and 
gives one pertinent information. 
J. H. Wright, 
Vice President 
LIBBEY GLASS DIVI- 
SION OWENS ILLINOIS 
GLASS 


... The combination of WORLD 
REPORT and UNITED STATES 
NEWS is a complete package. I 
have the feeling that there is less 
reportorial inaccuracy than in any 
of the other news magazines. 
C. Robert Garside, Head 
of Analysis & Reports 
GENERAL MOTORS 
CORPORATION 


... A very welcome addition to the 
field. 
C. B. Sweatt, 
Vice President 
MINNEAPOLIS- 
HONEYWELL 
REGULATOR CO. 


.. Its summaries are excellent. 
W. H. Currie, 
Commissioner 
British Columbia 
Govt. Travel Bureau 


...am reading World Report with 
keen interest, and predict a most 
successful future for it. 

J. T. Templeton, 

Director of Sales 

THE SPARKS- 

WITHINGTON CO. 


. 


times it is a 


...Informative and very interest- 
ing. 
R. L. Stevenson, 
Vice President 
REMINGTON RAND, 
INC. 


Mw 


...An excellent publication — and 
read with interest each week. 
A. N. Seares, 
Vice President 
REMINGTON RAND, 
INC. 


x 


.. Find it extremely interesting. 
Gunnar Edenquist, 
Vice President 
PACIFIC AIRMOTIVE 
CORPORATION 


a 


. Very informative. 
T. A. Willson, President 
WILLSON PRODUCTS, 
INC. 


. A very good paper. 
L. A. Van Bomel, 
President 
NATIONAL DAIRY 
PRODUCTS CORP. 


..-An excellent publication. 
Murray Shields, 
Vice President 
BANK OF MANHATTAN 
COMPANY 


... Think your timing in starting 
this publication was perfect and 
I am sure that all of your read- 
ers find the book as interesting as 
I do. 
Cc. F. Burke, 
Assistant to President 
THE GENERAL TIRE & 
RUBBER COMPANY 


...Altho I am a charter sub- 
scriber, I find this extra copy valu- 
able for my associates who too 
follow world affairs. 

H. W. Sams, 

Vice President 

P. R. MALLORY & CO., 

INC. 


... interesting and full of valuable 
information. 
Norman Nicholson, 
Vice President 
GLOBE AIRCRAFT 
CORPORATION 


...serves a real purpose in our 
nation today. 
L. D. Ballew, 
Sales Manager 
BLATZ BREWING 
COMPANY 


...Wonderful job of reporting 
world affairs . ..a great help in 
keeping posted. 
A. L. Brassell, 
Vice President 
UNITED STATES 
TESTING COMPANY, 
INC. 


...Hasten to write you my con- 
gratulations for its excellence both 
in quality of content and appear- 
ance. I visualize “World Report” 
becoming an increasingly impor- 
tant publication to those who find 
it mecessary to keep abreast of 
affairs and have limitations on 
their time. 
Edward P. Farley, 
Chairman of the Board 
AMERICAN-HAWAIIAN 
STEAMSHIP COMPANY 


x 


PAGE » 


guidepost.” 


... The advertising department of 
WORLD REPORT has been sup- 
plying me with copies of your 
publication. I accepted them with 
indifference and now welcome them 
with enthusiasm. You have a fine 
magazine that is a real contribu- 
tion to the business man’s current 
information about world affairs. 
Robert F. Nelson, 
Public Relations Counsel 
VIRGINIA STATE 
CHAMBER OF 
COMMERCE 


* 


...have had very gratifying re- 
sults from the advertisement which 
my Company placed in the second 
issue of World Report. 
J. E. Underhill 
BRITISH COLUMBIA 
ELECTRIC RAILWAY 
Cco., LIP 


* 


...just as interesting and enlight- 
ening as The United States News. 
I consider the United States News 
one of the most valuable maga- 
zines for which I subscribe, and I 
am sure from the first two num- 
bers of the World Report, I am 
going to find it equally as inter- 
esting and informative. 

W. M. Garrard, 

General Manager 

STAPLE COTTON 

COOPERATIVE 

ASSOCIATION 


w 


...In reading World Report I have 
come to realize as I never have 
before what we have been lack- 
ing in the past in the way of in- 
formation about world events. You 
have undertaken to render a 
service which is of inestimable 
benefit to the American business 
man .. . American industry has 
definite need for accurate analysis 
and intelligent forecasting of the 
economic and political news of 
world affairs. With world condi- 
tions as they are today I consider 
World Report the first on my list 
of ‘must’ reading. 

N. Kinell, Asst. General 

Passenger Agent 

SOUTHERN PACIFIC Co. 


...An excellent abridgement of 
world news. 
F. K. Taylor, 
Vice President 
TAYLOR INSTRUMENT 
COMPANIES 


...I have read every issue of 
World Report from cover to cover. 
I think it is unique in that it gives 
fuller reports of world affairs than 
is available in any other weekly 
publication. Your recent report of 
the. Byrnes-Molotov speeches was 
excellent. Yours was the only pub- 
lication that came across my desk 
that carried more ‘than the scan- 
tiest. quotes from Molotov’s speech. 
Harry Rorick, 
Advertising Manager 
TURCO PRODUCTS, 
INC. 


oe 


ve Very fine pictures. 
L. H. Hamilton, President 
DUMORE Co. 


...A living documentary that 
will continue to loom more and 
more important as we become 
more aware of the fact that our 
interests are inflexibly linked with 
the events and happenings you so 
ably report. 
Hayes Dever, Secretary 
PENNSYLVANIA- 
CENTRAL AIRLINES 
CORPORATION 
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... Both my wife and myself en- 
joy your magazine very much. 
S. C. Herbine 
Sales Manager 
WILLSON PRODUCTS, 
INC. 


a 


...A comprehensive, newsy pub- 
lication which brings constructive 
up-to-date information regarding 
world conditions to busy individ- 
uals. I like it. 
H. A. Bullis, President 
GENERAL MILLS, INC. 


* 


...Admiration for the job you 
have done. 
H. B. Clark, 
Vice President 
FANSTEEL 
METALLURGICAL 
CORPORATION 


.. An excellent job. 
Walter J. Cummings, 
Chairman of Board 
CONTINENTAL 
ILLINOIS NATIONAL 
BANK TRUST 


... Very helpful. 
L. C. Beatty, President 
BEATTY MACHINE & 
MANUFACTURING CO. 


... ‘World Report’ is a very fine 
addition to the ‘United States 
News’ for it certainly does give 
world news briefly and concisely. 
So far as I am concerned, I 
wouldn’t want to be without it. 

J. Leonard Michelson, 

Sales Manager 

PLYMOLD CORP. 


...A fine magazine. 
Stuart P. Coxhead, 
Vice President 
RALPH C. COXHEAD 
CORP. 


...Both Mrs. Angus and I enjoy 
this new publication and feel that 
it covers an almost new field. 
Richard A. Angus, 
Sales Manager 
SUNROC REFRIGERA- 
TION COMPANY 


... Find World Report most inter- 
‘esting and just about as compre- 
hensive as U. S. News. 

P. D. Briggs, 

Vice President 

ILG ELECTRIC 

VENTILATING CO. 


...I know of no publication at 
the present time that covers so 
completely world happenings of 
interest that World Report does. 
I think your publication covers a 
gap which is not available in any 
other publication. 

J. Balgley, 

Vice President 

G. F. HEUBLEIN & 

BRO., INC. 


° 


... Enjoy reading it as do the other 
members of my firm to whom I 
pass it on. 
Henry A. Berliner, 
Chm. of Board 
ENGINEERING 
RESEARCH COMPANY 


« 


...A swell book! 
L. W. Slack, Vice 
President Chg. Sales 
PACKARD MOTOR 
CAR COMPANY 
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...I find it, and particularly its 
treatment of the news, most inter- 
esting. 
Tom C. McCall, 
Deputy Minister 
DEPARTMENT OF 
TRAVEL AND 
PUBLICITY 
TORONTO, CANADA 


* 


... There is much of interest in 
World Report. 
John E. Alexander, 
President & General 
Manager 
NEKOOSA-EDWARDS 
PAPER COMPANY 


* 


... Up to the minute. 
Norman G. Helwig, 
Bus. Mgr. 
PONTIAC MOTOR DIV. 
OF G. M. SALES 


= 


...A very informative and inter- 
esting paper on world affairs. 
A. F. Fenner, Vice Presi- 
dent Act. Mgr. Sales Prom. 
MACK TRUCK, INC. 


... Timely, tense and practical! 
Dwight L. Clarke, Pres. 
OCCIDENTAL LIFE IN- 
SURANCE CO. OF 
CALIFORNIA 


... Most helpful in my effort to 
appraise the international situa- 
tion. 
W. B. Massenburg, 
Mgr. Fan Dept. 
WESTINGHOUSE 
ELEC. & MFG. CO. 


... Seems to fill a gap for the busy 
reader in keeping him up-to-date 
on world affairs without having to 
find his way through a mass of 
other matter. 

George H. Boucher, 

Vice President 

PYRENE MANUFAC- 

TURING COMPANY 


...Am enjoying it very much. 
Charles J. Stilwell, Pres. 
WARNER & SWASEY 
COMPANY 


... Good reading. 
T. D. Wakefield, 
Vice President 
F. W. WAKEFIELD 
BRASS COMPANY 


...Instructive and interesting. 
Louis H. Northrop, 
Assistant Vice President 
FIRST NATIONAL 
BANK, CHICAGO 


r 


... Much impressed .. . like the 
excellent articles. 
John W. Thomas, 
Chairman of Board 
THE FIRESTONE TIRE 


& RUBBER COMPANY 


« 


... The most outstanding peri- 
odical on world affairs published 
today. 
W. C. Sawyer, General 
Foreign Freight Agent 
NORFOLK & WESTERN 
RAILWAY COMPANY 


* 


... We think the World Report is 
an excellent magazine. 
Walter Strain, 
General Sales Manager 
DAVIDSON MFG. CORP. 


.-.Read and thoroughly enjoy 


World Report. It is far above any 


similar. magazine. 
Merritt Wolfe, 
General Sales Manager 
JOYCE MACHINE Co. 


x 


... Most interesting and useful. 
Howard R. Walton, 
President 
HIRAM WALKER, INC. 


4 


... Interesting and informative. 
W. K. Tate, 
Assistant Vice President 
NASHVILLE, CHAT- 
TANOOGA & ST. LOUIS 
RAILROAD 


2. 


... Read this publication each 
week and find it most instructive. 
Charles H. Standish, 

President 
DESIGNERS FOR 
INDUSTRY, INC. 


... After I am through with it, I 
forward it to the Manager of our 
Export Department, who says it 
is very helpful to him. 
W. F. Torrey, 
Vice President 
WYANDOTTE 
CHEMICAL CORP. 


...Enjoy reading this magazine 
very much. 
Craig R. Smith, 
Assistant to President 
CENTRAL HANOVER 
BANK & TRUST CO. 


... Find World Report very inter- 
esting and will look forward to re- 
ceiving your valued publication 
each week. 

V. L. Sinisi, 

Sales Manager 

A. C. HORN 

COMPANY, INC. 


x 


... Provides foreign news quickly 
understood and not found in any 
other publication. 
F. W. Weiser, 
Head Accustone Division 
UNITED STATES 
GYPSUM COMPANY 


+ 


... Extremely interesting and suc- 
cinct. 
George M. Williams, 
President & Chairman of 
Board 
RUSSELL MANUFAC- 
TURING COMPANY 
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... Gives a very clear and inter- 
esting picture of world events. 
L. G. Sigourney, 
General Sales Manager 
NEW DEPARTURE 
DIVISION GENERAL 
MOTORS CORP. 


. 


...With my busy schedule, it is 
impossible for me to read every- 
thing I should on current events 
and I, therefore, appreciate hav- 
ing the opportunity to read ‘World 
Report’. 

H. W. Zimmer, 

Vice President 

SYLVANIA ELECTRIC 

PRODUCTS, INC. 


turn to World Report for reliable 
interpretations of 
WORLD AFFAIRS 


... Extremely interesting. 
Harold M. McCargar, 
Research Manager 
CURTIS PUBLISHING 
CO. 


... Find it indispensable in giving 
me a proper understanding of the 
complex things that are happening 
in the world today and in giving 
me a mature background so that 
I can properly carry out the func- 
tions of my job insofar as they 
are related to public relations. 
Sydney Eiges, Manager 
Press Department 
NATIONAL BROAD- 
CASTING COMPANY, 
INC. 


. 


... Strikes a most responsive note 
because of the parallel advertising 
and promotion problem we enjoy 
—World Report is an international 
weekly, and The Christian Science 
Monitor is an international daily. 

H. P. Gates, 

Circulation Manager 

THE CHRISTIAN 

SCIENCE PUBLISHING 

SOCIETY 


... The most comprehensive, yet 
tersely and dramatically told, story 
of current world affairs I’ve ever 
seen. A swell job! 

C. O. Davis, 

Promotion Manager 

LOS ANGELES 

EXAMINER 


... Enjoy reading it. 
Homer Rockwell, 
V. P. & Adv. Dir. 
LIBERTY MAGAZINE, 
INC... 


...A ‘must’ for anyone following 
world affairs. 

C. F. Hughes, 

Business Editor 

NEW YORK TIMES 


... Contains a lot of valuable in- 
formation on our present world 
situation. 
Norman C. Green, Western 
Adv. Sales Mgr. 
CROWELL-COLLIER 
PUBLISHING CO. 


...a swell job and certainly per 
forming a needed function in fo- 
cusing the items of so many indi- 
viduals on our connection with 
world affairs. 

C. H. Giddings, 

Manager Cleveland Office 

COUNTRY GENTLEMAN 


. 


...I don’t read it but my son does 
—he enjoyed his visits to Europe 
and Pacific for the Army and is 
studying World affairs. 
Edgar Kobak, President 
MUTUAL BROADCAST 
ING SYSTEM, INC. 
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a gap not filled by any other publication.” 


... Doing a good job. I like it. 
H. F. A. Jeunet, 
Sales Promotion Mgr. 
FARM JOURNAL & THE 
FAR) ERS WIFE 


os 


...The soundest publication on 
world affairs being printed. 
A. W. Farrell, Automotive 
Advertising Manager 
DETROIT NEWS 


a 


... Objective, concise, clear and 

meets the international reading re- 

quirements of _ busy executive. 
Vernon Brooks, 
Advertising Director 
NEW YORK WORLD- 
TELEGRAM CORP. 


* 


...A great job... congratulations. 
John C. Sterling, 
President 


THIS WEEK Magazine 


...1 find the magazine definitely 
interesting, and exceptionally in- 
formative. Somehow or other the 
article on India cemented itself in 
my mind as nothing else like it has 
in recent months. It gave me the 
facts concisely and interestingly. 
I think you are going to find a 
ready acceptance of your publi- 
cation. Don’t be discouraged if the 
advertising department doesn’t get 
too much advertising at first. That 
will come later. 

Lyndon E. West 

THE DETROIT FREE 

PRESS 


...a most interesting and informa- 
tive magazine and outstanding in 
its field. 
Oveta Culp Hobby, 
Executive Vice President 
HOUSTON POST 


* 


... Very good magazine covering 
topics of interest to everyone. 
Charles B. Lindeman, 
Publisher 
SEATTLE POST & 
INTELLIGENCER 


...a very fine product and one 
that I shall look forward .to re- 
ceiving regularly. 
Paul C. Smith, Editor 
and General Manager 
SAN FRANCISCO 
CHRONICLE 


...Since America has taken on 
Atlas’ burden and is balancing the 
rest of the world on its shoulders, 
it is good to have the World Re- 
port so that we may understand 
how to shift the heft of our bur- 
dens without breaking our backs. 
We like World Report. 

William H. Johnson 

TUCSON DAILY 

CITIZEN 


...as an editor of small degree I 
know you have hit what you 
aimed at and no one could have 
done better. I am delighted that 
you have a staff which will know 
what it is talking about. On the 
unfavorable side, and I speak as a 
regular reader of the U.S. News, I 
feel that I am reading ANOTHER 
U.S. News, only one devoted en 
tirely to foreign affairs. Whether 
this comes from mechanical format 
or mental format I don’t know, » 
what matters is that this simi!ar ‘ / 
DOESN’T matter. 

Hiram L. Sloanaker 

BOSTON SUNDAY PO 
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Vida Liaw Liat Liat Lda 


... Getting better and better. 
Charles Arr, 
Advertisin,, Manager 
LOS ANGELES NEWS 


... particularly pleased with the 
omission of the cute features on 
sex, theft and local politics, a field 
that is too well covered by a 
couple of national news magazines. 
Warren W. Burns, 
Eastern Editor 
THE OIL AND GAS 
JOURNAL 


os 


...have passed several copies on 
to friends of mine in business. 
C. A. Baumgart, 
Advertising Sales Manager 
SUCCESSFUL 
FARMING 


‘ 
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... Find this magazine both inter- 
esting and informative, and cer- 
tainly it fills a need for a single 
source of information about our 
fast changing world. 

Andrew Talbot, 

Chg. of Rucio Station 

THE TIMES-PICAYUNE 


& 


... Increasingly interesting. 
W. H. Eaton, Pres. 
AMERICAN HOME 


* 


... Find it illuminating — particu- 
larly the fine charts—wonder if 
you’ve considered and perhaps dis- 
carded the idea of a condensed 
summary under the head of 
‘World Week’. 

Jesse Thompson 

MUTUAL BROADCAST- 

ING SYSTEM, INC. 


* 


Avency Men-Critical and Hard Boiled— 


recognize the urgent need for 
| WORLD REPORT 


... Extremely well done and in- 
teresting. 
Milton L. Kiebler, 
Mgr. Media Dept. 
BENTON & BOWLES, 
INC. 


* 


... Does an excellent job of inter- 
preting international news in a 
style and manner in which it can 
be effectively used in projecting 
answers to many domestic prob- 
lems. It seems to me that more 
than ever, there is a place for a 
magazine of this type when inter- 
national affairs have such a definite 
influence on our decisions and 
mode of living. 

Burns Cody, Dir. of Media 

YOUNG & RUBICAM, 

INC. 

* 


...U. S. News is ‘must’ with me 
and World Report—most interest- 
ing and damned informative. 
Sturges Dorrance, 
Chm. Bd. 
BROOKE, SMITH, 
FRENCH & 
DORRANCE, INC. 


* 


... As an advertising man, I deem 
it to my own and iny clients’ inter- 
est and advantage that I keep in 
touch with it. 

H. K. Dugdale, 

V. P. & Treas. 

VAN SANT DUGDAL 

& CO., INC. 


* 


...Every sensible business man 
realizes that our future is very 
much on a worldwide basis. 
C. H. Eyles, Pres. 
THE RICHARD A. 
FOLEY ADVERTISING 
AGENCY, INC. 


-_ 


.. Excellent editorial job. 
C. L. Reely, V. P. 
FULLER, SMITH, 
ROSS, INC. 


7 


... first issues have been excellent. 
Such factual material should have 
greater circulation—and I think 
you'll secure it! 
Adolf Block, President 
ADOLF BLOCK 
ADVERTISING 
AGENCY 


... Very interesting. 
R. W. Dawson, 
Vice President 
ALBERT FRANK- 
GUENTHER LAW, INC. 


* 


...Has impressed me as a most 
interesting and worthy publication 
in every way. 

Wendell P. Colton, 

President 

WENDELL P. 

COLTON, CO. 


¥ 


...A very definite need for World 
Report. Was interested to hear 
William Shirer refer to it on his 
radio news summary last night. 

H. M. Montgomery, 

V. P. & Mer. 

HANLY, HICKS & 

MONTGOMERY, INC. 


* 


. Very interesting reading! 
John-J. Hagan, 
Media Director 
LLOYD, CHESTER & 
DILLINGHAM, INC. 


* 


. Fills a need. 
Eugene Duckwall, 
Business Mgr. 
FOOTE, CONE & 
BELDING 


* 


. Very interesting. 
Leon D. Hansen, V.P. 
BATTEN, BARTON, 
DURSTINE & 
OSBORN, INC. 


* 


...you are all to be congratulated 
on a splendid publishing innova- 
tion which will broaden our hori- 
zons considerably. The manner in 
which the news is presented and 
the editoi:ial comments are most 
valuable. All of us at home, in- 
cluding my 16 year old son, wel- 
come World Report. 

Robert Arndt, 

Vice President 

JOHN FALKNER 

ARNDT & CO., INC. 


. 


... It’s a great job. I find it meaty 
all the way through. 
Lorimer B. Slocum, 
Vice President 
YOUNG & RUBICAM, 
INC. 


...I could not believe when you 
started that a magazine devoted 
entirely to foreign news would 
hold my interest, but I find I read 
World Report from cover to cover 
week after week. 

James W. Young, 

Senior Consultant 

J. WALTER THOMPSON 

COMPANY 


*« 


...As to my comments about this 
new magazine, I will say I am 
giving close attention to the de- 
velopment of its editorial tech- 
niques and its resulting circulation 
growth. My only criticism is that 
I sometimes think that your ar- 
ticles are a little wordy. I realize 
that you are dealing with a very 
important and difficult area of 
news forecasting but sometimes 
find that I get so involved in one 
of your articles that I frequently 
find myself unconsciously avoiding 
some of your lengthier yet very 
important interpretations. I think 
that World Report has undertaken 
a vital and courageous job and 
sincerely wish it success. 

William P. MacFarland, 

Member of Plans 

Department 

N. W. AYER & SON, INC. 


x 


... have enjoyed reading World 
Report very much and am look- 
ing forward to receiving future 
copies. 

Milford Baker, 

Vice President 

YOUNG & RUBICAN, 

INC. 


* 


...the scope of factual material 
offered by World Report for im- 
proving one’s own conclusions and 
opinions unwarped by world pres- 
sure groups is priceless. 
Harold Aarons, President 
AARONS SILL & 
CARON, INC. 


* 


...Have enjoyed the magazine 
very much and from the looks of 
things at this time I am going to 
have to read it even more care- 
fully than I have in the past. 
R. W. Classen, Director of 
Media & Research 
EVANS ASSOCIATES 
co. 
* 


... Interesting and informative. 
Col. Ralph K. Strassman, 
Vice President 
WARD WHEELOCK 
COMPANY 


* 


...Is very valuable and fills a 

long-felt want in its specific field. 
James A. Wales, Vice Pres. 
KELLY NASON, INC. 


* 


... It is informative and intelligent 
—a good and much-needed job. 
Ralph C. Sinclair, 
Vice President and 
Copy Director 
RUTHRAUFF & RYAN, 
INC. 
* 


...I1 think it is the most informa- 

tive magazine published on world 

affairs, and I read it faithfully and 

with much interest each week. 
Charles E. Patrick, 
Account Executive 
BERMINGHAM, 
CASTLEMAN & 
PIERCE, INC. 


* 


...Find the format very practical 
in quick selection of articles that 
interest me. 

Carl E. Widney, 

Account Executive 

MAXON, INC. 


* 


Ce ee ee 


... Most interesting and I read 
every issue. You may be interested 
to know that I have noted that 
my wife reads each issue with evi- 
dent interest. 
Howard D. Williams, 
Vice President 
ERWIN, WASEY & CO., 
INC. 


* 


...Most interesting. 
Robert S. Beckham, 
Space Buyer 
ERWIN, WASEY & 
CO., TNC. 


* 


...In view of the foreign situation 
as it is today—your publication fills 
a long felt need. 
William T. Tieman, 
Media Director 
ATHERTON & 
CURRIER INC. 


* 


... Excellent magazine. 
Sam Youngheart, 
Vice President 
WARWICK & LEGLER, 
INC. 


4 


... Most interesting and informa- 
tive. Fulfills a great need. 
Mary K. Cain, 
Space Buyer 
McCANN ERICKSON, 
INC. 
£ 


...Excellent paper. Good cover- 
age, and think World Report 
will rapidly take its place among 
magazines. 
Frank Bull, Vice President 
SMITH, BULL & 
McCREERY 


x 


...reading WORLD REPORT 
each week. 
G. J. Callos, Vice President 
KLAU VAN PIETERSOM 
DUNLAP ASSOCIATES, 
INC. 
rs 


...well read and liked by two 
members of my family. 
A. B. Churchill, 
Vice President 
DONAHUE & COE, INC. 


* 


... This is the only publication 
that a person can read and keep 
completely up-to-date with foreign 
affairs in a very short time. 

S. W. Hepworth, 

Vice President & Manager 

GRANT ADVERTISING, 


INC. 
a 


... Looks like a needed addition to 
the magazine world in these days 
when no man can know all the 
answers. 

T. F. Campbell, 

Vice President 

D. P. BROTHER & 

COMPANY, INC. 


* 


...Despite the many magazines 
that come to my home, I am afraid 
that you are establishing a read- 
ing habit for another one! Cer- 
tainly World Report is timely—and 
I for one would not want to give 
it up. 

J. N. Brown, 

Vice President 

MOSER & COTINS, INC. 


* 


...The book is grand. I enjoy 
reading every issue and find it in- 
valuable in my business. 
James Thomas Chirurg, 
President 
JAMES THOMAS 
CHIRURG COMPANY, 
INC. 


* 


en ee eee 


PAGE 4 


“...required reading for every intelligent business man.’ 


... Interesting. 
J. M. Wallace, 
Vice Pres - nt 
N. W. AYER & SON, INC. 


« 


... Although, like other advertising 
agencies, we receive scores of pub- 
lications each week, World Re- 
port appealed to us from the 
first because it answered a very 
definite need in a young and grow- 
ing postwar business like ours: a 
concise and (we “*ink) authentic 
weekly review of world affairs and 
world business—things any wide- 
awake agency should know for its 
own good.... Because both part- 
ners in this agency served abroad 
with the United States Navy dur- 
ing World War II, and therefore 
broadened their own perspectives, 
we feel that World Report should 
be requiréd reading for every in- 
telligent business man. 
W. H. Long, President 
THE W. H. LONG CoO. 


* 


... Appreciate very much your 
sending me both The News and 
World Report. 

J. Sherwood Smith, 

President 

CALKINS & HOLDEN 


& 


... Steers an admirable course be- 
tween pretending to know the un- 
knowable, at one extreme, and 
hedging every statement at the 
other. The reader learns what is 
viewed as fact or probability, and 
why, and means taken to obtain 
information are shown to be ample. 

E. H. Blichfeldt, 

Space Buyer 

SMITH, TAYLOR & 

JENKINS, INC. 


* 


.+.@ good job. 
Don Belding, 
Chairman of the Board 
FOOTE, CONE & 
BELDING 


t 


...I read every issue and find it 
amazingly informative. I think a. 
real contribution has been made 
in this new magazine and that it 
should go places in reaching the 
business executive market. 

G. F. Gougé, 

Vice President 

BATTEN, BARTON, 

DURSTINE & OSBORN, 

INC. 

* 


..an excellent job. 
Allen L. Billingsley, 
President 
FULLER & SMITH 
& ROSS, INC. 


* 


..I read it carefully each week. 
Sidney M. Brooks, 
President & Treasurer 
S. M. BROOKS ADV. 
AGENCY 


* 


--. very much interested. 
M. G. Boccher, 
_ Space Buyer 
ERWIN, WASEY & 
co. 


... I’ve been releving my copy to 
some of the fellcws around here 
and the reports are good. 
G. W. Cecil, Vice President 
N. W. AYER & SON 


... Very interesting and informa- 
tive. 
Loren T. Robinson, 
Vice Pre-*dent 
CAMPBELL-EWALD 
Co., INC. 
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‘*... fills a definite need.” 
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... Is in unique position among cur- 
rent magazines, furnishing needed 
coverage of a field obviously of 
vital importance. 

W. F. Howard 

J. WALTER THOMPSON 

COMPANY 


* 


...One of the best things we’ve 
seen in a long time. 
Joseph Katz, President 
THE JOSEPH KATZ 
COMPANY 


* 


...A fine job editorially. 
H. H. Ohlmacher, 
Vice President 
MELDRUM & 
FEWSMITH, INC. 


* 


... Very good. 
Martin B. Rice, 
Account Executive 
THE KUDNER 
AGENCY, INC. 


* . 


... Read every issue. 
Howard E. Sands, 
Vice President 
CHARLES DALLAS 
REACH COMPANY 


* 


...A splendid periodical reflecting 
anticipatory world conditions. 
W. E. Stevens, Vice Pres. 
McJUNKIN ADVERTIS- 
ING CO. 


* 


,.. An exceptionally interesting edi- 
torial content that permits a valu- 
ation of the domestic news looking 
in from the outside. 
J. C. Snape, Account Exec. 
G. M. BASFORD CO. 


* 


.. It’s good. 
James M. Turner, 
Vice President 
MITCHELL-FAUST 
ADVERTISING CO. 


* 


... Top flight job. 
Treel Yocum, Executive 
RIDGEWAY, FERRY 
& YOCUM 


* 


... Very interesting and I believe 
it will grow in interest as time goes 
on. As a whole, many people are 
very “world weary” at the present 
moment, but believe that this will 
gradually change. 

H. S. Vanderbie, 

Account Exec. 

RUTHRAUFF & RYAN, 

INC. 


...Editorial content of World Re- 
port extremely interesting in the 
past, and look forward eagerly to 
its arrival each week. 
Edward C. Sucher, 
Account Exec. 
MILES SUCHER 
AGENCY 


* 


...I know nowhere else where I 

could have read that complete 

Jackson Summary from Germany. 
Philip J. Meany, President 
PHILIP J. C. MEANY 
COMPANY 


* 


... Tops on my list of must read- 
ing. 
Miss A. L. Mooney, 
Space Buyer 
LAWRENCE EVERLING 
ADVERTISING 
AGENCY 


* 


... Find World Report very inter- 
esting and believe it will be of 
even greater interest later. 
R. Vanburen, 
V. P. & Secretary 
RUTHRAUFF & RYAN, 
INC. 


... Well edited and your interpre- 
tation and reporting is excellent. In 
my estimation you are doing an 
excellent job of this publication. 
nH. C. Pick, 
Media Research Director 
CRUTTENDEN & EGER 
ADVERTISING 


* 


... Enjoy reading World Report, 
usually finding one or two articles 
of special interest in it. 
Henry O. Whiteside, 
Research Director 
GARDNER ADVERTIS- 
ING COMPANY 


* 


.«.One New Yorker who was born 
abroad, says World Report gives 
best news of foreign affairs in 
America. 

Herbert H. Smith 

N.W. AYER & SON, INC. 


* 


' ,.. Having been in the export field 


for quite a number of years and, 
therefore, having traveled pretty 
extensively throughout the world, 
I find World Report extremely in 
teresting as it brings me up-to-date 
on conditions in world markets. 

John A. E. McClave, 

Account Exec. 

LEWIS & GILMAN INC. 


* 


...As never like before, The 
United States News becomes in- 
volved in world affairs, it is im- 
portant for us to learn more about 
the world and that knowledge can 
best be derived from a magazine 
specifically devoted to international 
affairs like World Report. 

Max Tendrich, 

Asst. Media Director 

WEISS & GELLER, INC. 


* 


...Anyone reading the magazine 
will gain a very good knowledge of 
what is going on in the world. This 
I believe is accomplished by the 
very excellent way a number of 
subjects is handled. I also feel the 
picture section is definitely an 
asset. 

Wesley Winning, 

Media Director 

RICHARD A. FOLEY 

ADVERTISING 

AGENCY INC. 


* 


...A thoroughly interesting mag- 

azine that sets a new tempo. 
Philip Klein, President 
PHILIP KLEIN ADVER- 
TISING AGENCY 


* 


...With present focus on world 
situation World Report is meeting 
a specific need and doing so in a 
very effective fashion. 
Clarence Palmer, 
Media Director 
BENJAMIN ESHLEMAN 
COMPANY 


* 


... You are providing a more 
thorough coverage of world events 
as they affect business, Industry 
and politics than can be found in 
any other one publication I have 
seen. 

M. G. Walther, 

Vice President 

RUSSELL T. GRAY, INC. 


* 


... Consider it authoritative. 
J. L. Snodgrass, 
Space Buyer 
DANCER-FITZGER- 
ALD-SAMPLE, INC. 


* 


... Your interpretation and fore- 
casting of news of world affairs is 
intelligent, informative and _ ac- 
curate. 
C. Bruce Hardy, 
Space Buyer 
McCANN-ERICKSON, 
INC. 


... Swell job, World Report gets 
a thorough reading at my house. 
W. A. Wright, 
Vice President 
FULLER & SMITH & 
ROSS, INC. 


* 


.. Improving with every issue. 
G. H. Schiesser, 
Media Director 
ERWIN, WASEY & 
COMPANY, INC. 


* 


... Nowhere else can I get such a 
comprehensive view of world af- 
fairs in such easily digestible form. 
Bryce Spruill, 
Vice President 
BURTON BROWN AD- 
VERTISING AGENCY 


* 


... Heads my list of required read- 
ing. 
Fred R. Swansen, 
Production Manager 
MacDONALD-COOK 
COMPANY 


* 


... Good job. 
C. H. Wolfe, Assistant to 
President 
THE BIOW COMPANY, 
INC. 


* 


... Fills a need that heretofore has 
had too little attention. 
Lambert Smith, President 
SMITH, TAYLOR & * 
JENKINS INC. 


* 


... World Report is a much needed 

publication that reports a high 

type of journalism in its field. ~ 
A. W. Seiler, President 
CRAMER-KRASSELT 
COMPANY 


* 


++ Re 2 
Lewis H Wessinger, Pres. 
FOLTZ-WESSINGER, 
INC. 


* 


... Interesting, informative, inval- 
uable to anyone who wants to keep 
up with world affairs. 
John Terns, Copy Chief 
CAMPBELL-EWALD 
CG.,: ENC. 


* 


...It’s a good magazine. 
G. L. Trimble, 
Media Director 
FULLER & SMITH & 
ROSS, INC. 


* 


...It is on my “favorite reading 
list,” a most informative book 
which I would hate to miss 
reading. 

Eugenia C. Stamler, 

Chg. Media Dept. 

THE BIOW COMPANY, 

INC. 


... Certainly covers world news in 
a nutshell. 
Charles E. Vautrain, 
Pres. & Treas. 
CHARLES E. 
VAUTRAIN & ASSO- 
CIATES, INC. 


* 


... Quite impressed with your pub- 
lication. I like your approach to 
the world problems and find them 
very interesting reading. 

Charles J. Shower, 

Vice Pres. & Space Buyer 

CHARLES M. GRAY 

& ASSOCIATES 


n 


As this advertisement goes to press, 


the first 24,147 subscribers to WORLD REPORT have been partially classified by occupations. 


Of these first 24,147 subscribers, 8,073 (33.4%) are in the policy-forming group. 


CHAIRMEN ... PRESIDENTS . .. PARTNERS . . . OWNERS 


VICE PRESIDENTS 


SECRETARIES 


TREASURERS 


DIRECTORS ... COMPTROLLERS . . . GENERAL MANAGERS 


WORLD REPORT 


»* THE ONLY WEEKLY NEWSMAGAZINE REPORTING, INTERPRETING AND FORECASTING THE NEWS OF WORLD AFFAIRS 


I LABOR LAW CHANGES? 


BUYING TRENDS INU 5 


. 
NEW SPURT IN Go00s, 


IMPORTANT NEWS FOR 


publishers of 
WORLD REPORT 


THE UNITED STATES NEWS 


* 


UNITED STATES NEWS PUBLISHING CORPORATION 
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Robbins Asserts 
High-Paid Sales 
Staff Most Needed 


NEw YorkK—Salesmen for Ever- 
sharp, Inc., thus far this year have 
earned $1,405,265, Larry Robbins, 
vice-president and general man- 
ager, told the Sales Executives 
Club of New York recently. 

Mr. Robbins said that Ever- 
sharp’s sales through 30,000 dealers 
this year will total about $60,000,- 
000, the result of well-integrated 
production, advertising and sales 
efforts. He roundly complimented 
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the 107-man Eversharp sales force 
for its importance in the company’s 
rapid boosting of sales and dealer- 
ships. 

Mr. Robbins recommended to 
other manufacturers that they 
“plan industrial design, research 
and engineering, set up those im- 
portant advertising schedules, but 
far more important than all these 
plans is the necessity for training 
and development of good, dynamic, 
hard-hitting, well-paid, old-fash- 
ioned salesmen.” 


Highest-Paid Salesmen 


Pointing out that Eversharp in 
1940, its first year, sold only $4,- 
000,000 of pens and automatic 
pencils through fewer than 5,000 
dealers, and each year thereafter 
vastly increased its sales, adver- 


“The Sun gives the news straight... 


ea Ml 
and covers all interests 


/ 


EDITORS OF HIGH SCHOOL publications are an impeffant #fluence in moulding opinions for tomor- 


A 


row, in building intelligent leadership for a besér world, Pheir daily newspaper reading is a significant part 


of their development. They choose 


e Sun, whigK further corroborates the findings of the L. M. Clark or- 


ganization's independent rgéarch which pftes The Sun "one of America's best'read metropolitan dailies.” 


The ey yee 
NEW YORK 
Represented in Chicago, Detroit, San Francisco ‘and Los 


Angeles by Williams, Lawrence & Cresmer Company; in 
Boston, Tilton S. Bell. 


Stuyvesant High School 


Julia Richman High School 


LESTER TANZER, Editor, “Spectator” 


“The Sun gives the news straight and 
covers a cross-section of news of all 
interests. I agree with its consistent 
editorials and think the editorial car- 
toons are very good. The make-up of 
The Sun is very attractive, the school- 
page outstanding and I enjoy ‘Hi’ 
Phillips’ column. The sports page is 
the best I ever read.” 


LUCILLE WOLF, Editor, “Richman News" 


“As a future student of journalism I 
admire The Sun’s style and its news 
coverage, which is direct and very 
comprehensive. Its book reviews are 
always interesting and on a high level, 
its theatre and movie reviews quite re- 


liable and written in an entertaining 


and light manner.” 


Manual Training High School 


news.” 


ARTHUR WINSTANLEY, Editor, “Manual Weekly" 


“The Sun’s editorials are very expres- 
sive and give a good idea of the polit- 
ical picture. I like The Sun’s complete 
news coverage, too, and — what every 
student goes for — the sports section. 
I enjoy particularly the quick sports 
flashes on the front page — because 
you don’t have to go through the 
whole paper to find the latest sports 


THE SUN COUNTS WHERE OPINION COUNTS 


tising expenditures and dealer- 
ships, Mr. Robbins attributed much 
of the success to the sales staff. 

“In my opinion,” he asserted, 
the sales organization “is respon- 
sible for most of the success stories 
in American business today. It 
was our slogan and our policy from 
the very outset that all Eversharp 
salesmen in the areas assigned to 
them, were in business for them- 
selves. 

“Tt was the well-pronounced 
policy that this sales force should 
earn more money, either in the ag- 
gregate or per man, against our 
total volume of business, than any 
sales organization in America. We 
have stayed with that slogan and 
policy. We have demonstrated that 
well-paid salesmen are good-think- 
ing salesmen, capable of assuming 
responsibilities.” 


Stressed New Accounts 


“Coverage and dealer contact 
were and are the order of the day,” 
he explained. “Each man was 
obliged, through the lush period, 
to visit every dealer a minimum of 
at least once every quarter; in 
the metropolitan areas in which 
his headquarters were established, 
his visits had to be more pro- 
nounced. We were determined that 
what was being said of the sales 
of many organizations in the coun- 
try would not be said of Eversharp. 
Quite the contrary—we were con- 
stantly receiving complaints that 
Eversharp men were visiting their 
dealers too often... . 

“In reaching the goal of one of 
the greatest successes in American 
business, the Eversharp sales or- 
ganization did not only sell — it 
promoted, it tied in at point of 
sale, both at the counters and in 
windows of all dealers, the vast 
advertising strength we were put- 
ting forth. Our men worked, they 
took nothing for granted, and if, 
perchance, they were found lack- 
ing, they were immediately sup- 
planted. 


Has 9,000 Schick Dealers 


“We did not countenance any 
activity from any salesman in the 
organization that was below the 
standard established. It can, there- 
fore, honestly be said, that no one 
phase of this operation is solely 
responsible for the attainment of 
/our goal. 

“The pattern that I have out- 
lined to you was applied early this 
year to our new acquisition, the 
Eversharp Schick Injector razor 
and blades. In March we assumed 
responsibility for that operation. 
When we inherited it, there were 
less than 800 accounts. Today, in 
the short period of time that has 
elapsed, we have 9,000 direct ac- 
counts and it is our goal and as- 
piration, by the end of 1947, that 
we shall have 25,000 direct ac- 
counts selling Eversharp Schick 
Injector razors and blades.” 


500,000 


STOCK PHOTOS 


a eee e 

. WRITE FOR INFORMATION i 
KAUFMANN & FABRY C9. 
425 S. WABASH AVENUE 


CHICAGO 
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BENJAMIN FRANKLIN said... 


“Whoever would overthrow the liberty of a nation 


must begin by subduing the freeness of speech.” 


2. 
7 


ELBERT HUBBARD said... 


“There is no freedom on earth... . for those who deny 
freedom to others.” 


, 
vw 


ABRAHAM LINCOLN said... 


“| want every man to have the chance. . . in which 
he can better his condition. . . . And freedom of the 


press will maintain it.” 


, 
we 


PRESIDENT TRUMAN said... 


Guardian of . . . Radio “must be maintained as free as the press.” 
American 
Freedom 


,™ 
vw 


THOMAS JEFFERSON said... 


“Equal and exact justice to all men—freedom of 
religion, freedom of the press, freedom of the person. 
. . . These principles form the bright constellation of 


democracy.” 
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- (encourage community  develop- | executives, in the Wall Street 

Commercial Ban ments. Journal and other financial papers. Book of 19th cSCALDS 

: " : s The institutional ads all in- . an 

in Cleveland Runs), The ben’ which handles com-| idea statement of Union's|C@mtury Prints cBURNS 

’ . = er nena . "| policy of supporting and encour- 

Editorial’ Ads Stated the dre tm 0 M60 Feb ate | DOS cee eateries Sor ore | NY FD should hag 
CLEVELAND—The Union Bank of | small two-column newspaper ads | £00d of the community as a iro | New York—For those who like =v. Prompt 
Commerce has inaugurated a almost daily here addressed to | 4 typical advertisement concernec | their. advertising and marketing roper care or they may 

series of “editorial” advertise- business men and other ads, di- | Cleveland’s place as an air center. | history in the most palatable form, prose very SAD 
ments in newspapers here to rected to banks and_ business | It listed the city’s advantages as/«a. “We Were,” a Whittlesey dangerous >, 3 
potentially the ered hub of the House book by Bellamy Partridge a § bl AL 
world” and pointed out improve- | nq Otto Bettmann, is the book | and perhaps Se SoM 
ments that might lead to increas- ef the mouth. FATAL: = i 
ing air travel via Cleveland. ; 
: A study in woodcuts and steel 
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31.8% 


11.1% 


REGULARLY 


12.1% 


128% 


33.4% 


A) 3% 


PERCENT OF ALL 
SOUTHERN FARM FAMILIES 
WHO READ MAGAZINE 


STin the SOUTH 


sive Farmer 


4.0% 


PERCENT OF 
REGULAR READERS 
WHO NAME MAGAZINE 
AS FAVORITE 


1.2% 


family af ony moment. 
Wave youabottle of 
9 Ain 
PERRY Davis PAM LER 
TYeady for use m such cases? 
thosno equal forthe cure OF 
CAldS, burns, cuts, swellings, 
bruises, Sprains, sores, msec! 
bites &c._ All D ists Sell it. 


PERRYDAVIS& Son. PROVIDENCE | 


OLD (HOOF) PRINT—As You Were, 
| Whittlesey House's book of 19th cen- 
| tury prints, includes this cut of an early 
ad for a pain killer. 


| 


/and 1900. 

| Among the hundreds of reprints 
|of old engravings are many from 
| early newspapers advertising pain 
killers and other patent medicines, 
| washing machines, dolls, ice cream 
_freezers, etc. Other prints show 
various stages in the development 
of variety and department stores 
/and other merchandising develop- 
| ments, P. T. Barnum circus ads, 
‘ete. The book is priced at $4.50. 


| Issues Safety Booklet 


| 

| “Highway Safety Lighting,” an 
| illustrated booklet citing the impor- 
|tance of modern, high intensity 
street and highway illumination to 
| the reduction of traffic accidents 
| and fatalities, has been issued by 
|'the Commonwealth Edison group, 
Chicago, comprised of Common- 
| wealth Edison Company, Public 
/ Service Company of Northern 
Illinois, Western United Gas & 
Electric Company and _ Illinois 
Northern Utilities Company. It 
|is being mailed to municipal au- 
thorities, highway experts and 
others. 


LOVE THAT ILLUSTRATION BOARD! ~ 


oe 
4) .3 36.1% ' 
The Second National National National | 
Progressive Southwide Farm Magazine Farm Magazine Farm Magazine Farm Magazine | 
Farmer Farm Magazine “A” “B” a “p” : 
31.8% of the South’s farm families are reg- The Progressive Farmer is FIRST in | : 
ular readers of The Progressive Farmer and regular readership and FIRST in preference, : . 
72.8% of these regular readers name The among all publications read by the South’s / ( l se 
Progressive Farmer their favorite magazine. farm families. ye yp? th 
The Progressive Farmer leads the next | Up CL / fai 
f magazine by 47% in number of regular | The flawless B ieapecrdiinags ” 
readers and by 99% in number of regular 100% spe contead fase paper Saomeebers set 
readers who name it their favorite magazine. pac et. ep alata dead io th 
This is proved by the results of a new, | tke the fe ‘ross holched lines without feather om 
personal-interview survey of a representa- ! ae cent fre to ate woh ond za | dU 
tive sample of the entire farm population of | ae ee ber for 
; the 14 Southern states recently completed Advertising Offices: BIRMINGHAM. RALEIGH ‘ eee 
MEMPHIS, DALLAS, NEW YORK, CHICAGO \ co Sedu eee teams 
by Crossley, Inc. Pacific Coost: Edword $, Townsend Co., San Francisco, Los Angeles 
Arranur Brown « sro., inc. 
67 West 44th St., New York 18, N. Y. 
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_ MILESTONES IN MAGAZINE HISTORY — 


) The first women’s fashion article in the es 
weekly field appeared in a Fall 1929 issue _ 


of Collier's. It discussed the new trend 


to tweeds. 


People who think ahead vad Collier's 
In every community, there are leaders in thought and action who 
set the pace for their neighbors. Week after week, they keep up with 
the world through Collier’s. They take pride in their homes and 
families, they follow the styles and changing trends and they naturally 
like the new, progressive things. Best of all, these community pace- 
setters aie financially sound and in that “age of acquirement’’ when 
they buy steadily and intelligently. There is no more responsive 
market in the world and Collier’s advertisers share a direct and pro- 
ductive influence built up through years of leadership in the weekly 


family magazine field. 


. Colliers Zcks Chead 


ptduertisers whe think ahead ue Collier's 
Collier’s advertisers make friends and influence customers. And they 
do it with a minimum of waste circulation. Collier’s army of readers 
feel that the products featured in “the magazine that thinks ahead”’ 
are their kind of products, made to satisfy the needs of their kind of 
people. That, in essence, is the meaning of the term selective market. 
Pictures and sales messages about home furnishings, foods, toiletries, 
luxury items, fashions—in fact, every type of consumer goods adver- 
tised in Collier’s finds an attentive and prosperous audience of mil- 
lions who are anxious to have the best. Collier’s makes customers 
with every issue. 
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eing a Compilation of Distinguished 
<< Companies whose Products have been 

B: <= Advertésed in Lhe Saturday Eveninglost , 

‘Sula: for 10 or mote years to their Success and 


aS 


1905-1909 : 


A mighty Quake did shake the city of San 
Francisco to its very foundation, causing 
havoc too terrible to relate. Yet, within 


A Wondrous Machine was invented which 
its makers did claim washed clothes as well 


3 : 


HMEWLASS Good Fortune. Here, too will be found the 


Year in which their First Message did appear - 


the year, the Sober & Industrious citizens 
of this once Fair City did commence the 
task of rebuilding same. Also our mighty 
fleet did sail around 
the world, proclaimed 
as “‘Heralds of Peace.” 
Some adventurous citi- 
zens illuminated their 
homes with the new 
Electric Lamps, al- 


as any wife in Good Health and of Great 
Industry. The Wearisome Labor of dig- 
ging the Canal in Panama was completed 
amidst Great Rejoicing. A law was passed 
imposing an income tax, but the publick 
took no heed since only the Rich were af- 
fected. A great catastrope did occur in the 
High Seas when the great ship Titanic 
did sink and bring about the death of many 
of our prominent citizens. At home, a bar- 
baric music called “Jazz” was introduced. 


Here, Courteous Reader, we commence our 
Almanack. At the Turn of this Century, 
New York witnessed the opening of its first 
Subway and tall buildings did rise to such 
fearsome heights as 29 tiers. Sobeit recorded, 
this was also the year in which that Worthy 
Publication, The Saturday Evening Post, 
did adorn its cover with Pictures instead 
of the usual Reading Matter. Also to win 
the esteem of the Publick, many Great Ad- 
vertisers were exposing themselves in print 
on the pages of the Post, thereby procur- 
ing Wealth and securing Virtue. 


He that would catch Fish, must 
wenture his bait. 


* * * 


1899 | 
Eastman Kodak Company 
Remington Rand, Inc. 
Colgate-Palmolive-Peet Company 
General Foods Corporation 
Quaker Oats Company, The 


Prudential Insurance Company of America, The 


Swift & Company 

General Electric Company 

American Home Products Corporation 

Minneapolis-Honeywell Regulator Co. 

Whitman & Son Inc., Stephen F. 

Olin Industries, Inc. 

Santa Fe Railway 

Merriam Company, G. & C. 

Libby, McNeill & Libby 

New York Central System 

Armour and Company 

National Biscuit Company & Subsidiaries. 

Chicago, Milwaukee, St. Paul and 
Pacific R. R. Co. 

Atlas Underwear Company 

Hires Company, Charles E. 

Wurlitzer Company, The Rudolph 


1900 


Pro-phy-lac-tic Brush Company 
Mennen Company 
Parker Pen Company, The 
Williams Co., The J. B. 
Socony-Vacuum Oil Company, Inc. 
Elgin National Watch Co. 
United States Playing Card Company, The 
Cluett, Peabody & Co., Inc. 
Dixon Crucible Co., Joseph 
Johnson & Son, Inc., S. C. 
Chicago, Burlington & Quincy Railroad 
Pioneer Suspender Company 
Underwood Company, William 
Brunswick-Balke-Collender Company, The 
Pittsburgh Plate Glass Company 
Cream of Wheat Corporation, The 
ba = stown Kitchen Division, 
ins Manufacturing Corporation 
FR a my The 
Ralston Purina Company 
Penn Mutual Life Insurance Company, The 
Northern Pacific Railway Co. 
Spalding & Bros., A. G., Division of 
Spalding Sales "Corp. 
Lamont, Corliss & Company 
Bausch & Lomb Optical Co. 


* * al 


What signifies knowing the names if you 


know not the nature of things. 


“ 


Strange & Terrible things did happen. A 
curious machine, constructed by the Wright 
Brothers, did raise itself into the air in Full 
Flight. Also a Mr. Marconi did transmit 
sounds across the Atlantic without the use 
of wires. A few Idle Rich frightened & 
alarmed citizens by 
driving about in Horse- 
less Carriages. And a 
Nation mourned the 
foul Assassination of its 
President McKinley. 
Also, alas, an unnamed 
female was apprehend- 
ed in New York Smok- 
ing a Cigarette ina pub- 
lick gathering place. 


1901 

North Bros. Mfg. Co. 
Goodyear Tire & Rubber Co., Inc. 
Radio Corporation of America 
Goodrich Company, The B. F. 
American Safety Razor Corporation 
Hart Schaffner & Marx 
Conklin Pen Company 
Waterman Co., L. E. 
Bauer & Black 

Division of Kendall Company, The 
Carter’s Ink Company, The 
Lever Brothers Company 
American Radiator and Standard 

Sanitary Corporation 
Kuppenheimer & Co., Inc., B. 
Hotels Statler Co., Inc. 
Pennsylvania Railroad Company, The 
Bendix Aviation Corporation 
Simmons Co., R. F. 
Canadian Pacific 


1902 
Florsheim Shoe Company, The 
General Mills, Inc. 
Oldsmobile Division, 

General Motors Corporation 
Procter & Gamble Company, The 
Stein and Company, A. 

United States Rubber Company 

Pratt & Lambert, Inc. 

Kalamazoo Stove & Furnace Company 
Jergens Company, The Andrew 


1903 
Nash Kelvinator Corporation 
Cadillac Motor Car Division, 
General Motors Corporation 
Packard Motor Car Co. 
Willys-Overland Motors, Inc. 
Cudahy Packing Co. 
Studebaker Corporation, The 
Union Pacific Railroad Company 
Ford Motor Company 
Kelly-Springfield Tire Company, The 
American Lead Pencil Co. 
Armstrong Cork Company 
Southern Pacific Company 
Welch Grape Juice Company 
O’Sullivan Rubber Corp. 
Corn Products Sales Company, The 
1904 
Bristol-Myers Company 
Lorillard Company, P. 
Heinz Company, H. J. 
Gillette Safety Razor Co. 
American Tobacco Company, The 
Holeproof Hosiery Company 
Coca-Cola Company 
Hat Corporation of America 
Burnham and Morrill Company 
Shuron Optical Company, Inc. 
Waltham Watch Co. 
Baltimore & Ohio Railroad Company 


Mutual Life Insurance Company of New York 


Fels & Company 


though the practice 
was said to be both 
Dangerous & Costly. 


* * 


Hide not your talents, they for use were made. 
What's a Sun Dial in the shade? 


* * * 


1905 
Union Carbide and Carbon Corporation 
Mallory Hat Company 
National Lead Company 
Barrett Division, The 

Allied Chemical & Dye Corporation 

Reo Motors, Inc. 
Great Northern Railway Company 
United States Steel Corporation, Subsidiaries 
Kinney Company, G. R. 
Landers, Frary and Clark 
New Haven Clock & Watch Co. 
Dennison Manufacturing Co. 


1906 

Stewart-Warner Corporation 

du Pont de Nemours & 
Company Incorporated, E. I. 

Sherwin-Williams Co. 

Smith & Corona Typewriters Inc., L. C. 

Larus & Bro. Co., Inc. 

Eagle Pencil Company 

Pennsylvania Rubber Company 

Beech-Nut Packing Co. 

Kellogg Company, The 

Fleer Corp., Frank H. 

Hudson Products, Inc., 
Division of Block Drug Co. 

Bates Mfg. Co., The 


1907 
Stokely-Van Camp, Inc. 
Western Electric Company, Inc. 
Pillsbury Mills, Inc. 
McKesson & Robbins, Inc. 
Bowman Co., Manning 
American Express Co. 


1908 
Chrysler Division, Chrysler Corporation 
Hartford Fire Insurance Company, Hartford 
Accident and Indemnity Company, and 
Hartford Live Stock Insurance Co., The 
American Telephone & Telegraph Company 
Pontiac Motor Division 
General Motors Corporation 
Duofold, Inc. 
White Motor Company, The 
American Thermos Bottle Co., The 
Delco-Remy Division, 
General Motors Corporation 
Esterbrook Pen Co., The 
Hoover Company, The 
Robbins & Myers, Incorporated 
Society Brand Clothes, Inc. 
Phillips-Jones Corporation 
U. S. Industrial Chemicals, Inc. 
Dayton Rubber Mfg. Co., The 


1909 
Firestone Tire & Rubber Co., The 
Hudso a Tar Co. 


Campbell Soup Company 

American Chain & Cable Company, Inc. 

Hotpoint 
(Edison General Electric Appliance Co., Inc.) 

Reynolds Tobacco Company, R. J. 

Sunbeam Corp. 

Scholl Mfg. Co., Inc., The 

Royal Typewriter Co., Inc. 

General Aniline & Film Corporation 
(Agfa Ansco Division) 

Clicquot Club Co. 

Durham-Enders Razor Corporation 

Bon Ami Company, The 

Borden Company, The 

Insurance Company of North America 

Disston & Sons, Inc., Henry 

Hurley Machine Division of Electric 
Household Utilities Corporation 

Skinner & Sons, William 


Plough deep while sluggards sleep; 
And you shall have corn to sell and keep. 


1910 


Scott Paper Company 

Westclox, Division of General Time 
Instruments Corporation 

Texas Company, The 

Westinghouse Electric Corporation 

Yale & Towne Manufacturing Company, The 

Graham-Paige Motors Corporation 

Electric Storage Battery Company 

Johns-Mansville Corporation 

Warren Company, S. D. 

Johnson & Johnson 

O-Cedar Corporation 

United Rexall Drug Co. 

Stromberg-Carlson Company 

Wayne Pump Company, The 

Belber Trunk & Bag Co. 


1911 


Gruen Watch Company 
Buick Motor Division, 

General Motors Corporation 
Hamilton Watch Company 
Interwoven Stocking Company 
Evinrude Motors, Division of 

Outboard Marine & Mfg. Co. 
Eureka Williams Corp. 

Frank & Co., Inc., S. M. 
International Shoe Company, Inc. 
Wolf’s Head Oil Refining Company 
Coopers Inc. 


1912 


Hammermill Paper Company 
Champion Spark Plug Company 
Liggett & Myers Tobacco Co. 

Timken Roller Bearing Company, The 
Congoleum-Nairn, Inc. 

Electric Auto-Lite Company 

Polk Miller Products Corp. 
Timken-Detroit Axle Co. 

Chesebrough Manufacturing Company 
Lee Rubber & Tire Corporation 
American Optical Company 


1913 


Underwood Corporation 
Premier Division, 
Electric Vacuum Cleaner Co., Inc. 
Wilson Brothers 
Wagner Electric Corporation 
Walker Manufacturing Company of Wisconsin 


1914 


Lambert Company, The 
California Fruit Growers Exchange 
Dodge Brothers Corporation 
Demuth & Co., Inc., Wm. 
Paramount Pictures 
American Rolling Mill Company 
G. M. C. Truck & Coach Division, 
General Motors Corporation 
Sun-Maid Raisin Growers of California 
Kroehler Manufacturing Company 
Willson Products Incorporated 
Detroit Vapor Stove, 
Div. of Borg-Warner Corp. 
Best Foods, Inc., The 
Sparks-Withington Co., The 
American Bosch Corporation 


* * * 
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Titanic 
of many 
e, a bar- 


roduced. 


mpany, The 


pany 


d keep. 


| 


| 


11 uished 


These United States did declare a War, 
which was provoked by our many Enemies 
abroad, and did engage in Relentless Battles 
until Victory was accomplished. A Mr. 
Volstead did introduce to Congress a Bill 
which forbade the sale of Spirituous 
Liquors. Abbreviated trousers known as 
“Knickerbockers” became fashionable 
among the Male Citizenry. Also, a fear- 
some device called “Radio” was perfected, 
but certain men of science did declare its 
use might affect tides and hamper the 
Flight of our Feathered Friends, the birds. 


* * * 
Little strokes fell great oaks. 
* . - 


1915 
Willard Storage Battery Company 
Quaker State Oil Refining Corporation 
Kohler Company 
Stetson Company, John B. 
Cutler-Hammer, Inc. 
Raybestos Division, The, 
ybestos- Manhattan, Inc. 

McQuay-Norris Mfg. Co. 
Hygienic Products Company, The 
Schrader’s Sons, A., 

Div. of Scovill Manufacturing Company 
New Departure Division, 

General Motors Corporation 
Robinson Reminders 
Silex Company, The 
Nashua Manufacturing Company 


1916 


Tide Water Associated Oil Company 
Eversharp, Inc. 
Simmons Company 
Goodall Fabrics, Inc. 
Warner-Patterson Company 
Hastings Manufacturing Company 
Universal Pictures Co., Inc. 
Warner Brothers Pictures, Inc. 
Aluminum Company of America 
Corning Glass Works 
Hamilton Beach Company, Division 
of Scovill Manufacturing Company 
Emerson Electric Manufacturing Company 
Delco Appliance Division, 
Geusntl Miebase Corporation 
Pullman Company, The 
Wilson and Company, Inc. 
United-Carr Fastener Corp. 


1917 
General Tire & Rubber Company, The 
a ey | Division, 
ver Brothers Company 

California Packing Corporation 
Standard Brands Incorporated 
Hood Rubber Company 

Division of Goodrich Company, The B. F. 
Swank, Inc. 
National Battery Company, 

Gould Commercial Division 
Lee Company, Inc., H. D. 
Diamond T Motor Car Co. 


1918 
Philco Corporation 
AC Spark Plug Division, 
General Motors Corporation 
Florists’ Telegraph Delivery 
Association, Inc. 
Clipper Belt Lacer Company 
International Correspondence Schools 
Owens-Illinois Glass Company 
Faber Pencil Co., Eberhard 
American Mutual Liability Insurance Company 


1919 
American Stove Company 
Parker Rust Proof Company 
Ronson Art Metal Works, Inc. 
Nunn-Bush Shoe Company 
Coleman Company Inc., The 
International Nickel Company, Inc., The 
Ray-O-Vac Company 
National Board of Fire Underwriters 
California Prune & Apricot 


Growers Ass’n. 
Life Savers Corp. 
» o 7 
Today is yesterday’s pupil. 


Wa grr Fs ree fi 
weal Ie, penn % 


\P ee 1920 1924» 


PE SEE 


A Depression did occur in the year 1921. 
However, Prosperity soon returned. Wit- 
ness that Citizens did squander over one 
million dollars merely to attend a Publick 
Brawl between one Mr. Dempsey and a 
Mr. Firpo. Females now were granted the 
privilege of voting with their Male Betters. 
Some adventurous souls did defy an an- 
cient curse by opening King Tutankha- 
men’s Tomb. Also, The Saturday Evening 
Post now offered Advertisers the opportun- 
ity to embellish their messages with 4 colors. 


Il, 


] 


a 


1920 
Lincoln Division, Ford Motor Company 
United States Gypsum Company 
Budd Company, The 
Minnesota Mining and 
Manufacturing Company 


1921 

Chevrolet Motor Division, 

General Motors Corporation 
Squibb & Sons, E. R. 
Kraft Foods Company 
Caterpillar Tractor Co. 
Black & Decker Mfg. Co., The 
United Motors Service Incorporated 
Hickok Manufacturing Co., Inc. 
Estate Stove Co., The 


1922 
All-Year Club of Southern California 
Fisher Body Division, 

General Ketone Corporation 
Metropolitan Life Insurance Company 
Sealright Co., Inc., The 
Weco Products Company 
Californians, Inc. 

Seiberling Rubber Co. 

Clark Grave Vault Co., The 
Jantzen Knitting Mills 

Lane Company, The 

Bulova Watch Co. 

Loew’s Incorporated 

National Ice Public Relations, Inc. 
Orange-Crush Company 


1923 

Crosley Corporation, The 

Simoniz Company, The 

General Motors Corporation 

Commonwealth Shoe & Leather Co. 

Stanco Incorporated 

Norwich Pharmacal Company, The 

Johnson Motors, Division of 
Outboard Marine & Mfg. Co. 

Hollingshead Corp., R. M. 

American Brass Company, The, 
(Subsidiary of Anaconda Copper 
Mining Company) 

Canadian National Railways 

Linkman & Co., Inc., M. % 

Longines-Wittnauer Watch Company, Inc. 

Burgess Battery Company 


1924 
Rutland Fire Clay Company 
Pennsylvania Grade Crude Oil Association 
Wander Company, The 
Pennzoil Company, The 
International Harvester Company 
Perfect Circle Company, The 
Frigidaire Division, 

eneral Motors Corporation 

Nicholson File Co. 
Zenith Radio Corporation 
Zonite Products Corporation 
Amity Leather Products Company 


* * * 


The Sleeping Fox catches no poultry. 
Up! Up! 


% 


AN 1925-1¢ -1929 | ) 
s\n 


& “TOK 


Unhappily, an illegal traffick in bootleg spir- 
its did flourish and armed thugs known as 
“gangsters” did cause the Colonies more 
woe than Indian uprisings. Aerial travel 
progressed mightily when a Mr. Lindbergh 
soared across the At- 
lantic. In this era of 
great Wealth & Pros- 
perity, the Post did 
celebrate its 200th An- 
niversary. Be it also 
recorded, that awesome 
Talking Pictures did 
perplex & amuse the 
Publick. President 
Coolidge informed 
Various & Sundry: “I 
do not choose to run.” 


* * * 


Keep thy shop, and thy shop will 
keep thee. 


* * * 
1925 

Ethyl Corporation 

Servel, Inc. 


Celotex Corporation, The 
Scripto Mfg. Co. 
Eagle Knitting Mills, Inc. 


1926 
Iron Fireman Manufacturing Co. 
Talon, Inc. 
Sterling Drug, Inc. 
Easy Washing Machine Corporation 


1927 
McGraw Electric Compan 
(Toastmaster Products oes Dbvisten) 
Kaywoodie Company, The 
(Div. of Kaufman Bros. and Bondy) 
Belden Mfg. Co. 
Hawaiian Pineapple Co., Ltd. 
Sinclair Refining Company, Inc. 
Republic Steel Corporation 
Eversharp, Inc. for 
Magazine Repeating Razor Company 
International Cellucotton Products Company 
Alligator Company, The 
Truval Manufacturers Inc., Division of 
Publix Shirt Corporation 
Inkograph, Inc. 


1928 
Plymouth Motor Corporation 
Brown & Williamson Tobacco Corporation 
Kendall Refining Company 
De Soto Motor Corporation 
Parke, Davis & Company 
Lovell Mfg. Co. 
Chris-Craft Corporation 
Minnesota Valley Canning Company 


1929 
Greyhound Lines 
Noblitt-Sparks Industries, Inc 
Young Inc., W. F. 
General Shoe Corporation 
Canada Dry Ginger Ale, Inc. 
Wildroot Co., Inc. 
Hormel & Company, Geo. A. 
Lavoris Company, The 
Masonite Corporation 
Gulf Oil Corporation 
Chrysler Corporation 
Carrier Corporation 


Where People Concentrate on Advertising fp 


@; . / 19301937 | 


A Terrible Panic swept the Country. Banks 
closed their doors, and a Bonus Army did 
march upon our Capitol. Mr. Roosevelt 
promised a ‘New Deal,” and there was 
established forthwith a host of Agencies 
with alphabetical titles. Idle citizens sat 
atop flagpoles or did pursue an aimless pas- 
time known as Miniature Golf. Through- 
out these troublesome times, The Saturday 
Evening Post did welcome many famous 
companies who had faith in the future. 
* * * 


One Man may be more cunning than another, 
but not more cunning than everybody else. 


* * * 
1930 
Telechron, Inc. 
Bostitch, Inc. 


Sylvania Electric Products Incorporated 
Schalk Chemical Co. 
Continental Oil Company 


1931 

Freeman Shoe Corporation 

Norge Division 
(Borg-Warner Corporation) 

Morris & Co. Ltd., Inc., Philip 

Pyroil Company 

John Hancock Mutual Life Insurance 
Co. of Boston, Mass 

United Air Lines, Inc. 

Sealed Power Corporation 


1932 
Vick Chemical Company 
Schick, Incorporated 
Heublein & Bro., Inc., G. F. 
American Airlines, Inc. 
Murine Company, The 


1933 
New England Mutual Life Insurance Company 
Railway Express Agency, Inc. 


1934 

Northwestern Mutual Life Insurance 
Company, The 

Manning, Maxwell & Moore, Inc. 

Morrell & Co., John 

National Life Insurance Company of Vermont 

Bankers Life Company 

‘‘Sanforized” 

Proctor Electric Co., 
Division of Proctor & Schwartz, Inc. 


Stern, Inc., L. & H. 
Coolerator Company, The 


1935 
Shell Oil Company, Inc. 
Botany Worsted Mills 
Semler, Inc., R. B. 
Jacobson & Sons, Inc., F. 


1936 
Association of American Railroads 
American Gas Association 
Liberty Mutual Insurance Company 


1937 
Lincoln National Life 
Insurance Company, 
Central Manufacturers’ Mutual Insurance 
Company 
Weyenberg Shoe Mfg. Co. 
* * * 


A good example is the 
best sermon. 


Successful Advertisers Concentratein ™% 
THE SATURDAY EVENING POST 
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This list is limited to advertisers appearing in The Saturday Evening Post 10 or 
more years and spending $10,000 or more during any one of the last five years. 


A 
pes 
bi 


— ‘ ‘ 7 . ane : a : prt - 4 4 : : = 52 ¥ eta: ee ie " ; 
gaa: 
| EP cai 
ee et eC & Co ee es oe oma a eee Py foot) Sone. GRR ee > RS er ES a hs Ss CRE Sas oa pe Se Oe ei . Eee 3 ok; ee : Ns ug - 
side 4 eee Ts eee Fg , ee See a ae 'y sae ee Ts mi ea pee ae oS eee Peikenee es. oe? eS Pe BORE Se £2 ae Se Eee Sar ec eee PS ES REE SG Meee ey Se ¢ noe Re Es 2 ie eae oo P 
ids ay Hees i *: ‘. * ee Se ae a mm = % ae ff * ay et ee eo ct eee ee = Se ee aOR yy Po a Fas See - Sei, Lae a ee 
Lae + ee Ae Bites FoR as 0 oe Bio ty fs te ee ok hi ‘aba id if ‘i Be ae ® ree. # py ths 
) | ' = pi , - cad Wee - . a a BA eee ee ee i We ‘So as ewe! ig s a Li a ca 3 oS Rae | Seu * oR cone te os, hs Pace 
te 7 See 5 : & er S i ee Se See 8 ak Oe oes. 4s ids Ae Cie 
; . ‘= ‘ Naa 
SS ee ad SS s fs 2 eevee 
j y re 7 ee . Bee 
Te iF eS 
ey eek Ms i | ee oe ‘ . oe eee, R og Ba =e . 
esti sa Sy &> A be ue, ‘ . ,, Ad Ki ite many fh fo dg Tha oP : ; ; es 
.: = ZadS WS, SS i Se * ¥ - % ie ; ae 
. Fours | Agee PG, ew A » ioe 
| Se (pe oe ie : 4 
Bs Ve ee ge ae i F4 ~ pa aes 
~ Q Nes J Fee sS “ » A a 
| BY ees s 5) ; 3 
S san ane Ss a> en Ge os — 3 ae 
’ “a .¢ wet? é et RED ee 2. 
P til i; ce “a3 
— [—c Tae af 
bat sett i rnmatdi | [ee a on 
f Great ee ey al 
of dig- as ee ag i 
mpleted ae oe 
. = cs 3 : Sige z 
publick oe nese 
were af- " 
ur in the a 
| =a Sey a 
oS d i 
_——J SF Fs 
= nF 
~, er ——) : 2 et 
S| E22. SE sot 
£ wi F ht, * "2 os 4 
———t m > 2} = i 
_ ae yD : a 
, 2 Wor i a 
2g |i | ae SSE oF 
LS We MA) 4%. ; — 
| : ) : Po , | - 
aN ee 
mone : 
. oN _ ee 
ag aes alle ee 
: oe eee 
: ‘ ee 
on Deg s 
at ¥, : 
Tare ee 
ie ea 
ee pis 
eo Pia 
ee - a 
The be 2 is 
B earths : vie 
bet 8 , ‘ y ea 
| 4 
8 ieee 
Inc, = + sa 
£4 | Lt Sf if, wae 4 pa, lg 
Sy a AE i as 
} ; GE» 4 : a OF : ea 
| ob / NG | 
ge rae 9 Vis, I \>\ BOE 7 SP SP Di as aa 
— OLY 2a ao a 
ee y | 
Py Y | ( : 
nm, FC iS) 7 , 7 tes ? 
iforni eQee -—-s=-=====--94 (s b : 
; ir sue ~ 4 4 . ae 
2 S 3 ; i sae” E e 
Zr & | | 
$H 271 é | 
fy Zi \ 
ae I = me A 
. CE PP ae tog \' — Lata Ra, by ? ga ‘ 
"CPE iF geist 242 shine <p OO Te (ERED >) PEs , | 
ee — | ah UE WP yn ‘ie 
aoe re es ‘ eee, RR SES tee - ‘i 2 aes 4 e% gee ee 2s fe Linge ee ar Ee te 4 BE ay - : th, Ae " (oe é y hie 2 s 4 9 
: oe i 2 4 7 Z ae | ey ; ‘ gy sae Pee Aga on £: Ea te Bee Bia Be 4 
| ; 
? 
| et ae ra, mal Saat ere se : : ch iad sy A ars mae an 3 rai Pes rs ah; Sate ‘ y F ‘ Sten 
7 : rt 7 . wT re aide . c - 34 + Fi ’, aed * yes So 8 Tent Pale cr hag ety , oe a Oe eee 


‘ Be a5 


ie 


28 


penne ee tere —v 


"Te Te APE 


Appoint Cayton Agency 
Roberts Paint Company and its 
affiliates, Hydall Paint & Varnish 
Company, manufacturer of Hy- 
Toner paints, and Jay Arr Lead 
Company, have appointed Cayton, 
Inc., New York, to handle adver- 
tising, sales promotion and public 
relations. General and _ business 
publications, direct mail and point- 
of-sale material will be used. 


Sponsors Video Show 


Westinghouse Electric & Mfg. 
Company, through McCann-Erick- 
son, sponsored a television show 
starring Jerry Colonna and Wen- 
dell Niles, both of the Bob Hope 
radio cast, last Friday on Du- 
Mont’s WABD, New York. The 
production featured a skit tracing 
development of household heat- 
ing from cavemen days to the 
present. 


G-E Offers New Clock 


General Electric’s first postwar 
entry into the deluxe occasional 
clock field is its new clock called 
Candlelight which is expected to 
appear on retail shelves in time 
for the Christmas trade. The clock, 
which measures 6% inches wide, 
5% inches high and 2% inches 
deep, will retail for $19.50 plus 
federal excise tax. 


Burroughs Promotes 3 

Burroughs Adding Machine 
Company, Detroit, has promoted 
John S. Coleman, vice-president, 
to president, succeeding Alfred J. 
Doughty who resigned on the ad- 
vice of his physician. Laurence V. 
Britt, executive vice - president, 
has been advanced to chairman of 
the board and Ray R. Eppert, sales 
manager, to vice-president of mar- 
keting. 


Senate Committee 
Suggests Study 
of Publishing 


WASHINGTON—The Senate small 
business committee volunteered 
this week to look into economic 
conditions in the publishing indus- 
try which threaten profitable oper- 
ation of newspapers and peri- 
odicals. 

In a circular letter to a list of 
more than 12,000 firms, Chairman 
James Murray (D., Mont.) ex- 
plained that committee interest 


was prompted by a number of 


complaints already received “from 
newspapers and other business 
men.” 

If editors and publishers have 
anything significant to report, he 
said, the committee may wish to 
“call the facts to the attention of 
Congress.” 


-Later Action Uncertain 


“What action we will take will 
depend in considerable measure on 
response from the industry,” he 
said. 

“We are interested in the news- 
paper and periodical businesses as 
we would be in any others. It is 
our aim to work for the mainte- 
nance of free competition.” 

Among the obstacles to free 
competition in the publishing 
business, he mentioned rising costs 


of entering or successfully oper- 


1, the home furnishings industry 
its the retailer 
who is BOSS 


and he READS RETAILING 


It’s so very simple: In the home furnishings industry the success of 
your entire selling program hinges on what the retailer thinks and 
does. If he isn’t kept sold, the product isn’t sold — either to him OR 


to the consumer. 


The best time to deliver your message is when he’s most receptive to 
it... when he’s reading the news of his industry and its products. 


The best place to deliver it, is in RETAILING—the industry’s only 
NEWSpaper. No other business paper is read so eagerly by so many 
home furnishings retailers, for the news and ads that guide their 


daily decisions. 


So no other business medium you can use can be as influential among 
the nation’s retailers, in assuring the COMPLETE success of your 
home furnishings advertising program. 


Published twice weekly — every Monday 
and Thursday. 


22, 
June 27th issue. 


One of the Fairchild Family of publications 
that includes Women’s Wear Daily, Daily 
News Record, Men's Wear, Footwear News, 
Fairchild International and Fairchild Blue 
Book Directories. 


RETAILING home furnishings * FAIRCHILD Bidg., 8 E. 13th St., N.Y. C.3 


215 NET PAID ABC circulation for 


No. i home furnishings business paper 


for advertising: 


. Furniture and Bedding 
. Curtains and Draperies 
. Decorative Accessories 
Floor Coverings 

China and Glassware 
. Lamps and Lighting 
Housewares 

- Major Appliances 

. Radio and Television 


WONAUSDAWHN— 


Advertising Age, November 4, 1946 


MUTUAL FRIENDS — Edgar Kobak, 
president of Mutual Broadcasting Sys- 
tem, and Les Johnson, general manager 
of WHBF, Rock Island, Ill., talked things 
over during a lull in NAB proceedings. 


ating small enterprises, shrinkage 
of the open newsprint market, and 
difficulties of small papers in ob- 
taining advertising. 

Other problems are tax diffi- 
culties, postal mailing rates, diffi- 
culty in acquiring radio and fac- 
simile broadcasting facilities and 
competition from chains and ab- 
sentee ownerships. 


Similar Studies Made 


Dewey Anderson, executive sec- 
retary of the committee, explained 
that the letter is a preliminary 
survey of the industry similar to 
surveys which have been made in 
other fields. 

In some cases these surveys have 
resulted in public hearings and 
reports. In others, where there 
has been little response, the mat- 
ter has proceeded no further. 

Mr. Anderson pointed out that 
the mailing had been held up so 
that the material would not be re- 
ceived until after the elections, in 
the hope of eliminating any impli- 
cation of political motive. 

He said the mailing list of 12,000 
included religious, labor and other 
special interest papers as well as 
weekly and other newspapers, and 
that it had been compiled by the 
committee on the basis of material 
gathered from the wartime OWI. 


Dieckerhoff Transferred 


Edward C. Dieckerhoff, who re- 
cently joined Marschalk & Pratt, 
New York, in the copy depart- 
ment, has been assigned to con- 
tact work with the agency. He 
was recently with Wyeth, Inc., 
Philadelphia, as assistant director 
of advertising and sales promotion, 
and before that was advertising 
manager of Schering Corporation, 
Bloomfield, N. J. 


Quarrie Names Agency 

Quarrie Corporation, Chicago, 
publisher of “World Book En- 
cyclopedia,” has appointed Henri, 
Hurst & McDonald, Chicago, to 
handle its advertising. 


ELEMENTARY 


Oil in the ground keeps a special- 
ized group of petroleum people busy 
getting it out . . . produced, in other 
words. The Ow WEEKLY is special- 
ized for this group of producers. 

Oil that goes to market in a variéty 


of guises keeps another specialized 
group of petroleum people busy get- 
ting it processed . . . in short, refined. 
PETROLEUM REFINER is specialized 
for this group of refiners. 

If you are looking for top coverage 
of either of these world-wide groups, 
study carefully paragraph 10 of all 
the ABC statements in the oil field. 


The Gulf Publishing Company 
Houston New York Cleveland 
Chicago Tulsa Los Angeles 
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FIRST 3's NEW Magazine and Picture-Roto Group: GRAFIC— 
the Magazine Section of the Chicago Sunday Tribune; EVERY- 
BODY'S WEEKLY—the Magazine Section of the Philadelphia 
Sunday Inquirer; PICTURE-ROTOGRAVURE Section of the 
New York Sunday News. 


A GREATER 


N. matter which of the above pictured FIRST 3 combi- 


nations you select, each delivers a Sunday Punch in your most im- 


portant markets. 


A Sunday Punch in high readership—through the eye appeal pro- 
duced by the warmth and fidelity of rotogravure printing and the 
‘impact of full colorgravure reproduction. FIRST 3 delivers high reader 
trafic through engaging editorial content both in the magazine sec- 


tions and in the picture sections. 


picture - 


Ee 


| ane apoatadeld ; .) 


FIRST 3’s REGULAR ALL PIc.- 
TURE-ROTO GROUP—the Pic- 
ture-Roto Sections of the New York 
Sunday News, the Chicago Sgutay 
Tribune, the Philadelphia Sunday Inquirer. 


FIRST 3 delivers strong influential coverage in its greater market area 
—an area of nearly 12 million families who buy 40% of the total U. S. 


retail sales, 42% of the food, 36% of the drugs. 


Greater circulation—which hits with telling regularity Sunday after 
Sunday in your most important markets—New York, Chicago, Phila- 


delphia and more than 1600 cities and towns—a total circulation now of. 


OVER 7,200,000 


YOUR FIRST BUY is FIRST 3 


NEW YORK SUNDAY NEWS 
CHICAGO SUNDAY TRIBUNE 
PHILADELPHIA SUNDAY INQUIRER 
Retograuwre + Colergrauwre 

Picture Sections +« Magazine Sections 


THE GROUP WITH THE SUNDAY PUNCH 


News Bldg., 220 E. 42nd St., New York 17, VAnderbilt 6-4894 * Tribune Tower, Chicago 11, SUPerior 0044 + 155 Montgomery St., San Francisco 4, GARfield 7946 
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Your Fingertips... 
A VERITABLE TREASURE CHEST OF BASIC 


MARKETING AND ECONOMIC FACTS ON EVERY 
ONE OF THE 3,072 COUNTIES IN THE U.S.! 


Here in a complete set of 48 volumes are fundamental items 


of information upon which business location, market organi- 


zation and sales policies are based. Now it is made available 


by the FARM JOURNAL to sales, advertising, marketing and 


research executives. This valuable data was prepared by the 
FARM JOURNAL Market Research Department on the plan ies 
es Have and forms provided by the Division of Small Business, U.S. : 


Department of Commerce. The FARM JOURNAL undertook 
the task of compiling the statistics, computing ratios and the 


publication of this valuable business data as a 


service to the U.S. Department of Commerce 


must | ¥* An Invaluable Aid to: and American Business. 

i | @ SALES & ADVERTISING MANAGERS 

Yao Set of 48 State Books...only £25 
| @ RESEARCH ORGANIZATIONS a $1.00 

‘a | cnepeemiae Single State Copies...only $1. 

| | ) Ag s 

=, | @ BRANCH & DIVISIONAL SALES OFFICES siete / br 

ne? @ CURIOUS EXECUTIVES U. S. DEPARTMENT OF COMMERCE) ; 

ne? 

nber of 


pnd JO. 


Limited Supply Available 
write to 


FARM JOURNAL 

Market Research Dept. B 
Washington Square 
Philadelphia 5, Pa. 


GRAHAM PATTERSON, PUBLISHER - WASHINGTON SQUARE, PHILADELPHIA 5 
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WAA Names Agency 


Richmond, Va., regional office of 
War Assets ‘Administration, which 
includes Maryland, West Virginia, 
District of Columbia and Virginia, 
has appointed Advertising, Inc., 
Richmond, to handle its adver- 
tising. 


Increases Ad Rates 

Effective with the January, 1947, 
issue, Journal of Chemical Educa- 
tion, New York, will increase its 
basic page rate to $120. 


ST.«3 «3 S&S EF bs 


MISSOORIS“S MARKET 
pd. 


ST. JOSEPH NEWS-PRESS 
St.Joseph Ouzette 


Legal Talk Is 
Lethal on Radio, 
Miller Declares 


ATLANTIC Crty—Lawyers who 
use the medium of radio to explain 
their profession to the general 
public should phrase their broad- 
casts to reach the understanding 
of the least educated and least 
literate member of the community, 
Justin Miller, president of the Na- 
tional Association of Broadcasters, 
declared here this week. 

Addressing the Junior Bar Con- 
ference of the American Bar As- 
sociation’s 69th annual meeting, 
Mr. Miller asserted that any prop- 
erly trained lawyer “should be 
able to interpret the law to a 


group of intelligent laymen.” He 
scored the practice of many courts 
in writing legal opinions “in terms 
of the mystery of the profession, 
using words of art and vocabulary 
especially designed to serve the 
purpose of the profession and to 
obscure the subject for the lay- 
man.” 

Mr. Miller advised the confer- 
ence to emphasize use of local 
radio stations rather than net- 
works when planning broadcasts 
in connection with its public in- 
formation program. He explained 
that the smaller stations permit 
the planning of a broadcast espe- 
cially designed to reach a specific 
audience. 


In the preparation of scripts for t 


a broadcast, he said, words of art 
and of difficult meaning should be 
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eliminated and simple words and 
simplified concepts substituted. 
He advised the lawyers to avoid 
subjects that will cause serious 
conflicts in the profession itself, 
emphasizing that a subsequent de- 
bate by lawyers themselves on the 
subject of a radio program, would 
merely confuse the public. 


Appoints Funt Agency 

Borman Sportswear Company, 
Johnstown, N. Y., manufacturer 
of Admiral Byrd men’s wear, has 
appointed Theodore J. Funt Com- 
pany, New York. 


WHHM Appoints Forjoe 

WHHM, Memphis, independent 
station, has appointed Forjoe & 
Co., New York, as national rep- 
resentative. 


«Boman Manoa, Rape Stel Corportion eee My caus tacy oi Tee Welt Snead Joondel a. 
“dual-edged. Asa readen! depend on its complete _ 


: - business news coverage. As an advertising manager, _ ce 


2 “4 heartily endorse its advertising columns forreach- 
_ | tng key executives in business and industry.” oe 


NDORSED by readers, endorsed by adver- 

tisers—this is The Wall Street Journal’s val- 
ued commendation. It’s a businessman’s news- 
paper from every viewpoint. 


Key executives in all fields of activity depend 
on this only national business daily as their main 
business news source. Their urgent need for 
timely, accurate decision-making facts has made 
The Wall Street Journal America’s fastest grow- 
ing business publication. 
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42% 
ABC CIRCULATION 
SINCE 1940! 
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Hard to convince, management and policy- 
making executives pose a challenge to all adver- 
tisers. But in The Wall Street Journal they can 
be reached daily —in their offices, at the place 
and time that business decisions are made. 


To sell the products, services and ideas used 
by industry, contact must be made first with the 
men who specify and approve. The Wall Street 
Journal gives advertisers the surest contact with 
decision makers, every day, everywhere. 


THE WALL STREET JOURNAL BRINGS YOU BUSINESS 
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Promote 25 Firms 
on ‘Miss America’ 
Fashion Carousel 


New YorK—Twenty-five manu- 
facturers will participate in an 
exhibit to be presented by Miss 
America at the Women’s Interna- 
tional Exposition, opening at noon 
today (Nov. 4) for a seven-day 
stay at the 17th Regiment Armory 
here. 

The exposition is the 23rd 
sponsored annually by the Women’s 
National Institute, and by special 
agreement Miss America is the 
only magazine represented each 
year. Mothers and daughters in- 
terested in exhibits of hand arts 
make up the majority of the audi- 
ence. 

The publication has erected at 
the Armory entrance a carousel, 
complete to hurdy-gurdy music. 
Modernistic mannequins, with fly- 
ing hair and ballet postures, have 
been fashioned by Staples-Smith. 
Today, tomorrow, Nov. 9 and 11 
these figures will model fall styles, 
and on Nov. 6, 7 and 8 they will 
change into spring fashions. All 
New York metropolitan high 
schools and individual members 
of the local Miss America Club 
have been notified of the “carousel 
of fashion.” * 


Teen Shows Planned 


Participating manufacturers in- 
clude Aquatogs, Inc.; Arrid; Berk 
Company; Coro, Inc.; Derby 
Sportswear, Inc.; Glensder Tex- 
tile Company; Goodman-Schein- 
born; John Lord Fashions; Lynn 
Knitting Mills; Mademoiselle 
Modes, Inc.; Markon Garment 
Company; Sally Mason, Inc.; 
Helene Pessl, Inc.; Petiteen; Pyra- 
mid Leather Goods Company; 
Salfair; Sandler of Boston; Seven- 
teen for the Junior Teens; Suzy 
Que; Teena Paige; Teentimers, 
Inc.; Tommies by Kaylon; Vogue 
Belts, Inc.; Waldman & Co., and 
Zimmerman Scher, Inc. The man- 
ufacturer’s name, fabric, retail 
price and outlet store credit are 
given for each style displayed. 

Tomorrow (Election Day) and 
Nov. 9 (official Youth Day at the 
exposition), Miss America will 
present a special teen fashion show 
of these manufacturers’ fall and 
spring styles. 

The magazine will also feature 
a Miss America Club booth, at 
which will be displayed winning 
pieces in two national sewing 
contests sponsored by Wesco Fab- 
rics and G. & E. Freydberg (Fair- 
fame ruffling). During the coming 
year American Thread Company 
and CVH Laboratories will spon- 
sor contests. 


Casite Aims Copy 
at New Auto Owners 


Casite Corporation, Hastings, 
Mich., will break a special cam- 
paign addressed to owners of new 
cars in November issues of Col- 
lier’s and The Saturday Evening 
Post. Casite is a product to be 


added to motor oil to clean motors, — 


and its normal advertising appeal 
would be to used-car owners, 
The new copy, in full pages, 
urges use of the product in new 
cars to eliminate engine stiffness 
or tightness. Keeling & Co., In- 
dianapolis, is the agency. 
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FOR CHRISTMAS Rig ALL 
OCCASIONS 
Fancy Baskets Fresh Fruits 
Sent caywhere in U.S.A. & 
Business eennens a “us your gift 


FRUIT BY TELEGRAPH 
2337 Boardwalk, Atlantic City, N. J. 
Phone A. C. 4-3959 
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Christmas Comes 
During September 
— in Nebraska 


NorFoLk, NEB. — Fleming’s 
Pharmacy—which won’t stay open 
past 6 p.m., closes on Sundays, fea- 
tures hard-to-get toiletries and 
generally acts considerably unlike 
a drug store in a smaller city— 
astonished Norfolk during the last 
week in September when it pitched 
a pre-Christmas sale. 

Many among Norfolk’s 12,000 
residents blinked when they saw 
Fleming’s gaily decorated for 
Christmas, even to a tree in the 
window. But they flocked to buy 
Christmas goods which Fleming’s 
had been cagily getting together 
since last January. 

Westley Fleming, former Chi- 
cago adman and part owner of the 
store, admitted nonchalantly that 
he launched the sale to speed up 
September sales (normally slow) 
and also to check in advance on 
the appeal of Christmas merchan- 
dise. 

He was associated with the 
former Stack-Goble agency in 
Chicago, and returned to Norfolk 
to take over part ownership of 
the drug store his father had 
operated. His brother, Morris, is 
co-owner. 

Norfolkers, accustomed to such 
rules at Fleming’s as refusing to 
install a soda fountain and a 
singular dislike for staying open 
at night, made considerable com- 
ment on the pre-Christmas sale. 
Said one customer, “What the 
Me sean 


Appoints Cuff 


J. W. Cuff has been appointed 
assistant to the vice-president in 
charge of sales of Continental Can 
Company of Canada, St. Laurent, 
Quebec. 


4000 Get Jobs 
In Port Arthur 
Since War's End 


While other areas have experi- 
enced large employment declines 
since the end of the war, employ- 
ment in the Port Arthur area has 
increased by approximately 4000 in 
the same period, according to figures 
compiled by the Employment Advis- 
ory committee of the U. S. Employ- 
ment Service. 

The reason given was the lack of 
change in the principal products be- 
ing manufactured here, where no 
reconversion problem was involved, 
and a steadily growing demand for 
them in peacetime markets. ‘The 
products are petroleum and syn- 
thetic rubber. 


32,575 KMmployed 
Current employment in all local 
industries is estimated at 82,575, 


while the USES file of active job 
seekers has grown by 1500 since 
August, 1945, to a current total of 
approximatély 2000. Estimated pop- 
ulation increase during the same 
period is 10,000. 

Approximately one thousand of 
the active applicants for jobs are 
veterans and these continue to come 
in at an average rate of 80 per week. 
About 10 per cent of these are vet- 
erans who were inducted into the 
armed forces from other areas. 


(Reprint from the Port Arthur Texas News 
of June 26, 1946) 


THAT'S THE REASON 


PORT ARTHUR : 


is a market you should include 
in your advertising program. 


THe News 


For Adequate Coverage 


33 
‘About Town’ Launched (| Siebel Moves Offices Starts Music Service provide wired music service to 


About Town, monthly magazine| J. E. Siebel Sons’ Company has| General Music Service, Portland, banks, hotel and other instta- 
of sports and entertainment in| moved from 960 Montana St. to| Ore. has been formed by John| tional users here. Advertising is 
Portland, Ore., has begun publica-| 741-747 W. Jackson Blvd., Chi-| Egan, one of the owners of Station| handled by Pacific Advertising 
tion. Ray M. Feves, publisher and | cago 6. The organization includes KWJJ, and Mrs. Abe Bercovitz, to! Company. 
editor, and George Stein, advertis- | the Siebel Institute of Technology, 
ing manager, have offices at S. W.| Siebel Publishing Company, Eco- 
11th and Stark Sts. nomic Materials Company and the 
Siebel Alumni Association. 


Pick-up and delivery. One 


Hicks Agency Moves 
Lawrence Boles Hicks, Inc., New Mitchell Joins Hearst 

York, has moved its offices to larger| Gerald L. J. Mitchell, formerly 

wore = ’ _~— So with Py sige, tm Publications, has 

ing. Nikki Ha as joined the| joined the Chicago office of Hearst 

agency as fashion coordinator. Advertising Service. RAPID COPY SERVICE Phone State 5977 


day service. 
Sizes up to 18 x 24 inches. 
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ve VEGETABLES produced for sale brought 
growers $170,000,000 in 1945 


U.S. Department of Agriculture reports show seerereresenasacnsengeasssnesantesnaetnnehtensen eeeanitetiise ce TeeeeneOnes 
more than 17% of the nation’s commercial Facts for Time Buyers about the 
vegetables are grown in Beeline counties 5 BEELINE Stations 
SPARAGUS, strawberries, celery, onions, spinach, carrots, : Each station in the BEELINE Group (not a network or chain) 
melons .. . such eatables are MASS PRODUCED in vast = 2G\VERAGE. These stations TOGETHER blanket Californie’ 
Beeline truck gardens. They’re shipped out fresh, quick frozen, — mountain ringed central valleys, plus Reno and wealthy 


western Nevada. Use all 5 stations at combination rates. 


canned — and how the money rolls in! Choose best availabilities on each station without line 


The Beeline area in 1945 grew 56% of California’s costs or clearance problems. 
vegetables harvested for sale. In crop value by U. S. counties, — KERN 
Monterey County ranked SECOND, San Joaquin County Bakersfield. Established 1931. CBS. Primary coverage 
THIRD! So-here’s another reason why Beeline families have — : of oil rich Kern County with a population of 141,500. 


eccccenqensscceneccacsnoocesooasesuoaseseoounect 


more than TWO BILLION spendable dollars each year! Carries heavy schedule of CBS network programs. 


, ‘ : : ; 1000 watts — 1410 kilocycles. 
What is the Beeline area? California’s fertile central valleys, | - om ae ss _— 
plus Reno and wealthy western Nevada ...a 42 county” : Sesatone , ae 
market which ranks with Los Angeles in population and tops Beablished 1928 Euablished 1922 


San Francisco and Seattle combined in retail sales. 


oreo enoese 


To radio-sell these inland valleys you need Beeline stations. KWG KFBK 
For Beeline stations operate INSIDE THE MOUNTAIN ieee ee Sacramento (ABC) 
RANGES that march around the valleys. They give you close 9... Established’ vel | Established 1922 
up coverage that outside stations don’t even claim to match! . 
x 
McClatchy Broadcasting Company 
Sacramento, California Paul H. Raymer Co., National Representative a 
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Reach 


COUNTY 
AGENTS 


AGRICULTURAL TEACHERS 
EXTENSION LEADERS 


Use 
Getter FARMING 
METHODS 


WATT Publishing Co., MOUNT MORRIS, ILL. 


Reach the men whose 
"NOD" may outsell 
your best salesmen 
The men who read, re- 
member, and respond to 
Better Farming Methods— 
for 18 years their busi- 
ness magazine. 


14,000 CCA Circulation 


Heims & Holzman Moves 


Heims & Holzman, Portland, 
Ore., agency, has moved its offices 
to the Governor building. New ac- 
eounts include: N. D. Products, 
Portland; Logan Oldsmobile, Port- 
land; Whitney Oldsmobile, Aber- 
deen, Wash.; Carter Company, 
Vancouver, Wash.; Lane Company, 
Astoria, Ore., and Lawson Com- 
pany, Roseburg, Ore. 


Time Sells Paper Mills 


Time, Inc., and St. Regis Paper 
Company, New York, are negoti- 
ating for the sale by Time to St. 
Regis of the Maine Seaboard, Bry- 
ant and Hennepin paper mills and 
for contracts with St. Regis for a 
substantial supply of paper. St. 
Regis has been operating two of 
these mills under management con- 
tract since last Jan. 1. 
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V ‘ff 
Non-Scheduled 
Fliers’ Trips 

WASHINGTON — Limitations on 
the activities of chartered flight 
firms will come up for discussion 
in the near future when the Civil 
Aeronautics Board considers cases 
on five “non-scheduled” operators 
who are accused of offering ser- 
vices which can be legally per- 
formed only by authorized com- 
mon carriers. 


With literally thousands of vet- 
erans bidding for a stake in the 


She has a picture 
in her mind— 

a picture caught from a page 
of her favorite magazine— 

a vision of loveliness 

that could be herself .. . 

and now with all the arts 

at her command 

she’s making that picture real! 


Month after month 
in-the-home research 

tells McCall’s editors 

how women think and dream— 
helps inspire those potent 
“mental pictures” 

that move advertising 

into action 

in more than 3,500,000 homes. 


When a woman shops 

for cosmetics 

a mere man may think 

she’s simply buying 

lipstick, rouge or cream 

but a woman knows 

she’s being an idealist 

in the word’s truest sense... 
because, you see 


transportation of air freight and 
passengers, and with authorized 
air lines seeking to guard their 
vested interests, the entire avia- 
tion industry has been at logger- 
heads over the formulas that de- 
termine the rights of non-sched- 
uled operators. 


Some Should Be ‘Scheduled’ 


Veterans operating as _ non- 
scheduled operators have set up 
extensive businesses carrying both 
passengers and cargo. In some 
cases CAB feels operations prog- 
ress with sufficient regularity to 
make them in fact scheduled oper- 
ations, subject to the rules of the 
Civil Aeronautics Act. 

Originally a classification for 
skywriters, flight instructors, barn- 
stormers and others, the non-sched- 
uled class had been set up to elim- 
inate red tape of supervision for 
aviation firms which had relatively 
small roles in commerce. 

Last spring CAB found that two 
“non-scheduled” firms—Page Air- 
Ways and Trans-Marine Airways, 
had operated with sufficient regu- 
larity between New York state 
and Miami to be in fact scheduled 
operators, operating without au- 
thorization. 

Now the commission wants to 
know about the services of Texas 
Airlines, Houston; American Air 
Export and Import Lines, Miami 
Springs; Caribe Airways, San 
Juan; Trans-Caribbean Air Cargo 
Lines, New York, and Trans-Lux- 
ury Airlines, New York, the latter 
firm operator of planes which were 
involved in two recent fatal 
crashes. 

Proposal Limits Flights 


During the summer CAB upset 
non-scheduled operators by pro- 
posing rules which will require 
larger firms to file data about 
their operations, and _ generally 
limit the number of flights a non- 
scheduled firm can make each 
month between two points. 

By Sept. 3, 509 firms had filed. 
Of the 54 which had gross monthly 
incomes over $10,000, only one had 
operated prior to 1945, 11 be- 
gan operating in 1945, and 40 in 
1946. 

CAB noted concentration of busi- 
ness in the non-scheduled field, 
with 4% of the operators filing 
doing 50% of the business. The 
50% with revenues below $1,000 a 
month accounted altogether for 
only 1% of the business. 


Adds Mexican Stations 


CBS has added three Mexican 
stations to its Latin American Net- 
work of the Americas, bringing the 
total to 123. The stations include 
XEGW, Acambaro; XEON, Tuxtla 
Gutierrez, and XEVV, Villaher- 
mosa. ; 


Newspaper Boosts Price 


The price of the Sunday Tele- 
gram, Portland, Me., has been in- 
creased from 10 to 15 cents. 


OR CANNOT BE SOLD 
FROM THE OUTSIDE 


@ Although Bayonne is within the 
shadow of Metropolitan New York 
you can’t sell it through the big 
city’s newspapers. The Bayonne 
Times has 66% more circulation 
among Bayonne families than all 
New York and Hudson County 
evening newspapers combined. 


THE BAYONNE TIMES 


NEW JERSEY 


BOGNER & MARTIN 
Sales Representatives 


NEW YORK CHICAGO 
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Wholesale Group 
Starts Operation 
in December 


NEw YorK—The National As- 
sociation of Wholesalers is now in 
the process of acquiring personnel, 
setting up a research bureau, and 
looking for building space, but 
by Dec. 1 it expects to be organ- 
ized and operating, its president 
pro-tem, Joseph Kolodny, told AA 
this week. 

Mr. Kolodny, who also functions 
as managing director of the Na- 
tional Association of Wholesale 
Tobacco Distributors, said mem- 
bers of the organization (there 
are now 17 associations represent- 
ed) can speak “for $100 billion 
annual volume, and we intend to 
be vociferous.” 

The financial backing for the 
new association will be based on 
a formula: Each member associa- 
tion will contribute 10% from its 
annual income from member dues. 


Expansion Plans Told 


The National Association of 
Wholesaiers is a renaissance of 
the old Council of National Whole- 
sale Associations, but with con- 
siderable expansion. As sketched 
in Washington last month, when 
the new organization was started, 
NAW wif supply the associations 
with research material to back up 
the wholesaler, promote distribu- 
tion courses in colleges, speak up 
for wholesalers in legislative mat- 
ters and study methods of reduc- 
ing distribution costs (as a num- 
ber of its members are also doing, 
notably the National Wholesale 
Druggists Association). 

The list of associations  in- 
cludes: American Coal Sales As- 
sociation, National Association of 
Tobacco’ Distributors, National 
Sheet Metal Distributors, National 
Beer Wholesalers Association, Na- 
tional Candy Wholesalers Associa- 
tion, National Electric Wholesalers 
Association, National Leather & 
Shoe Finders Association, Na- 
tional Wallpaper Wholesalers As- 
sociation, National Wholesale 
Druggists Association, National 
Wholesale Hardware Association, 
Optical Wholesalers National As- 
sociation, Southern Supply & 
Machinery Distributors Associa- 
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tion, U. S. Wholesale Grocers As- 
sociation, Wine & Spirits Whole- 
salers Association, Wholesale Dry 
Goods Institute, National-Ameri- 
can Wholesale Lumber Associa- 
tion, and Motor & Equipment 
Wholesalers Association. 


Agency Shifts McNutt 


Geo. C. McNutt, vice-president 
of Botsford, Constantine & Gard- 
ner, has been appointed general 
manager and director of media in 
the San Francisco office. Roderick 
H. MacDonald has been appointed 
to the account executive staff and 
Edward S. Denham has joined the 
copy staff. 


Flexnit Names Agency 


Flexnit Company has named 
Kiesewetter, Wetterau & Baker, 
New York, to handle the advertis- 
ing of Flexnit lightweight founda- 
tions, R. & H. products and Utilas- 
tic packaged elastic braid. 


Carduner Heads Sales 


Leonard Carduner has been ap- 
pointed secretary-treasurer of the 
British Industries Corporation, 
New York, exclusive American 
sales representative for a number 
of British manufacturers. In this 
capacity he will head sales and 
promotion for the British imports. 


NBC Western Network 
Shifts Executive Staff 


NBC’s western network has ap- 
pointed Lewis S. Frost, assistant to 
the vice-president and supervisor 
of all operations in Hollywood and 
San Francisco. Robert V. Brown, 
assistant program manager, has 
been named program manager and 
Wendell H. Williams has_ been 
transferred from his position as 
program manager in San Fran- 
cisco to assistant program man- 
ager and manager of the program 
package sales department in Holly- 
wood. Harry Bubeck, production 
director in the Chicago office, has 


been appointed to succeed Mr. Wil- 
liams. 

Robert E. Howard, who has been 
manager of national sp>t sales, has 


35 


sales department. Lathrop Mack, 
in the New York national spot 
sales department, has been trans- 
ferred to Hollywood, succeeding 


been promoted to the network! Mr. Howard. 


Your Entrance to the : 
$4 Billion Medical Market '}! 


In his perpetual battle against 
disease, the doctor’s word is 
law. He influences the buying 
habits of virtually every Amer- 
ican family in the purchase of 
drugs, foods, clothing, etc. Ob- 


\ 
| 


Reaches Every Doctor f°} 


viously, the doctor ;| 
specifies those prod- | 
ucts with which he *™ BOS 
is most familiar. This familariity 
comes to him through MODERN 
MEDICINE. 


..- Every Month 


> MODERN MEDICINE. 


the airlines are big business —— 
keeping them informed is our business 


CONTROL TOWER—LA GUARDIA FIELD 


merican 
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CONTROLLED DISTRIBUTION 


You get it in South Bend, Indiana—the market for 
tests you can trust. In the food field, four wholesalers 
cover the entire market. In the drug field, one whole- 
saler and four chains handle distribution. South 
Bend, Indiana—‘“Test Town, U.S. A.”—gives you 


complete, controlled distribution for accurate tests. 


South end 
— Tribune — 


STORY, BROOKS & FINLEY, iNC., Nationa/ Representatives 


‘Advertising Age, November 4, 1946 


Names Rose-Martin 


Walter B. Stevens & Son, New 
York, has appointed Rose-Martin, 
Inc., New York, to handle its ad- 
vertising for dog furnishings, toys 
and accessories. National maga- 
zines will be used, starting with 
the January issues. 


Moyer Advanced 


Sidney L. Moyer, in charge of 
Chicago operations of Royal Phar- 
macal Corporation, has been ap- 
pointed coordinating  vice-presi- 
dent with headquarters at the 
company’s main offices in New 
York. 


Korell Names Bauer 


Korell Company, New York, 
manufacturer of Korell dresses for 
the “junior woman,” has placed 
its advertising with Adrian Bauer 
Advertising Agency, Philadelphia. 


Bernstein Ups Covell 


Walter Covell, in the radio de- 
partment of Bo Bernstein & Co., 
Providence, has been promoted to 
account executive. 


S, the 19th letter of the alphabet, begins more 
words than any other. Among these words: Stations. . 


Stability.. Service.. Satisfaction. . Sales. 


Westinghouse Stations, symbols of broadcasting 
stability in six major markets, are giving service to the 
public and satisfaction to advertisers. . a satisfaction 


based on sales. 


Suggestion: When planning a 1947 campaign in 
the busy areas of Boston and Springfield, Mass.; 
Philadelphia and Pittsburgh, Pa.; 
Fort Wayne, Indiana; and 
Portland, Oregon. . 


results, include 


for positive 


Westinghouse 


stations on your schedule! 


HELP CELEBRATE 
NATIONAL RADIO 
WEEK 
NOV. 24-30 


WESTINGHOUSE 


RADIO STATIONS Ine 
WBZ > WBZA-KDKA-KYW> WOWO-KEX 


National Representatives, NBC Spot Sales « Except 
for KEX « For KEX, Paul H. Raymer Company 


Functional Design, 
Mass Output Uraed 
at Furniture Meet 


Cuicaco—Complete revision of 
furniture production methods and 
designs to offer more functional 
pieces for American homes was 
strongly urged by Edward J. 
Wormley, designer of furniture 
and home products, at the 18th 
annual meeting of the National 
Association of Furniture Manufac- 
turers here last week. 

Foundation of a research insti- 
tute to determine more accurately 
the needs and desires of American 
furniture buyers was urged by 
Mr. Wormley. Standardization of 
furniture manufacturing would 
result in less expensive furniture 
far more functional in design and 
which would be pleasing to the 
public because of its utility value 
and clean appearance, he said. 

Mr. Wormley urged such inno- 
vations as inter-changeable parts, 
standardized dimensions and great- 
er use of plastic-wood-metal com- 
binations, all to be made through 
more of an assembly-line type of 
production. 


Would Help Build Sales 


Members of the association, Mr. 
Wormley declared, could by small 
contributions support such a re- 
search institute which would help 
strengthen furniture sales in mar- 
kets now not strongly sold. 

Despite public antipathy toward 
some functional designs which 
have been exhibited throughout 
the United States, Mr. Wormley 
said that widespread revision 
would probably result in much 
greater acceptance by the public. 

A trend toward assembly line 
production in furniture might well 
end the existence of smaller spe- 
cialty plants on a large scale but, 
he declared, there is already a 
trend among larger manufacturers 
to absorb their smaller competitors. 


Soap Firm to Use Radio 


West Coast Soap Company, Oak- 
land, Cal., has signed 52-week con- 
tracts for station break spots. The 
schedule includes Station KQW, 
San Jose; KROY, Sacramento; 
KMJ, Fresno; KFBK, Sacramento; 
KWG, Stockton; KERN, Bakers- 
field; KOH, Reno, and the Mc- 
Clatchy network. Pacific Coast 
newspapers will also be used. Ad 
Fried Advertising Agency, Oak- 
land, is the agency. 


Jarvis to Graham Agency 


Hugh H. Graham & Associates, 
New Britain, Conn., has been ap- 
pointed to handle the advertising 
of Charles L. Jarvis Company, 
Middletown, Conn., maker of flex- 
ible shafts, flexible shaft machines, 
tapping attachments, ground 
rotary files, quick change chucks 
and collets. Industrial publica- 
tions and direct mail will be used. 


EXPORT TRADE 
and SHIPPER 


is the only ABC magazine 
edited for foreign trade exec- 
utives in the United States. 


Export Advertising — Foreign 
Finance —Shipping — Packing 
for Export — Foreign Mer- 
chandising—Exchange—Con- 
sular Regulations are all given 
space in the editorial pages. 


Write for folder 


“Facts About The Men Who Handle 
America’s Foreign Trade.” 


EXPORT TRADE and Shipper 
20 Vesey Street, New York 
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A twenty-four year old Englishman on 
a world tour sent his newspaper in India 
glowing accounts of San Francisco... 

He took tuppence ha’penny rides on 
the cable cars . . . was astonished by the 
“aggressive luxury on all sides” and the 
“unlimited wealth in the streets’’... strolled 
on Kearny Street “where the finest shops 
are situated,” saw “young California... 
expensively dressed, cheerful in manner, 
and self-assertive in conversation” .. . 
was staggered by. forty dollar bonnets and 
eighteen dollar shoes, the electric lights 
and plush fittings, the wealth of gold and 
pride . . . observed that San Franciscans 
‘“‘make greatly and they spend lavishly, not 
only the rich, but the aftisans, who pay 
nearly five pounds for a suit of clothes 
and other luxuries in proportion.” 


Tue writer was Rudyard Kipling, the 
year 1889, yet strike out “plush fittings” 
and the five pound suit—and you have 
San Francisco today... 


oo 
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«4 


San Francisco can still make 
the visitor’s eyes pop... he will not 
fail to notice the smart dress of its 
women, the high fashion shops, 
the luxuries shown in the store 
windows, the sense of wellbeing. 

There is a definite basis for Kipling’s 
“aggressive luxury”... for the average 
San Francisco family income, (after taxes) 
is $4,986, pretty much the highest in the 
country ... significant in that 100 SF 
families buy as much as 138 American 
families elsewhere! 

Significant, too, is The Chronicle... 
native owned, owner managed, close 
meshed with the mores and the minds of 
the people. Giving probably the best 
coverage of world news in any paper west 


i) = fF, 
a 


of New York, The Chronicle is 
the newspaper of people who want 
to know, a readership not limited 
by income or social levels. Open 
door to the best homes in the city, 
on the Peninsula and across the Bay 
... The Chronicle has gathered the best 
of Northern California purchasing power 
in a single potent package. 

And it is patently productive .. . 
carries most of the advertising of the 
major department stores . . . ranks highest 
with most of the best forty retail stores 
...and delivers profitable volume for 
the major stores on Market Street. 

For top trade or top volume in any 
price line The Chronicle gets first call ! 
Ask a representative for specific data... 


Seis Chronicle 


SawYER, FERGUSON, WALKER Co., National Representatives 
New York, Chicago, Detroit, Atlanta, San Francisco, Los Angeles 
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Why do more advertisers use more space in Field & Stream than in any 
other outdoor magazine? Why has this magazine been the number one 
selection of advertisers for 35 straight years? Why has this lead been greatly 


increased the first nine months of this year over 1945? 


‘ 


The answer is summed up in the words, “Because these advertisers have 
learned through long experience that Field & Stream offers them 


more for their money!” 
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There’s only cne leader 
in a flock cf g2ese— 
and only cne leader 
in every field! 


More Advertisers Use More Space in Field & Stream 
than in Any Other Outdoor Magazine! 


Field & Stream leads the field in practically every important advertising 
classification. For example, fishing tackle manufacturers use more space in 
Field & Stream than in any other outdoor publication. - 
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Kodak Appoints Ritter 


Harold A. Ritter has been named 
manager of the sales organization 
of the Eastman Kodak Company’s 
French subsidiary, Kodak Pathe. 
He was continental director of the 
eastern and western European 
branches from 1931 to 1940. 


Lynn Norby to ‘Deb’ 

Lynn Norby, for two years as- 
sistant buyer and acting manager 
of Bullock’s Junior Shop, Los An- 


' geles, has been named West Coast 


editor of Deb, New York. 


S. K. D. Tool to Walsh 


S. K. D. Tool Company, Wind- 
sor, Ont., has appointed Walsh Ad- 
vertising Company, Windsor, to 
handle its advertising. 


CAR CARD ADVERTISERS! 


SEND FOR 


FREE SAMPLE 


POINT-OF-SALE CAR CARD HOLDER 


‘CARDISPLAY’™ 


CARDISPLAY CO., 1004 MARQUETTE AVE., MINNRADOLES, MA 


Huge Refrigerator, 
Air Conditioning 
Markets Forecast 


Material Shortages, 
Strikes Hold Down 
Postwar Output 


CLEVELAND—There are “bright 
spots all along the production 
horizon” for the mechanical re- 
frigeration and air conditioning 
industry, despite material short- 
ages and prolonged strikes, H. F. 
Spoehrer, president of the Re- 
frigeration Equipment Manufac- 
turers Association, declared this 
week. 

Opening the fourth all-industry 
refrigeration and air conditioning 
exposition in Cleveland’s public 
auditorium, Mr. Spoehrer said 


ae. 


this is “the fastest growing major 
industry in the world,” with the 
capacity to produce two to three 
times the volume of equipment 
manufactured before the war, and 
a sales outlook that indicates an 
even greater rate of growth in the 
next five years. 

“Many people know of the prob- 
lems our industry has faced in 
getting into the production neces- 
sary to meet the demand for this 
vast quantity of equipment—or in 
getting into any production at all,” 
he said. “Steel and copper have 
been the big drawbacks as far 
as material is concerned, and 
strikes have shut down many of 
our factories for weeks and 
months at.a time. 


Above Pre-Strike Levels 


“Nevertheless, progress is being 
made. .. In the first six months 
of this year, shipments of home 
refrigerators totaled 837,000 units 
—a sizable volume, though 55% 
below the 1940-41 figure. But pro- 
duction rose from a low of 67,000 
units in February to 210,000 in 
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June despite delays and shortages, 
and even some of the big com- 
panies have now pushed output 
well above their pre-strike levels.” 

The show, first the industry has 
conducted since January, 1941, in- 
cludes exhibits by more than 200 
manufacturers, at least 50% more 
than in any previous show, with 
their postwar products occupying 
three times as much floor space. 
The Frozen, Food Locker Manu- 
facturers and Suppliers Associa- 
tion is cooperating with the refrig- 
eration equipment makers in spon- 
soring the exposition. 

At least 31 principal industries 
regard air conditioning as essen- 
tial in controlling temperatures 
and humidity as an aid to manu- 
facturing processes, Mr. Spoehrer 
said, including chemical, textiles, 
food, metal working, synthetic 
rubber, printing, tobacco and air- 
craft. 


Sees Boom Market 


“The market for new home re- 
frigerators is expected to con- 
tinue at boom levels for five to 
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WHAT HAS AN EYE AND CAN'T SEE? 


n) 


A NEEDLE... 


which brings us to the point of this ad! Unlike other major markets, 
Pittsburgh is almost solid city for fifty miles in each direction. And in 
these suburbs which account for two-thirds of the market's sales and 
population, Pittsburgh’s Post-Gazette has 54% MORE coverage than 
the second largest Pittsburgh daily newspaper. In Pittsburgh, the 
Post-Gazette delivers every other family. 


Population: ABC Pittsburgh 
Balance of 50 mile zone 


J on /ritabueghd 


1,089,345 
1,829,624 


POST-GAZETTE 


REPRESENTED NATIONALLY BY PAUL BLOCK AND ASSOCIATES 


New York . Chicago 


. Philadelphia . 


Boston « 


Detroit . San Francisco ‘ 


Los Angeles * 


Seattle 


10 years, with 5,000,000 to 7,000,- 
000 new refrigerators in imme- 
diate demand,” he said. “The 
Rural Electrification Administra- 
tion estimates that an additional 
1,329,000 farms will be receiving 
electrical service by 1949, and that 
alone justifies sales optimism in 
the farm field. 

“Market estimates range from 
300,000 home freezers during the 
next year to 1,000,000 ‘as soon as 
they can be produced.’ Certainly, 
the zooming popularity of frozen 
foods is being felt everywhere, 
with the demand for commercial 
units—store and restaurant equip- 
ment, refrigerated trucks and 
trailers, and food freezing and 
packing equipment—paralleling 
the market for home units.” 

There are more than _ 8,000 
frozen food locker plants in the 
U. S. today, compared with 250 
in 1933, he said, and it is be- 
lieved that more than 1,000 new 
plants will be built annually for 
the next several years. He said 
4,000 more refrigerated trucks also 
are needed immediately. 


Record Pace Set 

The immediate potential mar- 
ket for air conditioning, said the 
association head, is estimated at 
$1 billion. “One authority esti- 
mates that within 10 years the 
aggregate value of air condition- 
ing equipment in use will be in 
excess of 2 billion,” he added, 
“and once that point has been 
reached, replacement and service 
needs alone should total about 
$350,000,000 annually.” 

From 1932 to °41, said Mr. 
Spoehrer, volume of air condi- 
tioning equipment jumped from 
$8,363,000 to $95,000,000 per year, 
a 1,035% increase that was “un- 
equaled in similar periods of 
growth in such industries as the 
electric refrigerator, automobile, 
radio, electric washing machine 
and electric range.” 

He quoted national surveys in- 
dicating that it may be 15 to 20 
years before the saturation point 
in air conditioning is reached, with 
many markets “barely tapped.” 
For instance, he said, “air con- 
ditioning is an obvious asset to 
beauty shops, yet less than 1% of 
the 122,000 beauty shops in the 
nation have air conditioning. There 
is a $100,000,000 market for air 
conditioning equipment in small 
retail stores, according to sales 
analyses, and only 1,200 of the 
country’s 25,000 hotels have any 
type of air conditioning.” 


WNAR Names Forjoe 
Rahall Stations has appointed 
Forjoe & Co., New York, as na- 
tional representative of its newest 
outlet, WNAR, Norristown, Pa., 
operating on a frequency of 1,110 
kilocycles, with 500 watts. 


Another 


LETTER 


Success! 


REPLY-O 


BORDEN'S says: 


"Our test showed: Ordinary 
letters—98 orders. Reply-O- 
Letters, 189 orders. 
list, postage was identical on 


each half." 


Copy, 


What Are 
Your Needs? 


Write to THE 


REPLY-O PRODUCTS CO. 


150 West 22nd Street, New York 11 
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Take Circulation . e« The Journal’s 21,028 PAID circulation is 6,938 
higher than that of any other oil paper. 


Take Reader Preference . . . Oii men have long learned that they cannot 
hope to read all 27 oil papers, so more and more of them are CONCEN- 
TRATING their valuable reading time in The Journal, rather than spreading 
it skimpily among some of the “other 26 oil papers.” 


Take Advertising... During 1945 The Journal carried almost twice as 
many pages of advertising as any other oil paper. 


So, it all adds up to one thing — The Journal LEADS and that’s why readers 
and advertisers CONCENTRATE their reading and their advertising in The 
Journal... . because they’ve found by experience that... 


then 26 other oil papers.” 


ANY WAY You LIKE. " 


The answer is always, 


“First, The Journal... 


No. 8 of a series, 


designed to help oil 
men get more from 
their valuable read- 
ing time . . . and 
advertisers a greater 
return from their in- 
vestment. 

This series appears 
every two weeks in 
the advertising press, 
and in The Oil and 
Gas Journal. 
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Reprint Quiz Ads 


Requests for reprints of Kim- 
berly-Clark’s current quiz ads 
“Test your Word Knowledge of 
Paper and Printing” have been so 
numerous that the company has 
issued a booklet containing six of 
the ads, together with score sheets. 

The booklet is being distributed 
by Levelcoat printing paper mer- 


j , ici | ° ° : 
chants for use in advertising and | sociation, which would “serve as 


printing circles. Copies may be 
obtained by writing to the com- 
pany’s advertising department in 
Neenah, Wis. 


For Your Advertising Campaign 
in the 


SOUTHWEST 
¢ Gait 
@ Publicity 


@ Public Relations 
@ Campaigns 


@ Surveys 
303 Southland Annex 
DALLAS 1 TEXAS 


Co-ops Approve 
World Oil Unit 


ZURICH, SWITZERLAND — Interna- 
tional Cooperative Trading Agency, 
in annual meeting here Oct. 5, 
approved formation of an Interna- 
tional Cooperative Petroleum As- 


a world-wide yardstick for pe- 
troleum prices and may create a 
pattern for middle - of - the - road 
economic policy for the nations 
of the world.” 

The new association will have 
an authorized capital of $15,000,- 
000, of which $900,000 has been 
pledged. Consumer cooperatives 
in 22 countries including the 
United States have agreed to co- 
operate. 

The cooperative will start op- 
erations as soon as 10 central or- 
ganizations sign the articles and 
subscribe initial capital of $500,- 
000. 

Since the close of the war, 
United States cooperatives have 
shipped petroleum to cooperatives 


in Australia, Belgium, China, 
France, the Netherlands, Norway, 
South Africa and Sweden. 


CARE Forms Information 
Section Under Harris 


The Cooperative for American 
Remittances to Europe, Inc., 
(CARE), New York, has formed 
an information section, under the 
direction of M. C. Harris, who is 
also in charge of sales of the food 
packages which the organization 
makes available for delivery in 11 
European countries. Advertising 
and publicity, formerly handled by 
Benton & Bowles and Flanley & 
Woodward, respectively, will be 
centered in the new section. 

Mr. Harris was formerly con- 
nected with Dr. Raymond W. Mill- 
er of the Institute of Cooperation, 
Washington, WPB, and the John 
Wanamaker department store, 
New York. 


Cairns Agency Appointed 

Decca Navigator Systems, Inc., 
has named John A. Cairns & Co., 
New York, to handle its public 
relations. 
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Nebraska, Kansas, Mis- 


souri and Colorado there’s many a 
scrapbook that is filled with little 
heart-tugging poems, clipped from 
the columns of Capper’s Weekly. 


Yes sir, Capper’s Weekly ranges in 
its wide “human interest” editorial 
make-up from poetry to patterns 
... and from anecdote to artichoke 
recipes! You just can’t beat it for 
real down-to-earth reader interest 
and response . . . Furthermore that 
interest and 
stays alive in the advertising col- 
umns. Like some increased “coupon 
clippings” 
scrapbook? Then put 


response business 


for your client’s sales 
Capper’s 


Weekly on the list and you'll reach 
more than 373,000 of the best farm 
and rural town homes in the Mid- 
dlewest! 
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William S. Nordberg, managing director of the Chicago Suburban 
Quality Group of weekly newspapers, is running for office as‘trustee 
of the Sanitary District on the Republican ticket. . . . Julian A. 
Grace, treasurer of the W. B. Doner ad agency, Detroit, won first 
prize for the best newspaper ad in a national contest sponsored by 
Sporting Goods Dealer during Nat’l Tennis Week. Entitled, ‘“Holi- 
day for Strings,” the ad was written for the Tool Shop Sporting 
Goods Co. of Detroit. ... 


Robert Acomb, pres. of his own agency in Cincinnati, has taken 
over the job of gen’! chairman of the Cincinnati Civic Club’s annual 
gridiron dinner, to be held early in the new year. . .. George G. 
Fetter, pres. of Fetter Printing Co., Louisville, a leader in the print- 
ing industry, both locally and nationally, has been reelected a di- 
rector of the National Association of Photo Lithographers... . 

A. W. Lewin, head of the A. W. Lewin agency in New York and 
Newark, is in Europe on a business trip covering Sweden, France 
and Switzerland. .. A feature 
of an issue of the London News 
Chronicle a couple of months 
ago (four pages, but continu- 
ing to “bring to its readers a 
picture of what is happening in 
other parts of the world”) was 
an article about Ralph Nichol- 
son, publisher of the New Or- 
leans Item, describing what he 
has done toward cleaning up 
New Orleans... 


Edgar Monsanto Queeny’s 
new book, “Prairie Wings,” of 
which Life gave its readers a 
taste some weeks ago in the 
Monsanto Chemical president’s 
photographs of ducks on the 
wing, is a sellout, according to 
a report from the publisher. 
Ducks Unlimited, Inc., a non- 
profit organization whose pro- 
ceeds from sale of the book 
will be devoted to waterfowl 
conservation, says that sales 


PROOF—E. M. (Ted) Dealy, publisher 


reached 50% of the regular edi- 
tion a week before publication, 
and the deluxe edition ($50 a 
copy) was oversubscribed be- 
fore printing had been com- 


of the Dallas News, posed beside the 

grizzly he bagged on a hunting trip in 

Alaska in September. His party, which 

included his son, Joe M. Dealy, of the 

News executive offices, shot two bears 
and two mountain sheep. 


pleted. .. 


The marts of commerce are being deserted by G. Ray Schaeffer, 
for many years with Marshall Field & Co., and one of Chicago’s 
best known admen. Ray is retiring, and he and Mrs. Schaeffer will 
make their home in Sarasota, Fla. He is resigning his perennial 
job as secretary of the Audit Bureau of Circulations, but will con- 
tinue on the ABC board for the time being. . . 


Al Staehle, vice-president and publisher of Factory Management, 
the McGraw-Hill publication, became the grandfather of a baby 
girl, his first grandchild, born Oct. 18 to Al’s son and daughter-in- 
law. . 


Two new stars were added to KGO Producer Dick Breen’s roster 
Oct. 14 at Stanford Hospital, San Francisco. Richard Lyons Breen 
Jr. and Robert Gannon Breen weighed in at 4% and 6% pounds, 
respectively. Dick is also producer of the KGO show, “Are These 
Our Children?” ... Al Williams, who became promotion mgr. for 
ABC’s “Bride and Groom” in Hollywood immediately after his re- 
lease from the Navy, took the 
first chance he and his wife 
have had for a belated honey- 
moon, which they spent in Al’s 
home town, Fayetteville, Ark... 

Merritt Owens, owner of the 
Merritt Owens Advertising 
Agency, Kansas City, Kan., was 
elected a district governor of 
Rotary International at the na- 
tional convention in Atlantic 
City. . . And J. T. Cook, of 
Cook’s Shoe Store, London, 
Ont., is the new president of the 
Advertising and Sales Club of 
London... 

H. Lyman Armes, promotion 
director of the Boston Post, has 
been appointed legislative com- 
mittee chairman of the Adver- 
tising Club of Boston. . . Cigars 
were passed around at the Chi- 
cago offices of General Outdoor Advertising Co. a couple of weeks 
ago to celebrate the birth of a baby boy, son of Clark H. Hammond, 
GO’s dir. of promotion and advertising. . , 


Charles C. Green and Frank E. Morrison, managing director and 
host, respectively, of the Advertising Club of New York, and 
agency president H. B. LeQuatte, are crossing party lines this fall 
to plug for Charles E. Murphy, Democratic candidate for the su- 
preme court of the State of New York in the second judicial dis- 
trict. Mr. Murphy, a former president of the club and for many 
years its general counsel, was assistant ad mgr. for the Texas Com- 
pany 20 years ago before turning to law. He’s been general coun- 
sel of the AFA for years... 


Betty-Jane Kendall, who resigned from the copy staff of Ruth- 
rauff & Ryan to become copy chief of Walter L. Rubens & Co., is 
known to Chicago Tribune readers as BJK, writer of “Poems for 
Pam,” which appear in the “A Line o’ Type or Two” column... 

The November issue 6f American Magazine contains an article 
titled “Communism Goes Broke in Iowa,’ whose author is Nelson 
Antrim Crawford, editor-in-chief of Household... 


VETERAN—Frederick C. Erbele, left, 
receives a wrist watch from Joseph H. 
Hopkins, classified ad manager of the 
Philadelphia Inquirer, at a staff get- 
together honoring the 40-year record 
of the veteran want ad salesman. 
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C&0 Chief Flails 
Labor and State, 
Media, Admen 


Young Also Assails 
ICC, Other Roads in 
‘Atlantic’ Article 


NEw YorK — Robert R. Young, 
the railroad rebel, sounds off on 
some of his favorite themes (in- 
competence in ICC, excesses by 
labor, government, media and ad- 
vertisers, non-cooperation by other 
railroads) in an article in the No- 
vember Atlantic Monthly, entitled 
“Enemies of Production.” 

In his article, Mr. Young, who 
is chairman of Alleghany Cor- 
poration and the Chesapeake & 
Ohio Railroad, says: 

Of labor—‘‘Although labor has 
a shorter history of excesses than 
capital, it too should reexamine 
itself. .. Work rules which reduce 
. de- 
prive man of the supreme wage, 
pride of craftsmanship. . .” 

Of promotions—‘The railroads 
cannot do as much for their men 


(advance efficient workers 
quickly) because Washington bu- 
reaus interpret restrictive clauses 
in our labor contracts to mean that 
any employe of greater length of 
service who can stand up is suf- 
ficiently fit to fill any vacancy. 
Where are our future Chryslers to 
come from if they are not to be 
allowed to come through the 
ranks? From the Post Office?” 


‘Wolf Is Waiting’ 

Of government — “In scurrying 
to the state with their grievances, 
labor and capital are as naive as 
little Red Riding Hood. The wolf 
is waiting. . . Now, when labor 
fears legislation, is the time for an 
alliance with capital. . . The ex- 
cesses of state can be stopped just 
as the excesses of capital have 
been stopped and the excesses of 
labor will be stopped. But it will 
require a militant public opinion, 
a revival of integrity. Legislation 
is never constructive per se. It 
is always a choice between evils. 
. .. Only government has largely 
escaped legislation, prosecution 
and impeachment... ” 

Of recalcitrant railroads — “As 
late as last November, an impor- 
tant official of the Pennsylvania 
Railroad testified under oath be- 
fore a federal court in the Pull- 
man case ‘it is extremely difficult 
to predict whether such service 
(through Pullman service without 
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change at Chicago) can be made to 
pay (Young says these Pullmans 
have proved to be the highest 
earners in railroad service) .. .’ 
Then the C&O chairman lashed 
out: “The witness failed to men- 
tion that his road had entered into 
an agreement away back in 1894 
with the New York Central to 
combine with it against all other 
railroads to protect their joint 
passenger business.” 


Turning to Public Opinion 


Of the ICC—“We (the C&O) are 
again turning to public opinion in 
an attempt to persuade the state. 
. .. Freight rates today are lower 
than they were in 1933 (since 1933 
the railroads have granted five 
wage boosts, have seen fuel prices 
zoom 117%, other costs 86%)... 
In the meantime other utilities 
serving the public have been 
allowed to earn two to three times 
as much (as the railroads’ 2.75% 
return average)... A private fa- 
cility, yet one as vital as the 
Army, well able to pay its own 
way, is being maneuvered into 


public charge and public expense 
by public servants paid to foster, 
not destroy.” 

Of media—‘“Before our eyes and 
heads are clear in the morning, 
some sensationalist, for hire to the 
highest - paying physic manufac- 
turer, flushed with hot dope from 
Washington, is directing the pub- 
lic’s venom against some foreign 
or domestic personality, who he 
says imperils the nation. . . For- 
ever beating our own breasts 
about someone else’s evils, un- 
mindful of our own, may stimulate 
the circulation but it does not cre- 
ate the atmosphere in which peace 
in labor or foreign relations 
grows.” 


Hits ‘Glib Voices’ 


Of advertising — “Our national 
advertisers had better take a closer 
look at their copywriters. Some 
of our ‘doers’ should take unto 
themselves those problems hereto- 
fore left to glib voices.” 

Mr. Young believes that in- 
formed public opinion, particu- 
larly regarding the growth of the 
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state, can solve most of the prob- 
lems he raises. In succeeding is- 
sues of the magazine, he will com- 
ment on the future of American 
railroads, and on our policy to- 
ward Russia. 


Appoints Snow Agency 


Cory Snow, Inc., Boston, has 
been named to handle the adver- 
tising and merchandising of Cus- 
tom & Modern Upholstering Com- 
pany, Gardner, Mass. Trade pub- 
lications, magazines, direct mail 
and newspapers will be used. 


Names Bogner & Martin 

The Herald, Bridgeport, Conn., 
has appointed Bogner & Martin, 
New York, as national representa- 
tive, effective Nov. 1. 
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its hands even for beneficial purposes—will find that with 


small men no great thing can really be accomplished.’’ 


Because they must use certain materials that easily 


soil surroundings, many producers concede that they 


a business insistent upon factory cleanliness must 
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cannot keep their factories clean. Being in the 
electrotype business where cleanliness is admittedly 
difficult though not impossible, we might succumb 
to this thought. * But we are not in agreement, 
for we believe shops and offices should be a cheerful 
place in which to work. At P & A cleanliness is a 
“must”, with all facilities to maintain it. Daily porter 
service and frequent plant decoration contribute 
to this standard. * And the thought persists, that 
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BRITISH PUBLISHERS—Representatives of the Newspaper Society of England, 


organization of British provincial morning and evening newspapers and provin- 
cial and London suburban weeklies, in New York recently to study organization 
of the Bureau of Advertising, ANPA, include Malcolm Graham, chairman of the 
society's publicity committee and managing director of the Wolverhampton 
Express & Star; R. A. Gibbs, senior vice-president and president-designate of 
the society and joint managing director of Home Counties Newspaper Group; 
H. R. Davies, director, and Leonard Fletcher, public relations officer of the 
Newspaper Society. 


British Publishers 
See $65,000,000 
Revenue in “46 


New YorK—Total advertising 
revenue of provincial dailies in 
England will reach about $46,000,- 
000 this year, and in provincial 
weeklies about $19,000,000, accord- 
ing to representatives of the News- 
paper Society of England who at- 
tended a press conference Oct. 23 
in offices of the Bureau of Ad- 
vertising, American Newspaper 
Publishers Association. 

Thus, advertising revenue will 
about equal that of last year, the 
delegates pointed out, but will 
represent only about half the in- 
take of prewar years, when the 
society’s papers garnered about 


$120,000,000 in 1939. 


Although both the provincial 
dailies and weeklies are now 
taking a higher percentage of na- 
tional advertisements than they 
did in 1939, local ads, including 
display, still account for most of 
the revenue. About 79% of the 
advertising revenue of the so- 
ciety’s dailies comes from local 
advertisements, 21% from national, 
including government. About 76% 
of the revenue of the group’s 
weeklies is derived from _ local, 
24% from national. 

The society, organized in 1836, 
is comprised of British provincial 
morning and evening newspapers 
whose circulation, the Britishers 
noted, has increased by 50% since 
before the war. Circulation of 
the society’s provincial morning 
and evening papers now tops 8,- 
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500,000, and circulation of its 
provincial and London suburban 
weeklies is about 11,500,000. 

The delegation, in New York to 
study American advertising and 
in particular the methods and op- 
erations of the bureau, included 
R. A. Gibbs, senior vice-president 
and president designate; -Malcolm 
Graham, chairman of the pub- 
licity committee; H. R. Davies, di- 
rector; and Leonard Fletcher, pub- 
lic relations officer. A publicity de- 
partment was formed in 1939 to 


Advertising Age, November 4, 1946 


operate along the lines of the 
bureau and, suspended during the 
war, is now being revived. 


‘Physicians Review’ Bows 

Physicians Review, a new 
monthly which is the official mag- 
azine of the National Physicians 
Guilds, made its appearance last 
month. It is devoted to the eco- 
nomic phases affecting physicians 
in industrial and private medicine. 
Offices of the publication, of which 
Harry R. Litchfield, M.D., is editor, 


are located at 60 Plaza St., Brook- 
lyn 17. 


Ozark Agency Formed 

M. Wayland Fullington has 
formed the Ozark Advertising 
Agency, Inc., 501 Saint Louis St., 
Springfield, Mo., of which he is 
president and general manager. 
Assisting Mr. Fullington are Ralph 
Nelms, executive vice-president, 
J. W. Fuson Jr., radio director 
and E. E. Simon Jr., director of 
merchandising. 
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D oor-to- D oor — oe on public streets. Hamilton to Kopmeyer 
" - ninth aye age on a nee by| Hamilton Mfg, Corporation, Co- 
Selling Okayed ammen, foreman tor a/lumbus, Ind., maker of a line of 
‘ crew of 16 magazine salesmen, for | kitchen, utility and step stools, has 
; by Florida Court a restraining order preventing the| appointed M. R. Kopmeyer Com- 
} aay city from trying to collect the fee. | pany, Louisville, to handle its ad- 
> JACKSONVILLE — Circuit Judge| The court ruled that the salesmen | Vertising. 
: B. B. misao has ee that | can carry on their house-to-house 
4 magazine salesmen needa not pay/ work but denied the petition for | * ; e 
1 a local $100 license fee to solicit}a restraining order. wha ruling Sentinel Boosts Rate 
: subscriptions from door to door. | applies to salesmen for magazines, | ¢ ae Nov. 1, 1946, Evening 
r The court ruled, however, that| books or other articles produced | Creased as Conn,, has in- 
f the city of Jacksonville may law-| in other states and subject to in-|cix cents to soot oe net oe 
fully charge the fee when solicita-! terstate commerce laws. © seven cents fat rate 


per agate line. 


NBC Promotes Mack 


Lathrop Mack, account execu- 
tive for National Broadcasting 
Company’s national spot sales, has 
been named manager of national 
spot sales in the network’s west- 
ern division. 


Names Davis & Beaven 


Bohemian Distributing Company 
has appointed Davis & Beaven, Los 
Angeles, to handle the advertising 
of Royal Crest liqueurs, of which 
it is exclusive distributor. 


C4 


time. 


What does it mean in the advertising sense ? 


¥ ERV'ICE,n.,” it reads. “1. The act of serving; the performance of labor in behalf of another.” 


Here at Better Homes & Gardens we think it should mean a magazine that is wholly 


helpful and useful — to the reader and the advertiser. 


Here’s how it works: 


Nothing goes into editorial pages but service to homemakers. No fiction. No 


foibles. Nothing but useful, helpful information about better homes — and 


better living in them. 


Result — no readers except those who are definitely and keenly interested 


in having and running a fine, modern, wide-awake-to-progress home. 


One-room apartment dwellers probably won’t look a second pee= 


For 1947, circulation will top 3,000,000. And the 10,000,000 
people living in the homes reached are in the very top-income 


Wives and husbands find plenty that they want here. Not so bachelors and bachelor girls. 


Homemakers needing and buying food, furnishings, cars, drugs, toiletries, clothes, playthings, 
and so on, get their money’s worth many times over. 


fresh facts on 


group of magazine readers, according to Dr. Starch. 


As to attitude—this circulation is largely suburban in char- 
acter, where people live freely, entertain a lot, keep up to 
date in all things. 


Service to the reader attracts this concentrated homemaking 


audience. If the magazine that serves is the magazine that 


list ? 


THERES nf 


ia 


LIKE HOME 


i 


sells—why isn’t this a “must” market to be covered by your 
| 


oe 


Better Homes 


and Gardens 
Meenas Fitst Service Magatine 


SERVICE THAT SELLS 


Who ' knows — maybe these facts 


can show you the way to a more 
efficient, more up-to-date media 
list. If your product sells in the home 
market-—— and which one doesn't? 
— the BH&G representative has a 
lot of pertinent data to show. . 
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HOW DO 
ADVERTISING. 
AGENCIES 


EARN THEIR 
FEES? 


WHAT SERVICES DO 
THEY PERFORM FOR 
MANUFACTURERS? 


You will find the answers to these, 
and to many more “sticklers” in 
this comprehensive, useful guide— 


ADVERTISING AGENCY FUNCTIONS 
AND COMPENSATION 


By the Editors of Advertising Age 


Here, for the first time, is a fac- 
tual, timely guide to existing prac- 
tices in advertising agency service. 
More than 300 advertising man- 
agers and agency executives spent 
from one-half to three hours ana- 
lyzing their advertising service to 
contribute to this meaty report. 
Dozens of advertising agencies 
have ordered copies in quantities 
for distribution to their clients, and 
to their own staffs. One advertis- 
ing manager ordered 12 copies to 
pass on to “top management.” It 
will help you, your clients and 
your employes to understand bet- 
ter this agency business. 

Here are comments by readers: 


“This is the most valuable piece 
of literature of its sort we have 
ever received .. .” 

Agency president 


“You have made a real contri- 
bution to the business, for which | 
am sure we all owe you a vote of 
thanks .. .” 


Agency principal 


“It is something that our busi- 

ness has needed for a long time.” 
Account executive 

“My personal opinion is that 

you better get a lot of paper to- 

gether so that you will be pre- 

pared to meet the avalanche of 

requests .. .” 

Advertising Manager 


“1 am learning the advertising 
business, and your booklet has 
helped me tremendously . . .” 

Veteran 


Whether you are an advertising 
manager, an agency executive, or 
a supplier, this booklet will help 
you gain a clearer understanding 
of the business of advertising. It 
will help you interpret advertising 
better to top management. It will 
give you clearer insight into your 
own advertising job. 


While the limited supply lasts, you 
can get extra copies of this infor- 
mative, factual report for $1 each. 
Order one now for your own files. 
Order extras for every associate 
concerned with marketing, mer- 
chandising, sales, or advertising. 
Price, one dollar from . . . 
Advertising Publications, Inc. ! 
100 E. Ohio St. | Chicago 11, Ill. } 


@ sCFILL IN AND MAIL THIS COUPON TODAY 
= «2 oe ee ee oe 24 eee ee 
Advertising Publications, Inc. 
Div. 1104 
100 E. Ohio St., Chicago II, IIlinols 


Gentlemen: | 


Please send me .......... coples of 
“Advertising Agency Functions and 
Compensation."’ Enclosed is $........ 
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‘Jenny's 25 Ads 
Flood Ohio Daily 


CINCINNATI—Blithely putting 
great quantities of its advertising 
eggs in one basket, Jenny, ex- 
clusive women’s shop, swamped 
the Oct. 22 issue of the Cincinnati 
Enquirer with 25 ads comprising 
40,000 lines. 

With especially prepared copy 
and drawings of items ranging 
from men’s neckties to mink coats, 
Jenny managed to make the En- 
quirer look somewhat like a spe- 
cial edition. 

Idea for “Jenny-izing” the En- 
quirer came from Milton Brown, 
owner of the store, and was pro- 


rector, and Fred Love, art director. 

Each of the 25 pieces of copy 
featured one or more brand names 
known nationally in the women’s 
wear field. 


Gets Wine Account 


Hunts Port, a wine preduced in 
Oporto, Portugal, and imported and 
distributed by Canada Dry Ginger 
Ale, Inc., New York, will be ad- 
vertised through Erwin, Wasey & 
Co., New York. This agency also 
handles advertising on the Canada | 
Dry Pedro-Domecg brand of wines 
and brandy. 


Promotes New Package — 

Fisher Flouring Mills Company, | 
Seattle, is promoting its new) 
package for Fisher’s cake flour in| 


right price—the greatest cake flour 
value — none finer at any price.” 
Pacific National Advertising 
Agency, Seattle, is the agency. 


Two Join Bolling 


E. Schuyler Ensell, for 22 years 
engaged in radio station represen- 
tation, and Robert H. Bolling have 
joined the Bolling Company, New 
York, national representative of 
radio stations, as account execu- 
tives. The latter is a brother of 
George W. Bolling, president. 


G-E Promotes Buckley 


John A. Buckley, in General 
Electric Company lamp depart- 
ment, Nela Park, Cleveland, has 
been appointed merchandise sales 
manager of the chemical depart- 


duced by Edith Booker Thomas, | copy featuring the “right size pack- | ment, with headquarters in Pitts- 
vice-president and publicity di-|age of the right product at the field, Mass. 
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War Assets, Reorganized, 
Tackles $5 Billion Sales Job 

WASHINGTON—With current sell- 
ing at only a fraction of June’s 
$900,000,000 peak, and employe 
morale literally in the cellar, War 
Assets Administrator Robert M. 
Littlejohn ended three months of 
reorganizing, and set out this week 
to sell $5 billion of goods between 
now and the end of January. 

If he can rally the oft-organized 
staff to move what amounts to 


WHAT DOES THE STAR SAY? 


A. B. C. circulation statistics 
Period ending March 31, 1946 


211,046 DAILY 
226,094 SUNDAY 


80% Home Delivery 


Che Evening Star 


A familiar question from Washingtonians 


who for 95 years have accepted the 


STAR as the authority in matters of news 


importance in the Nation's Capital. 


Advertisers seeking sales in the Washington, 
D. C., market find this selfsame reader con- 
fidence in the STAR an important 


factor in securing product acceptance—for 


in Washington people believe what 


WITH SUNDAY MORNING EDIT 


HINGTON | 


they read in the STAR. 


DAN A. CARROLL, NEW YORK « J. E. LUTZ, CHICAGO 


By STANLEY E. COHEN, Washington Edit 


75% of the current salable inven- 
tory, the former Army quarter- 
master may come out of his un- 
enviable assignment with a whole 
skin. Otherwise he will be ac- 
cused of losing the last chance to 
move the goods while they are 
needed. 

The new sales drive is based on 
a master plan requiring that half 
the goods be on sale in November, 
80% by the end of December, and 
the remainder before February. 
Machine tools are to be widely ad- 
vertised at reduced prices. Holding 
back of goods for site sale or pri- 
ority buyers is curtailed. 

Most regional offices have al- 
ready retained advertising agen- 
cies to help them, but War Assets 
is holding up the list for legal 
technicalities. Apparently the 
agencies that worked under sub- 
contract with Fuller & Smith & 
Ross remain in the picture, though 
the McCarty Company, largest 
subcontractor, loses part of its as- 
signment. Presumably F&S&R 
holds the large eastern regions, 
except for Philadelphia (Al Paul 
Lefton) and Boston (Chambers & 
Wiswell). 

oo * a 

Among rumors of post-election 
shakeups, there may be something 
to the report that Agriculture Sec- 
retary Clinton Anderson is leav- 
ing. Supposedly he is ill, and un- 
happy about the fate of his plans 
for reorganizing the department. 
If he goes, the post reportedly will 
be offered to Milton Eisenhower, 
formerly of OWI, or Dr. Roy 
Thompson, who made a good im- 
pression in his limited test as 
chairman of the Decontrol Board. 

* * * 

Patent attorneys and the Patent 
Office are preparing for the rush 
after July 1, 1947, when owners of 
an estimated 400,000 trademarks 
register to get the extra protec- 
tion offered by the Lanham Act. 
Patent Office is taking on attor- 
neys, hearings examiners and 
others as it builds a 200-man di- 
vision to handle trademark traffic 
exclusively. 

* * * 

Seemingly endless price adjust- 
ments for pulp and paper take a 
new twist with reports that Swed- 
ish export ceilings as well as OPA 
prices are holding back the flow 
of pulp. Even if OPA lets go, ex- 
porters say they would be unwill- 
ing to send more than 35,000 tons 
at the world price which Sweden 
has set. For a better price they 
might provide as much as 200,000 
tons to meet our shortage. 

% * * 

With the lifting of wartime de- 
control orders, bakery and dairy 
firms are no longer prevented from 
resuming daily deliveries or con- 
signment selling. Though bakers 
and millers need no longer enrich 
flour, government officials feel that 
the habit has caught on and will 
be continued voluntarily by in- 
dustry. 

* * % 

Eversharp, which lost a long 
and presumably expensive squab- 
ble over “guarantee” to FTC last 
year, has agreed without a fight to 
stop reproducing the Distinguished 
Service Medal in its ads. FTC felt 
the medal implied approval by the 
Army, Navy or other agencies. 
Eversharp also yielded other im- 
portant claims for its pen points. 


Albers to Direct Sales 


Louis G. Albers, in the special 
products division of Lodge & Ship- 
ley Machine Tool Company, Cin- 


cinnati, has been appointed to di- 
rect the sales program for Chore- 
master, new between - the - rows 
garden tractor. 
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Curiosity may have killed the cat, but it is 
what keeps an advertising agency healthy. 


Curiosity drives an agency to search out 
new ways of getting more listeners for its 
commercials... more readers for its ads... 
and more sales for its clients. 


The record shows that Young & Rubicam 
has an exceptionally well-developed bump 
of curiosity. 


YOUNG & RUBICAM, INC. 
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Mat Sufferer Complains 

To the Editor: We read with 
a great deal of interest the dis- 
cussion of “Professionally set ads 
vs. publisher set ads” in the Pay- 
Off column in ADVERTISING AGE. 

We are placing advertising for 
several small space, plain type 
advertisers, and this is one sub- 
ject that we have spent a good 
deal of time discussing among 
ourselves, and with clients. 

We were very surprised that 
you failed to mention one very 
important point: the fact that a 
newspaper does a clearer job of 
printing agate or six point when 
it uses its own type. 

One has only to look at any 
newspaper to see some very sad 
examples of what happens to ad- 
vertisements that were sent out in 


This department is a reader’s forum. Letters are welcome. 


the form of mats. Even the best 
of the big city papers will fail to 
get a clean impression from some 
of its mats; and what happens to 
mats when you send them to small 
town papers is one of those things 
that means constant correspond- 
ence, claims for rebates, letters of 
complaint, etc. 
JULES KEAN, 
The Kean Advertising Com- 
pany, New York. 


ee, ee 
No Comics Ads 
To the Editor: in your issue of 
Oct. 14, 1946,—“You Ought to 
Know”—George T. Delacorte Jr.— 
you make a statement as follows: 
“Incidentally, Delacorte claims 
to be the only publisher who 
won’t sell advertising in his 
comics.” 
This is not correct. We publish 


three comics: King Comics, Ace 
Comics and Magic Comics. These 
three magazines have a sale of 
considerably over a million copies 
a month and we do not sell ad- 
vertising in our books. 

I would appreciate it if you 
would correct this statement in 
the next edition of ADVERTISING 
AGE. 

ALEX McKay, 

President, David McKay Com- 

pany, Philadelphia. 

P -— 
Squirrels Get Busy 

To the Editor: Canada’s suc- 
cessor to the wartime Victory 
Loans—Canada Savings Bonds— 
are now being offered to the pub- 
lic. As during the war, many 
national advertisers are support- 
ing this patriotic effort and we 
thought you might be interested 
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people know 
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mums don’t grow 


on fur coats 


CANADA SAVINGS BONDS 
Wet fey pi fe 


‘This sew issue of Dominion of Canada Bonds 
bearing amteres cou at 29,09 will be 
pan peg oypharng le web ocipe  by-dg 


‘The Bank will always buy back the bonds ever the 

couater without souice at par, plus 

You purchase for eS ey 
pane a! — bonds im the denomination of $50, 

$100" 4500 and $1,000. 

‘There will be 20 general comvess. Penee oxil atthe 

Beak aed arrange yous pur. bese 


IMPERIAL BANK OF CANADA 


SThe Bank for Yous 
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Tic nerenany defines habs as 0 “tendency acquited by Inequent repetinon of the same 
act” By the token. mon of ws through the war years formed « habe of seving shrough 
buying Victory Benda. We liked it. Liked the convenience of #, the secwrty. the good 
rate of wmevest liked the fect that we were investing in the future of ous counsry 
Voresoeuane napieninn ten con The 
of $50, $100, 9500 and $1,000. They 
ea + mnerem by enmus! coupons. for ten years Yer thay can be tured into cash 
er full foce vahoe, sth interest, ot ny time. Buy them for cash, or on the Monthly 
Sevings Plan, Payroll Sevings Plan. or by personal amungement wth your bank 


KEEP THE HABIT OF SAVINC— 
BUY CANADA SAVINGS BONDS 


SAVERS—An ad of Imperial Bank of Canada and T. Eaton Co.'s donated page 
in the Canada Savings Bond drive appeared on succeeding days with both 
using squirrels to illustrate the point. 


in seeing one of those bad breaks 
which occur from time to time. 
You will note from the en- 
closures that the advertisements 
appeared on following days. 
B. J. GRIFFITHS, 
Supervisor of Publications, 
Canada Life Insurance Com- 
pany, Toronto. 
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World Affairs Program 
Set Up by Newspaper 

To the Editor: To encourage a 
better understanding of important 
news, especially among_ school 
children, the Minneapolis Star has 
inaugurated a Program of Infor- 
mation in World Affairs, which 
is directed by Dr. Edgar B. Wes- 
ley of the University of Minne- 
sota and an advisory committee of 
13 leading Minnesota educators. 

The purposes of this program 
are: 

1.: To help create a better-in- 
formed citizenry. 

2. To increase understanding of 
other cultures and peoples. 

3. To promote world coopera- 
tion and peace. 

4. To help develop discrimina- 
tion in finding and using the agen- 
cies of information. 

The program is divided into 
two parts: 1. Weekly tests by 
which students or readers can 
measure their own knowledge of 
world affairs; 2. Weekly reading 


and study suggestions on 26 suc- 
cessive subjects, presented in a 
56-page guide prepared by Dr. 
Wesley. 

The weekly list of tests is being 
published in the Minneapolis Star 
each Wednesday, beginning Oct. 2, 
and will continue during the school 
year. Each test will consist of 40 
questions with multiple answers 
from which the student or reader 
must choose the correct one. Ten 
questions will deal with current 
happenings of world significance; 
the other 30 will cover the subject 
of the week. Answers to the ques- 
tions will be published in the Star 
each Saturday. 

To provide incentives to assure 
continued participation in this 
program, the Star is awarding to 
schools and students who make 
the best record, as determined by 


a final contest in May, 1947, suit- 


able prizes. The student with the 
highest grade in the finals will be 
awarded an all expenses paid, 
chaperoned trip to South America 
or China, depending on facilities 
available at the time. The win- 
ning school will receive a library 
of books of its own choice valued 
at $500. Other prizes for students 
will include all expenses paid 
tours through the United States 
and encyclopedias. Other winning 
schools will receive selected books 
for their libraries and Webster’s 


Every year Phipps Conservatory, 
in Pittsburgh's spacious Schenley 
Park, grows enough chrysanthe- 
mums to stage what is probably the 
most elaborate public flower show 
1 America. These mums have no 


il 
secrets. They grow in one 

of the world’s largest 

buildings under 

glass, and nosey De 
Pittsburghers are ILE te 
forever coming in a 
to see them. 

This year 15,000 il | 
mums have been growing all summer, 
in preparation for the November 3 
opening of the Fall Flower Show. 
Before it closes, around Thanks- 


giving, over 90,000 persons will have 
stopped by to see the displays. 

But when the last of the conserva- 
tory’s featured cascade mums has 
faded, the doors will not be closed. 
For here at Phipps is an outstanding 
collection of year-round floral dis- 
plays and rare plant specimens . . 
and it’s open to the public every day. 

Pittsburgh’s love of growing 
things is not confined to glass houses. 
The proof is in delightfully land- 
scaped suburban home plots and in 
the farms beyond. Many an execu- 
tive, miner and millworker makes 
his home out where the country air 
is fresh and clear. 

As well as you think you know the 


Pittsburgh district, it may surprise 
you that right in Allegheny County, 
within an 


— 
hour’s drive ys" = 
of Pittsburgh Qo $\ == 
courthouse, ~~~ 


there are over 3,000 farms with an 
average area of 53 acres per farm 
and nearly ten million dollars of 
yearly cash income. 

56% of the buying income of the 
“Pittsburgh Trading Area’”’ is con- 
centrated in this county in which 
Pittsburgh is located. Here The 
Press is the No. 1 paper, covering 
69% of the newspaper-reading fami- 
lies. That helps make The Press 
the advertising bargain that it is. 


it The Pittsburgh Press 


Represented by the In Pittsburgh 
National Advertising Department, In City Circulation 
Scripps-Howard Newspapers, 230 Park Avenue, No. In Classified Advertising 


. ; ‘ ‘ter In Retail Advertisin 
New York City. Offices in Chicago, Cincinnati, . 


Detroit, Fort Worth, Philadelphia, San Francisco. 


In General Advertising 
In Total Advertising 


* Thee hil of the year! 


FLUORESCENT DISPLAY 


". . » for any brand name 


- - « for any product or service 
. « » for any retail dept. 


Write for full 


particulars! 


‘ite OHIO 
Advertising Display 


1216-20 Jackson St., 
Cincinnati 10, Ohio 
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unabridged dictionaries. 

We believe this program will 
fill a very important segment of 
a newspaper’s responsibility to its 
readers; namely, that of develop- 
ing discrimination in analyzing the 
daily news. 

Although the test will appear 
each Wednesday in the Star, it 
will not be necessary for a teacher 
or a class to subscribe to the Star 
to participate in this program. 
Advance releases of this test will 
be mailed to all teachers partici- 
pating. 

At the present time more than 
1,000 teachers in Minnesota, North 
and South Dakota, and western 
Wisconsin are planning to partici- 
pate in this program. 

Luioyp E. Bore, 

Director of Public Service, 

Minneapolis Star. 


vvy 
Suggests Swap Column 

To the Editor: In the export ad- 
vertising agency business we 
“burn the oil” for ideas just as 
they do in domestic (although 
many domestics believe we just 
lift their stuff). It’s a tougher job 
because we must most often write 
in English to get OKs, then trans- 
late—so ours is double, and has 
to be translatable. Plays on slang 
or Americanisms must be tossed 
out but, in the process of idea in- 
cubation, we can’t help thinking 
them up. 

Wonder if ADVERTISING AGE 
would be interested in a Swap 
column such as Yachting has, for 
ad ideas. Domestics must dream 
up unusables too! 

For example, “Works nice, if 
you can get it!” would lose its 
double bounce in Hindu but might 
be a welcome relief in Yankee for 
some manufacturer of a shortage 
product, bold enough to depart 
from the “be assured we are doing 
evervthing possible” type of copy. 
Think of it—just a picture of the 
car and that headline. Might even 
rate Winchell comment. 

I’ll swap that one for a medium 
export account with any domestic 
agency having sense enough to 
know it can’t handle export... or 
what have you! 

T. W. HuGHEs, 

Vice-President, National Ex- 

port Advertising Service, New 

York. 


7 7 © 
Believes in Value 
of All Ad Media 

To the Editor: It must be a 
wonderfully easy job to write a 
column if the paragraph about 
our organization in your issue of 
Oct. 14 is any criterion. Mis- 
information and_ irresponsibility 
are apparently of no importance 
as long as it sounds interesting 
enough and “inside” enough. You 
will, I am sure, be delighted to 
know that among our many prob- 
lems “loneliness” has not been 
included, and I am sure that there 
has never been any basis for the 
suggestion other than the fertile 
imagination of your paragraph 
writer. 

My reason for writing this is 
not merely to keep the record 
straight but because we believe 
in advertising, believe in the 
value of all types of advertising 
media and believe in keeping ad- 
vertising strong as an institution. 
With reference to the impression 
that it is our policy to spend 
money solely in magazines while 
sending publicity releases to news- 
papers and radio stations, the fact 
is that our largest single expendi- 
ture in recent months was for an 
iced coffee campaign in Sunday 
editions of newspapers through- 
out the United States. The fact is 
our policy has always been to use 
newspapers, radio and magazines 
as well as other media simulta- 
neously when our budget would 
permit and alternatively when in- 
sufficient budget and_ different 
problems and different campaigns 
resulted in a decision that a par- 
ticular campaign was best -suited 


to a particular medium. 

With respect to our publicity 
activities, your columnist loses 
sight of two very important facts. 
The first is that our campaign is 
conducted not merely on behalf of 
the Pan-American Coffee Bureau, 
but also on behalf of the National 
Coffee Association, whose members 
are responsible for one of the 
largest single commodity expendi- 
tures in the entire newspaper and 
radio field. Few of these com- 
panies carry on any publicity ac- 
tivities for their individual brands 
of coffee because they realize that 
it is not an appropriate proce- 
dure. They do, however, coop- 
erate through this office so that 
accurate, interesting information 
is furnished the consumer about 
the proper brewing of coffee. As 
one member of our committee re- 
marked when I read the paragraph 
to him: “I wonder where they 
got their information. I am, right 
now, spending $400,000 in news- 
papers.” 

The second point that your col- 
umnist loses sight of is the fact 


that every women’s editor and 
every food editor in the news- 
paper and radio fields, are inter- 
ested in furnishing information 
demanded by their public. Ac- 
cording to their own admissions, 
there is no single subject in which 
housewives are more _ interested 
than in the proper brewing and 
serving of coffee and new recipes 
for use of coffee. Our office, in 
furnishing this material, is per- 
forming a very much wanted 
service and is doing so on a basis 
which makes available the results 
of combined industry research and 
impartial recommendations. 

You may assure your columnist, 
in case he really cares about any- 
thing but a spicy paragraph, that 
we have not had the same ex- 
pression of concern on the part 
of newspapers and radio, of which 
he is so fearful. 

J. ROSENTHAL, 

Executive Director, Joint 

Coffee Promotion Committee, 

New York. 

[Editor’s Note: 
that Mr. 


We don’t doubt 
Rosenthal’s vociferous 


protest is sincere, but the fact 
remains that resentment has been 
expressed in some media circles 
over coffee publicity, particularly 
the “best news picture showing a 
cup of coffee” contest, whether this 
resentment has been expressed to 
the committee or not. We are glad 
to know that the committee does 
not believe the situation is 
serious. ] 

al vvy 
It's Billions, Pal! 

To the Editor: My cubby friend 
(Copy Cub, Oct. 21) should know 
that this is America 1946! In this 
1946 America we never speak in 
mere millions—we’ve learned how 
worthless they are. 

[A poor but honest proofreader 
let Copy Cub say “nine million 
dollars” will be spent on travel 
next year, instead of nine billion.] 

Why, there’ll be almost ten times 
nine millions spent in Florida 
alone this winter — several times 
nine millions in the Miami area. 

That money will be spent be- 
fore most of America goes vaca- 
tioning, before 25-cent sandwiches 
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become $1 deluxies in every greasy 
spoon on every highway. 

Let’s just jack up that “m” in 
millions and run a “b” in to fill 
the gap. Then let’s spend our 
savings to prove we have nine bil- 
lions for vacationing. Yes? 

ALBERT C. EVANS, 

Account Executive, Ketchum, 

MacLeod & Grove, Inc., Pitts- 

burgh. 


vvy 
No (Sob!) Credit 

To the Editor: Who cut Des 
Moines out of the list of agencies 
represented in the Continental 
Agency Group meeting in Chi- 
cago? (AA, Oct. 21, Page 85.) 

No, we’re not mad at anybody, 
just chagrined that, after braving 
travel conditions and a bus strike 
to spend three days in Chicago, 
we couldn’t even get a word of 
mention for our fair city. 

PAUL BLAKEMORE, 

The Blakemore Company, Des 

Moines, Ia. 

[Editor’s Note: We can’t find 
the perpetrator of the dastardly 
deed, but we’re looking for him!] 
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ACTIVE 
Acclaim Sports Afield’ 


The alert, modern, sparkling editorial technique and | big- 
unmatched acceptance by the world’s most active | spor 
created unprecedented demand in subscriptions) and 


AFIELD offers an all-time high in sportsmen’s maga zine 
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SPORTSMEN 
Modern Editorial Concept 


big-name features of SPORTS AFIELD have met with 
sportsmen. These SPORTS AFIELD’S exclusives have 


and newsstand sales, with the result that SPORTS 


zines, witha guaranteed A.B.C. circulation of 700,000* 
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Parker Pens, Ink 
and Pencils Lead 
in Latin America 


NEw YorK — Avon Products 
Company’s Packard fountain pens 
have the highest preference rating, 
percentage - wise, among Latin 
Americans, a survey conducted by 
Norte Research Institute in Argen- 
tina, Cuba and Mexico shows. | 
Parker Pen Company’s pens are 


COLOR PRINTING 
WITHOUT COLOR PLATES 


SR jobs by inexpensive color | 
rocess. Ask for samples and further information 
about this AMAZING NEW COLORGRAPH 
PROCESS. . 
Colorgraph Process Co., 241 E. Illinois St. 


Chicago 11, Ill. Superior 9537 


using our 


| 


far in the lead in ownership. 

The survey was based on an- 
swers to a questionnaire printed 
in Norte, Latin American con- 
sumer magazine published here by 
American International Publica- 
tions. 

The report shows that, among 
those owning pens, Parker pens 
lead, owned by 40.7% of Argen- 
tina readers, 40.5% in Cuba and 
47.4% in Mexico. Next highest 
ratings in Argentina were 17.6% 
for the Birome ball pen, 8.8% for 
the Escritor and 7.7% for Water- 
man; in Cuba, 21.7% for Water- 
'man and 20% for Esterbrook, and 
in Mexico, 23.2% for Sheaffer and 
18.6% for Eversharp. 


Parker Pencils Now Lead 
The Packard, which had a com- 


| paratively low ownership rating, 
color that will add sales appeal to your) 


was shown best liked by 100% of 
those owning it. Next highest 
preference was shown for Water- 
man pens, only 13.4% of whose 
owners intend to switch to another 


brand. Parker, with a 78.7% rat- 
ing, was third; Sheaffer, with 64%, 
was fourth; Eversharp, with 51.9%, 
fifth, and Esterbrook, with 35.2%, 
sixth. 

The survey shows most pens in 
the three countries are bought in 
January, and 54% are received as 
gifts. 

Parker’s mechanical pencils also 
far exceed other brands in own- 
ership in all three countries, and 
Parker Quink is in the lead among 
imported inks. 


Food Co. Promotes Bay 


Kitchen Art Foods, Inc., Chi- 
cago, has promoted Joseph T. Bay, 
formerly assistant sales manager, 
to general sales manager. Mr. Bay 
succeeds R. O. Bright, who is re- 
tiring: 


‘Newsweek’ Ups Feiker 
William Feiker, advertising serv- 
ice manager for Newsweek, has 


been promoted to the magazine’s 
New York sales staff. 


Advertising Age, November 4, 1946 


WASHINGTON—Department store 
sales in the U. S. for the week 
ending Oct. 19 were 24% ahead of 
the same week a year earlier, the 
Federal Reserve Board has re- 
ported. 

Gains by districts ranged from 
the Kansas City (10th) district 
gain of 36% down to the New 
York (second) district gain of 
4%. Denver, with a 53% advance, 
had the highest gain among cities, 
followed by Syracuse with 49%, 
Nashville with 47% and Milwau- 
kee with 44%. 

Lowest sales were reported in 
Newark and New York, whose 
sales were 1 and 3% lower, re- 
spectively, than a year ago be- 
cause of work stoppages resulting 


NOV. 2, 1946 


..- to build a bigger audience 
for ABC. advertisers 


For shows that are first in their fields... 


| i YEAR the American Broad- 
casting Company tries to give 
its millions of listeners the best of 
as many different kinds of radio 
programs as possible. 

The Theatre Guild on the Air, 
for example, is now acclaimed by 
millions as-radio’s outstanding dra- 
matic program. The Metropolitan 
Opera and the Boston Symphony 
have helped build ABC’s reputation 
for great music. Among discussion 
programs dealing with national af- 
fairs, America’s Town Meeting of 
the Air is the nation’s most con-, 
sistent winner of top awards. And. 
now, with Bing Crosby’s return to’ 


Listen to 


ABC 


AMERICAN BROADCASTING COMPANY 


Guild on the Air : 
t distinguished 4 

j Radio we broadcasts 4 out 

arring wor 11:00 

sient nday nights 10: on he 

on Ae ee. Walter Huston 9% i, 

ES recently ina (U. S- Steel) 


\: nage production. 


gram to its list of number one sho 

Whether you prefer -musi 
mystery, quiz shows or co 
you can depend on your 
American Broadcasting Co 
station for radio entertain 
its best. That, plus the faq 
ABC gives all sides of all the 


is why so many millions of fa 


, B 


A NETWORK OF 220 RADIO STATIONS SERVING AMERICA 


On all ABC stations 


Bing Crosby Show 

; ng Crosby joins the galaxy © 
pred pone! The one- ~ -only Bing—and 

Sa big assortment of famou “ 

-notch variety show. 
yy Wednesday nights 
0:00 to 10:30 in the East, C) 

9:30 ie all other time zones. (Philco) 


$ guests—in 


years to come. 


Leading advertisers buy time on ABC 


Eversharp, Philco, Swift, Sterling Drug, U. S. 
Steel, General Mills, Westinghouse, Kellogg, 
Quaker Oats, Jergens, Bristol-Myers, Procter 
& Gamble—all outstanding American busi- 
nesses — are among the great compani¢s now 
advertising via the American Broadcasting 
Company. The reason: ABC reaches all the 
people who live in 22,000,000 ‘radio homes — 
at economical rates that make possible a low’ 
cost per thousand listeners. Jf you are an 
advertiser, remember: a good ABC time. period 
bought today means a@ valuable franchise for 


goers 


Federal Reserve Figures on Department Store Sales 


from the continuing truck strike. 

The board reported the follow- 
ing percentage of increases and 
decreases in department store sales 


from a year ago: 
Week Ending 


Federal Reserve Oct. Oct. Oct. 
district and city 5 12 19 
UNITED STATES ..15 15 24 
Boston District ... 20 11 25 


New Haven 


SOU aia cca we 5.0010 21 14 26 
Springfield ...... 12 0 11 
Providence ...... 12 2 24 
New York District. 1 4 4 
Po | y ae ee 5 —5 —1 
po err 22 10 22 
Mew TFOTK .sscas ad 4 m5 
po anes 30 15 39 
MPPOOUNS. 006ccaee 26 40 . 49 
Philadelphia District 14 18 27 
Philadelphia .... 10 17 22 
Cleveland District —16 16 31 
MOOR cctweccves 21 9 23 
Cimeinnati «...<..% 26 12 32 
Cl6VeGTARG. ....00% 22 13 29 
Columbus ..-«.... 13 5 26 
WEINER bes ccceges 23 12 31 
Pittsburgh ..... —98 24 35 
Richmond District. . 18 0 18 
Washington ..... 12, —7 13 
po eee 23 7 23 
Atlanta District.... 29 il ° 
Birmingham .... 12 14 22 
Co are ee . 20 * 
py ere reer 19 29 28 
New Orleans .... 35 9 24 
WABRVEIS cicccce * 19 47 
Chicago District.. 24 20 33 
CJUUING. bi csccass 21 20 30 
Indianapolis .... 21 14 22 
oo a 25 16 35 
Milwaukee ...... 27. 36 44 
St. Louis. District... 23 18 23 
Little Rock ..... 24 13 18 
Louisville ....... 20 22 32 
ts, BIOMED caceecies 20 16 17 
po 32 16 17 
Minneapolis District 
Minneapolis ..... 
St. POR ski aecds (Not available) 
Duluth-Superior 
Kansas City District 16 24 36 
a Eee 22 40 53 
Loa 15 22 40 
Kansas City .... 16 16 34 
Be. 2@0SGBR ciccss a 8 12 
Oklahoma City .. 6 13 37 
Be AN dL eSE OO 19 20 24 
Dallas District .... 22 20 22 
ore eer 22 15 15 
Port Worth. 1... 16 22 22 
BEOMOCOMK 6 cis asces 20 23 
San Antonio .... 24 18 32. 


San Francisco Dist. 37 27 27 


Los Angeles Area 41 24 28 
OOMIBRG sisesizs 27 24 20 
San Francisco .. 23 17 26 
POPUIGRS. 2466.4 s.0 36 34 27 


Salt Lake City... 33 38 36 
Seattle 


*Data not available. 


Appoints Flannery 


Virginia Flannery, formerly 
fashion copy chief of Carson Pirie 
Scott & Company, Chicago, has 
joined Stubbs & Montgomery, Inc., 
Chicago’s only all-feminine organ- 
ization of fashion advertising, 
promotion and styling. Miss Flan- 
nery succeeds Mrs. Sally Fortune 
Cheney, who has retired. 


Plans Xmas Catalog 


Brown, Fence & Wire Company, 
Cleveland and Memphis, which 
has changed its name to Jim 
Brown Stores, is mailing a special 
Jim Brown Christmas catalog to 
nearly 2,000,000 farm and urban 
people. The catalog will carry a 
selection of toys, wheel goods, 
clothing and specialties. 


WISCONSIN'S DAIRY 
MARKET 


The Sheboygan Press with its cir- 
culation of 23,197 ABC circulates 
in the heart of Wisconsin, one of 
the best dairy sections of a great 
dairy state. Sheboygan county is 
listed as the greatest dairy center 
in the United States. When you 
buy space in The Sheboygan Press 
you are reaching a great market. 


UNA IN NN 


2. SHEBOYGAN PRESS | 
5. wi 
Represented by 
| WARD. GRIFFITH CO. 
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NAEA Plans Both 
Annual Meeting, 
Conference Yearly 


FRENCH LIcK, IND.—Officers of 
the Newspaper Advertising Execu- 
tives Association, at the fall meet- 
ing of the board here, laid plans to 
hold an annual meeting plus an an- 
nual “conference type” of meeting 
in the future. In the past, the 
NAEA has held. one national 
meeting a year. 

Under the plan, the annual meet- 
ing will be established and held “at 
a centrally located city,” to be fol- 
lowed six months thereafter by a 
conference which would be held in 
another section of the U. S. or in 
Canada. The board voted to desig- 
nate the meeting scheduled for 
Jan. 13-15, 1947, at the Edgewater 
Beach Hotel in Chicago as_ the 
annual meeting. 

Karl Finn, advertising director, 
Cincinnati Times Star, reported as 
chairman of the mat _ shrinkage 
committee that 574 newspapers 
thus far have notified Standard 
Rate & Data Service of their adop- 
tion of the NAEA standard billing 
practice. The board went on rec- 
ord urging NAEA members to 
hold mat shrinkage at the lowest 
possible minimum and to make cer- 
tain ad space is provided as or- 
dered and billed. 


a 

‘Scene’ to Bow 

Scene, the magazine of the 
Southwest, published by Ideas-In- 
Action, Melba building, Dallas, will 
appear about Dec. 1. Wayland 
Boles is editor and George R. 
Eckels, formerly account executive 
of N. W. Ayer & Son, New York, 
is business manager. “Scene Jr.,” 
a four-page booklet, has been de- 
livered by Western Union to south- 
western newspapermen, giving a 
preview behind the editorial scenes. 


United Appoints Lee 


James S. Lee, associated with the 
Pratt & Whitney aircraft division 
of United Aircraft Corporation, 
East Hartford, has been named 
European representative for 
United Aircaft Corporation. 


Grey Appoints Lehrer 
Magdalene Lehrer, formerly on 
the-sales promotion staff of Amos 
Parrish & Co., has been appointed 
head of the retailers’ sales promo- 
tion planning service of Grey Ad- 
vertising Agency, New York. 


The on-the-spot advertiser and 
his agency should know how 
best to reach a market's buying 
power. That's why it’s significant 
that: : 

Of the nearly 1,000,000 lines of 
1945 general advertising placed 
direct in Buffalo, or by Western New 
York or neighboring Canadian ad- 
vertising agencies, 53.7% appeared 
in the Courier-Express. 

Whether your advertising ap- 
‘peals to men, or to women, or 
to both — 
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Joins Canada Oil Firm 


John H. Hall, formerly in the 
Montreal office of MacLaren Ad- 
vertising Agency, has been ap- 
pointed assistant manager of ad- 
vertising and sales promotion of 
McColl Frontenac Oil Company, 
Montreal. 


Joins Pringle & Booth 

Bill Bremner, formerly of New 
World, Toronto, has joined the sales 
staff of Pringle & Booth Ltd., To- 
ronto photographers and artists. 


ORB» 


Tomato Juice Gets 
Heavy Campaign 


CHICAGO—In the largest promo- 
tion since its inception 18 years 
ago, College Inn Tomato Juice 
cocktail is being advertised in 
four-color page and _half-page 
copy in This Week Magazine, and 
in black-and-white copy in about 
20 newspapers on the West Coast 
and in Texas. 

In addition, the product will be 


pushed via College Inn’s “Ask Dr. 
Eddie” program, broadcast over 
the Yankee Network, as well as 
New York and Chicago stations, 
three times weekly. 

Shaw-LeVally, Ince, is the 
agency handling the tomato juice 
cocktail account for College Inn 
Food Products Company. 


Appoints Twiss Agency 


Croll-Reynolds Company, New 
York, manufacturer of industrial 
vacuum and vacuum refrigeration 
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equipment, has placed its adver- 
tising with House of J. Hayden 
Twiss, New York. Business papers 
and direct mail will be used. 


RES MIN , 
THE LETTER SHOP, Inc. 


431 S. Dearborn St., Chicago 5.]linois 


HEN the South thinks of homes, it thinks of homes 
designed for the South. For most Southerners like a home 


that has plenty of windows, a patio, and space for the outdoor 
living and generous hospitality that is so typically Southern. 
That is why Southern families look forward to Holland’s 
house plans pages — where each month plans for a distinctive 
Southern home are made available to its readers. Born and 
bred in the South, Holland’s is keenly aware of its home 
building needs — just as it is aware of its particular needs 
in home furnishings and interior decoration — gardening 
and landscaping. That is why, through the years, Holland’s 
has been the South’s favorite magazine — that is why your 
advertisement in Holland’s hits home —straight into the 
heart of more than a half million Southern families. For 
greater readership, greater return on your advertising dollar, 
use Holland’s when you want to reach the complete Southern 


market. 


Building, St. Louis - 
Representatives: Sim: 
California « Garfie 


4 Branch offices: 52 Vanderbilt Avenue, New 
York » 75 East Wacker Drive, Chicago « 205 Globe-Democrat 
1895 i’ ee N. E., Atlanta - 

m-Reilly, Lid., Russ Building, San Francisco 
Building, Los Angeles, California, , = 


West Coast 
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Bank Turns 
Travel Agency 


| the bank will hunt up travel in- 
formation, make reservations, and 
arrange complete vacations. 
Central Bank & Trust has 
DENVER—In a sort of “what’ll | tucked in a savings plan with the 
they think of next” promotion, | innovation of its Travel Savings 
Central Bank & Trust Company | Club, which closely parallels the 
has opened a travel service for) well-known Christmas Club plans. 
its customers so complete that For as little as one dollar, Cen- 
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What's up... 
noses or thumbs P 


What are you getting from management buyers . . . turned 


up noses or the thumbs-up sign? 


Get those thumbs up in the Central West—the nation’s 
greatest industrial area. Tell your story to Central Western 
executives through the one daily business newspaper that 
concentrates on their news needs. 


Some 90,000 thumb wielding, purchase powerful manage- 
ment men read, use and rely on the Chicago Journal of 
Commerce. They con its columns every business day for 
complete, fast-breaking, price-making news of commerce, 
finance and industry . . . news that attracts them to your / 
advertised products, services, ideas. 
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The Chicago Journal of Commerce belongs on any =| 
advertising schedule designed to get the thumbs-up / 
sign from management. / 


* Advertising volume in the Chicago Journal of / 
Commerce increased 26.5 per cent in the first f 
nine months of 1946 over the same period in 1945. J 


The source of daily business news in t 
the nation's greatest industrial area. 


/ COLLINS 
MILLER & 
HUTCHINGS, 


1 hacia ENGRAVERS 


~ oa 
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207 NORTH MICHIGAN AVENUE. 


ne te 


tral’s customers can start saving 
for travel and vacations. 

When the customers are ready 
to vacation, the bank will oblig- 
ingly plan their complete trip, is- 
sue travelers checks, buy airline, 
ship or train tickets, and do vir- 
tually everything but wave good- 
bye. 

One of the originators of the 
bank’s new plan is Elwood M. 
Brooks, Central’s president. Copy 
promoting the plan was placed by 


Curt Freiberger & Co., Denver 
agency. 
Richardson Plans Drive 


Richardson Regulator, Inc., De- 
troit, will start an advertising 
campaign about the first of 1947 
for its Pressure-Stat, device to 
prevent air from escaping from 
tire valves. Ads will appear in 
Field & Stream, Holiday, Out- 
doors, Popular Mechanics, Popular 
Science, Science Illustrated and 
Sports Afield. A schedule promoting 
the device for use on trucks will 
appear in several trade publica- 
tions. Butler A. Sumner, Inc., De- 
troit, handles the account. 
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Northwest Radio 


Group Launches 
Trade Ad Drive 


PORTLAND, ORE.—The Oregon- 
Washington Radio Group, com- 
posed of 15 small-city, 25-watt 
stations, has launched an advertis- 
ing campaign in trade _ publica- 
tions, stressing that a large part 
of the radio audience in the two 
states cannot well be reached via 
metropolitan stations. 

The stations, some of which are 
affiliated with major networks, re- 
cently appointed Short & Baum, 
Advertising, here, to handle their 
campaign. The organization was 
formed in 1943 by three Washing- 
ton stations. 

As the campaign will emphasize, 
the small stations have an unusual- 
ly high audience because the moun- 
tainous Oregon and Washington 
terrain interferes with reception 
from relatively distant metropoli- 
tan stations. The ads will also 
emphasize the high income level 


of the mining and farming area in 
which the stations are located, the 
movement of industry and popula- 
tion westward during and since the 
war, and other advantages for ad- 
vertisers using radio in the two 
states. 


Eight Name Wagenseil 
The recently opened Springfield, 
O., branch office of Hugo Wagen- 
seil & Associates, Dayton, has been 
appointed to handle the advertising 
of Buckeye Grocer; Crowell-Collier 
Publishing Company (Springfield 
division) ; International Steel Wool 
Corporation; Lagonda Printing 
Company; Ohio Thermometer Com- 
pany; Robbins & Myers, Ine. (di- 
rect mail only); Savings Society, 
and the Springfield City Lines. 


Cartell Starts Drive 


Cartell Shoe Company, Man- 
chester, N. H., has launched a 
campaign for its Multiple Sales 
plan in ads directed to dealers 
urging promotion of Cartell slip- 
pers for various purposes besides 
that of indoor wear. Consumer ads 
include insertions in Charm, Glam- 
our, Screen Guide and Seventeen. 
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Florida's lush tropi- 
cal climate lures 41/2 
million visitors to the 
state who spend up- 
wards of a billion 
dollars annually. Add 
to this the thriving, 
growing population 
and you have a 
choice CASH CON- 
VENTION for your 
product... 


CHICAGO +1+ PHONE FRANKLIN 5854 A 


“GREATER MIAMI 
AN INTERNATIONAL 
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The desire to enjoy 


Che Miami Herald 


National Representatives 
STORY, BROOKS & FINLEY 


MARKET" 


largest 


in circulation and 


HERALD 


$ 


Greater Miami's 

matchless attrac- 
tions grows yearly. 
More and more peo- 
ple read Florida's 
newspaper, 
THE HERALD, first 


advertising volume 
in the state. THE 
covers 
CASH CONVEN- 
TION for you daily 
and Sunday! 
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Broadcasters Urge 
Uniform Rate Card 
for Time Buying 


CuiIcaGo—When contracts _be- 
tween broadcasters and the Amer- 
ican Society of Composers, Authors 
and Publishers expires on Dec. 31, 
1949, “the industry which created 
for itself the advantages of an 
alternative supply of music, will 
never willingly go back into the 
chains of monopoly,” Sydney M. 
Kaye, vice-president and general 
counsel of that “alternative sup- 
ply,” Broadcast Music, Inc., pre- 
dicted at the annual meeting of the 
National Association of Broad- 
casters. 

Although still smaller and less 
influential than Ascap, Mr. Kaye 
showed, the NAB-created BMI in 
six years has become a formidable 
rival. Disclaiming any intention 
“to stir up old animosities or to 
create new frictions,” he empha- 
sized, however, that the broadcast- 
er unity demonstrated in creating 
BMI not only is “useful to one’s 
self-respect” but “pays off magnifi- 
cently in cash.” 

In this period the broadcasting 
industry has paid to BMI and 
Ascap combined “$60,000,000 less 
than it would have paid to Ascap 
alone, if Ascap’s 1940 proposal had 
been accepted. In those same 
years the industry has paid to 
BMI and Ascap combined $23,000,- 
000 less than it would have paid 
to Ascap alone.” 


Music ‘Output’ Up 36% 


Despite a marked decrease in 
copyright registrations of motion 
picture plays, books, works of art 
and other things, the number of 
musical compositions in this pe- 
riod, Mr. Kaye said, has increased 
36%. This he ascribed largely to 
the existence of BMI. 

At present “BMI licensed music 
accounts for over 40% as many sta- 
tion performances as_ Ascap-li- 
censed music. Much of public do- 
main music is performed from 
BMI arrangements, and all of it 
can- be so performed. The com- 
bined performances of BMI and 
public domain compositions ac- 
count for over 75% as many per- 
formances as Ascap compositions. 
The station cost per performance 
of BMI licensed compositions is 
still the lowest in the music li- 
censing field.” 

“The great majority of big hits” 
are still Ascap, but BMI has had | 
“a substantial number of entrants | 
upon the hit parade.” Also, almost | 
1,100 AM licensees in the United | 
States and 1,200 in this country | 
and Canada now use BMI music, | 
“to say nothing of....practically 
all hotels and wired music ser- 


AMONG IMPORTANT 

PUBLISHERS’ PROMOTIONS 
YOU'LL FIND THAT MANY 
CARRY THIS IMPRINT... 


EDWARD STERN & CO., INC. 


Printers Since 1871 
PHILADELPHIA « NEW YORK - BOSTON , 
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vices, and increasing numbers of 
restaurants,” etc. 

On Dec. 31, 1949, Mr. Kaye ex- 
plained, “Ascap has the right auto- 
matically to extend these licenses 
for a further term of nine years if 
it chooses to leave the rate of pay- 
ment unchanged. Such automatic 
extension, however, will not in- 
clude the right to ‘switch over’ 
from blanket to per program li- 
censes or vice versa... .Broadcast- 
ers will, therefore, be ‘frozen’” 
to whatever type of Ascap license 
they then have. 


Video Not Covered 


“If Ascap gives notice of a de- 
mand for increased payment, it 
must do so by Dec. 31, 1948,” he 
said. Broadcasters then either may 
cancel their licenses as of the end 
of the original term or “proceed 
to arbitration to fix the percent- 
age of gross which they will pay 
during the succeeding nine years. 
The present percentage, however, 
constitutes a floor.’”’ The new basis 
may be higher, but not lower. 

Television will not be included 


in any such agreements, he pointed 
out. Although Ascap has perform- 
ing rights from its members in 
sound broadcasting until 1965, it 
does not claim television rights 
beyond 1948. Television arrange- 
ments still remain to be deter- 
mined. 


Cross to Detroit Agency 


Cross Company, Detroit manu- 
facturer of special machine tools, 
has named Florez, Phillips & 
Clark, Detroit, to handle its adver- 
tising. Business papers and direct 
mail will be used. 


A. S. Miller Promoted 


Arthur S. Miller, eastern sales 
manager, has been appointed sales 
manager of the domestic appliance 
department of the Toastmaster 
Products division of McGraw Elec- 
tric Company, Elgin, Ill. 


"Newsweek’ Ups Feiker 


William Feiker, advertising serv- 
ice manager of Newsweek, New 
York, has been promoted to the 
New York sales staff. 


Names G. M. Basford 


National Machinery Company, 
Tiffin, O., has appointed the Cleve- 


land office of G. M. Basford Com: ; 


pany to handle its advertising. The 
schedule includes American Ma- 
chinist, Machinery, Railway Me- 
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Evans Campaign Begins 


Evans Case Company, Attleboro, 
Mass., has launched a drive for its 
fitted handbags, compacts, cig- 
aret cases and lighters in Collier’s, 
Esquire, Holiday, Harper’s Bazaar, 
Promenade, The Saturday Evening 


chanical Engineer, Steel and Steel| Post, Town & Country, Vogue and 


Processing. 


trade publications. 


350,000 TEACHERS 
10,500,000 BOYS AND GIRL 
- MILLIONS OF PARENTS 


ARE REACHED BY | 
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Why do MILLIONS use 
the Classified ? 


Because the ‘yellow pages’ provide easy-to-find information that 
really makes shopping easier. 


“Purchasing Agents” in home and business have long made a 
habit of turning to the ‘yellow pages’ in local Telephone Direc- 
tories. They find dealers in branded products and authorized 
servicemen for home and office appliances. They know that a 
glance in the Classified will save them time and trouble. 


The ‘yellow pages’ are convenient for quick use in homes, 
offices, factories and at telephone pay stations across the nation. 
They are kept busy by housewives, executives, purchasing agents 
and many others finding the products and services needed. 


In cities and towns all over the country more than 
20,000,000 Classified Telephone Directories are 
always on the job. They perform a real public service. 
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Maxson Charters 
First Producing 


Plant in Maine 


NEw YorK—Maxson Food Sys- 
tems has chartered the Maxson 
Maine Potato Company, a wholly- 
ewned subsidiary which has offices 
in Presque Isle and a plant in 
Washburn, to provide “a _ full 
source of high quality product” 
for the frozen French fried pota- 


toes it is now distributing. 

The Maine charter is the first 
of many the company plans to is- 
sue to producing units it will 
eventually organize. Heretofore, 
Maxson’s potato operations have 
been conducted in Bridgeton, N. J. 

Maxson experts have discovered 
that aside from quantity and qual- 
ity considerations, the Aroostook 
potato “possesses unsual keeping 
characteristics, the potatoes travel- 
ing to some 30 states and arriving 
in prime condition.” 


Ferguson Named V.P. 


J. F. Ferguson, working in the 
Kansas City territory for General 
Box Company, has been appointed 
vice-president in charge of sales 
with headquarters in the home of- 
fice in Chicago. 


Henderson Elected 


Byrd E. Henderson, | saws of 
Household Finance Corporation, 
has been elected president of the 
American Association of Small 
Loan Companies. 
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WSPA Ups Rate, Power 


Station WSPA, CBS affiliate in 
Spartanburg, S. C., has increased 
its night-time power from 1,000 to 
5,000 watts and has increased its 
night-time hour rate from $125 to 
$150, effective Nov. 1. 


Driver Joins Kastor 

Edith A. Driver, formerly in the 
copy department of Dancer-Fitz- 
gerald-Sample, has joined the cre- 
ative staff of H. W. Kastor & Sons 
Advertising Company, Chicago. 


nh 


FIRM-ROOTED FOR 
90 OF IOWA’S 100 YEARS 


POCO ky a Ce RL 
’ 


When does a farm lad first become a farmer? Possibly on 
the day when he first is given a calf of his own to feed and 
care for. Or perhaps the day when first he turns and 
looks back on his own straightly plowed, well turned 
furrow. Whatever the hour or day might be, kinship with 
the good earth is something that begins early. From 


that day forward there is a keenly felt interest in all the things that go to make 


good farming. Wallaces’ Farmer & Iowa Homestead long has recognized its responsibility 


to its younger readers. For 90 years it has been a farm paper that has served young 


farmers by being well ahead of the times. It has continually looked to the 


future; it has been a vigorous and steadfast champion of progressive farm 


ideas. Because it is edited for tomorrow’s farmer as well as today’s 


farmer—because it is published for every member 


of the family—father and son, mother and 


daughter— Wallaces’ Farmer & Iowa Homestead 
is looked for by 9 out of every 10 farm families 


in Iowa plus thousands of additional farmers 


in Iowa’s neighboring counties. Reaching a total 


of more than 270,000 farm homes, Wallaces’ 


gives you a friendly introduction twice each 


month to the world’s richest and most 


receptive farm market. 


WALLACES’' FARMER 


Gti \OWA HOMESTEAD 
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Outboard Motor 
Makers Set Up 
Promotion Code 


CuiIcAco—Outboard motor man- 
ufacturers, who during~1947 hope 
to produce 500,000 motors for 
aquatic-minded Americans, have 
agreed through the Outboard Mo- 
tor Manufacturers Association to 
subscribe to a code of business 
ethics by which they will self- 
censor promotion activities. 

The code demands a progressive 
promotion policy and holds that 
the words “greatest,” “best,” “big- 
gest” and other superlatives shall 
not be used. It also urges adver- 
tisers not to disparage their com- 
petitors and not to present either 
directly or indirectly any false or 
misleading statement or claim for 
a motor, either through misleading 
layout or by pictorial presentation. 

All manufacturers of motors in 
the U. S., by common agreement, 
have their products tested by the 
Outboard Boating Club of America 
to determine true comparison of 
motors. 

The association has also pointed 
out that motors today are being 
sold at only a 10 percent increase 
over the prevailing 1941 prices. 


Promotes New Recorder 


Brush Development Company, 
Cleveland, has launched a cam- 
paign promoting its new electronic 
recorder-reproducer, the Mail-A 
Voice, which makes magnetic re- 
cordings on “foldable” paper 
blanks that mail in ordinary letter 
size envelopes. The schedule in- 
cludes New York Times Magazine, 
The New Yorker, The Saturday 
Evening Post, Time and _ local 
newspapers, supplemented by home 
furnishings and appliance trade 
publications. Point of sale and 
direct mail material has been made 
available to dealers. McCann- 
Erickson, Cleveland, handles the 
account. 


Names Moss & Arnold 


Blade Master Company, New 
York, has appointed Moss & Ar- 
nold Company, New York, to han- 
dle its advertising. The schedule 
calls for a newspaper campaign in 
cooperation with dealers in the 
Buffalo area to be followed later 


‘in other large cities throughout 


the country during 1947. Trade 
publications and men’s magazines 
will also be used. 


Jay Stanwyck Joins ARF 


Jay Stanwyck has resigned as 
report editor of Cooperative An- 
alysis of Broadcasting to join the 
technical staff of the Advertising 
Research Foundation, New York. 


Gravenson Names Griffin 


Gene Griffin, formerly account 
executive of Malcolm Advertising 
Agency, has been named a vice- 
president of Gravenson Company, 
New York. 
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lhe Creative Mans Corner | 


Once upon a time there was a maga- 
zine called Ballyhoo. 

Quite a number of people thought 
Ballyhoo was very funny. It kidded the 
pants off advertising. And it skyrocketed 
to a circulation of some 2,500,000 copies 
a month. 

Then suddenly—without changing in 
any way you could see with the naked 
eye, Ballyhoo ceased to be funny at all. 
Perhaps we should say, it ceased to seem 
funny. Anyway it took sick suddenly. 
And soon it died. 

The moral of this story is that adver- 
tising has never been a very good subject 
for sustained belly laughs. 

It is the Henry Morgan radio program, 
of course, that brings the matter up. For 
Mr. Morgan’s comic theme which so de- 
lights the professional critics, is advertis- 
ing. Not just stupid advertising. But ad- 
vertising, and radio advertising in par- 
ticular. 

Oh, Morgan is really cutting loose! 

And when he lets up on the other com- 
mercials he lets his sponsor have it. Of 
the Eversharp Schick Injector razor, “It’s 
for shaving,” says Morgan. “Also dandy 
for sharpening pencils or peeling pota- 
10GB: .. < 

This may be, as the newspaper and 
magazine experts say, terrific. We hap- 


pen to think it is something less. One 
reason is, we’ve heard Fred Allen do it 
better. 

More important, we believe that if ad- 
vertising is a form of salesmanship, it is 
also a kind of information. 

As such, most advertising is honest and 
serious and useful. A great deal of it per- 
forms a service for a great many people 
in that it brings them their news about 
products. When New York City newspa- 
pers recently were obliged by a trucking 
strike to reduce their use of newsprint, 
and all advertising and many features 
were eliminated, it was discovered that it 
was the advertising that was most missed. 

Now it seems to us very doubtful if 
newspaper or magazine advertising is 
vastly different from the radio advertis- 
ing that Morgan is so roundly cheered by 
the critics for burlesquing. For one thing, 
we think we have heard somewhere that 
radio advertising compares rather well 
with printed copy—on the basis of sales 
results. 

If this is true, the subject is no better 
adapted to continuing high jinks on the 
ed than printed advertising was to Bally- 

0. 

Henry Morgan may well have a bril- 
liant future. But not in making fun of 
advertising. 


You Ouglt to Know . 


The sales manager of a nationally 
known biscuit company looked across the 
desk at the young man he’d hired for the 
substantial salary of $25 a week. (This 
was 1912.) The boy had been with a 
smaller firm. But he 
had left, when after 
having installed a sys- 
tem which saved the 
company a substantial 
sum, he was told that 
one new idea a year 
was enough from him. 
The lad’s name was 
Tom Young. The man- 
ager showed his new 
salesman the reports 
he’d have to make out, 
and told him that since 
he had been assigned to territory 46, he 
would not write his name on any reports 
or documents—just “46.” 

“You mean there is no place for me to 
sign my name?” 

“That’s right.” 

“I’m sorry then,” said the young man, 
“T can’t take the job. The only thing I 
own is my name. I can’t lose it for a 
number.” 

The sales manager called him a fool, 
and the young man admitted that he was. 
Four years later he joined U. S. Rubber 
Company, and—allowing for interruption 
during World War I—he has spent 30 
years with the company, the last seven 
as director of advertising. 

At the recent meeting of the Associa- 
tion of National Advertisers, Tom Young 
was elected chairman of the board, hav- 
ing served several previous terms as a 
board member and vice-chairman. He 
had also headed the ANA’s ‘program com- 
mittee twice, its membership committee 
for four years and had been chairman of 
the group that retained McKinsey & Co. 
to study how ANA member companies 
are harnessing the advertising function. 


Tom Young 


e « Tom Young 


Tom is also a sponsor member of the Ad- 
vertising Council and worked closely 
with WPB on conservation drives during 
the war. Because of his amiability and 
constructive leadership, Tom has as many 
friends as any one in ANA. 

In answer to a question about some of 
the criticisms directed at business, Tom, 
being from New England, countered with 
a question and illustrated his point with 
a story. 

“What’s really wrong with our busi- 
ness system?” he asked. “What is basic- 
ally wrong with a system that built for 
the American people the things they have 
and which turned out war materials in 
vast quantities? 

“Are we becoming too drastic in our 
self-analysis? I remember a meeting one 
day with a group of salesmen. Verbally, 
they took a line of shoes apart. When 
they got through, the uppers were wrong; 
the soles were wrong; the shape was 
wrong; everything was wrong. We might 
have discarded everything we had ever 
done if—and here is my point—our gen- 
eral sales manager who had been listen- 
ing hadn’t done something. He changed 
the color of laces in one shoe! ‘How do 
you like it now?’ he asked. The sales- 
men looked at it and chorused, ‘That’s 
what we need—more life in it.’ 

“Of course, we aren’t perfect, but be- 
fore we make drastic changes let’s see 
whether the system only needs a change 
of shoe laces that will make it look a lot 
better to all of us.” 

Tom administers an advertising budget 
of more than $4,000,000 annual expendi- 
ture and supervises promotion for a tre- 
mendous range of products, ranging from 
tires to tennis shoes to tubing to synthetic 
leather-like fabrics. In his 30 years with 
U. S. Rubber—then, as now, a major ad- 
vertiser—Tom has seen vast changes in 
advertising. He has seen the purchase 
of media change from a simple operation 


to a complicated process, with markets 
and penetration carefully weighed. He 
has seen increased competition for the 
reader’s attention, and can show you 
magazines of an earlier day to illustrate 
the few advertisers of that era compared 
with the many companies selling in the 
mass media of today. 

In the future, advertisers will have to 
scan their expenditures more carefully, 
he believes. “The advertising dollar will 
have to work overtime and spenders will 
have to be sure they are buying the best 
media to reach their particular custom- 
ers.” 

Partially because of his own background 
(Tom Young came up a rather hard route, 
starting at 16 as a stock boy in a Boston 
shoe store, working as a salesman for 
bakeries and a printer, backed with a 
high school education, ingenuity and de- 
termination), Tom seems more interested 
in the preservation of freedom of oppor- 
tunity in industry than in undue empha- 
sis on personal security. 

He says: “We have in America certain 
precious privileges. Freedom of choice is 
deep-rooted in me. But you have to keep 
working to hold it. There is no secur- 
ity in it, except as you earn it by accept- 
ing responsibilities that come with it. I 
am fearful sometimes of the promises 
that some hold out for us, because they 
may involve the loss of something more 


precious than security.” 

He joined U. S. Rubber in 1916 as man- 
ager of the trade record department and 
received notable recognition for his com- 
pilation of the number of automobiles by 
states, counties and cities. He became 
sales promotion manager of the tire di- 
vision in 1917, but enlisted as a private 
when the United States entered the war. 
Eventually he became a shavetail in the 
Army Air Corps and served overseas. 
When discharged in 1918, he returned to 
the company, doing sales promotion in 
the branch store department. . 

In 1921, at the advanced age of 28, h 
became president and general manager 
of the Goodyear India Rubber Company, 
a subsidiary. In 1926 he returned to ad- 
vertising and sales promotion in the par- 
ent company, advanced to supervision of 
sales development for the footwear and 
clothing division in 1936, and in 1939 was 
named advertising director. 

At 53, Tom is slight, silver-haired, 
genial and soft-spoken. He maintains two 
homes, one in Sea Cliff, L. I., and a coun- 
try home in Pleasant Valley, Conn. He 
likes to get away to the country when he 
can and limps a little on Monday morn- 
ings after a strenuous weekend as a coun- 
tryman. He has two children, Thomas 
H. Jr., recently discharged from the Navy, 
and Priscilla, and one grandchild, of 
whom he is inordinately proud. 


Va C Pp ag ” OAT if NEWS AND VIEWS OF MAIL ORDER ADVERTISING 


BEST MONTHS FOR DIRECT MAIL 
RESULTS 


What are the best months for direct 
mail results? Do results drop off during 
March when income taxes are paid? 
How late in November can you mail 
without getting into the Christmas buy- 
ing season? 

These are a few of the many questions 
that puzzle the average user of direct 
mail. A careful study of the chart repro- 


-« duced here will be of real assistance in 


You will note that the months in which 
you can eat oysters (known as the “R” 
months) are always productive, except 
the last three weeks of December and the 
first week of January when the holiday 
spirit prevails. Using 100 as the base 
point where mailings become profitable, 
you can easily avoid the unprofitable 
mailing periods. 

While this chart is an excellent guide, 


INDEX OF DIRECT MAIL RESULTS BY MONTHS 
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steering you away from the poor mailing 
seasons. 

This chart represents the composite ex- 
perience of hundreds of mailers. It was 
prepared by Lewis Kleid, president, 
Mailings, Inc., New York, from data 
supplied by Arthur Martin Karl, a list 
broker who has scheduled over 285,000,- 
000 pieces of mail for his clients. These 
mailings include all classes of merchan- 
dise and services: smoked turkeys, shirts, 
honey, wine, ties, gift items, jewelry, 
books, business services, cigars, real estate, 
etc. Hence, it can be called truly repre- 
sentative under normal conditions. 


it is not infallible. For example, Christ- 
mas gift offers frequently pay if mailed 
as late as December 15. Further, certain 
book publishers mail during August 
with splendid results. 

National calamities, such as the death 
of a President, tornadoes, strikes, or dec- 
laration of war, always affect results. The 
present unrest due to the meat shortage 
is undoubtedly affecting results. 

By mailing heavily in the good months 
and by skipping entirely or releasing only 
small lots in May, June, July and August, 
you can get the maximum results from 
your direct mail efforts. 
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Composers Worry; 
No Copyrights 
in Ruanda-Urundi 


WASHINGTON—The International 
Confederation of Authors’ and 
Composers’ Societies, which hud- 
dled here Oct. 21-26, had harsh 
words for U. S. copyright law 
which exempts juke box record- 
ings from payment of fees, and 
viewed with alarm the situation 
in the Belgian Congo and Ruanda- 
Urundi. 

Solemnly, the assembled com- 
posers observed “with regret that 
no legal provision for the protec- 
tion of the material and moral in- 
terests of authors exists in the 
Belgian Congo or in Ruanda- 
Urundi and therefore recommends 
that the Belgian government ex- 
tend as soon as possible to the 
above-mentioned territories the 
laws of the home country relating 
to authors’ rights.” 

(The world almanac _ reports 
Ruanda and Urundi were formerly 
parts of German East Africa, are 


Now 
The N. Y. Times art 
and reproduction expert 
brings you . . 


a J 
PRODUCTION KNOW-HOW 
e to give your ads PUNCH 


@ to help you get 
the most out of 


your printing 
dollar 


Here is a wealth 
of ae see 
tising production 
methods to help 
you step up the 
appearance of 
your ads and cut 
mechanical costs 
to a minimum. 
In clear detail 
this practical 
manual describes 
iques and 
tricks applicable 
to each pi of Aus : 
reproducing art and printing material, and 
ints out the advantages, limitations and 
undamentals of the various production 
processes. Written by an outstanding au- 
thority in charge of art and reproduction 
for one of America’s great newspapers, the 
book supplies information which should be 
known to everyone concerned with the or 
of transforming original copy into published 
messages. 


Just published 


ADVERTISING 
PRODUCTION 


By DEN DALGIN 


Director of Art and Reproduction, 
The New York Times 


243 pages, 52 x 8, 
118 illustrations, $4.00 


Step by step, and with many helpful illustra- 
tions, this manual explains the mechanics of 
advertising and printing production processes. 
It traces the handling of a production job 
from start to finish—covering the mechanics 
of setting type, making engravings, roto- 
gravure and colorgravure work, duplicate 
platemaking, etc. Newspaper production re- 
ceives special emphasis. A full chapter dis- 
cusses how the production department func- 
tions most efficiently. 


These 9 chapters filled with 
practical pointers: 


See it i Principles of Photoengrav- 
9 
10 2—Developments of Photoongrav- 
DAYS | s—tThe composition of Advertise- 
ments 
FREE | 4—The Making of Duplicate Plates 


5—Newspaper Printing 
a 6—Monotone Rotogravure 

8—Art for Reproduction 
coupon 9—The Production Worker on the 


MeGraw-Hill Book Co., 330 W. 42nd St., N.Y.C. 18 


Send me Dalgin—Advertis Production for 10 
* examination on approv: In 10 days I will 
send > ted plus few cents postage or return book 


a 
tPostage paid on cash orders.) 


POR eee eee eee eee eeeeeeeees 


$660466000060000064600 000058 Age 11-4-46 
For Canadian price, write: Embassy Book Co., 
12 Richmond ‘St. E., Toronto 1 


now united administratively with 
Belgian Congo, have an area of 
20,535 square miles, and a popu- 
lation of 3,775,335, of whom 1,404 
are Europeans.) 


Join Milwaukee Agency 

Arthur Terwilliger, formerly 
production manager of Chek- 
Chart Corporation, Chicago, and 
James Bottoni have joined the 
production staff of Klau-Van 
Pietersom-Dunlap Associates, Mil- 
waukee agency. 


Light Joins Brownson 
Kendall M. Light, formerly an 
account executive in the Minne- 
apolis office of Erwin, Wasey & 
Co., has joined the Brownson Com- 
pany, Minneapolis sales and mar- 
keting firm, in the same capacity. 


Cal. Broadcasters Elect 


Wilt Gunzendorfer, manager of 
Station KROW, Oakland, has been 
elected secretary of the Northern 
—— Broadcasters Associa- 
ion. 
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North Central Net 


Stations Expected 
to Join Mutual 
St. Paut—Members of the 


North Central Broadcasting Sys- 
tem who have been served by 
Mutual Broadcasting System 
through NCBS were expected this 
week to make an early announce- 
ment of their withdrawal from 


NCBS and separate affiliation with 
Mutual. 

Their action follows conflict be- 
tween about a score of members 
and John W. Boler, president of 
the regional network, over finan- 
cial matters. Mr. Boler last month 
filed a petition to reorganize the 
network company in federal court 
here. 

Spokesmen for MBS say that 
Mutual has an “unexpired affil- 
iated contract” with NCBS, 
through which the NCBS stations 


A recent survey proved what so many man- 


agement men have long suspected: most 


Splitting Industry’s 
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in prices. 


workers, and the public generally, believe 


that the owners of a business get the lion’s 
share of industrial earnings. From this mis- 
conception comes much of the trouble that 
plagues business and industry today. And, 
unfortunately, some persons in government 
circles actually foster this misunderstanding, 
thus giving new voice to the clamor for ever- 


increasing pay rates—without any increase 


In pointing out the facts of the matter, the 
president of one company recently showed 
that his workers actually received in wages 
$12.00 for every one dollar paid out in cash 
dividends! Most other representatives of 
business and industry could demonstrate 
similar facts; what's more, they should! 
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a} get Mutual programs. It is ex- 

pected these stations will sign in- 
a dividual contracts as MBS affil- 
r iates. The stations are located in 


Minnesota, the Dakotas and upper 
peninsula of Michigan. 


. cuidate 
i Ziff-Davis Ups Palmer 

t Raymond A. Palmer, managing 
‘ editor of the fiction division of 
» Ziff-Davis Publishing Company, 
>» Chicago, has been promoted to 
iS editor. 
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Enters Outdoor Field 


Sun Advertising Company, Chi- 
cago, has entered the outdoor ad- 
vertising business in Chicago with 
an offer to the trade of a number 
of locations. The company special- 
izes in deluxe streamlined painted 
bulletins. 


SAAA Meets Nov. 10-11 


The annual convention of the 
Southwestern Association of Ad- 
vertising Agencies will be held in 
San Antonio, Nov. 10-11. 


G-E Develops 
‘Opinion Meter’ 


ScHENEcCTADY — General Electric 
Company has developed an “opin- 
ion meter” to measure and indi- 
cate the composite opinion of a 
group of as many as 120 people. 

Company officials announced 
that the device, while getting a 
total for a large group, also en- 
ables each person in the group to 


express, in degree, his opinion on 
any subject. 

The meter consists of a large in- 
dicating unit and up to 120 hand- 
held stations. Each person holds 
a dial calibrated from zero to 100 
and may set the dial at any point 
to indicate the degree to which he 
agrees or disagrees with a state- 
ment, approves of a performance, 
etc. The indicator unit contains 
electronic components which meas- 
ure the answers and indicate the 
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We, at Chilton, believe that it is imperative 


for Industry to present its side of the story, 
to use facts to dispel the fancy that the lion’s 
share of its earnings dollar goes to top man- 


agement. We believe that Industry should use 


facts to show workers, and the public, the 
actual size of the stake employees have in a 
business. We shall do our part through the 
publications we sponsor, which cover many 


fields. 


Earnings Dollar... 
Fact and Fancy 
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CHILTON COMPANY (Inc.) 


Chestnut and 56th Sts. 


Philadelphia 39, Pa. 


iL 
™ 


100 East 42nd Street 
New York 17, N. Y. 


Chilton sources and influences are world-wide. Together 
with another publisher, Chilton Company (Inc.) has an 
equal interest in Business Publishers International Corp., 
publishing THE AMERICAN AUTOMOBILE (Overseas 
Edition); EL AUTOMOVIL AMERICANO; INGENIE- 
RIA INTERNACIONAL INDUSTRIA; INGENIERIA 
INTERNACIONAL CONSTRUCCION; and EL FAR- 
MACEUTICO. 


JOURNAL AND REVIEW OF OPTOMETRY ¢ THE JEWELERS’ CIRCULAR-KEYSTONE * AUTOMOTIVE AND AVIATION INDUSTRIES 
ACTION ¢ THE SPECTATOR PROPERTY INSURANCE REVIEW «© DISTRIBUTION AGE 
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average response. 

G-E spokesmen said they expect 
the device will have use in schools, 
in radio audience - participation 
shows, by adult educational or- 
ganizations, by political groups 
and other groups and organiza- 
tions. 


Two Join WISN 

Albert B. Gale, formerly station 
manager of Station WOMT, Mani- 
towoc, Wis., and Robert H. Trump 
have joined the sales staff of Sta- 
tion WISN, Milwaukee. 


Joins ‘Tavern Keeper’ 

Filmore E. Mandl has resigned 
as account executive of Ivan Hill 
Advertising, to become advertising 
director of Tavern Keeper, Chi- 
cago. 


NO. 2 OF A SERIES 


_ 


Yin ‘a Mother 


Tommy Johnson’s 
mother is no ordinary 
housewife. For one 
thing, she’s Tommy’s 
mother. But besides 
that, she likes va~ 
riety in her day-time 
radio programs. (Can 
you imagine anybody 
like that!) She has 
her favorite "story" 
shows on WTCN, but 
she likes WTCN par— 
ticularly because she 
gets variety. 

She doesn’t want to 
listen to somebody 
else’s troubles all 
day long! 

And we don’t want to 
listen to your 
troubles, either. We 
want to do something 
about ’em. 


the DOUBLE-DUTY 


STATION 


Serving two-thirds of the 
state’s buying power 
rural—urban 


ABC « « « plus high-listener local 
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Brewer Is Ad Manager 


The Press Register, Mobile, Ala., 
has appointed Claude O. Brewer 
national advertising manager. Mr. 
Brewer was formerly secretary- 
treasurer of Simmonds & Sim- 
monds, Inc., Chicago. 


Releases Tube Display 
Sylvania Electric Products, New 

York, through its house organ, 

“Sylvania News,” has distributed 


dio dealers, featuring “The Happy 
Radio Home.” Newell-Emmett 
Company, New York, is the 
agency. 


Opens Detroit Office 
Radio Sales, spot broadcasting 
division of CBS, has opened a 
new office in Detroit. William B. 
Ogden, who formerly covered the 
Detroit area for Chicago Radio 
Sales, has been appointed Detroit 
manager with headquarters in the 


a three-color window piece to ra- 


Fisher building. 


the $t.Daul Dispatch 
and Pioneer Press are 
the Only Daily Papers 
Read by 90% of the 
351,000 people in 
the St.Paul A.B.C. 
city zone* 


“Less than 10% of the people in the St. Paul 
City Zone read any other daily newspaper. 


RIDDER-JOHNS, 


NEW YORK 
342 Madison Ave. 


INC.—Nationol Representatives 


DETROIT 
Penobscot Bldg 


CHICAGO 
Wrigley Bldg. 
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THE CHICAGO SUN 


400 West Madison St., Chicago 6, Ill. © 250 Park Ave., New York 17, N. Y. 


National Represintatives: THE BRANHAM COMPANY 
CHICAGO: 360 North Michigan Avenue « NEW YORK: 230 Park Avenue 


ST. PAUL 
Dispatch Bldg 
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Evertast Fabrics 
Runs 10-Page Ad 


New YorK—lIn what is believed 
to be the largest four-color adver- 
tising section ever used by any 
one manufacturer in the home 
furnishings field, Everfast Fabrics, 
Inc., will introduce 10 newly- 
created slipcover patterns in a 
10-page, four-color advertising 
section of the November House & 
Garden. 

The 10 pages will be reprinted 
in brochures and_ distributed 
through coordinating stores, with 
H&G mailing the brochure to its 
own list. The magazine first fea- 
tured one of the prints on last 
month’s cover, and followed with 
advertisements in Retailing and 
Women’s Wear Daily. 

Further tie-ins will be national 
newspaper publicity, plus a deco- 
rating story, illustrated in four 
colors, featuring fabrics by Ever- 
fast in the December House & 
Garden “Room of the Month.” 
Sterling Advertising Agency, New 
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York, handles the account. 

Simultaneously, 10 department 
stores will promote the new pat- 
terns via newspaper advertising 
and interior and window displays. 
These stores include B. Altman & 
Co., New York; Bullock’s, Los An- 
geles; Carson Pirie Scott & Co., 
Chicago; City of Paris, San Fran- 
cisco; Dayton Company, Minne- 
apolis; Gimbel Brothers, Milwau- 
kee; Shillito’s, Cincinnati; Jordan 
Marsh Company, Boston; Kauf- 
manns, Pittsburgh, and _ Rich’s, 
Inc., Atlanta. 


5S Accounts, Totaling 
$150,000, to Hedrick 


Five advertisers, with combined 
billings of about $150,000 a year, 
have appointed Hedrick & Co., 
two-year-old Nashville agency 
specializing in advertising and 
merchandising to the tunes of “hill 
billy” music. The agency has more 
than 30 such shows on station 
WSM, Nashville, each week. 

New accounts are Royal Flour 
Company, Nashville (radio and 
newspapers); Barry Carter Mill- 
ing Company, Lebanon, Tenn., 


(newspapers); Fortune Feed Com- 
pany, Nashville, (newspapers and 
radio); Giessling Milling Company, 
Farmington, Mo., (newspapers), 
and the Farmer’s Wholesale Nurs- 
ery Company, Smithville, Tenn., 
(radio and about 25 farm publica- 
tions). 


Develops New Plastic 

The General Electric Company, 
Pittsfield, Mass., has developed a 
new plastic material, Textoline 


No. 1422, to be used in the manu- 


facture of television, frequency 
modulation, radar and radio sets, 
as well as ultra-frequency insulat- 
ing applications. It possesses un- 
usual heat resistance and can be 


‘machined readily enough to be 


adaptable to automatic and semi- 
automatic fabricating equipment. 


Lerch Joins CBS 

Donald G. Lerch Jr., agricul- 
tural newscaster well known to 
farm listeners in the East, has left 
station WEAF, New York, to be- 
come director of agricultural 


broadcasts for Columbia Broad- ° 


casting System. He started his 
radio career with station KDKA, 


Pittsburgh. 
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THE GAVEL CHANGES HANDS— 
Russell B. Reynolds, American Mutual 
Life, Des Moines (left), retiring presi- 
dent of the Life Insurance Advertisers 
Association, turns over the gavel to 
Powell Stamper, National Life & “Ac- 
cident Insurance Co., Nashville, at the 
group's annual meeting in Chicage. 


Life Insurance 
Ad Group Elects 
Stamper President 


Cuicaco—Life insurance com- 
panies should make greater ef- 
forts to tell the vital part their 
agencies play in building insur- 
ance into “the great social and 
economic force” that it is in the 
U. S., Charles J. Zimmerman told 
the Life Insurance Adveftisers 
Association at its annual meeting 
here. 

Mr. Zimmerman, acting man- 
aging director of the Life Insur- 
ance Agency Management Asso- 
ciation, suggested that life insur- 
ance companies could do more to 
interpret the services of their 
agents by sending pamphlets with 
premium notices, by “throwing 
home offices open on certain days 
of the year” and by other means. 

“Through the annual financial 
statement,” he said, “you have as 
yet an unfully realized oppor- 
tunity to tell the story of life in- 
surance in action to the public.” 

Holgar J. Johnson, president, In- 
stitute of Life Insurance, called 
for more competitive copy in in- 
surance advertising (AA, Oct. 28). 


Elect New Officers 


The association elected Powell 
Stamper, sales promotion man- 
ager, National Life & Accident 
Company, Nashville, president. 
Other new officers are: Vice- 
president, C. Russell Noyes, as- 
sistant advertising manager, Phoe- 
nix Mutual Life, Hartford; secre- 
tary, R. B. Taylor, assistant agency 
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SALESMAN 


THE 
y# RETAILER 


Shs of 
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\ 
MODERNRETAILING packs the 
hardest hitting wallop in the Sta- 
tionery and Variety Goods field. 
30,000 Retailers 
1500 Wholesaler’s 
Covering Salesmen and their 
Houses 


And offering the Manufacturer of 
Stationery, Toys, Games and Sun- 
dries an unsurpassed method of 
securing contact with the people 
who can move his goods. 


Ask for the folder describing 
your “Unknown Market” 


MODERN RETAILING 


250 Fifth Ave., New York 1, N. Y. 


manager, Jefferson Standard Life, 
Greensboro, N. C., and treasurer, 
Alan M. Kennedy, assistant to the 
president, Northwestern National 
Life, Minneapolis. E. N. Trinkle, 
agency secretary, Shenandoah 
Life, Roanoke, was elected LIAA 
secretary. 

“Sweepstakes” winners in the 
13th annual competition for best 
advertising achievements, as shown 
in the LIAA exhibits, included 
Connecticut Mutual Life Insur- 


ance Company, Hartford; Frank- 
lin Life, Springfield, I1l.; Northern 
Life, Seattle, and Monarch Life, 
Springfield, Mass. Exhibits were 
ranked on a point basis, with art, 
layout, over-all public appeal and 
other aspects taken in considera- 
tion. | 

The new sound motion picture 
film, “The Search for Security,” 
covering the history of insurance 
as prepared for the Institute of 
Life Insurance, was shown at the 


meeting. The film will be ex- 
hibited through Castle Distribu- 
tors Corporation. Preparation was 
handled through J. Walter Thomp- 
son Company, agency for the in- 
stitute. 


Scores New High 

With its October issue, Farm 
Journal, Philadelphia, established 
a new high record in advertising 
revenue for the last 15 years in 
the entire farm magazine publish- 
ing field. 
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Firth Names Reimers 

Firth Carpet Company, New 
York, has appointed Carl Reimers 
Company, New York, to handle its 
account. 


Complete line of artists’ materials 
Artists’ Rubber Cement 
Moulding Rubber 


S S RUBBER CEMENT CO. 
314 N. Michigan Ave., Cen. 3373, Chicago 1 


Ever been out to the Pacific 


west? If you have, you’re well aware 
of the vast space...the rolling high 


plateaus... productive valleys 
the fact that al// of this area is 


and divided by towering mountain 
ranges ...ranges reaching as high as 
14,000 feet above sea level. Stop just 
a moment...think what such topography does to radio 
reception! Broadcasts originating in the “metropolitan” 
centers of this enormous country fail to penetrate a 


great part of this rich market. 


ranges are a practically impenetrable barrier to radio. 
So, your message is lost to thousands of prosperous 
homes...homes with a Per Capita Effective Buying 
Income of $2,688.00... highest in the nation. 


There’s Only One Effective Way to Reach 
These Prosperous People with Radio... 


That one way is through their own local radio stations. The Oregon- 
Washington Radio Group comprises fifteen of the “most-listened-to” 


WAVEE VOORE 


The Pacific 


North- 


...and 
cut up 


Reason: those mountain 


stations in this rich region. Each station holds an enviable position 
in listenership surveys and home town acceptance*. Here, and here 
alone, is the key to tapping this thriving market with radio. 


WASHINGTON 


OREGON 
KWIL (DLM) KBND (DLM) 
Albany Bend 
KFLW (IND) KRNR (DLM) 
Klamath Falls Roseburg 
KAST (DLM) KORE (DLM) 
Astoria Eugene 
KOOS (DLM) KSLM (DLM) 
Coos Bay Salem 


KXRO (DLM) KGY (DLM) 
Aberdeen Olympia 
KWLK (DLM) KELA (DLM) 
Longview Centralia 
KVOS (IND) KPQ (ABC) 
Bellingham Wenatchee 

KRKO (DLM) 

Everett 


Northwest's 


Radio ~ yo 


and how 
pat served by 
each are separated by 
mountains. Stations 
may be used as a 
group, singly, or in 
any combination.* 


DLM 
Don Lee Mutual 
Affiliate 
IND 
Independent 
ABC 
American Broadcasting 
Company Affiliate 


*For detailed information write or wire THE HOMER GRIFFITH COMPANY, New York, Chicago, Hollywood, San Francisco 
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THE ADVERTISING MARKET PLACE 


The rates for this department are as follows: “Help Wanted,” “Positions Wanted,” “Representatives Wanted,” 
and “Representatives Available,” 50 cents a line, minimum charge $2. 
spaces per line; light body face 34 per line. 

hursday noon, 11 days preceding publication date. 
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HELP WANTED 


POSITION WANTED 


Figure bold face heads 25 letters and 
Box numbers add two lines. Terms cash with order. Forms close 
Display advertisements take card rates. 


HELP WANTED 


HELP WANTED 


HELP WANTED 


SECRETARY TO EDITOR 
Advertising Magazine. 5-day-week. 
N. Mich.—Chicago. Interesting work. 
Aptitude for writing, ad production 
helpful. Phone Hal Burnett, Indus- 
trial Marketing, DEL. 1341. 100 E. 
Ohio St. 


ADVERTISING & PUBLISHING 
ALL TYPES OF POSITIONS 
Placements anywhere in the 

United States 
GEORGE WILLIAMS—Personnel 
209 S. State St., Har 2063, Chicago 


WANTED: Young man with editor- 
ial and advertising selling experi- 
ence to work on long established 
trade publication. State age, experi- 
ence, and salary expected. Address 
Box 8518, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


ADVERTISING MANAGER 
Manufacturer selling quality mu- 
sical instrument through the finest 
stores countrywide needs highest 
type experienced advertising exec- 
utive. Medium seized midwestern 
city. Please send full details in first 
letter. 

Box 8536, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


FRED J. MASTERSON 
Advertising & Publishing 
Personnel 
Placements of all types with leading 
organiaztions 
185 N. Wabash Ave., Chicago 


ARTIST: EMPHASIS LETTERING 
Expanding, recognized Pennsylvania 
agency wants dependable addition 
art department. Mostly lettering; 
some design, illustration; knowl- 
edge type, agency procedure. A per- 
manent job, salary commensurate 
with ability. Personal history, sal- 
ary needed, some proofs (not origi- 
nals) your work first letter. 

Box 8543, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 


LOUISVILLE BUSINESSPAPER 
publishing house has opening for 
young journalism school graduate 
ambitious to build career. Must 
have aptitude for news reporting, 
news rewrite and magazine makeup, 
plus pleasing personality. Starting 
salary $45 per week. Real oppor- 
tunity for advancement. Apply by 
letter giving full educational and 
business history and personal data. 

Box 8545, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 


INDUSTRIAL SPACE 
salesman. Travel Mid-Western ter- 
ritory. National publication. Good 
pay and excellent future. Furnish 
own car. Write giving complete 
qualifications. 

Box 8544, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
Recognized Personnel Service. Op- 
erating nationally since 1914. Con- 
fidential Intermediary. Both to Em- 
ployer and Employee. 

SHAY AGENCIES 
30 W. Washington St., Chicago 2 


ADVERTISING SOLICITOR 
for motion picture trade paper. 
Head office New York. Must be fa- 
miliar with motion picture equip- 
ment manufacturing field. 

Box 8559, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


ADVERTISING REPRESENTATIVE 
wanted to sell space for woman’s 
professional publication, circulation 
over 150,000. Exceptional opportun- 
ity for young man between 28-38. 
Write. 

Box 8546, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, IIl. 


Elks are men 
who matter in 


x *k *& 


America... 


That's not just a catch line— it’s a fact: 


The 800,000 men who make up the Order 
of Elks are truly important in, and to, America. 


Their thinking on local, state, and national 
affairs is eagerly sought by Public Officials; 
their help in recruiting a peacetime Army espe- 
cially requested by the Federal Government. 
Elks themselves are well represented in Congress, 
in Governor’s chairs, in hundreds of City Hall 
and other State, County and Local Offices. 


Because Elks are leaders, they naturally 
become the center of the business and social 
activites of the communities in which they live. 


And they read The Elks Magazine more 
intensively page-by-page, cover-to-cover than 
any other magazine that comes into their homes. 


Elks know more people, see more people, talk to 
more people, and influence more people, than any 
other group of 800,000 individuals. That’s why we say, 
“Tell it to the Elks—and you’re telling America!’ 


The ELKS 
MACAZINE 


ADVERTISING CAREER 

For young lady with advertising 
and sales instinct who likes people 
and can talk to groups intelligently, 
we have an opening with brilliant 
and interesting future; starting sal- 
ary not too large but opportunity 
really exceptional. Write us in de- 
tail about yourself in confidence. 
HOME ARTS GUILD 

205 N. MICHIGAN AVE., CHICAGO 


PERSONALIZED SERVICE 
Career Counselors 
MENS’ DEPT. 
SALES MGR. Automotive... .$15,000 
SALES MGR. Hand tools..... 10,000 
ADV. MGR. Home appliances. 
ADV. MGR. Electronics..... 


ADV. MGR. Asst. Radio...... 5,200 
SALES PROM. MGR. Assoc... 8,500 
COPYWRITER. Nat’l Agcy... 10,000 
COPYWRITER. Consmr. exp.. 10,000 
COPYWRITERS-10-A. M.O. to 6,000 


COPYWRITERS-6-Begnrs. to 
ART DIRECTOR. Pub...... to 10,000 
ART DIRECTORS Assts-3..to 
EDITORS-3-Trade Papers..to 
ARTISTS-Layout-4-Agcy ..to 
PRODUCT’N MEN. M.&A..to 
SALES CORR. Mfers....... to 4,000 
WOMENS’ DEPT. 
RADIO COPY. Exp’d only.... 
PUB. DIREC. Poultry-Eggs... 
ARTIST. Furniture, rugs..... 
DESIGNER. Novelty jewelry.. 
COPYWRTR-PLANNER. App. 
COPYWRITER. Con. foods.... 
BUY.-MFGRS. Minry, variety 
THE HONES COMPANY 
14 E. Jack. Bl., CHICAGO, Ste 1515 


POSITIONS WANTED 


SMALL AD AGENCIES 

Contact me for artwork. Lettering, 
layout, cartoons, ideas. Mailorder 
exp. Low rates; state requirements 
Allan K. Jensen, Audubon 1, Iowa 


ADVERTISING MANAGER Daily or 
Trade publication, 13 years exp. 
daily & metropolitan papers. Vet- 
eran Salary & Bonus proposition de- 
sired. West Coast or MidWest. 
Box 8548, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


ADVERTISING SALESMAN 
13 years exp. daily & metropolitan 
papers. Vet., 30 years old. Want 
commission proposition. Deal should 
have $10,000 a year potential. 
Box 8547, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


EDITORIAL OR ADVERTISING 
position desired in Chicago area. 
College graduate, veteran 32, mar- 
ried. Executive editorial and indus- 
trial experience. 

Box 8549, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 


ADVERTISING MANAGER 
Capable to assuming complete 
charge of department. Thorough 
knowledge of planning, merchandis- 
ing, sales promotion, dealer rela- 
tions, house organs, publicity, di- 
rect mail, trade and national media. 
Experienced in appliance and build- 
ing material fields. Capable execu- 
tive. Age 39. Married. 

Box 8553, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


WEST COAST! 
Alumnus of year of house-seeking 
in Chicago desires coast connection 
as adv. sales prom. mgr. or asst... 
OR agcy. copywriter. Now asst. 
adv. prom. mgr. intangible. 5 yrs. 
pre-war exp. copy, layout, prod. with 
leading distrib. of gen. mdse. Some 
agcy. indust. copy & sales exp. Ex- 
major (intelligence). Journ. grad. 
age 33, family, car. 

Box 8550, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 


FREE LANCE AD MAN 
Writer, photographer, ten years ex- 
perience, industrial advertising and 
publishing. Can add more business, 
Chicago area. 

Box 8541, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


YOUNG MAN GOING PLACES? 
At. 32, I’m qualified to do contact 
work for a top flight agency. Estab. 
accts. or new bus. In return [I'll 
bring workable ideas, give loyalty, 
hard work & a “heads up” spirit. 
Now, as A.E. of small accts. I’m 
bogged down with detail. Frankly, 
I’m out of my element & I don’t like 
it! Background totals 7 yrs. con- 
sumers goods selling plus 3 yrs. 
A.E. as at present. If you can make 
an opening with a base of $7,000 a 
year for a col. trained, Christian 
fellow who makes an AAAA appear- 
ance, who is quality minded, knows 
merchg. & who is especially inter- 
ested in contacting consumer goods 
& travel accounts. 
Box 8551, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


ADVERTISING MANAGER 
Expert in catalogs. Exp. in Produc- 
tion, National advertising, sales 
promotion direct mail. Age 33. 

Box 8552, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


EDITOR: National magazine back- 
ground. General and trade experi- 
ence. Digests, Gravure, Comics. 
Trained writer. Vision and~Drive. 
Box 8558, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y 


TRADE PAPER EDITOR 
Interested in new connection. N.Y.C. 
area. Solid background; sharp per- 
spective; good newshawk; fast re- 
write; able reporter. $5,500 min. 

Box 8560, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


FOOD CONCERN OR AGENCY 
Home economics writer seeks job 
with a future. Now in Chicago. 
Four years experience writing news- 
paper and magazine features, radio 
commercials and scripts, publicity, 
food advertising. Hard worker, pro- 
lific writer, strong on ideas. Write 

Box 8555, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 

ADVERTISING PRODUCTION 
Several years agency experience, as 
assistant manager, in all phases of 
production, electrotypes, engravings 
and allied arts. Ex-service man. 
Available immediately. 

Box 8556, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 


REPRESENTATIVES WANTED 


PUBLISHERS REPRESENTATIVES 
wanted for Cleveland and Detroit 
areas by long-established appliance 
and radio trade publication. Send 
complete details to 

Box 8527, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y 

MISCELLANEOUS 

LIVE YOUNG CHICAGO AGENCY 
With complete production facilities 
wants to combine with similar org. 
or individual. Confidential. 

Box 8557, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 


Greenbaum to FC&B 


Marjorie Greenbaum has _ re- 
signed as copy chief of R. H. Macy 
& Co., New York, a post she has 
held for six years, to join Foote, 
Cone & Belding. Before joining 
Macy’s 11 years ago, she was ad- 
vertising manager of the Hecht 
Company, Washington, D. C. 


NY WAY YOU LOOK AT IT — 
A GREAT MARKET! 


* 


region. 


i} e News 


iy 


1945 Retail Sales... 


$352,427,000.00 


29.9% of the N. C. Total 


* 


The Raleigh News and Observer is the ONLY Morning 
and Sunday Daily published in the entire “Golden Belt’ 
All-time high ABC circulation, 90,000 PLUS. 


and Observer 


R aleigh, North Carolin 
Represented by THE BRANHAM COMPANY 
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Advertising Age, November 4, 


Pepsodent Names Two 


Leslie A. Sauers, western re- 
gional sales manager of the Pep- 
sodent division, [ever Brothers 
Company, has been appointed to 
the newly created position of field 
sales manager with headquarters 
in Chicago. Sam Lurie, manager 
of the Philadelphia division, has 
been named manager of the com- 
bined Pepsodent New York and 
Philadelphia divisions. He will 
make his headquarters in the 
Chrysler building, New York. 


WMCA Promotes Gottlieb 


Joseph Gottlieb, a staff pro- 
ducer at WMCA, New York, for 
two years, has been appointed to 
the new post of director of com- 
mercial production, which was cre- 
ated “in direct line with WMCA’s 
drive on the national advertising 
market.” Mr. Gottlieb was previ- 
ously assistant program director of 
WCAU, CBS affiliate in Philadel- 
phia. 


NEW YORK 
PUBLICITY MAN 
WANTED 


“Expansive opportunity open 
in new publicity department 
of national organization with 
reputation second to none in 
its field. Should be able to 
produce good news and feature 
copy quickly as well as edit 
copy of others. Late twenties; 
aggressive, but not flighty; 
who visualizes publicity as 
something beyond leg art; who 
is interested in helping estab- 
lish sound national press serv- 
ice for ever-changing product. 
Must be able to contact news- 
papers, magazines, syndicates 
with story and picture ideas; 
handle substantial correspond- 
ence. Some advertising experi- 
ence appropriate, but not to 
the exclusion of publicity. 
Newspaper background help- 
ful. In reply please give vital 
statistics, state starting sal- 
ary, references, enclose sam- 
ples of copy and, if possible, 
photograph. Preference to vet- 
erans.” 


Box 6599, ADVERTISING AGE 
330 W. 42nd St., N. Y. 18, N. Y. 


ADVERTISING 
and SALES 
PROMOTION MGR. 


Aggressive Chicago manufac- 
turer of portable pewer tools 
wants topnotch man_ experi- 
enced in the industrial field to 
take complete charge of adver- 
tising and sales promotion de- 
partment. A fine opportunity to 
grow with a growing company. 
Salary commensurate with abil- 
ity. Write fully to: 
Box 6601, Advertising Age 

100 E. Ohio St., Chicago 11, Ill. 


ee ee 

es 
Ban exceptional combination of talent & 
1 and experience in search of an 
' exceptional job— 


I CREATIVE ADVERTISING 
- EXECUTIVE 


[Here's a man with extensive agency ex- 
perience . . . an all ‘round creative & 
executive, equally competent in handling § 

B account contacts, research, copy problems. 

Bl Exceptionally versatile copywriter, publi- 
cation and radio. Interested in consider- & 

4 ing a new connection where this "pack- § 
age" of experience, talent and personality g 
can be more fully exploited. 


i 

Box 6600, ADVERTISING AGE 

1330 West 42nd St, New York 18, N. Y. § 
oS ee Se A ee ee 


FARM MARKET MAN 


We offer a real opportunity to a 
capable sales promotion man who 
knows the farm market. Must have 
experience in contacting farmers 
and small town dealers in building 
materials field. A good speaker. 
Good writer. Sales-minded. Send 
photo and complete information. 
Box 6602, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 
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Tarletons Tackle 
Turkey Market 


with Campaign 
Pike, N. H.—The turkey-by- 
mail business received a new- 
comer Oct. 27 when Farmer Tarle- 
ton’s Turkey Ranch here pub- 
lished a full-page color insertion 
in the New York Times Magazine. 
The insertion, to be followed 
by another soon in the Times and 
probably in other eastern news- 
papers through Irving Davis Com- 
pany, New York, offers “New Eng- 
land maple-smoked turkey 
prepared from an early American 
recipe handed down through the 
years” by the New Hampshire 


Rondimon family, at $1.50 a pound. 

At the same time, a direct mail 
campaign got under way to 21,000 
people east of the Mississippi. The 
names for a large part of this list 
were taken from the guest reg- 
isters of New Hampshire’s Tarle- 
ton Club and the Lord Tarleton 
Hotel at Miami Beach, Fla. 


Own Tarleton Hotels 


The Tarletons, in fact, are the 
Jacobs family—Samuel, father, 
and sons Albert, Milton and Wal- 
ter—who own the Tarleton hotels, 
and who went into the turkey- 
raising-and-smoking business orig- 
inally to serve their own guests. 

They don’t expect to get rich 
= at it, Albert Jacobs told 

“In fact, this first experience 


probably will leave us about $1,500 
in the red. But we're learning a 
new business.” 

The Tarletons are raising 5,000 
birds now and expect to sell about 
2,000 of them before Christmas. 
Next year they plan to grow 10,- 
000 and sell 5,000. The current 
season’s advertising budget of 
$12,000 to $15,000 would be 
boosted proportionately. 


Hyman Forms Company 
Dick Hyman, director of special 
events for Look for two years fol- 
lowing his release from the Ma- 
rine Corps, has established a pub- 
licity and public relations firm 
in New York. For 10 years be- 
fore entering service in 1943, Mr. 
Hyman was publicity director for 
King Features Syndicate and In- 
ternational News Service, and he 


has been for 11 years author of 
the monthly feature, “It’s The 
Law,” appearing in American 
Magazine. 


. . = ’ 
Joins ‘Food Topics 

R. J. Reynolds Jr., recently with 
The American Weekly and for 
Many years previously with the 
New York Herald Tribune, has 
joined Topics Publishing Com- 
pany, New York, as regional man- 
ager of the new publication, Food 
Topics. 


Petri Opens Campaign 

The Petri Wine Company of 
San Francisco will introduce its 
new “Angelo Petri Signature Bot- 
tle” with four-color, full page an- 
nouncements in House Beautiful, 
House & Garden, Sunset, This 
Week Magazine and Time. 
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Ex-FDA Lawyer 
Questions FIC’s 
Ad Warning Rule 


WASHINGTON — A former Food 
and Drug Administration attorney, 
appearing before the FTC in a 
seemingly routine proprietary 


warnings and explanations in ma- 
terial intended to sell a product. 

Mr. Markel took the position that 
Congress expected FTC to main- 
tain truthful advertising, and Food 
and Drug Administration to handle 
the problem of insuring the con- 
sumer adequate information re- 
garding the use and misuse of 
drug products. 

Under his theory, Mr. Markel 
explained, at no time is FTC con- 
cerned with insuring to consumers 
information necessary for the 


different from labeling; that it is 
not merely the extension of the 
label of the product. The function 
of advertising is to create a de- 
mand for the product. True, this 
must be done truthfully and in a 
manner so as not to deceive the 
consumer, but nevertheless the 
function is to create the demand.” 

Mr. Markel focused attention on 
a proposed cautionary warning 
which would require Enrich ads 
to state that symptoms such as 
pale lips may also indicate ail- 
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medicine case, stirred a hornets’ | Proper protection of their health.|ments which the product does not 

nest last weekend by questioning . tag Neg rs bose they reo help. — Frozen 
authority of the commission to re-|4V€ ‘hat information and tha y 
quire cautionary warnings in ad-| Congress has insured their getting Soteies Seetetner Cate Foods K's" 


vertising. 

Facts of FTC’s complaint against 
American Dietaids Company ad- 
vertising for Enrich had already 
been conceded when attorney Mi- 
chael F. Markel appeared for an 
hour’s oral argument. 

FTC attorneys soon saw it would 
be no push-over, however, as he 
dove into legislative history to 
argue that Congress had never in- 
tended that the commission place 


it by appropriate detailed provision 
in several other laws,” he said. 
“T submit that Congress in en- 
acting your law recognized the 
niche in which advertising falls in 
our distribution system, and did 
not intend that ads contain state- 
ments which in themselves negate 
the very purpose of the advertis- 
ing,’ Mr. Markel argued. 
“Congress recognized that ad- 


vertising is something unique and 


FTC attorney Randolph W. 
Branch, defending disclosures 
which tell what a product does not 
do as well as what it does do, in- 
sisted that “the public should not 
be forced to speculate on the 
chances of the product being any 
good for the conditions for which 
it was advertised.” 

Such a detailed disclaimer would 
be of little help to the consumer 
since he has long since forgotten 


AS NATURE MADE |T—Featuring the 

fruit, Pratt's Fresh Frozen Foods, New York, is using this 1,000-line copy twice 

weekly in the New York Sun, World-Telegram and Newark Evening News, 

backed up by similar campaigns running in Washington, Cleveland, Norfolk 
and Richmond. William H. Weintraub & Co. is the agency. 


garden-freshness of each vegetable or 


the advertisement by the time he 
buys, Mr. Markel held, and all the 
pertinent warnings are on the 


Look! The Enquirer 
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label, as required by the Food and 
Drug Administration. 

He contended that the case 
really questions the right of self- 
medication. “No matter how many 
warnings there are,” he said, “the 
consumer must ultimately make a 
self-diagnosis.” 


Field’s Names Gray 


Marion E. Gray, food consultant 
to the Air Quartermaster and 
dietitian for the Army air forces 
during the war, has been ap- 
pointed chief home economist in 
the special events department of 
Marshall Field & Co., Chicago, 
succeeding Mrs. Ruth McNabb, re- 
signed, 


Dunning Named Editor 


Lloyd B. Dunning, who, prior 
to his three years’ service in the 
Navy, was associated with the 
War Saving staff of the U. S. 
Treasury as advertising specialist, 
has been appointed editor of Pack- 
aging Service, New York. 


At Last ! 


The World's Finest 
2-Cell Flashlight 
with 


Your Advertising Imprint 


The No. 122 Gits Un- 
breakable Plastic Super 
Right Angle Flashlight 
that recently withstood. 
the sensational 30,125 
Ibs. trailer truck test — 
the same sturdy light 
that served the boys so 
faithfully on every 
battlefront is now avail- 
able to discriminating 
Advertising Specialty, 
Goodwill and Premium 
users. These ethyl cellu- 
lose plastic . flashlight 
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cases have terrific im- ' And 
pact strength —they are (Has extra bulb 
non-conductive and meet is fs $5 8.0 
rigid military require- = Som , 
ments . 
—and look at these features: their 
@ Transparent or lustrous colored case : 
with pleasing warmth of touch. in Pe 
@ Nickel plated, brass, lacquered, perfect 
parabolic reflectors. He 
®@ ON-OFF and signaling switch—always 
. . . . . . . . . * works. ‘ 
“Listen! All I need to know is that Solid Cincinnati reads The Cincinnati Enquirer” chit wamween OO 
parent. *"n° 
Order from your Specialty Jobber millic 


Take a long-haul look at the newspaper situation in Cincinnati, and you'll agree, 
it sure has changed. During the last ten years, The Enquirer’s circulation (daily 
and Sunday) has climbed steadily until today it is hitting an all-time high! 
On the other hand, the two other papers are well below their former peaks. 
And why this steady, growing preference for The Enquirer? Smart editing. Wide- 
awake make-up. A willingness to find out what readers want—then giving them 
what they want, the way they want it. That’s why more and more Solid Cin- 
cinnatians reach for The Enquirer every morning—and that’s why more and 
more solid advertisers are using The Enquirer to reach them. Represented by 
Paul Block and Associates. 


4600 W. HURON STREET, CHICAGO 44, ILL. 
Manufacturers of the famous Gits Flashlights, 


Knives, Savings Banks, Games, 
Protect-o-shields, .etc. 


CANADIAN DISTRIBUTOR: 
Kahn, Bald & Laddon, Ltd. 
Protect-o-shields, etc. 


HIT 


Use The Cincinnati Enquirer to get in solid with Solid Cincinnati 
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Lhey sth a mighty good table every day 


in REDBOOK, Lennsylranial 


And why shouldn’t they? They spend over 
$58,000,000 a year for food. And to snap up 
their appearance, they spend over $7,000,000 
in Pennsylvania drug stores. 

Here is a group of 96,000 families who 
buy 44 million gallons of gasoline and 4 


million quarts of oil and over $1,900,000 


HIT EM WHERE 
THEY LIVE, 
e*eeeee IN 


worth of tires. 

Any advertising medium which will de- 
liver that kind of a market at $222 a page is 
a buy. That’s the pro-rata page rate of 
Redbook—and it reaches every home in 
Redbook, Pennsylvania. It’s an important 


addition to any advertising list. 


EDBOOK.U.S.AI\ 


Send for the Redbook State-by-State analysis of family buying power. Write or 


phone Redbook, 230 Park Avenue, New York 17, New York. 


PEOPLE WHO SEE THE REDBOOK NATIONAL SHOW 
HAVE $6,000,000,000 TO SPEND 
(after taxes) 
You can't afford to miss this young crowd of free- 
spenders. They pay $4,000,000 a year just to see the 
12 copies of Redbook which should carry your adver- 
tising. They buy a billion dollars worth of food and 134 
million dollars worth of drugs and cosmetics. 
And you can reach that responsive young market, 
12 times in full black 
and white pages, for 
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Broadcasters Urge 
Uniform Rate Card 


for Time Buying 


All Advertisers Would 
Get Same Treatment 
in Proposed Plan 


CuIcaGo — Declaring present 
radio station rates to be “confus- 
ing to the advertiser, adverse to 
the interests of those who create 
and/or sell radio advertising.... 
and a palpable drag on radio’s 
claim for equality of recognition” 
among media, a subcommittee on 
sales practices reported to the Na- 
tional Association of Broadcasters’ 
convention here that “a single rate 
is the only sure remedy” for prob- 
lems revealed by a survey of rate 
structures. 

On the basis of a study of 575 


“BETTER 
THAN 
AVERAGE”’ 


High Sales Potential 


108,500 prosperous readers with 
equal affluence in city, suburbs 
and on farms . . . that’s Panta- 
graph Land ...a rich market in 
and surrounding wealthy McLean 
County .. . one of the 620 coun- 
ties containing 80% of your sales 
potential . . . $43,586,000 retail 
sales* . . . 40,793,000 gross farm 
dollars* . . . $3,887 per family net 
effective buying power* ($274 
higher than the U.S. average) 
. . - $1,180 net per person* ($154 
higher than U.S. average.) 


The Daily Pantagraph alone 
reaches this exceptionally well-to- 
do-market . . . 93% in the Bloom- 
ington city zone .. . 86% in 
McLean County . . . 73% in the 
opulent trading zone . . . satura- 
tion coverage in a much better- 
than-average market! 


* Copr. 1946, Sales Management Survey of 
Buying Power; further reproduction not li 
censed. 


FOR 100 YEARS 


THE PANTAG RAPH 


BLOOMINGTON, ILLINO] s 


ee SENSI v1 
CECHTEO MATIOGHMALLY BY Gilman wT 
ls 


questionnaires returned by sta- 
tions, the committee headed by 
John M. Outler Jr., general mana- 
ger of WSB, Atlanta, recom- 
mended: 

“1, A single rate card, the prices 
on which are applicable to any and 
all advertisers, regardless of classi- 
fication or geography. 


‘General’, ‘Retail’ Rates 


“2. Where it is not immediately 
practical to install and administer 
the single rate for all advertisers, 


we recommend a division of classi- 
fication into only ‘General’ and 
‘Retail’ rates, and, further, that 
this terminology for these classifi- 
cations be used on the rate card. 
We also recommend that identical 
rate card format be used for both 
classifications with conditions ap- 
plicable to both plainly and clearly 
stated on the respective card. 

“3. That qualification and condi- 
tion for the ‘Retail’ rate be under 
the following definition: 

“‘Retail advertising and the Re- 
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tail rate shall apply only. to the 
individual advertiser who sells at 
retail and direct to the consumer 
a commodity or a service through 
one or more retail outlets within 
the single local community under 
the same name, which outlet or out- 
lets are owned and/or controlled 
by’ the said advertiser and whose 
signature and address alone ap- 
pears in the advertising.’ 

“4, That all advertising, whether 
classified as ‘General’ or ‘Retail,’ 
be commissionable to a recognized 


advertising agency operating inde- 
pendently of the advertiser’s busi- 
ness when and if such advertising 
agency has had a part in the crea- 
tion, sale or production of the 
advertising.” 


21% Use Single Rate 


The survey showed, Mr. Outler 
reported, that 70% of the stations 
responding were committed pres- 
ently to two rates for the same 
period of the day, 21% operate on 
a single rate basis, and 9% have 


Pe Cee 


* 7 
DON’T GIVE THE AX TO YOUR OUTSIDE AUDIENCE 
on the Pacific Coast, too! 


*Approximately half the retail sales on the Pacific Coast are made outside the 


counties in which Los Angeles, San Francisco, Oakland, San Diego, Portland, Seattle 


and Spokane are located—only Don Lee completely covers the OUTSIDE as well as 


the INSIDE half ...aC.E. Hooper 276,019 coincidental telephone survey proves it. 


PacIFIC COAST outsiders have a keen interest 
in your radio show-but if it isn’ton Don Lee, 
this big audience (around 6 million people) 
can’t hear it. 

All of the four Pacific Coast radio net- 
works cover the inside, or seven major met- 
ropolitan county areas. Don Lee, however, is 
the only network with enough stations to 
deliver the outside audience also. (The outside 
audience, incidentally, represents about half 
the population and accounts for nearly 50% 
of the 9 billions in Pacific Coast retail sales 
each year!) 

Don Lee gives exclusive coverage of the 
rich plum which is the outside market because 
of its great number of stations. Don Lee, with 
40, has more stations than all other Pacific Coast 
networks combined. And it takes many sta- 
tions to do a complete coverage job on the 


Pacific Coast. Most markets of the region are 
surrounded by mountains 5,000 to 15,000 feet 
high, and the long-range broadcasting of oth- 
er networks can’t reach them. Only Don Lee 
has a station located within every important 
mountain-surrounded market. 

Give the big, money-spending outside au- 
dience a break on the Pacific Coast. Put your 
radio show on Don Lee and there will be 
thanks-giving from these folks all year long. 
Remember: More than 9 out of every 10 radio 
families on the Pacific Coast live within 25 
miles of a Don Lee station. 


CITY EXAMPLE NO.7 : EVERETT, WASHINGTON 
An exclusive Don Lee outside market 
$44,520,000 
Sales Management, 1946, Survey of Buying Power 


TOTAL RETAIL SALES 
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three rates—the third a “regional” 
rate. 

Abandonment of the “regional” 
rate was recommended “wherever 
possible” on the grounds that “a 
majority of advertisers now classi- 
fied as ‘regional’ should and will 
pay the ‘general’ rate.” 

The committee recognized “the 
apparent need for a ‘retail’ rate 
under certain conditions” but con- 
tended that “fear of competition is 
the least desirable excuse for its 
maintenance and administration.” 


The NAB sales managers sub- 
committee on standardization of 
rate cards submitted its final re- 
port, together with five model rate 
cards. Adoption of these standard- 
ized cards by all stations would 
“make life a lot easier for a lot of 
people” concerned with buying ra- 
dio time, said Arthur Hull Hayes, 
committee chairman and manager 
of WABC, CBS key station in New 
York. 

The standardization study and 


resulting cards were the outgrowth | 


of a request by the time buyers’ 
committee of the American Asso- 
ciation of Advertising Agencies, 
which two years ago asked the 
NAB “if something could be done 
to improve the rate card situa- 
tion.” 


Approve Reports 


The subcommittee recommend- 
ed, among other things, that the 
term “station break” be used in 
describing between-program mes- 
sages which now are often referred 


to as “chain breaks.” 

NAB members’ unanimously 
adopted the standardized rate card 
report. They also approved an- 
other subcommittee’s report sub- 
mitting a “recommended standard 
contract for spot broadcasting.” 
This NAB group also worked with 
the Four A’s and was to submit its 
report to the latter organization 
for approval Oct. 29. If approved 
by the Four A’s, the revised stand- 
ard contract will be distributed 
among NAB members. 
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BROADCASTING SYSTEM 


THOMAS S.LEE, President 


LEWIS ALLEN WEISS, Vice-Pres. & Gen. Mgr. 
SYDNEY GAYNOR, General Sales Manager 

5515 MELROSE AVE., HOLLYWOOD 38, CAL. 
Represented Nationally by John Blair & Co. 
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Still another subcommittee, 
studying the proposed establish- 
ment of an advertising agency 
recognition bureau, reported the 
NAB board had tabled the commit- 
tee’s recommendation, but that the 
board would .\be asked to recon- 
sider it. 

John Blair, station representa- 
tive, reporting in behalf of Beverly 
Middleton, chairman of a subcom- 
mittee to define spot sales, said a 
national contest was being consid- 
ered as a means of selecting a 
better name for it. 


Named Sales Manager 


B. B. Bradley, who, prior to the 
war, was manager of the eastern 
sales district of Plymouth Cord- 
age Company, Plymouth, Mass., has 
rejoined the company as gereral 
sales manager. 


KEX Moves Studios 


Westinghouse Station K EX, 
Portland, Ore., has moved from 
815 S. W. Yamhill St. to larger 
_— quarters at 1032 S. W. Main 
t. 


ADS PULL 
LONGER 


- Because 
These Magazines Are 
KEPT and STUDIED 
Read and Discarded 


500,000 


GUARANTEED 
CIRCULATION 


Four dynamic sports-picture 
annuals spread your advertis- 
ing over a whole year at sur- 
prisingly low cost. Estimated 
6 to 10 readers per copy— 
every issue a sell-out—each is 
timed for longest possible 
pulling power. Interest in 
spectator sports now at all 
time high assures continued 
growth in effectiveness. Write 
today foe full details. 


Whe 


PORE 


GROUP 


ELBAK PUBLISHING co. 
\ Pert M-116, Mt. Morris, Il. 
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New Zenith Kit 
Seeks to Build 
FM Audiences 


CHICAGO—Through its distribu- 


postwar version of the FM radio H. C. Bonfig, vice-president of 
set. | Zenith, who announced the pro- 

The company plans to send each | gram, said the company will con- 
FM licensee its suggestions for | centrate delivery of enough sets to 
publicizing the station, and dis-| aréas where a new station is sched- 
tributors have been given complete | uled to start operations so that lis- 
promotion kits which include a | teners can hear FM reception with- 
s > . series of six articles answering) out delay. Zenith is believed to 
tors, Zenith Radio Corporation | the question, “What is FM?”; pre-| have been the first manufacturer 
has set out to help new station op-| pared ads for use of either a new | to reach the postwar market with 
erators build FM audiences and, | station or one already on the air,| FM table radios (AA, Sept. 9). 
at the same time, promote its own! and other promotional material.| The new promotion service de- 


'clares that the job of building an 
b/ a 
WHOS cen 
GETTING “Diy, 


THE LIONS SHARE ? 


public the five most important 
How the American Negro oe ten billion dollars annually is a vital 


standard broadcast methods: 
Static free reception, no fading, 
elimination of cross-talk, true fi- 
delity and full dynamic range. 
Zenith has been an FM broad- 
caster and manufacturer since 
1940, when its experimental FM 


points on which FM is superior to 
uestion, to which we will soon have the answer. The Research 


ompany of America is making a brand preference study of the 25 j j 
principal areas inhabited by Negroes in the U. S. This is the only study transmitter here went on the air. 
of its kind ever conducted. Reserve your copy on your letterhead now. |It is now broadcasting completely 


We serve 24 times as many Negro papers as all other representatives. musical programs 17% hours daily. 


INTERSTATE UNITED NEWSPAPERS, Inc. | During the war specially prepared 


NEW YORK © CHICAGO e DETROIT | programs were broadcast to in- 


545 FIFTH AVENUE ee eee 20, OD, h | Seeete Bieats by the Senith ata- 
tion, WEFM. 


CED Research 
Unit fo Battle 


‘Big Depressions’ 
Fifteen Studies 


Planned; Associate 


Members Sought 
CHICAGO—The Committee for 
Economic Development, which 


pitched into postwar planning back 
in September, 1942, has focused its 
research on a new goal—helping 
the nation avoid a major depres- 
sion during the next decade. 
Future plans for CED research 
were outlined by T. O. Yntema, re- 
search director, at a series of busi- 
ness paper meetings last week in 
Chicago, Cleveland and New York. 
The single problem of averting the 
|‘ big depressions,” he said, is “by 


Why men seldom leave home 


Three minutes away from his trim, 
tidy house there’s a Minnesota lake 
where bass and pike streak through 
blue waters to take the fisherman’s 
lure. 

Thirty minutes from his doorstep 
is pheasant country, where grain- 
fattened birds strut among the frosty 
corn shocks on autumn mornings 
and rocket suddenly before the 
hunter’s gun. 

Three hours from home on sleek 
modern highways, and he’s deep in 


telligence and literacy. It fosters 
skill and stability. It makes Minne- 
sotans ideal people to live with and 
work with. 


If you are a manufacturer whose 
profits depend largely upon a stable, 
highly productive labor force of un- 
usual ability, you’ll find among Minn- 
esotans workers well qualified to meet 
your needs. The state’s industries 
range all the way from heavy goods, 
such as Minneapolis-Moline’s line of 
power equipment and farm imple- 


thousand in 
the lakes.”’ 
work in the 


action. We 
again. Soon. 


metropolitan area, another hundred 


Duluth at the “‘head of 
Many others live and 
fine, progressive small 


towns which dot the state. If human 
skill and dependability are important 
in your business, look for them here. 

Write us and we’ll tell you more. 
Or better still, come in person and 
see this Minnesota way of life in 


think you'll be back 


the virgin wilderness where deer 
and moose glide through the green 
shadowy forests and pause, curious 
at their first sight of man. 


Is it any wonder that Minnesotans 
are “‘stay-put” folks? This way of 
life, so good and so satisfying, at- 
tracts and holds people of high in- 


ments, to small packaged products 
like Lavoris, Burma Shave and Hilex. 
One of America’s best known engi- 
neering firms says, ‘““The great asset 
of Minnesota is the unique skill and 
intelligence of its people.” 


A million of these stable, able 
Minnesotans live in the Twin Cities 


: 900.000 Sunday 
: 400,000 Daily 


in the 
Paul Bunyan Market 


MORE THAN 


Minneapolis Star . . » Minneapolis Tribune 


EVENING JOHN COWLES «+ President 


MORNING & SUNDAY 
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all odds the great economic prob- 
lem of our times.” 


Studies Planned 


Mr. Yntema, on leave from the 
University of Chicago School of 
Business to direct the CED re- 
search work, said the -organiza- 
tion plans these future studies in 
its attempt to help the country 
achieve and maintain high employ- 
ment and increase productivity: 

1. Ways of encouraging the de- 
velopment of small business. 

2. Fiscal and monetary policy 
to combat inflation and deflation. 

3. Methods of stabilizing the 
construction industry. 

4. Ways of bringing about a 
steady flow of investment in busi- 
ness and industry. 

5. Actions business men can take 
in the management of their busi- 
ness affairs to help keep employ- 
ment high and productivity in- 
creasing. 

6. Federal tax policies to en- 
courage production and employ- 
ment. 
| 7. Practices and policies in 
| labor-management relationships to 
| foster increasing productivity and 
industrial peace. 

8. Proper wage-price _ relation- 
ships to raise living standards and 
stimulate production and employ- 
ment. 


To Issue Summary 


The full program, he said, will 
include 15 or more individual re- 
search studies and reports by lead- 
ing economists. Then a summary 
report is planned, bringing all of 
the findings to bear on the central 
problem of high employment and 
increased productivity. 

Industry members of the CED’s 
research and policy committee will 
employ these studies in issuing 
statements which make specific 
recommendations for public and 
business policies aimed at promot- 
ing economic stability and higher 
living standards for more people, 
_Mr. Yntema said. 
| An “ineredibly small amount” 
of research has actually been done 
on these problems, Mr. Yntema em- 
phasized. When its work is com- 
pleted, the committee also expects 
to make recommendations regard- 
ing such complicated problems as 
inventory sizes and investments in 
plant and equipment. 


Labor-Management Relations 


CED trustees recently approved 
a labor-management relations 
study, which, Mr. Yntema said, 
aims “to find a pattern of policies 
for management, labor and gov- 
ernment which will: (1) avoid in- 
terruptions to production while 
management -labor disputes are 
being settled; and (2) lead to 
terms of settlement that serve the 
general public interest as well as 
the interests of the immediate par- 
ties to disputes.” 

Original research and prepara- 
tion of the report will be handled 
by Profs. Douglass V. Brown and 
Charles Myers of Massachusetts 
Institute of Technology, who will 
consult with a panel of business 
men and an advisory group of 
economists. Using the research re- 
port, business members of the re- 
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search and policy committee later 
will issue recommendations on the 
problem. 

CED research, said Mr. Yntema, 
“rejects the idea of a regimented 
economy as a means of getting 
high production and employment. 
We are seeking for policies that 
will strengthen democratic free en- 
terprise and at the same time 
bring continuous economic prog- 
ress without the sharp dips that 
we have had in the past.” 


Hits ‘Economic Illiteracy’ 


Steps which the business press 
will be asked to take in publicizing 
results of the studies, and the sub- 
sequent committee recommenda- 
tions, were outlined by John H. 
Van Deventer, president and edi- 
torial director of Iron Age and 
chairman of the’ CED business 
press committee. Mr. Van Deven- 
ter, who is also a CED trustee, 
urged support of the program in 
helping combat what he termed 
“economic illiteracy.” 

The CED trustees have set up a| 
national information committee | 
which will work with state and | 
local chairmen in enlisting asso- | 
ciate members and_= subscribers. | 
Each associate will get all state-_ 
ments of national policy; notice of | 
all reports or supplementary | 
papers issued by CED; the bi-| 
monthly “CED Digest,” and an) 
opportunity to attend an annual | 
“economic institute” in a city | 
“within a short trip from his | 
home.” Both associates and sub- 
scribers pay a $5 fee annually, 
with the latter receiving the same 
materials and privileges without 
becoming formally associated with 
the CED. | 

Walter D. Fuller, president, 
Curtis Publishing Company, Phila- 
delphia, is chairman of the nation- 
al information committee. Howard 
L. Volgenau is executive secretary 
and information director, while P. 
D. Fahnestock is director of media. 


New Firm Opens 


Cohan, Olson & Co., national dis- 
tributor of housewares, sporting 
goods, hardware and other products, 
has established its home office at 
404 N. Wells St., Chicago. A sub- 
sidiary agency, Middle Western 
Sales Company, has its headquar- 
ters with the parent organization. 
T. R. Bauerle Advertising Agency, 
Chicago, has been appointed to 
handle advertising for both com- 
panies. 


Plans ‘Large Size Week’ 


The quota of 65 fair trade drug 
products to be featured in chain 
drug stores during the 1947 Large 
Size Week, Jan. 17-27, has been 
filled three months before the 
event, it has been announced by 
Chain Store Age, sponsor of the 
promotion. 
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AIRLINES 


HAVE THE TIMETABLES . . 


OIL MEN HAVE 
THE FARES! 


Argentina ... Iraq... China... Canada 
+++ Mexico... Saudi Arabia ... Trinidad 
... Sumatra ... Brazil... Venezuela... 


. . - Roumania ... 
pt... New Zealand...Iran... 


. . - Hungary ... The Philippines . . . 
Czechoslovakia . . . Borneo .. . Turkestan 
F Formosa ... Austria... Chili... 
Yugoslavia ... Italy ... Haiti... Holland 
...dJava... Peru... Sakhalin Island... | 
Bolivia... 


- ++ only a part of the global oil map that 
is covered by oil engineers and executives, 
yet enough to illustrate that they are the 
“travelingest’” group of men in business. 
The International Feature issues of The 
OIL WEEKLY are a natural for airlines | 
seeking this day-in and day-out travel | 


The OIL WEEKLY 


FOR THE DRILLING-PRODUCING 


ABC; AND PIPE LINE INDUSTRY 
\__Y, 


Building Sets 
Can Be Used 
As Toys, Models 


CHICAGO—Here’s the answer to 
a house-hunter’s dream with but 
one hitch—it’s in miniature! Du 
Page Plastics Company has _ in- 
troduced a series of plastic build- 
ing sets so versatile that they may 
be used as toys by children or 
miniature models by home and in- 


dustrial planners. 

Made up of miniature bricks, 
window panes, etc., the Du Page 
building sets are being introduced 
in 60 major markets from coast 
to coast. Promotion will be handled 
by the retail stores handling the 
sets, with Du Page offering the 
outlets point-of-sale material. 

The sets come in ten sizes rang- 


ing from 400 to 3,500 individual | 


pieces and are priced from $4 to 
$27.50. While Du Page feels that 
there will be a strong demand for 
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the blocks as toys, the possibilities, Ppgmotes Fox 
for use by civic planners, indus- | ; 
trial designers and architects is John H. Fox has been appointed 


, 
being stressed as well as appeal to | sales manager of the commercial 


5 |¢ ntrol division of Minneapolis- 
potential home owners who | Honeywell Regulator Company, 
through use of the blocks may plan | Leaside, Ont. He has been with 


their own future homes. | the company since 1934. 


GIBBONS 


ADVERTISING 


KNOWS CANADA 
J. J. GIBBONS LTD. 


BAY STreerT. 
WINNIPEG 


MERCHANDISING 


TORONTO MONTREAL REGINA CALGARY, EDMONTON VANCOUVER 


: 660 
Sen 


on your dial” 


Since the days of crystal sets, 
W, E, A and F have been call letters 
of the station which now becomes 


WNBC. 
WNBC has had a distinguished 


career since it went on the air, 
August 16, 1922. Its power then 
was 500 watts—and a modest num- 
ber of fans listened with earphones 
clamped on their heads. Now its 
power is a full 50,000 watts—and 
literally millions hear the greatest 
shows in radio. 


“This is NBC... The National 
Broadcasting Company” 
In 1926 WEAF was purchased by 


the Radio Corporation of America, 
and incorporated by its parent 
company under the name of the 
National Broadcasting Company, 
Inc. It became the first station of 
America’s Number One Network 
—Number One in length of service, 
and Number One in listener popu- 
larity through all the twenty years 
since its founding. 


“*, .. to provide the best 
programs” 
In announcing the operation of 


WEAF by NBC, promises were 
made: 


|... the purpose will be . . . to provide 
the best programs available for broad- 
casting in the United States.” 


**. . . the new broadcasting company will 
be an instrument of great public service.” 


For two decades, the American 
radio audience has associated the 


fulfillment of these ideals with NBC 


programs. 


Now it is fitting that the first station 
of NBC is made standard-bearer in 
name as in performance. 


“You are tuned to 660...” 


Today, circumstances have made it 
possible more surely to identify a 
great station with a great network. 
Now, after the famous three chimes 
that are the signal for NBC pro- 
grams, listeners will hear the ob- 
viously right name for the first of 
152 stations broadcasting them: 
"You are tuned to 660... WNBC 7 
.. . the National Broadcasting 
Company in New York.” 


REPRESENTED BY NBC SPOT SALES 


WEAF becomes WN BC 


November 2, 1946, marks a new identification for a great station. 
For more than 24 years, the name of that station has been WEAF. 
Now WEAF becomes WNBC.. . to help the radio audience identify 
more easily, more quickly the source of great NBC programs. 


It’s WNBC for the greatest shows in radio .. . . | 
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. of Chicago, while the full-page | i Know” and “One Look Tells You.” Gill 
ercu ry incod n Lincoln copy in the June 8 Life re-| The insertions show the car with- 
Lf ceived the highest rating in that oe he — out scenery, people or what one of Car 
~ P) ' issue. foo ehing the firm’s advertising executives 
Series Pa Off . The November ad, the same as eo calls “attention dissipating ele- in I 
y y that for June 8 except for the il- . col be fener ments.” 
lustration of a different model, will < ; All work on the Lincoln account Bos’ 
° appear in Esquire, Fortune, Har- is handled in the Detroit branch Rasee 
opy 0 on nue per’s Bazaar, House © Garden,| © of JWT, while it and the New nation 
House Beautiful, Newsweek, The) — York office cooperate on Mercury, ployin; 
DETROIT—While Ford Motor New Yorker, The Saturday Eve-| {| according to John A. Kuneau, ac- aroun< 
Company officials are non-commit- ning Post, Time, Town & Country| "3 count executive for both cars. and ty 
tal, it appears that the current | #"4 Vogue. , famili: 
campaigns promoting Mercury and age wy Regs aot digg ogre Represent CAAA Blades 
Lincoln will be continued generally | ira “had seen only three years’ The Canadian Association of Ad- a 
th : : production before the war. The ee, See 2 oe 
emes until changes are dictated : ia dled % t appointed J. E. Mumford, director preher 
by the introduction of new models. | “@™P4gn 1S Gesigned to presen and secretary-treasurer of Locke, magaz 
When Ford or any other car selling appeals without getting Johnson & Co., Toronto, and P. H. and T 
maker will unveil a substantially | "© 4 confusing welter of mechan- Boultbee, media and office manager include 
new product is anybody’s guess ical data. The forthcoming Mer- TWO CHOICES—National magazines in November will carry these full-color | of James Fisher Company, To- featur: 
right now, because of the present cury copy is slated for Collier’s,| page advertisements for the Lincoln and Mercury divisions of Ford Motor Co. | ronto, as its representatives on the the in 
pe ne Be sak Wie endiite Newsweek, The New Yorker, The J. Walter Thompson Co. is the agency. board of Canadian Circulation 2 ae 
tain trend of future markets Saturany Heenmy Fost end Tene. — oudal 
_ The heads of the two Ford divi- Sells Prestige Idea shadows lean,” Lincoln switched to | the “nuts and bolts” virtue. ANPA Appoints Hughes the at 
sions and J. Walter Thompson After two years of appetite-/ full-color pages illustrating the It consists of the long established D. H. Hughes has joined the Pa- blades 
Company, the agency, are said to| whetting carless ads that promised | new machine. A main factor in this | Lincoln slogan, “Nothing Could Be] cifie Coast Division of the Bureau shave. 
base their no-change policy on the readers ‘Some day you will drive a | strategy is to sell the prestige idea | Finer,” coupled with such lead-in} of Advertising, ANPA, San Fran- Frank 
A pen of both ag and Lin-| Lincoln down roadways where tall! of Lincoln ownership as much as| headlines as “The Discerning) cisco, as account executive. Free 1 
coln campaigns. is decision in- 
dicates satisfaction with the man- 
ner in which the lines are recover- 
ing from ’41 and their sales record | 
in relation to competitors. 
Get High Ratings 
Starch reports show a consistent= } 
ly high rating for both accounts. x 
Three Lincoln ads received the 
highest Starch rating in the his- 
tory of the publications in which 
they appeared—Esquire, The Sat- Why 
urday Evening Post and Town & 
Country, a Ford spokesman said. ae 
In its 100th anniversary issue, 
Town ©& Country will feature a 
Lincoln ad as representative of the 
best in automotive advertising 
since the start of the industry, this j 
spokesman added. Lincoln’s open- 4 j 
ing announcement was given the oO SO py ys] a Py | ) 4 i a Ve FY f oO rs 
1946 merit award for excellence in 
design by the Art Directors Club 
— 
FOOD look like | 
y oO 
2 ye e 5 
MORE movie stars? | 
Per Family Expenditures - 
in Food Stores 
UNITED STATES r 
Average | 
$ 
52 1 That one about Don Ameche invent- tures. That’s why 9 out of 10 readers of bility ... andthe strongest /oca/ interest 
NEW BEDFORD ing the telephone is no joke. the 26 great Sunday newspapers com- you can buy! 
Scesiiiees wit m prising Metro Group Gravure turn to If this vast audience ranges beyond 
Average wee y: » isa bas aa ute to the the magazine picture section and give it your sales orbit, you can pick and choose | 
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There is no dispufing thé fact Yes, instinctively, people prefer pic- tensive coverage .. . the greatest flexi- Group Gravure story /ately? 
that National advertisers of food 
are assured greater returns per 
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Gillette Starts 
Cartoon Series 


in Magazines 


Boston — The Gillette Safety 
Razor Company has started a new 
national magazine campaign em- 
ploying sports cartoons built 
around nationally-known athletes 
and tying them in with the now- 
familiar theme for Gillette Blue 
Blades, “Look Sharp! Feel Sharp! 
Be Sharp!” 

The series, to appear in a com- 
prehensive list of mass market 
magazines, including Collier’s, Life 
and The Saturday Evening Post, 
includes two-color half-page ads 
featuring a large action picture of 
the individual star and a number 
of small caricatures depicting his 
special talents. One box plays up 
the athlete’s own use of Gillette 
blades for a _ slick, refreshing 
shave. The cartoons, drawn by 
Frank Williams of the Detroit 
Free Press, will include stars of 


basketball, bowling, hockey, swim- 
ming, boxing and other sports. 

In a sense, the new campaign 
carries into the printed word Gil- 
lette’s “Cavalcade of Sports” 
broadcasts, which have aired vir- 
tually every major national sports 
event for the past eight years, in- 
cluding the World Series, Ken- 
tucky Derby, football bowl games 
and championship boxing matches. 

Gillette is using trade publica- 
tion space to inform dealers that 
its razors are “federal tax free!” 
The Commissioner of Internal Rev- 
enue, Gillette explains, has ruled 
that “none of the razor sets being 
produced and sold currently by the 
Gillette Safety Razor Company is 
subject to the 20% retail excise 
tax on jewelry.” 

Maxon, Inc., 
the account. 


Abbott Kimball Moves 


Abbott Kimball Company has 
moved its offices from the Fair- 
mont Hotel to 155 Sansome St., 
San Francisco 4. 


Detroit, handles 


Stinson’s ‘Flying 
‘Station Wagon’ Is 
Introduced in Ads 


WAYNE, MicH. — The Stinson 
division of Consolidated Vultee 
Aircraft Corporation will use four- 
color pages in the Nov. 9 Saturday 
Evening Post and Nov. 11 Life 
announcing the 1947 Stinson De- 
luxe Voyager and, for the first 
time, the new “Flying Station 
Wagon.” 

Other prospects will see the ap- 
peal in December issues of Flying, 
Skyways, Southern Flight and 
Western Flying, and five business 
papers also will carry the ad in 
black and white. 

The new “station wagon” seats 
four but can be converted quickly 
to provide 24 cubic feet of cargo 
space, Stinson claims. 

As part of a more intensive ef- 
fort to enlist dealer advertising, 
Stinson recently added a complete 


new line of dealer interior and ex- 


terior signs. Each retail outlet was 
supplied with an -illustrated book 
asking “How much should you 
spend?” and answering “That de- 
pends on the kind of sales and 
service volume you’re aiming at 
during the next five years.” 

“If you buy only one sign now, 
buy it with a plan for installing 
others later,” Stinson suggested. 
“Class them as assets and write 
off the cost at the rate of 20% 
per year.” 

Young & Rubicam, New York, 
handles the Stinson account. 


Names Klingensmith 


Hillgreen, Lane & Co., Alliance, 
O., builder of organs, has placed 
its advertising with H. M. Kling- 
ensmith Company, Canton, O. 


To Open Brazil Office 


Arthur Simon, previously direc- 
tor of research of Industrial Sur- 
veys Company, New York, has 
been appointed by Inter-American 
Research Service, New York, to 
open an office in Brazil. 
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LOCALLY EDITED FOR 14,000,000 FAMILIES 


DON AMECHE 

in the role of Alexander Graham Bell, 

in “The Story of Alexander Graham Bell’ 
a Twentieth Century-Fox Production. 
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GREENVILLE, S. ¢. 
_. A SHORT DRIVE 


feasts 


Greenville is the shopping 
stop for 711,711 people living 
within a short driving dis- 
tance of 50 miles. It’s the 
heart of Greenville County— 
top county in §S. C.’s 1945 
Retail Sales ($73,645,000°). 
It’s a 100,000 plus market— 
first on your South Carolina 
“A” schedule. 


(Greenville Aews 
GREENVILLE PIEDMONT 


Total Daily Circulation 
78,931 


Complete Coverage 
in South Carolina’s 


Top Trading Area. 


*Sales Management Estimates—1]945 


GREENVILLE 
+» 100,000+ 
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V-H Day Promoted ‘Heads Chicago Office 


“Veterans Home Day”, an inten- J. Stanwood Martin, formerly a 
sive veteran’s housing drive spon-| partner in the Highway Advertis- 
sored by more than 300 Des Moines| ing Company and treasurer of 
organizations, has been launched Shopping Publications, Inc., has 
with radio and newspapers playing | been named regional director of 
major roles. George Olmstead, a| A. J. Wood & Co., Philadelphia, na- 
wartime Army general, heads the | tional market research organiza- 
drive and Charles McCuen, KRNT | tion. He will be in charge of the 
news and special events announcer, | company’s new Chicago office at 
is publicity chairman. 360 N. Michigan Ave. 


Dou will 


won te see 


The 1946 TRAVEL POLL 


conducted by 


FACT FINDERS ASSOCIATES, INC. 


PROMENADE MAGAZINE 


Read by America's wealthiest magazine audience 


e for your copy, write to: 
ROBERT L. JOHNSON MAGAZINES, INC. 
40 East 49th Street e New York I7, N.Y. 


Big Cheese Drive 
Launched; Kraft, 
ADA Use Spreads 


CHICAGO — With more cheese 
ready for the market this winter, 
advertising of that dairy product 
is reaching record proportions. 

Spearheading the cheese promo- 
tion, American Dairy Association 
ran a full-color spread in The Sat- 
urday Evening Post Oct. 26, the 
first spread it has ever used. 
Titled “Cheese and fruit! Zest at 
its best!,” the ad stresses servings 
of various cheeses with fruit. 
Campbell-Mithun is the agency. 

The ADA _ cheese - and - fruit 
theme will tie in with a number 
of ads by cheese manufacturers, 
cracker bakers, fruit distributors 
and other allied food makers, who 
will stress this theme in fall and 
winter advertisements. 

Thousands of reprints of the 
ADA spread have been distributed 
to chain and independent grocers 
for window, counter, “over-the- 
wire” and other display purposes. 


Kraft Expands Drive 


Among those supporting the 
ADA program is Kraft Foods 
Company, which this month will 
launch a heavy promotion of its 
entire cheese line. 

Kraft’s campaign starts with 
color spreads in Collier’s, Life and 
the Post, color insertions in The 
American Weekly, Ladies’ Home 
Journal, This Week Magazine and 
rotogravure sections of 17 metro- 
politan newspapers, and black-and- 
white ads in 69 dailies in 61 cities. 
In addition, Kraft will promote its 
cheeses on its “Kraft Music Hall” 
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Kindergarten to 2 Years of College 


A modern vigorous school syst 
Jamestown gives the " 


em in 


oung idea” a real 


chance to grow to intelligent citizenship, 


High standards, famed throug 


hout the 


state, are reflected in the home- 
owning, thrifty and successful people 


... served daily by The Post-J 


Private schools of business, m 


ournal. 


usic, 


and technical arts round out Jamestown's 


educational pattern. 


Sell Jamestown and the Chautauqua Region through 


POST-JOURNAL 


JAMESTOWN 
NEW YORK 
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and “Great Gildersleeve”’ network 
shows this month. 

In December it will use full-page 
color ads in the magazines named 
above and in McCall’s and Wom- 
an’s Home Companion, as well as 
insertions in rotos and newspapers. 
Copy will emphasize cheese spreads 
and Smo-kay, a_ hickory-smoke 
flavored cheese which is Kraft’s 
first new postwar product. 

Kraft’s program, handled by J. 
Walter Thompson Company, will 
continue into 1947, gaining mo- 
mentum as shortages in some lines 
disappear. 


Cites Many Tie-in Ads 


Owen M. Richards, general man- 
ager of ADA, reported that in the 
October issue of McCall’s alone, the 
ADA-led cheese drive resulted in 
promotion of cheese by California 
Packing Corporation for Del Monte 
pineapple; Stokely-Van Camp 
Company for its peas; Lever 
Brothers Company for Spry short- 
ening; National Biscuit Company 
for Ritz crackers, and Best Foods 


for Hellman’s mayonnaise. 

“Virtually every other leading 
women’s magazine will give similar 
support to the cheese promotion,” 
Mr. Richards asserted, “thus mul- 
tiplying ADA’s own efforts many 
times.” s 

The association this fall has run 
full-color half pages in a number 
of women’s magazines. It plans to 
run other spreads in the Post on 
other dairy products. About four 
spreads are planned a year. 


Appoints Biggs 

Alex F. Biggs, recently released 
from the Royal Canadian Air 
Force, has been appointed assist- 
ant advertising manager of the 
paint and varnish division of 
—— Industries Ltd., Mont- 
real, 


Rubens Names Kendall 


Betty-Jane Kendall, formerly on 
the copy staff of Ruthrauff & 
Ryan, Chicago, has been named 
copy chief of Walter L. Rubens 
Company, Chicago. 


You'd think Henry could wait until 
after the show to read his late edition 


of the Buffalo Evening News.’’* 
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U. §. Rubber Bids 
With Demonstration 
Air Ride Tires 


NEw YorK—United States Rub- 
ber Company last week took 
1,600-line copy in 750 newspapers 
across the country to announce 
that demonstration models of its 
Air Ride Royal tire are now on 
display at dealers. 

Last month the company sent 
out announcement copy for the 
tire, but the current insertion 
carries names of local dealers 
which have demonstration sets 
available. Company officials be- 
lieve it is the first use of dem- 
onstration tires. 

Copy says “Although the Air 
Ride has not yet been released 
for sale, your U. S. tire dealer is 
waiting now to take you for a 
demonstration ride in an Air Ride- 
equipped car ... waiting to let 
you experience an entirely new 
and thrilling kind of tire per- 
formance.” 


Sale Before ‘Too Long’ 


Copy goes on to stress the com- 
fort of the tires, ease of handling, 
balance and _ fast-stopping, but 
warns “building the Air Ride re- 
quires new molds, new machinery, 
new methods—but we hope it 
won’t be too long before the Air 
Ride is offered for regular sale.” 

U. S. Rubber spokesmen in- 
dicated that within 60 days the 
new tire would be available to 
dealers in volume. At present, 
probably no dealer has more than 
four of them—the four’ with 
which his demonstration car is 
equipped. A box in the copy plugs 
U. S. Rubber’s Air Guard tube, 
which is now available at the 
dealers in quantity. 

Copy similar to the newspaper 
insertions is slated for December 
issues of Collier’s, Life and The 
Saturday Evening Post. 

Campbell-Ewald Company, New 
York, is the agency. 


Cohen of UN Welcomes 
American Radio Support 


Benjamin Cohen, assistant sec- 
retary-general of the United Na- 
tions, in a telegram replying to 
greetings from Robert W. Swezey 
as president of the Radio Execu- 
tives’ Club of New York, wel- 
comed “the opportunity to col- 
laborate with American radio in 
mankind’s most important aim— 
an enduring peace for all people 
everywhere.” 

“We appreciate your assurance 
that American broadcasters ‘now 
stand ready to serve the cause of 
world peace by aiding in the pro- 
moting of better understanding 
between the peoples of the 
world.’” he wired Mr. Swezey. 


_LaBine Adds Job at WNU 


Joseph W. LaBine, who rejoined 
Western Newspaper Union, Chi- 
cago, last spring as director of 
feature sales promotion after four 
years in the Army, has been named 
editor of the Publisher’s Auxiliary, 
weekly newspaper trade publica- 
tion of WNU. He will retain his 
current post. He succeeds George 


WABC Promotes Ellwell 


William E. Ellwell, a program 
director with station WABC, CBS 
flagship in New York, for the past 
17 months, has been named man- 
ager of program operations. He 
succeeds Henry Untermeyer, re- 
cently named special events di- 
rector. 


Smelzer to ‘True Story’ 


C. Tracy Smelzer has resigned 
from New York Subways Adver- 
tising to join the New York sales 


staff of True Story. Before enter- 
ing the AAF in 1942, Mr. Smelzer 
was president of his own agency, 
Sound Merchandising. 


‘Pace’ to Bow Soon 


Pace—for the South, a new re- 
gional news magazine, will make 
its appearance early in 1947, pub- 
lished by South Associates, Inc., 
818 Forsyth building, Atlanta. 
Phillip G. Hammer is president 
and Wm. R. Davlin is vice-presi- 
dent. 


Garrard Sales Moves 


Garrard Sales Corporation, New 
York, American sales representa- 
tive for the English-made Gar- 
rard Automatic record changer 
and associated phono equipment, 
has moved to larger office space 
at 315 Broadway. 


Two Join DC&S Copy 


Becky Raisbeck, formerly with 
Pedlar & Ryan and J. Walter 
Thompson Company, New York, 


and ‘Charles Newton, formerly di- | 
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rector of radiation laboratory pub- 
licity at Massachusetts Institute of 
Technology, have joined the copy 
staff of Doherty, Clifford & Shen- 
field, New York. 


WHO SPECIALIZES 
IN CARTOONS AND 
CONTINUITIES FOR 
ADVERXISERS ? 


Whol pay fot the 
PAINT?” 
alo "BI 


BIDDY’ 


“Pll pay for the paint if you 


advertise in Poultry Tribune”, 
says “Billionaire Biddy”, and 
never miss the money out of 
my seven million dollars a 
day average cash income.” 


$19 N. MICHIGAN, CHICAGO II « DEL. 8300 


A. Barclay, who resigned to enter | 
public relations work in Chicago. 


No Burton Browne 
client has a 
competitor with 
better advertising 


ADVERTISING 


Complete Agency Service 


You can’t afford to leave a ““Two Billion 
Dollar Hole” in your Farm Magazine 
schedule. 1945 cash farm income from 
Poultry and Eggs was $2,577,000,000. 
(Source U.S.D.A.) 


Poultry 


TRIBUNE 


ica’s Leading Specialized FARM MAGAZINE 


si Pogcette, 


oo 


aS 


ee 
em 


500,000 Circulation 


/ Member: 

7“) AGRICULTURAL PUBLISHERS’ ASSOCIATION 
AUDIT BUREAU OF CIRCULATIONS 
WATT PUBLISHING CO., Mount Morris, IIL 
Representatives—New York: Billingslea and Ficke, 

Chicago: Peck and Billingslea. 


~ Your FARM Magazine List Is Not Complete Without Poaltry TRIBUNE — 
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Fuller Joins Bob White |Chicago Museum Houses 


L. K. Fuller, formerly in charge | ‘LHJ’ Homes Exhibit 
of store installations in Wisconsin,| ‘The Chicago Museum of Science 
Michigan and Illinois for Dough-' and Industry has installed as a 
boy Mills, Inc., flour, seed and semi-permanent exhibit “Homes 
cereal stores, has joined the Bob) ¢5; Tomorrow,” a display of min- 


White Organization, food consul-| ; ‘ 
tant, Chicago. iature model homes from the pages 


of Ladies’ Home Journal, which 
| has completed its tour of the coun- 
try’s leading department stores. 
| Supported by radio programs and 


|newspaper advertising, the twin 


Beat 
RACINE 32422, 


| stores in 13 principal cities during 
|the nine months they were on 
| tour. 

| The eight scale-model houses in 
each show were originally created 
|to be photographed as illustrations 
'for architectural features in the 
| Journal. 


Appoints Schafer 


o 


sg ie Ward R. Schafer, formerly vice- 
a oe dee 2 ~. |president in charge of sales of 
‘ RACINE BELLES= Edison General Electric (Hot- 


point) Appliance Company, Chi- 
cago, has been appointed general 
sales manager of Ideal Industries, 
Inc., Sycamore, Ill., manufacturer 
of electrical and mechanical in- 
dustrial equipment. 


World Champions - 1943 end 1946 
ae PRIS Ek «y aN RoC ae 
The JOURNAL-TIMES 
RACINE, WISCONSIN 
THE ALLEN KL APP CO . REPRESENTATIVES 


Can you hang a man TWICE for a crime? 


| ps SMITH was convicted of murder. He 
was sentenced to hang—and at the ap- 
pointed time the noose was fastened and the 
trap was sprung. Smith dropped like a rock, to 
dangle at rope’s end. At that moment, some- 
one among the witnesses yelled, ‘*Reprieve”’! 


Smith was hurriedly cut down. Swift med- 
ical effort brought him back to life. Then it 
was discovered that the “‘reprieve’”’ was the 
hoax of a practical joker. 


PROBLEM: Should Smith be hanged again 
after going through that awful ordeal? Legal 
experts say*— 
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CASE NO. 2 


At Iberia, La., the night of May 3, 1946, 
Willie Francis sat in the Chair. The warden’s 
arm jerked; on went the current. A ter- 
rible searing jolt is usually felt, they say. 
But for Willie it was only a ‘“‘tickle’’. The 
Chair had gone dead. 


Said Willie, ‘“God fooled with the electric 
chair.”” Said Willie’s lawyer: ““To put Willie 
into the repaired Chair would amount to 
punishing him twice for the same crime.” 


The U. S. Supreme Court reviews the case 
this fall. But what do you think? 


*No hints; you guess. 
See next Dell ad for answer. 


PAUSE AND CONSIDER: 1) To analyze these problems takes 
sharp, careful thinking . . . and a million men demand 
them every month. 2) The same type of thinking enables 
our readers to choose between quality advertised brands 
and unknowns. 3) Dell’s market consists of men at 
family age—mature, responsible men. 4) A big name 
advertiser has captured this market for overalls, coveralls, 
work shirts, work pants and dungarees. 5) He’s been a 
consistent advertiser in Dell Men’s Group for years. 


; M 


eat ELL g n's 


Group 


If you read it in Dell, it’s a fact 


| INSIDE 
etective 


DELL PUBLISHING CO., INC. 
149 Madison Ave., New York 16 


CLUES TO THE DELL MEN’S MARKET: Median age of reader 35.8... 
median income, $2,950... 3.4 persons per family ... 77.8% married... 37.3% 
own their own homes... 1,126,697 circulation, ABC, 3-46. 


traveling displays were shown in| 
|pany is using large-space color 


Church & Dwight 


Celebrates 100th 
Year with Drive 


NEw YorK—On its 100th anni- 
versary, Church & Dwight Com- 


copy in magazines and farm pub- 
lications promoting Arm & Ham- 
mer and Cow Brand baking soda 
as a dentifrice. 

The campaign, which broke last 
week, utilizes cartoon technique 
and breezy copy for Parade and 
This Week Magazine in half-page, 
four-color space, and more con- 
ventional copy for 12 women’s 
and general magazines, 18 farm 
magazines, and five teacher’s pub- 
lications. 

The copy, placed through 
Brooke, Smith, French & Dorrance, 
uses brisk selling talk, centered on 
the economy of soda as a denti- 
frice. 

For example, the initial inser- 
tion shows a small boy figuring 
out the number of times a family 
of four brushes their teeth, arriv- 
ing at the figure of one cent a day 
cost for 2,920 total molar-scrub- 
bings a year. 


Feature Council Acceptance 


As in previous advertisements, 
the current series stresses the ac- 
ceptance of the American Dental 
Association’s council on _ dental 
therapeutics and declares ‘“ ‘Arm 
and Hammer’ and ‘Cow Brand’ 
have enjoyed the council’s ‘accept- 
ance’ longer than any other denti- 
frice.” 

Most of the insertions are keyed 
with a coupon which offers a free 
book on uses of baking soda, plus 
a set of colored bird cards. 

At its centennial mark, the com- 
pany can look back on an inter- 
esting business history. In 1846, 
Dr. Austin Church and John 
Dwight formed what the company 
believes to be the first bicarbonate 
of soda company in the western 
hemisphere. They founded a com- 
pany called John Dwight & Co. in 
New York, called their product 
Saleratus (as some oldsters still 
refer to soda). 


Sons Reenter Field 


The company prospered, but Dr. 
Church retired from it. In 1867, 
however, his sons reentered the 
baking soda field, forming a 
Brooklyn company called Church 
& Co. In 1873, Church introduced 
Arm & Hammer; Dwight intro- 
duced Cow Brand in 1876. 

The companies were rivals for 
30 years—an unusual situation, 
since the owners were close per- 
sonal friends. In 1896 the com- 
panies were merged as Church & 
Dwight Company and the two 
brands were retained. A four-page 
insert, highlighting C&D’s history, 
will appear in November grocery 
business papers. 


United Air Lines 
Expands Ad Dept. 

United Air Lines, New York, has 
expanded its advertising depart- 
ment, under Director Robert E. 
Johnson, to provide separate sec- 
tions for direct mail and printing, 
displays, media advertising and 
promotional advertising. 

E. A. Raven has been appointed 
advertising production manager; 
Bernard Kovnat, display manager; 
Samuel Hair, media advertising 
manager, and John Murray, sup- 
ervisor of direct mail distribution. 
Charles Walz has joined the direct 
mail section as copywriter. 


Rich Joins Mayers Co. 

J. Henry Rich, formerly with 
Kenyon & Eckhardt, New York, on 
the Kellogg account, has joined 
the executive staff of Mayers Com- 
pany, Los Angeles, to specialize on 
food and drug packaged goods ac- 
counts. 
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TELL CONTEST RESULTS—At judging ceremonies in New York, Charles S. 
Silver (left), account executive of the Arthur Rosenberg agency; M. Fred 
Cartoun, center, chairman of the board, Longines-Wittnauer Watch Co., and 
Harrison J. Cowan, Longines-Wittnauer advertising director, look over entries 
in a radio station promotion and publicity competition based on the watch 
company's "World's Most Honored Flights" broadcasts earlier this year. Win- 
ning stations were WOWO, Fort Wayne, Ind.; KFEL, Denver; KDAL, Duluth, 


Minn.; WROK, Rockford, Ill., and CKRM, Regina, Sask. 


Warehousemen Reset 
Meeting for Jan. 15-17 


In order to join the first Na- 
tional Materials Handling Exposi- 
tion, which will be held Jan. 14- 
17 in the Cleveland Public Audi- 
torium, the American Warehouse- 
men’s Association will hold its 
56th annual national convention 
Jan. 15-17 in Cleveland instead 
of during March in St. Louis as 
previously scheduled. The AWA 
combines two associations, the 
AWA merchandise division and 
the National Association of Re- 
frigerated Warehouses, each of 
which will hold its own separate 
convention program as well as a 


limited number of joint sessions. 
Prior to the AWA convention 
proper, the various warehouse 
sales organizations will hold their 
conventions Jan. 14. A materials 
handling rodeo, conducted by 
AWA, will demonstrate all kinds 
of warehouse handling equipment 
under conditions simulating ac- 
tual warehouse operation. It will 
|take place Jan. 15. 


Promotes McKittrick 


Charles E. McKittrick, assistant 
general sales manager of Interna- 
tional Business Machines Cor- 
poration, New York, has_ been 
appointed executive assistant. 


1947 will be a year of decision for 
ties ... larger staff... 


The top 85.6% of the nation's deale 
Retail Farm Equipment Association 
MENT RETAILING, their own offici 


Official Publication - National 


For his own shop use _/% 


more equipment... 


FARM EQuipment/<’ 
1014 LOCUST ST. — 
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t for resale to his Farmer-Customers 


THE OWNER is the key man in the farm equipment retail establishment. 
He signs the orders and the checks . . 
and buys supplies for shop and office. 


. selects the products for resale 


dealer-owners . . . expansion of facili- 
new lines to be added. 


r-owners are members of the National 
... they subscribe to FARM EQUIP- 


al publication. Dealer-owner circula- 


tion is 15,427; manufacturers, jobbers and miscellaneous, 3,392. 


For Own Use 


Buildings; trucks; office appli- 
ances; air compressors; parts 
bins; hoists; motor recondition- 
ing equipment; machine and 
hand tools; welders and other 
shop equipment. 


For Resale 


Tractors and all farm machinery; 
barn, poultry and hog equip- 
ment; water systems; farm freez- 
ers; trucks; tires; fencing and 
= farm equipment and sup- 
plies. 


? a , 
Ny 


oe LOUIS  & MO. 
Retail Farm Equipment Assn. — 
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Ramee the 


Armed Forces 


George W. Godden (Marine 
Corps) has joined Wesley Aves & 
Associates, Grand Rapids, Mich., as 
art director. 

Harry Watson (Navy) and Don 
Lien (Army) have joined Har- 
greaves & Wright, Portland, Ore., 
advertising agency, as production 
manager and artist respectively. 

Theodore J. Fremd (Marine 
Corps) has been named advertis- 
ing and sales promotion manager 
of Yale & Towne Mfg. Company, 
with offices in New York. 

Edward P. Nielsen (AAF) has 
joined Howard Swink Advertising 
Agency, Marion, O., as assistant to 
the president. 

Paul R. Klock (Army) has been 
appointed to the plan and copy 
staff of Noyes & Sproul, Inc., New 
York agency specializing in med- 
ical advertising. 

C. N. Parker Jr. has returned to 
Maynard Boyce, Inc., Los Angeles 
transit advertising company, as 
president and general manager. 

J. Harold Tierney (Army) has 
returned as an advertising sales- 
man for the Union-Star, Schenec- 
tady, N. Y. 


Barnard to Theodore 


John R. Barnard (AAF) has 
joined the sales staff of Theodore 
Advertising Service, New York. 

Dorothy E. Miller (Marine Corps 
Women’s Reserve) has joined the 
staff of KFEL, Denver, where she 
will do public relations work. 

William L. Newton (Navy) has 
joined the staff of Fuller & Smith 
& Ross, New York, as an account 
executive. 

David A. Ritchie (RCAF) has 
joined the advertising sales staff 
of Stovel Business Publications, 
Winnipeg. 

Randall M. Dubois (Navy) has 
joined Prince Matchabelli, Inc., 
New York, to take the new posi- 
tion of director of European opera- 
tions. 

John V. Ciofalo (Army) has 
joined the art staff of H. L. Mihic 
& Co., New York advertising 
agency. 


Fox and Healy Join 
LaRoche & Ellis 


.John Fox, recently released 
from the Navy, has joined La- 
Roche & Ellis, New York, in the 
merchandising division. Mr. Fox 
formerly headed his own export 
organization, prior to which he 
was with Standard Brands and 
was assistant director of advertis- 
ing of Chrysler Export Corpora- 
tion. 

Raymond Healy, formerly in the 
media department of J. Walter 
Thompson Company, New York, 
has joined LaRoche & Ellis as 
space buyer. 


Appoints Hasinger 

D. J. Hasinger, formerly with 
McCreary Tire & Rubber Com- 
pany, Indiana, Pa., has been ap- 
pointed general manager of the 
Paul and Beekman division of 
Portable Products Corporation, 
Philadelphia. 


WERC Advances Wallace| 


Charlton Wallace, in charge of 
juvenile sports activities of Sta- 
tion WKRC, Cincinnati, has been 
appointed public relations director. 
He will also collaborate with James 
Cullen Jr. on Station WCTS, new 
FM station now being constructed. 


572 Division Ave., S$. Grand Rapids, Mich. 


‘Return Bottles,’ 
Milk Dealers Warn 


New YorkK—The Milk Dealers 
Association of Metropolitan New 
York took 200-line space Oct. 27 
in all metropolitan dailies, and 
newspapers of Westchester, Con- 
necticut, and northern New Jer- 
sey, to warn consumers of an im- 
pending milk shortage. 

“Will you get milk?,” copy 
queried, and quickly replied, “not 


unless 
bottles.” 
- Paper containers are not being 
delivered, due to the trucking 
strike, resulting in the “worst 
bottle shortage in history.” So, the 
milk dealers told housekeepers, 
storekeepers, and restaurant and 
hotel operators to return milk 
bottles, milk cases, and milk cans 
“or you won’t get milk.” 

The newspaper campaign, which 
continues for a week, is sup- 
ported by one-minute spot an- 


you return those milk 


nouncements over WJZ, WABC, 
WOR and WMCA. Young & Rubi- 
cam, which handles the Borden 
Farm Products account (Borden 
is an MDA member), prepared the 


copy. 


Towne Modes to Isaacson 


Towne Modes by Shotland, re- 
tailer of women’s suits and coats, 
and creator of airline hostess uni- 
forms, has named Robert Isaacson 
Associates, New York, to handle 
its advertising. 
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WKBR Names Walker 

Station WKBR, Manchester, 
N. H., has appointed The Walker 
nl as national representa- 
ive. 


OZAUKEE PRESS 


the weekly newspaper 
with pictures 


port washington, wis. 


his cs \Oledo 


_.. and this is [lleverd 


“A friendly store... our customers 


The Blade likes to feel that it is a partner 
in the success of Meyer-Jonasson’s and 
of Toledo’s many other fine stores whose 
advertising it has been privileged to carry 
through the years. In publishing a paper 
which has won, to an unusual degree, 
the continued interest and loyalty of 


are Our 


. e 
guests”  __|F FFF ll 
j r ep — = ee 
aie Himes 
—= i 


For 30 years, Meyer-Jonasson’s 
has been known to the women 
of Toledo and the surrounding 
area for smart merchandise of 
dependable quality—for excel- 
lent values—and for friendly, 
attentive service personalized to 
the customer’s tastes and needs. 
With five sales floors and service 
floor, Meyer-Jonasson’s operates 
five departments— Women’s Coats, Suits and Furs, 
Dresses, Sportswear, Millinery, and Girls’ Apparel. 
Among the thousands of Meyer-Jonasson’s charge ac- 
counts will be found many customers from a radius of 
50 miles, attesting the interest which this established 
store holds for the women of the whole prosperous 
retail tradifg area as well as the Toledo metropolitan zone . . . This is 


indeed one of the fine establishments which distinguish Toledo 
as a retailing center worthy of every consideration. 


..and this is the TOLEDO BLADE 


well be proud. 


readers not only in metropolitan Toledo 
but through the entire Toledo trading 
area, The Blade at the same time provides 
a responsive medium of advertising with 
coverage of its territory of which any 
newspaper in the entire country might 


Write for 


LEDO BL ADE “This is Toleda” booklet 


: One of America’s Great Newspapers 
REPRESENTED BY PAUL BLOCK AND ASSOCIATES 
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Exports Vital in 
Economic Arena, 
Forum Is Told 


SPRINGFIELD, Mass.—Russia is 
waging economic warfare with 
the U. S. throughout the world, 


John Abbink, president of Busi-| 


ness Publishers International Cor- 
poration, told the seventh annual 
marketing forum sponsored here 
by William B. Remington, Inc., 
Springfield advertising agency. 
Paramount in importance, said 


|Mr. Abbink, is the necessity for 
allocating goods for export. Ex- 
‘ports made now have a decided 
| bearing on future markets abroad 
|}and, he pointed out, present ex- 


/ports of about $7.5 billion—exclu- | 


|sive of UNRRA— is far in excess 
|of prewar years. 


Fears Delusion 


| “We delude ourselves if we plan 
/exclusively on the assumption that 
‘Russia will assist in rebuilding 
|world trade on a free, competi- 
‘tive basis,” he declared. “Russia 
‘has already demanded that the 
|United States get out of areas in 


is 


activity. When 
Municipal Airport 


/ 


Just what makes Lawrence such 
a popular center for sales? There 
its dominant industry, for one 


thing . . . the woolen and worsted tex- 
tile mills. There is its great retail center to 
consider. And also its expanded commercial 


Northeast Airlines chose Lawrence 
as crossroads terminal for its pas- 


senger and freight service, the natural result was a 
greater sales and business impetus. Check this market now! 


which Russia is particularly inter- 
ested.” 

Vernon E. Vining, merchandis- 
ing consultant for Westinghouse 
Electric Corporation, told the 
forum that sales programs are be- 
ing planned backwards, with 
splurging on consumer ads and far 
too little effort in the trade pub- 
lication field. He also criticized 
salesmen training programs, which, 
he said, are inadequate to cope 
with coming markets. 

More than 200 local industrial- 
ists attended the forum. 


Airline Names Gotham 


Linea Aeropostal Venezolana, 
Venezuelan airline, has appointed 
Gotham Advertising Company, 
New York, to handle the interna- 
tional division in the United States 
and Canada. 


Moves N. Y. Office 


The Chicago Times has moved 
its New York offices from 60 E. 
42nd St. to larger quarters at 25 
W. 45th St. 
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NAB Board Okays 
8 Area Meetings 
to Help Miller 


Cuicaco—The new board of di- 
rectors of the National Associa- 
tion of Broadcasters, at its first 
meeting following the annual 
membership meeting, approved a 
plan for holding “area meetings” 
of the NAB membership annually 
in eight regions. 

The area meetings, “adjuncts” 
of the 17 district meetings held 
each year, were decided on pri- 
marily to conserve the time of 
NAB President Justin Miller and 
the association’s executive staff. 
The area meetings will make it 
unnecessary for Mr. Miller to at- 
tend the district sessions. 

The decision does not alter the 
“autonomy and identity of dis- 
tricts, and the duties and re- 
sponsibilities of district directors.” 
The areas include the various dis- 


tricts as follows: Area “A,” dis- 


tricts 15, 16 and 17; “B,” district 
14; “C,” districts 10 and 12; “D,” 
districts 8, 9 and 11; “E,” district 
13; “F,” districts 5 and 6; “G,” 
districts 4 and 7, and “H,” districts 
1, 2 and 3. 

The board also decided to hold 
a special session of its members 
prior to the next regular meeting 
in January, to discuss NAB finan- 
cial matters and membership dues. 


Promotes Flavor-Seal 


Sheppard Envelope Company, 
Worcester, Mass., has launched a 
campaign in newspapers, business 
and export papers to promote 
Shepco Flavor-Seal envelopes with 
the double mint flavored sealing 
tip, using the theme “Lick an En- 
velope and Like It.” Howard- 
Wesson Company, Worcester, is 
the agency. 


Atlanta Papers Up Price 

Atlanta Journal and Atlanta 
Constitution have increased their 
weekly carrier-delivered rate from 
30 to 35 cents and the Sunday 
paper price from 10 to 15 cents. 


Peas Hundred Thousand 
Copies in 135 Minutes 


Employing high-speed newspaper presses, The Weekly 
Kansas City Star can and does print its entire issue of 
400,000 copies in two hours and fifteen minutes. 


Forms 


Aa 


Reach the people who are better able a 
to buy your product. Reach them thru close late Tuesday of each week and the paper is in the 
their daily newspaper—the Eagle-Tribune. j i 

e morning. 
head inh cet cies 006 tones, AOC hands of farmer subscribers Wednesday g 
Circulation over 35,000. ‘ 


No other farm paper can duplicate that performance. 


Serving hundreds of national advertisers 


te EAGLE-TRIBUNE 


LAWRENCE, MASSACHUSETTS — 


WARD-GRIFFITH CO. -NATIONAL REPRESENTATIVES 


Farmers want to know about price ceilings, OPA enforce- fe 
ment, the ups and downs of the market, UNRRA food 
purchases, improvements in farm operation, control of 
crop pests. Speed is essential to the value of such infor- 
mation. 


The Weekly Kansas City Star has the mechanical and 
reportorial “know how” to give Midwestern farmers a 
service fitted to the requirements of present-day agricul- 
ture. 


Ask your advertising agent 


if any other farm publication 
covers the Middle West so 
thoroughly, so cheaply. 


Che Weekly Kansas City Star. 


409,338 Paid-in-Advance Subscribers 


i 
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SHELBY CYCLIST—Eileen Kelly, Miss 

Cleveland in the Atlantic City contest, 

will be featured in advertising of 

Shelby Cycle Co., Shelby, O. Howard 

Swink Advertising Agency, Marion, O.., 
handles the account. 


Bob Hope Book 
Backed by Ads 
Citing Radio 


NEw YorK—Bob Hope’s latest 
opus, “So This Is Peace,” got 
under way with large-space ad- 
vertisements in eight newspapers 
of three cities, which called at- 
tention to Hope’s radio appear- 
ances. 

The publisher, Hope Corpora- 
tion, distributing through Simon 
& Schuster, used this copy, topped 
by a cut of Hope clutching an 
olive branch in his teeth, a la 
dove: “This man is saying a few 
words at the Herald Tribune book 
and author luncheon today. He is 
saying a few more with Clifton 
Fadiman on the Pepsodent show 
tonight. Tomorrow, he will force 
himself to utter a few more on 
‘Information Please.’ And_ still 
more, the following night, on 
‘Author Meets the Critics.’ This 
sort of thing will go on and on 
until you buy a copy of his new 
book.” 

After each show mentioned, as- 
terisks called attention to a foot- 
note, where the local station, time 
and dial position of the show was 
noted. 

Copy was slated for the New 
York Times, Herald Tribune, Post, 
World-Telegram and papers in 
Boston, Chicago and Washington. 
Schwab & Beatty is the agency. 


Rejoins Globe Hoist 


Argus Leidy, after an absence 
of two years during which he was 
connected with a New York pub- 
lishing concern, has rejoined Globe 
Hoist Company, Philadelphia, 
manufacturer of hydraulic lifts, as 
advertising and sales promotion 
manager. 


Kimberly-Clark Names 3 


C. W. Nelson, chief engineer of 
Kimberly-Clark Corporation, Nee- 
nah, Wis., has been named general 
manager of the corporation’s ex- 
pansion program. A. G. Wake- 
man has been appointed assistant 
general manager and J. T. Whelan, 
acting chief engineer. 


008 . 1946 | 


+ — \ conriseur 
FRENCH 


| RESTAURANT 
"LUNCHEON DINNER © 
COCKTAIL BAR 


Famous French 


Fawcett Appoints Gisler 


Carl Gisler, formerly with Mac- 
fadden Publications, Dell Publish- 
ing Company and Good House- 
keeping, has joined Fawcett Pub- 
lications, New York, as director of 
research. 


Two Join Wolff Agency 

Harry Pesin has been appointed 
copy chief of Lester “L.” Wolff, 
Inc., New York. John Jacobson, 
recently released from the Army, 
has joined the publicity staff. 


Outdoor Admen to Meet 


The annual convention of around 
250 outdoor advertising executives 
affiliated with the Ad-ver-tis-er, 
national outdoor poster service, 
will be held on Friday and Satur- 
ay Nov. 22 and 23 in Fort Wayne, 

nd. 


FC&B Promotes Dolan 


Patrick Dolan, manager of Foote, 
Cone & Belding, London, has been 
placed in charge of all the agency’s 
European activities. 


Plan Western Gift Show 


The Spring Western Gift, Toy 
and Housewares Show, which is 
co-sponsored by the San Francisco 
Gift & Art Association and West- 
ern Merchandise Exhibitors Asso- 
ciation, will be held the week of 
Feb. 9-13 in San Francisco’s Civic 
Auditorium. 


Force Heads Publicity 
Charles R. Force, for three years 

on the copy staff of Marschalk & 

Pratt, New York, has been ap- 


77 


pointed to the recently created 
post of publicity director of the 
agency. Mr. Force was formerly 
with the research department of 
Associated Business Papers. 


| SIMPSON-REILLY, LTD. 


. Publishers Representatives 
' SINCE 1928 

| SAN FRANCISCO 
. RUSS BLDG. 


es 


LOS ANGELES 
GARFIELD BLDG, 


QUESTION 


As an advertiser, can I get Mrs. Grundy to help 
me talk Mr. Grundy into buying my stogies? 


ANSWER 


Not unless she’s a stogie smoker herself. For 
makers of things men buy, the best buy is The 
American Legion Magazine. Its 2,000,000 cir- 
culation is all-man circulation. And note: there 
are nearly 2,000,000 more Legionnaires on our 
paper-waiting list — right now. 


THE AMERICAN LEGION 
MAGAZINE 


2,000,000 NOW—2,000,000 WAITING 


The woldi harged ; YALL-MAN céualétOne 
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NO TYPE 


USED IN THIS AD 


Anyone, anywhere can set 
type this new, practical way. 
Fast, economical —just the 
thing for heads or complete 
ads. Cardboard letters are 
automatically aligned when 
set into Fototype composing 
stick. No metal type, no 
messy ink, no impressions 
to pull. Over 75 popular 
types to select from, each 
packed in a compact, refill- 
able leatherette case. 


Wew 24-Page Type 
Catalog FREE! @ 


if Kraft 
Foods comes up shortly with an- 


Don’t be surprised 
other top-flight radio program. 
‘Since losing Bing Crosby as 
America’s Number One_ cheese 
salesman, the company has been 
|making plans to move back into 
ithe king row of radio. Eddie 
|Duchin will continue to head the 
Kraft Music Hall, now being pro- 
duced in New York, and Bing 
may make his only appearances of 
the season on a live program as 
a guest on two sessions of the 
Music Hall. This was part of the 
deal which concluded the contract 
differences between Kraft and 
Bing. 


* * * 


Although Procter & Gamble is 
all set to go into production of 
Prell, new jelly type shampoo, 
packaging difficulties resulting 
from material shortages plus ob- 


stacles in getting space in various 


you're 
taking 


that all 


taking ? 


that all 


you re 


? 


Same words—but as great a differ- 


ence in meaning as in the contents 


of their bags. 
is pretty well 


In advertising, it 


agreed that one 


magazine packs more appeal for 


feminine tastes 


LADIES HOME 


THE MAGAZINE 


than any other— 


WOMEN BELIEVE IN 


! 


media, will probably hold up mar- 
keting of the new item until about 
Jan. 1, 1947. 

* co ok 
The various anticipated “rebel- 
lions” at the recent 24th annual 
meeting of the National Associa- 
tion of Broadcasters in Chicago 
did not get much beyond the 
grumbling or cloakroom stages. 
Although a lot of station execu- 
tives are disappointed at the cov- 
erage data which the first reports 
of the Broadcast Measurement Bu- 
reau released on their stations, 
there has been no flood of resig- 
nations from BMB. The fact that 
Paul West, Association of National 
Advertisers, and Frederic R. 
Gamble, American Association of 
Advertising Agencies, spoke 
strongly in favor of BMB work 
thus far, and that other repre- 
sentative advertisers and agents 
were on hand, if need be, to add 
their endorsements, made the dis- 
senting broadcasters reluctant, in 
effect, to “bite the hand that feeds 
them.” 
Also, since the second study will 
not be made until March, 1948, 
these broadcasters will have some 
time to cool off—and no financial 
requests will be made of them by 
BMB for 1947. 
In addition to individual station 
objections, NBC executives at the 
convention did not seem happy 
over the fact that Frank Stanton, 
president of CBS, was palsy-walsy 
with Hugh Feltis and other BMB 
leaders at the BMB session. CBS, 
in fact, has taken the initiative for 
BMB from the start. John Church- 
ill, BMB research director, for- 
merly held a similar post with 
CBS. 

Petrillo-ridden smaller stations 
also had hoped that NAB would 
take some action that would free 
them from the clutches of the 
American Federation of Musicians. 

The FM contingent, led by FM’s 
inventor, Major Edwin H. Arm- 
strong, let it be known that they 
felt that the AM broadcasters had 
inspired set manufacturers and 
others to give FM the run-around. 

. Meanwhile, shortage of FM 
parts has become so acute that of 
an estimated 100,000 of such sets 
in the New York metropolitan 
area, prewar, only 15,000 are now 
operating. 

* * 

You remember the liberal or- 
ganization called the New Council 
of American Business. Their last 
appearance in advertising pages 
was an appeal to business men to 
support the President and demand 
a potent OPA. Their next ap- 
pearance (in 60 to 90 days) will 
be with anti-monopoly' copy, 
charging discrimination against 
independent business men. The 
group is now conducting surveys, 
expects to use factual material, 
documented with case _ histories, 
when the campaign breaks. 

The unsettled market is causing 
considerable revision of plans. 
Textron, Inc., which controls 
through Textron Mills some 95% 
of Nashua Mfg. Company, had 
planned to sell Nashua. Market 
conditions prevented the under- 
writing of the issue, and the stock 
registration has been withdrawn. 

% Bg ae 

Aperitif ads are busting out all 
over in France, albeit somewhat 
discreetly. For the first time since 
the war during which the Vichy 
government banned all liquor 
copy, Frenchmen at France’s first 
publicity show will see samples of 
“aperitif” advertising. Technically, 
the ban on liquor copy still holds 
but some copy is appearing never- 
theless. 


m er iis a 

po er 
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oe 
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still popular, or if there is a grow- 
ing preference for what the French 
consider the “straight-forward, 
unoriginal, daylight-clear designs” 
used in the U. S. 

bo te * 

Britons, are in for another ad- 
monitory ad campaign from their 
government which now is plan- 
ning to launch newspaper and 
poster copy urging strict economy 
of coal, gas and electricity during 
the coming winter. Despite the 
government’s enthusiasm for fuel 
savings, the campaign is to be 
considerably smaller than similar 
promotions used during the war. 


Day Succeeds Surles 


Harold Day, with the American 
Broadcasting Company for four 
years in the network’s advertising 
and promotion department special- 
izing in co-op program promotion, 
has been appointed sales manager 
of the co-op program departmént. 
He succeeds Larry Surles, who has 
resigned to join John Blair & Co., 
New York. 


Names Distributor 

Effective with the November 
issue, Brooklyn Digest Magazine, 
Brooklyn, will be distributed by 
the Interborough News Company, 
New York. 


...a must for your 


There are still millions of men in the 
armed forces; will be for years to come. 
These men, unlike those in active service 
during the war, have their wives and chil- 
dren with them; are supplying them with 
their everyday family needs through pur- 
chases made at Army PXs and Navy Ships 
Service Stores. 

Thesemilitary families buy only branded 
merchandise; are well up in the economic 
scale. (The lowest paid enlisted man in 
the Army enjoys compensation equalling 
that of a civilian receiving $342.86 a 
month.) 

In addition to these families there are 
the millions of veterans and their families 


ARMY © NAVY @ 


 CONTING 


MARKEY 
S 


Peacetime Profits 


who are privileged to buy at the stores 
located in the various hospitals and other 
Veterans Administration installations. 
There are many other new and interest- 
ing phases of the “PX" market through 
which, 16 months after V-J Day, merchan- 
dise is flowing at the rate of billions of 
dollars a year. But it’s a longer story 
than can be told here. Also it's too in- 
teresting and important to a sales man- 
ager to just highlight the facts. Why not 
drop us a line or call in our nearest rep- 
resentative and let him give you the com- 
plete picture of the peacetime PX. It’s here 
to stay—to the lasting profit of every 
manufacturer of branded merchandise. 


.--A Youthful Market With a Great Future 


POST EXCHANGE 


MARINES @ 


MERCHANT MARINE 


Main Office—292 Madison Ave., New York 17, N.Y. 


WARLEY L.WARD, Inc. wALTER W.MEEKS SIMPSON REILLY, Ltd. SIMPSON-REILLY, Ltd. FRED WRIGHT CO. DUNCAN MACPHERSON 
360 WN. Michigan Ave. 401 Marietta Gartield Building Russ Building 915 Olive Street 700 Se. Washington Sq. 
CHICAGO J, ILLINOIS = = ATLANTA 3,GA. LOS ANGELES 14, CAL. SAN FRANCISCO 4, CAL. ST. LOUIS!,MO. PHILADELPHIA 6, PA. 


N 


A 


IMPOSING group of, 


Creative men at the show will 


also try to find out if the mod- 
ern style of French advertising is 


| 


and advertising agencies find this a lucky number. It en- 
ables them to usea service consisting ofad-setting, engraving, 
and printing—all under one roof.. Specially trained men are 
always on their toés.to Serve you so well that you will come 
back again. We-can lighten your burdensSand at the same 
time produce better and more profitable prihting for you— 
at a saving of time; trouble and money, Phone Whitehall 2300 


% é y ius 
6Bett SU GF FES 


FAITHORN 


CORPORATION 
AD-SETTING » ENGRAVING + PRINTING 
400 N. RUSH STREET, CHICAGO 11» WHITEHALL 2300 
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AMERICAN AUTOMOBILE 
ASSOCIATION 


TRAVEL PACKAGE—The American | 


Automobile Association is distributing 

this poster to its member clubs to ad- 

vertise its new complete world-wide 

travel service. Slogan for the service 
is “Let AAA Srnre Cane a 


1 AAA Inaugurates 
4 World -Wide Travel 


J Promotion Program 


Will Offer Members 


Full Travel Package 
Including Own Tours 


NEw YorK—The American Au- 
tomobile Association this week 
will announce plans for a world- 
wide travel service which will 
eventually cover more than 1,200,- 
000 members of local automobile 
clubs with services including tick- 
ets, planned tours and cruises, res- 
ervations, shipment of cars, gen- 
eral information, insurance, trav- 
eler’s checks and passports. 

At the same time AAA will 
begin a publicity and promotion 
program through Harold C. 
Meyers & Co., New York public 
relations firm, to familiarize hotels, 
airlines, steamship companies and 
railroads with its plan and to sell 
the plan to its membership. 

To the hotels and transportation 
companies, the service will be 
billed as “an expanded service to 
create travel,” the title of a 40- 
page brochure explaining the plan 
to these interests. To members, 
the program will be promoted with 
the slogan “When you travel let 
AAA arrange it,” and will be de- 
scribed as “a complete world-wide 
travel and reservation service.” 


Consider Service Competitive 


Although existing travel agen- 
cies such as American Express 
and Thos. Cook & Sons Ltd. will 
undoubtedly consider the new 
AAA service competitive, the as- 
sociation emphasizes that since it 

) will be offered to members only 

and since it will “not only create 
travel but direct it into accessible 
channels,” the new service should 
Stimulate the business as a whole. 
Travel habits, AAA points out, 
are greatly influenced by “keeping 
up with the Joneses” attitudes and 
any stimulus to travel is not con- 
fined to one channel. 

The initial participating clubs in 
AAA’s plan which will announce 
their service this month are the 
Automobile Club of Missouri; 
AAA Travel Service of Pennsyl- 
Vania (Harrisburg), Lehigh Valley 
Motor Club, Allentown, Pa., and 

® Automobile Club of Philadelphia. 
» 8y Jan. 1 the South Florida Auto- 
= Mobile Club, Automobile Club of 
§ Michigan and the Chicago Motor 
Club will also be participants. 

The AAA committee supervising 
ithe program is headed by J. J. 
Cavanagh, vice-president of the 

} Chicago Motor Club and its Inter- 
National Travel Department is 
headed by Jerry D. Ryan, operat- 
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ing under the supervision of the 
national office at 630 Fifth Ave., 
New York. 

AAA points out that its mem- 
bership constitutes a rich travel 
market, since it represents largely 
the upper income brackets. Ac- 
cording to its surveys, one-third 
of its members own more than one 
car, 57% own higher-priced cars, 
and while 94% of its members in a 
1939 survey planned vacations of 
more than two weeks, a postwar 
survey found 44% expecting to 


take more frequent vacations and 
46% planning longer vacations. 

The association emphasizes the 
travel plans and habits of its mem- 
bership. It points out that 69% 
of its members in a 1939 survey 
stopped at hotels on vacation as 
compared with a national average 
of 38%, that 40% of its members 
plan a postwar vacation cruise, 
and that large percentages are 
air, sea and rail travelers. 

In response to a nationwide poll 


of its members, 69% answered 


“yes” when asked “Would you like 
your motor club to be in a posi- 
tion to handle all the details in 
connection with the securing of 
tickets, arranging transportation 
of your car by boat, and assistance 
in planning itineraries for all types 
of travel whether by air, rail or 
steamship?” 


Includes Proved Services 


Many of the services included 
in AAA’s complete package have 
previously been offered by various 
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clubs and the national association. 
AAA points out, for example, that 
it developed the “ship-your-car 


JSrom IDEAS Lo 
FINISHED PRODUCTS 


CONVENTION EXHIBITS & 
TRADESHOWS.... hone DEA.1278_ 


Wes Deny 
routine cmcaco DISPLAY STUDIOS: 


"Recently we carried a story in Prairie Farmer 
telling how Mrs. Richey of Richland County, Illinois, 
saved her pullets from bleeding to death with torn 


\ 


hy, 
VIS 


combs, received in fighting other birds. 


she used ordinary paper clips placed on the combs 
just above the torn place. 


bleeding and the 


soon after wrote 


birds lived. 


us, ‘My 400 hens started 


I lost several because of bleeding combs. 


your paper clip suggestion and have not lost a hen 
Mr. Finger of Dane “County, Wisconsin, then 
‘Last week I saved 3 of my chickens 
from bleeding to death by using paper clips on their 
combs as described in Prairie Farmer. 
2 bleed to death before I read the article.' 
service, and a hundred other kinds, rendered year 
is one reason why Prairie Farmer-WLS is 
‘Lincoln Land' 


Since.' 
wrote saying, 


after year, 
so close to 


folks. 


This stopped the ‘ 


Miss Esther Blanken- | 


ship, Taylor County, Wisconsin, read that story and | 


I had had 


"—— BeD.B. 


She said 


fighting. ; 
I tried 


Such 


“A good idea will stand 


a lot of wear and tear.” 


President, Prairie Farmer-WLS 


America’s oldest Farm Papert... 
and most loved Radio Station 


W here Prairie Farmer-W LS 


OR OVER 105 years Prairie Farmer has dug into farm prob- 

lems and helped solve them. From those 1841 days when 
John S. Wright, its first editor, started out on horseback to 
gather news, the ideals of service have never faltered. The 
confidence of those pioneer farm folks of the prairies was 
earned by serving their interests first, last and always. And 
when we say earned we mean just that. Today 350,000 ‘‘Lin- 
coln Land” subscriber families plus the vast audience of WLS, 
have that same unwavering confidence in us. Such confidence 
is a precious asset to our advertisers . . . and their dealers. 


TAME PARMER ' 


yen” CHICAGO 


yr” 
BURRIDGE D. BUTLER, President 


Influence Is Concentrated 
Among 14,000,000 People 
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abroad” program, and handled 880| the war. sree . Chicago, and treasurer of Signode 
cars in 1939 as compared with 10,-| The new domestic and foreign. Migpers Teel. Resumes Business Annual International Ltd. and its subsidi- 
136 or 80% of all tourist cars! service will sell airline, railroad | Paap ach SAR The Pittsburgh Post-Gazette will | aries, has been appointed secretary . 
shipped abroad in 1936-39. It had age 4 sr resume publication of its annual and treasurer of York Corporation, 
affiliations with automobile clubs OS Meemehip teksty sbenad. ~ The Voice of Business and In-| York, Pa. 
in 60 countries and its cate aieed. will also sell its own tours and) dustry,” which was discontinued —_—— 'N 
sentatives in 34 countries before | P°OK Passengers on tours of other | i sin ey a of the Oldsmobile Names Handy ” 
= gg Sen mcg by its ee pid The Oldsmobile division of Gen- 
| jul plan tours, cruises _and| . eral Motors Corporation, Detroit, 
77) vacations; arrange hotel and resort | Names Vanderwicken has appointed Jam Handy Organ- For 
% x reservations, car shipment, car Edwin P. Vanderwicken, for-| ization, Detroit, to assist in the 
g lrentals, chauffeur service, guide a the a of|training of its retail sales force A 
— ’ ode i 
aan | § services and passports; furnish road . sie rapping Vompeny, | and service men. | 
ce \ i maps, tour books, passport infor- N 
S g' mation and accommodation direc- a 
@ o | tories; issue international customs Y, 

g ‘and driving documents, accident NE 
re { 8 | insurance, travelers checks and ou will gel wood. 
H ? | h ‘ d e e,8 New 

8 (currency exchange; and secure 
feamert vo ee roduct Recognition 
8 The publicity and promotion pro- Phe gt ng ching tm td 
gram will begin with an _ indi- . h [ 
: vidual letter from the president of | YOICKS—With this copy, Cowan & in the annua 
‘ the local club to see each member. a on new y! the er launched 
J! This will be followed by a di ogers Peet Co. in college alumni 1 
‘mail campaign pale dg he magazines and Harper's Bazaar, The November convention 
" those new shoes you page brochure to members and the eres "oa allie h r of 
bought from that ad over 40-page booklet for the hotels, numove 
WEDF Flint remenber?” | steamship lines, railroads, airlines ‘ 
*_ | and bus companies. Grumann Hails WORLD PORTS 
: Its Mallard, The annual convention number of Distribution of this important issue 
TA Wortp Ports has achieved a unique — will include 10,000 copies to port ager 
New Amphibian position in the waterfront terminal officials, engineers, and purchasing ing as 
New York — Grumann Aircraft industry. Often quoted from and department heads of all United Mr. § 
Engineering Corporation which, referred to in the official committee States and Canadian ports; top ex- Mr. 
during the war, built Navy tor- reports between meetings, the 1946 ecutives of stevedoring companies, presic 
pedo planes and fighters, has an- cen Bec ie : nae pe again steamship lines, = “> regen decid 
‘ ‘ . J cn Tre- > j y i ih 
th f th nounced one of its first peacetime port of proceedings at the annual peoare we ans Pea wing ae a — 
e case 0 e aircraft with copy in the New convention in October, and the in- ee oe Meee © “eo at a ; 
» e York Times, Time and aviation|] dividual member’s official digest for exporting ead unportng. , ters i 
business papers. guidance over the coming year . . Also, 1,000 copies will go to port Nov. 
MISSING a Grumann announced the Mal- plus candid photo coverage of the officials in Mexico, Central and Moine 
lard, an 8-10 passenger amphibian, meeting, and many timely articles South America, British Isles, New vice-} 
which the company hopes to sell about specific development and Zealand, Australia, Norway, Sweden Madd 
to business men and sportsmen trends in the port industry. A four and Finland; port supply firms in- eral 1 
for private transportation page preview of the editorial con- terested in United States and 
G : ‘ tents of the 1946 convention annual U.S.A. products; and official repre- 
rumann is no stranger to the we nee ne Ses 
ane : : has just been is- sentatives located M 
a ae _e ——— sued — write for in Washington, tae 
ul e an idgeon. €|| your copy today. e <. ae 
Widgeon, a smaller amphibian, is * PLAN YOUR 1947 e his si 
gets poe 7 tricycle land aes See OS ee nee i ste 
n in t il Co deadline 
ing gear, retractable into the hull = yer eee IN WORLD PORTS NOW! ” f early 
of the flying boat. Although the } graph 
primary target for the plane is house 
the corporation market, initial ad- an oO\ 
vertisements noted that the plane W O # L D Pp Oo R T s ) severe 
is “licensed for 8 to 10 passengers ESTABLISHED 1914 i York 
by CAA in scheduled air transport ' under 
category.” 418 S. MARKET STREET — CHICAGO 7, ILLINOIS — WABASH 2882 Mr. 
Charles W. Hoyt Company is NEW YORK OFFICE — 122 E. 42nd STREET — MURRAY HILL 3-5520 agg 
the agency. in si 
sssisieaimanlieatia SAN FRANCISCO OFFICE — 640 MASON STREET — DOUGLAS 7233 for th 
a . Fi A 
‘Belgian Review’ Bows World Ports is affiliated with Traffic World, Traffic Bulletin, Daily Traffic World, | his a 
During UN Week Transportation Supply News, and the College of Advanced Traffic. ’  tising 
The Belgian Chamber of Com- in 19) 
merce in the United States, Inc., York 
New York, which _ established with | 
Trade Bulletin, a monthly news- > advert 
paper, in March, 1944, has \ News 
launched Belgian Review, which | vertis 
will incorporate the earlier pub- : th 
lication. The paper’s debut coin- New Orleans | eet P 
cided with the celebration of i 4 ac 1 
United Nations Week, and the Pe | Paper: 
initial issue was dedicated to the e DURANTE-MOORE SHOW j . 
United Nations. h h . 
Helen Mary-Elizabeth McCarthy, s outs l fs J. Ows FRIDAYS 8:30 FM. On 
|who established and edited the REXALL DRUG STORES ada 
Trade Bulletin, continues as editor. ds 
For three years she has also been on car car ‘ per 
editorial executive in charge of Your Dia hi : 
the New York operation of Vin- throu hout ae ris du 
cent Edwards & Co. P. Pearse ene tising 
O’Sullivan, who will be advertis- He wie 
ing manager, has been a — rep- the year for m 
ee resentative with Vincent Edwards the bo 
The sleuth said: ‘‘From now on use and Harold F. Pfleger, who will mes 
artype! Meet deadlines and costs on be business manager, is executive = Mr. 
secretary of the Chamber. Circu- execu! 
the nose. Set your own “‘heads,” spots and lation, at present 5,000 to Belgium, 0 S lj if fl | rs 0 ae h 
te , 7 the Belgian Congo, to some “in- | month: 
logos with smearless, self-adhering, trans- ternational-minded” Latin Ameri- qumanauasuse ; ano 
cans and to the membership in ews 
parent letters, arrows and symbols. Ready this country, will be. expanded to | 
for reproduction—no proofs needed! You Ly il ata permitting,” early | 
don’t need a sleuth—you need artype!” —_—_—— | r BIGt 
Mrs. Duke Joins Lefton | S Bie wt 
| Mrs. Georgia Duke, previously — g! 
|with Lennen & Mitchell, New llr 
York, in plans and copy, has joined publisher. 
al e the Chicago staff of Al Paul Lef-| editorial 
SOLUTION: FROM NOW ON USE ton Company as copywriter. ‘ pe 
. DEPARTMENT OF LOYOLA UNIVERSITY, Prospects 
To Hugo Scheibner New ae 
Hugo Scheibner, Inc., San Fran- 
cisco agency, has been named to| The Greatest Selling Power in the South's Greatest City 
handle the advertising of Eleanor 
THERE’S NO COUPON TO THIS AD... but for sample and further details | Green fashions. Fashion publica-| 90,000 WATTS — CLEAR CHANNEL — CBS AFFILIATE 
write artype Inc., Department 3, 30 E. Illinois St., Chicago 11, Illinois. | tions will be used. Represented Nationally by The Katz Agency, Inc. 
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H. B. Sherwood, 
'N. Y. News,’ Dies: 


Founded ‘Network’ 


ANAN Owners Meet 
Nov. 20 to Form Plans 
and Pick Successor 


NEw YorK—Harold B. Sher- 
wood, advertising manager of the 
New York News and founder and 
first president of | 
the American) 
Newspaper Ad- 
vertising Net- 
work, Inc., died 
of a brain tumor 
at New York 
Hospital on Oct. 
28 after a three- 


month illness. He 


Thomas Jd. 
Cochrane, local 
advertising man- 
ager of the News, has been serv- 
ing as advertising manager during 
Mr. Sherwood’s illness. 

Mr. Sherwood’s successor as 
president of the network will be 
decided by its 40 mnewspaper- 
owners and the board of directors 
at a meeting in ANAN headquar- 
ters in the News building here on 
Nov. 20. Charles J. Feldman, Des 
Moines Register and Tribune, is 
vice-president, and Edward D. 


Harold Sherwood 


Madden vice-president and gen-, 


eral manager. 
Suffers Head Injury 


Mr. Sherwood suffered a head 
injury last June 30 while visiting 
his sister, Mrs. Marion Sherwood 
Bellamy, in Daggett, Cal. An ama- 
teur photographer, he had risen 
early to take some color photo- 
graphs of the desert. Leaving the 
house, he struck his head against 
an overhanging porch. Suffering 
severe headaches, he entered New 
York Hospital on Aug. 12, and 
underwent three operations. 


Mr. Sherwood had gone west) 


with other ANAN leaders to aid 
in signing Pacific Coast papers 
for the network. 

A native of Chicago, he began 
his career on the classified adver- 
tising staff of the Chicago Tribune 
in 1911. He served with the New 
York News since the first issue— 
with only three pages of national 
advertising—in 1919. In 1945 the 
News carried 18,769 pages of ad- 
vertising, or an average of more 
than 50 pages daily. It ranked 
first in display linage among all 
papers in the country. 


Wilken Handled Duties 


On the death of Ray T. Wilkin, 
advertising manager, in 1939, Mr. 
Sherwood, then national adver- 
tising manager, assumed many of 
his duties. He was named adver- 
tising manager on Jan. 10, 1944. 
He was active in launching, and 
for many years was chairman of 
the board of Metropolitan Sunday 
Newspapers. 

Mr. Sherwood is the third News 
executive to die in the past six | 
months. Joseph Medill Patterson, 
founder and publisher of the 
News and president of the News 


was 55 years old. | 


BIGGER AND BETTER! 


@ Our new location, with triple the floor 
Space, greatly improves the facilities for 
©ur highly specialized clipping service. 


Gnufacturers, agencies, associations and 
Publishers are using this service to collect 
€ditorial publicity, to make research and 
market studies, to maintain competitive 
Qdvertising files and to develop sales 
Prospects. 

New Booklet No. 10 “How Business Uses 
Clippings” tells the whole story — 


BACON’S CLIPPING BUREAU 


TRIES oe Ms he Es 


314 So. Federal St., Chicago 4 


Syndicate Company, died May 26. 
His successor, Roy A. Hollis, was 
killed in an auto crash Aug. 29. 

During the period the three men 
were with the paper, it grew from 
an idea broached by Capt. Patter- 
son to Col. Robert R. McCormick 
at a meeting in France during the 
last war, to one of the world’s 
largest newspapers with a daily 
circulation of 2,380,665 and a Sun- 
day circulation of 4,663,875 in Sep- 
tember. The News carried 16,000,- 
000 lines of advertising in the first 
nine months of this year. 

The News was founded on June 
26, 1919, with the backing of the 
Chicago Tribune. Capt. Patterson 
had noted the success of British 
tabloids and presented the idea 
to his cousin, Col. McCormick, 
who was co-publisher with him 
of the Tribune. 


Circulation Drops 


When the _ Illustrated Daily 
News hit the streets it was not 
an immediate success. Emphasiz- 
ing pictures and “brief, well-told”’ 


stories, the first issue was printed 
on presses of the old Evening 
Mail. Curiosity boosted early cir- 
culation to 150,000, but in July it 
was down to 27,120 and in August 
to 26,635. 

After that, however, the circu- 
lation and _ advertising trend 
moved upward, the “tabloid era” 
began, and the News began to 
make money after 16 months. 
Miscellaneous, retail and classified 
were the first advertising cate- 
gories to make progress. Depart- 
ment store and national advertis- 
ing came later. 


Russell Muckle, professional 
service representative of the Fred- 
erick Stearns & Co. division of 
Sterling Drug, Inc., Detroit, has 
been named sales manager of 
the Chapin Company, a Stearns 
subsidiary. Mr. Muckle joined 
Stearns in 1934, and until 1940 


was its representative in Singa- 
pore, covering Burma, Malaya, 
| Siam and the Dutch East Indies. 


Name Muckle Sales Mgr. 


In 1941 he represented Stearns in 
South America, with headquar- 
ters in Buenos Aires. He was re- 
leased from the Navy last Febru- 
ary after three years’ service. The 
Chapin Company produces house- 
hold preparations for buyers’ im- 
print. 


Marketing-Education 
Group Formed in N. Y. 


The American Marketing Asso- 
ciation’s New York chapter has or- 
ganized a committee to bring the 
teaching of marketing into closer 
touch with the commercial prac- 
tice of marketing media and re- 
search, George H. Allen, president, 
has announced. 

The committee’s chairman is 
Dr. Robert A. Love, director of the 
Evening and Extensions Divisions 


of the College of the City of New } 


York. Other committee members 
are Prof. Ralph S. Alexander, Co- 
lumbia University School of Busi- 
ness; Prof. Dale Houghton, New 
York University, and Prof. 
Paul Edwards, Rutgers University 
School of Commerce. Each com- 


mittee member will head a unit of 


81 


instructors and professors in his 
sphere to carry out the program. 


Sign to Participate 
in ‘Meet the Missus’ 


French Kettle onion soup has 
signed a 13 week contract, effec- 
tive Nov. 13, to participate in the 
Wednesday “Meet the Missus” 
broadcasts heard at 2:30-2:45 
p.m., PST, over 11 West Coast sta- 
tions. Emil Mogul Company, New 
York, is the agency. 

Chemicals, Inc., for Vano liquid 
starch, will sponsor the Friday 
programs. The contract is for 13 
weeks, effective Dec. 20. Garfield 
& Guild, San Francisco, handles 
the account. 


SIGNS OF LONG LIFE’ 

FOR QUANTITY BUYERS 

THE ARTKRAFT* SIGN CO. 
Division of 


Artkraft*® Manufacturin 


g Corporation 
900 Kibby St., Lima, Ohio, U.S.A. 


*Tredemarks Reg. U.S. Pet OM 
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MUST SELL — th sides of the river 
capture... America’s 3rd Market! 


More than a million families with an effective buying income of over five billion dollars live in the 14-county Philadelphia 
trading area. This major sales territory is geographically divided by the Delaware River. * * * In order fo sell your goods it is 
necessary fo sell the people living on both sides of the river. * * * Only the Courier-Post gives direct access to the rich Jersey 


side. It offers dominant coverage of the four South Jersey counties — Camden, Burlington, Gloucester and Salem — delivering 
85.1% * as much circulation as ALL PHILADELPHIA DAILIES COMBINED! * * * The 65.19% * Camden trading area coverage of 
the Courier-Post exceeds that of the largest Philadelphia daily paper in the Philadelphia A.B.C. trading area. * * * National 
advertisers know that this intensive coverage pays off in sales! In 1943 (before newsprint rationing) and again in 1944 and 
in 1945, the Courier-Post carried more general display advertising than appeared in such leading metropolitan dailies as the 
New York Journal-American, Chicago Sun, Detroit Free-Press, Cleveland Plain Dealer and Pittsburgh Post-Gazette.t 


* A.B.C. Audit Reports 


t Media Records 


For a comprehensive analysis of newspaper coverage in the Philadelphia trading area, write the 
Advertising Department, Camden Courier-Post, Camden, N. J. for a copy of Three Star Market. 


CAMDEN COURIER-POST 


REACHES G OUT OF 7 HOMES IN PROSPEROUS CAMDEN COUNTY! 


GEORGE A. McDEVITT COMPANY 


National Advertising Representatives 


NEW YORK 


CHICAGO 


PHILADELPHIA 


DETROIT 


CLEVELAND 
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Tucker Files Suit 
fo Retain Plant 
Despite NHA Move 


WASHINGTON—The noisy inter- 
agency squabble between the War 
Assets Administration and the Na- 
tional Housing Agency over the 
disposition of the huge Dodge- 
Chicago plant reached a new cli- 
max this week when Preston 
Tucker, head of Tucker Corpora- 
tion (to whom WAA has con- 
tracted to lease the plant) said his 
attorneys are filing an injunction 
suit in federal district court in 
Chicago to retain possession of the 
former war plant. 

Mr. Tucker, who charges that 
“someone” is trying to put him 
out of the automobile business, is 
asking the court to restrain WAA 
from carrying out the directive of 
the housing agency, which wants 


to turn the plant over to Lustron 
Inc., to make pre-built homes. 

Tucker, who plans to build the 
new Tucker Torpedo automobile 
in the plant, has already refused 
a proposal to share the space with 
Lustron. 

NHA used its wartime powers 
to order the Dodge-Chicago plant 
turned over to Lustron but WAA 
declared that it made its contract 
with Tucker in good faith and 
that it knew of no interest in the 
property by the NHA. 

Mr. Tucker declared that the 
nature of the plant’s mechanical 
properties was such that it would 
be about 18 months before Lus- 
tron could hope to produce houses 
and charged the housing agency 
with “trying to kid 15,000,000 vet- 
erans about housing.” 

Meanwhile Floyd D. Cerf Com- 
pany, Chicago investment house, 
was preparing to issue $20,000,000 
in stock for the Tucker Corpora- 
tion. Mr. Tucker, while in Wash- 
ington, denied that his company 
lacks adequate financing. He also 
pointed out that his company 


ects Rea Sh 


would employ about 35,000 per- 
sons while Lustron’s payroll would 
amount to about 700. 

Lustron hopes to use the plant 
for construction of six-room, pre- 
built homes which would sell for 
an estimated $7,000. 


Peter Paul, Studebaker 
Sign for New Show 


Peter Paul, Inc., Naugatuck, 
Conn., has signed a 52-week con- 
tract for sponsorship of “Bob 
Garred, News” for the 7:30-7:45 
am., PST, period of newscasts, 
effective Nov. 12. The program 
will be heard over KNX, KQW, 
KARM, KROY, KGDM, KOIN, 
KIRO, KTYW, KERN, KCMJ, 
KSDJ and KOLO. Brisacher, Van 
Norden & Staff, San Francisco, is 
the agency. 

Studebaker Pacific Corporation 
has signed a 30-week contract, 
effective Dec. 2, for the Monday, 
Wednesday and Friday periods of 
the newscast. In addition to using 
the above stations, Studebaker 
will use KOY, KTUC and KSUN. 
Roche, Williams & Cleary, New 
York, handles the account. 


THIS Io NEW YORK 


.. . « with 2,071,000 telephones (more than 7%, 
of the phones in the entire U.S.A.) connected 
by over 9!/s million miles of wire. More than 
11 million calls are made each business day... 
7,980 a minute. Every business day 76,100 
people call for the correct time; 44,100 for 
weather reports. The headquarters building is the 
largest telephone building in the world, and the 
great Long Lines Building houses the world’s 
largest array of long distance and overseas 
switching equipment, over 6,000 direct circuits. 
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You need newspapers to sell New York 


MARKETERS ELECT—New officers and directors of American Marketing Asso- 
ciation in attendance at Detroit conference get together for a picture. Stand- 
ing: directors E. H. Gault, University of Michigan; S. R. Bernstein, editor, 
Advertising Age; C. T. Heusinkveld, Armour & Co.; vice-presidents Franklin 
R. Cawl, Arthur Kudner, Inc., and Wroe Alderson of Wroe Alderson, Simon & 
Sessions. Seated are Robert N. King, BBDO, business manager of the associa- 
tion's journal; 1947 president Ross M. Cunningham, Massachusetts Institute of 
Technology; 1946 president Lyman L. Hill, Servel, Inc.; and secretary Harvey 
W. Huegy, University of Illinois. 


Depression Not 
‘Inevitable, AMA 
Told by Johnson 


Marketers Analyze 
Need for Intelligent, 
Harder Selling 


DETROIT—The program for the 
American Marketing Association 
conference here Oct. 24-25 covered 
a wide variety of topics, but most 
of the discussion somehow man- 
aged to get around to the ques- 
tions: Are we going to have a 
business bust? If so, when will it 
occur and how severe will it be? 

Arno H. Johnson, director of 
media and research for J. Walter 
Thompson Company, New York, 
thinks the answer is no, and said 
so, with appropriate charts, at the 
Friday luncheon session. But it 
was obvious that, despite Mr. 
Johnson’s references to the skep- 
ticism which greeted his statement 
18 months ago that war’s end need 
not mean unemployment and de- 
pression, a considerable number of 
marketers see a far less rosy pic- 
ture ahead than the one he painted. 


No Depression Needed 


It’s possible to bungle ourselves 
into a depression, Mr. Johnson ad- 
mitted, but he insisted that “any 
major depression in the next few 
years is neither necessary, inevit- 
able nor as_ safely predictable 
as so many writers now seem 
to think.” Taking his listeners by 
the hand for a careful tour of the 
mazes of production, employment 
and market potentials for 1946 to 
1950, he pointed out that third 
quarter income payments to indi- 
viduals this year are at the rate of 
$167 billion per year, in contrast 
to $83 billion in 1929 and $77 bil- 
lion in 1940, far exceeding the rise 
in the price level, which was 46% 
over the 1940 average but only 
19% above the 1929 average. 

As a result of this doubling of 
income, Mr. Johnson pointed out, 
vast. numbers of families have 
moved up into higher economic 
| groupings, and since their spend- 
|ing for necessities has not neces- 
sarily changed, their discretionary 
spending power has increased even 
more than their total increase in 
income. 


Some Projections 


Taking these factors into ac- 
count, Mr. Johnson said, known 
levels of demand for various prod- 
ucts at certain levels of income can 
be taken, so as to estimate poten- 
tral demand for many products. 
Such a projection for cameras, 
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films and photo supplies, he said, 
shows a present annual potential 
demand approximately double that 
of 1941 without any family in any 
income group spending more for 
these things than families in the 
same income group spent in 1941. 

“A similar application of facts 
indicates that with the present in- 
come distribution of families there 
should be a sustained demand for 
approximately 6% million new 
assenger cars annually,” he said, 
adding, “On top of this normal de- 

and at current income levels 
ould be added the deferred de- 
mand of perhaps 2 million cars a 
year for five years . . . provided 
this promising market is not seri- 
ously shrunken by further heavy 
increases in costs of production re- 
flected in increased prices to the 
consumer ... For example, an in- 
crease of 50% over 1941 in deliv- 
ered cost of a new car plus taxes 
could be expected to reduce the 
present normal potential demand 
by one-third, or from 6% million 
cars to 4 1/3 million cars, unless 
the consumer can be convinced 
through advertising and sales pro- 
motion that the new car has 
enough added value to him to jus- 
tify transferring some of his dis- 
cretionary spending power from 
some other product.” 


Not All Agree 


Many of Mr. Johnson’s conclu- 
sions, particularly with reference 
to the size of the automobile mar- 
ket, were challenged at a panel 
session Friday at which a variety 
of marketing subjects was dis- 
cussed. 

The two-day conference opened 
with a session devoted to stand- 
ards in consumer market research, 
at which featured speakers were 
Douglas Taylor, J. P. McKinney & 
Son, co-chairman of the research 
committee of the Newspaper Ad- 
vertising Executives Association 
and chairman of the new business 
committee of the American Asso- 
ciation of Newspaper Representa- 
tives, who reported on the sub- 
stantial progress newspapers are 
making to standardize their re- 
search work; and Victor H. Pelz, 
Traffic Audit Bureau, New York, 
and Wroe Alderson, Philadelphia, 
who explained the techniques and 
results used in the Fort Wayne test 
study of outdoor advertising. 

R. W. Gifford, vice-president of 
Norge, pointed up the importance 
of foreign trade at the Thursday 
luncheon, and in the afternoon the 
group split into two sessions, one 
devoted to industrial marketing, 
and the other discussing possible 
coordination of official figures in 
various states to establish more 
adequate income distribution fig- 
ures. 


Want Census Figures 


Lyman Hill, Servel, Inc., Evans- 
ville, Ind., president of the Amer- 
ican Marketing Association, and 
Amos G. Taylor, Department of 
Commerce, pointed out the neces- 
sity for more efficient distribution 
and marketing practices at the) 
Thursday dinner meeting. On Fri- | 
day morning the group again split | 
into two units, one discussing 
product and market testing, while 
the other investigated every facet | 
of Bureau of Census activities, | 
along with a panel of top Depart- | 
ment of Commerce and Census | 
executives. 

At this session there was consid- 
erable discussion of the need for 
additional census data, particular- 
ly a census of business covering | 
1947, and indications that the | 
American Marketing Association 
and various other business organ- | 
izations will make their census | 
needs known to Congress before | 
long, so that enabling legis- 
lation and the necessary funds may | 
be obtained. | 


Joins ‘Theatre Arts’ | 

Robert B. Woodward, formerly | 
With Investment Dealers’ Digest, | 
has joined the advertising sales | 
Staff of Theatre Arts, New York! | 


‘Nil’ Deodorant 
Bows in Radio 


and Newspapers 
OmaHA, Nes.—Nil, which ap- 
pears to be a sort of Paul Bunyan 
among deodorants, is being 
launched with apparently consid- 
erable success through eight news- 
papers and nine radio stations in 
the western half of Oklahoma and 
the northern two-thirds of Texas. 


Distribution is being made 
through drug and grocery whole- 
salers. While it is too early to 
determine complete results of the 
test, at least one wholesaler has 
reordered two weeks after receiv- 
ing his original supply. 

Nil, a liquid sprayed through a 
kind of atomizer, is reportedly 
able to kill odors of everything 
from skunks to B.O. Newspaper 
copy suggests that with Nil, made 
by the drug division of Skinner 
Mfg. Company, Omaha, shirts may 


be worn for as long as three days. 
Bruce B. Brewer & Co., Kansas 
City, Mo., is the agency. 


Tell How to Wrap Gifts 


Three Feathers Distributors, 
Inc., New York, in cooperation 
with the Dennison Mfg. Company, 
Framingham, Mass., maker of 
wrappings, ribbons and accessories, 
has issued a four-color booklet en- 
titled “Wrapping Your Christmas 
Gifts,” which gives instructions on 
how to wrap gift bottles of liquor 


as well as clocks, toys, candy, etc. 
The booklet is being distributed to 
consumers through package stores. 


Issues Industry Section 


The Salt Lake Tribune on Oct. 
20 issued a special section, ‘In- 
dustry Speaks,” to promote the in- 
dustrial development of the Inter- 
mountain West. Preceding the 
distribution of the section, eight 
radio programs entitled “Industry 
Speaks” were co-sponsored by the 
Tribune, Telegram and Station 
KALL, Salt Lake City. 


HERE’S 


A SOUND OPERATOR 
WORTH 


KNOWING BETTER! 


Hardware dealers in the 16 Southern and 
Southwestern states are more financially sound 


than ever before. 


Through aggressive mer- 


chandising and wise management they’ve built 
Southern hardware sales to new high levels. 


Dead stocks have been cleared out and in- 
ventories reduced. Old bills have been col- 
lected and cash reserves have been increased. 
These Southern hardware retailers are cleared 
for action—ready for expansion and looking 
for new lines to sell, when available. 


The South is already a big hardware market 
doing over 1; of the nation’s total hardware 
business and it’s increasing in volume yearly. 
During the first seven months of 1946 hard- 
ware sales gained 39% over the same period 


in 1945. 


Now is the time for you to get established with the Southern hardware trade, to build and in- 
increase prestige for your products. 


SOUTHERN HARDWARE will do a complete job of developing the great Southern and 


Southwestern hardware market for you. 


Its 8700 net paid copies thoroughly cover the whole- 


sale hardware trade and reach practically all the worthwhile retail hardware outlets in the 16 
Southern and Southwestern states—twice the number of retail outlets reached by any other paid 


circulation hardware paper coming into the South. 


Its prestige, influence and reader interest 


means profitable results for advertisers—it’s the “South’s own hardware paper.” 


COTTON — SOUTHERN AUTOMOTIVE JOURNAL — 
ELECTRICAL SOUTH — SOUTHERN POWER & INDUSTRY 
— SOUTHERN BUILDING SUPPLIES 


GRANT BUILDING 
ATLANTA 3, GA. 
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SCRIPPS-HOWARD 


NEW YORK. ... . World-Telegram ee eee Citizen 
CLEVELAND ..... « « Press ee ee Post 
PITTSBURGH ...... ~- Press a a Post 


SAN FRANCISCO. . . . . . News Covington edition, Cincinnati Post 
INDIANAPOLIS .. . . - « Times KNOXVILLE. . . . ~ News-Sentinel 


‘the Gray Death... = |p 


“Give light and the people will find their own way” 
=a 


WSPAPERS 


. Rocky Mt. News BUAMEVERR 2 wt tts 
a oo a Post 0 
. «Commercial Appeal FORT WORTH. . ... 
. «Press-Scimitor ALBUQUERQUE ... . . Tribune 
ee eee w = Oe Ge ce et i ct & 


‘*7'M DYING,” said the miner. ‘Doc says I can’t ever 
| get better. Maybe I'll last a little while— but I’m 
all washed up.” 


That man—and scores of other miners in the 
hamlet of Gauley Bridge—were waiting for silicosis, 
“the gray death,”* to snuff out their lives... when 
The Pittsburgh Press carried their tragic story to the 
outside world. 


Immediately, Public Opinion demanded legisla- — 
tion to fight the incurable malady. Famous research 
groups tackled the problem. Laws were passed to 
provide new safeguards against the dread silica dust. 
Public Opinion is winning its fight for the lives of 
men who will dig other tunnels. 


Yes, and that same power of Public Opinion... 


CANCER! 


LREADY cancer is America’s second 


AT FM L 
FM trans 
_ sulting e 


biggest killer—claiming one death 
out of every eight! 175,000 of us will die 
of the disease this year, unless . . . 


Unless we do something—now! 


America’s press is smashing down old 
walls of ignorance and superstition about 
cancer. Your newspaper tells you that mod- | 
ern medical science can save a thousand 7 


. ! . i 
lives a week! Yes, and it tells you how: Serues 
+ gives his 


Enlightened Public Opinion can de- 


mand and support cancer research, | 


diagnostic clinics, proper medical. 
treatment . . . in short, a cancer control 
program in every community. 


Read your newspaper thinkingly. You'll de-= 
cide that cancer is your problem. Then the 
irresistible force of a determined and united 


Public Opinion will mobilize for action! 


ee RADIO 
Because Public Opinion, the only powerff Morency. 


Telecomm 


that can win the battle against cancer, is 
you—multiplied by millions. 


+ + Press PROTECT! 
« « Press - Garden's 


transparen 
Herald-Post Craft encl 
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AT FM LUNCHEON—Mgj. Edwin Armstrong, left, the inventor who perfected 

FM transmission, sat with W. R. Baker, General Electric; Paul De Mars, con- 

_ sulting engineer, and T. A. M. Craven of Cowles Broadcasting Stations at the 
FM luncheon during NAB's convention. (AA, Oct. 28). 
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OW ~ DISCUSSION AT NAB—G. Richard Shafto of WIS, Columbia, S. C., at left, 
> gives his ideas to Harry R. Spence, KXRO, Aberdeen, Wash., and Michael R. 
Hanna, of WHCU, Ithaca, N. Y. 
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: RADIO LISTENERS—Gordon Gray, WSJS, Winston-Salem, N. C.; Paul W. 
VOWECT® Morency, WTIC, Hartford, Conn., and W. G. H. Finch, president of Finch 
ow. a Telecommunications, Inc., New York, listen to speakers at the NAB convention. 
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PROTECTION—The Plexiglas “bubbles” enclosing the model homes in House & 

arden's traveling architectural exhibit demonstrate a peacetime use for the 

transparent acrylic plastic used during the war for bomber noses and other air- 

craft enclosures. First of their kind used for display purposes, the bubbles 

show clearly the details of materials and design, and protect the models from 
dust, handling and damage. 
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SYLVANIA INTERNATIONAL — Syl- 
vania_ Electric Products, New York, 
through its international division, is 


using space like this on kiosks, which 

dot the corners of many principal Brus- 

sels streets. Arrangements were made 

by Andre Closset, the company’s Bel- 

gian representative, and Irwin Vladimir 

& Co., Sylvania's export advertising 
agency. 


IT'S A GAG—"The long and short of 

it," says the signs these girls (Jeanette 

Grant and Verna Lundell) are wearing. 

At the left is E. Pournelle, WHBQ, 

Memphis, and right, Harold R. Krel- 
stein, WMPS, Memphis. 


NAB-ERS—John V. L. Hogan of WQOXR, 

New York, and L. H. Nafzger, WELD, 

Columbus, O., were interested partici- 
pants in NAB convention events. 
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A Ton of Feathers— 
worth their weight in Gold! 
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PUSH RED FEATHER DRIVE—Local Community Chest officials in Dayton in- 


spect a blow-up of one of the five full-page newspaper ads originated gratis. 
by Kircher, Helton & Collett, local agency. Left to right are James Hadley of 
KH&C, writer of the ad; C. N. Stemper, campaign chairman, and Dr. Hugh |. 
Evans, president of the Dayton Community Chest. Gus Sigritz, art director of 
the Kircher agency, designed the ad. shiny 


BUMPERS JOIN MEDIA PARADE—National Auto Bumper Advertising Co., Mil- 

waukee, expects to have 200 motorists lined up by the first of the year to 

promote the use of bumper advertising signs with explanatory panels like the 
one above. (AA, Oct. 28). 


HELP MARK 40TH YEAR—C. C. Fogarty Co., Chicago agency, recently com- 

bined a housewarming for its new offices in the Bell building with a reception for 

its founder, Cecil C. Fogarty, now marking his 40th year in advertising. This 

group at the party includes James A. Babson, Babson Bros. Co., a longtime 

client; Arthur Howard, Piano Trade Magazine; E. R. Warren, assistant adver- 

tising manager of Babson; Jack C. Fogarty, son of the agency head, and Clyde 
Blair, Popular Mechanics Magazine. 
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HAIL TO THE QUEEN—These are representative of the blizzard of tiein advertisements which crowded New York dailies 
on the day of the "Queen Elizabeth's arrival on her maiden voyage as a peacetime luxury liner. Cecil & Presbrey place 
newspaper copy for the Cunard White Star Line, and Kelly, Nason handles the magazine portion of the account. 
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Drys Sue CBS 
for $15,000,000: 
Seek to Close Net 


(Continued from Page 1) 


groups who want to talk against 
alcoholic beverages, including 
wine and beer. 

The plaintiffs’ brief states that 
CBS has received more than $5,- 
000,000 in the past three years 
from Schenley and other liquor 
advertisers and asks triple dam- 
ages, or exactly $15,063,048, “same 
to be used for broadcasting in the 


public interest, including non- 
drinking broadcasts.” 
The plaintiffs’ discrimination 


charge alleges “illegal and unlaw- 
ful over-commercialization of the 
Peoples’ Radio Spectrum, in order 


to make money for the trustee, 


instead of operating the said Trust 
property in the peoples’ and pub- 


lic interest, as required by law.” 

It charges further discrimina- 
tion, “by the illegal and unlawful 
retaining by Columbia, the said 
Temporary Fiduciary Trustee, of 
exorbitant amounts of money from 
the earnings of the Trust Prop- 
erty, instead of treating and set- 
ting apart such earnings as the 
property of and belonging to the 
Trust and to the people.” 


Paleys and Leveys Named 


Defendants named, besides CBS 
and Schenley Distillers, are Schen- 
ley Distilleries, Inc.; Jacob, Samuel 
and William S. Paley, and Isaac 
and Leon Levy. The Rev. Mr. 
Morris, who has broadcast tem- 
perance messages over Station 
WHAS here for three years, pay- 
ing for the time, and Mr. Johnson, 
have sued as individuals and on 
behalf of “hundreds of thousands 
of citizens as a class residing in 
the State of Kentucky” and “mil- 
lions of citizens as a class, resid- 
ing” in the U..S. The suit names 
“the Paleys and Levys” as “having 
a working controlling interest in 


Columbia.” 

Named as a key figure in the 
suit is Herbert Bayard Swope, a 
member of the network’s execu- 
tive committee and retained at 
$36,000 a year as counsel for 
Schenley. He is described as 
“notoriously avowedly hostile to 
the position plaintiffs take as to 
counseling abstinence from the 
drinking of alcoholic liquors.” 

Schenley, the suit says, pays 
CBS about $900,000 a year for 
time to advertise Roma and Cresta 
Blanca wines. It claims CBS re- 
ceives about $2,000,000 yearly 
from wine and beer advertisers. 

The suit is based on the position 
that the airwaves are the prop- 
erty of the public; that CBS is 
a trustee of the property, licensed 
to operate in the public interest; 
that CBS has an $18,000,000 sur- 
plus from “the operation of the 
trust property,” and that the net- 
work unlawfully has retained “ex- 
orbitant amounts of money from 
the earnings” of the property. 

Among remedies asked is court 
impounding of “over $18,000,000 of 
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earned and built up surplus from 
the operation of the trust property 
as belonging to the trust and not 
to Columbia and its stockholders.” 

Also asked are appointment of 
a receiver for CBS and revocation 
of radio licenses of CBS. 

Mr. Johnson is also president of 
the American Business Men’s Re- 
search Foundation, which de- 
scribes itself as a fact-finding or- 
ganization in the alcoholic bev- 
erage field. It receives support 
from various temperance groups 
and individuals interested in re- 
ducing consumption of wines. 
beers, etc. Mr. Johnson is not, 
however, suing as an Officer of 
the foundation. 


STANTON STANDS PAT 

New YorK — Frank Stanton, 
president of CBS, wired all CBS 
stations Wednesday that the $15,- 
000,000 suit filed by the Rev. Sam 
Morris and Henry Johnson in 
Louisville against the network has 
“absolutely no legal basis.” 

Mr. Stanton said in his wire that 
“Morris and Johnson have been 


*A fact, established by an independent survey. 


The Portland auto supply trade is 


not alone i in this regular readership of. 


The Journal. This same survey reveals 


that The Journal is read regularly 


by 9 out of 


10 persons employed in 


Portland’s four other major distributive 


businesses, (foods, drugs, -building 


materials and electrical appliances). 


Most important to you is the fact 


that The Journal is this market’s most 


-* potent consumer medium...it reaches 


more families in the Portland Trading 


Area than any other daily newspaper. 


They depend on The Journal for accu- 


rate local reporting, comprehensive 


national and world-wide news, under- gene 


standing local columnists and top-flight 


national features. Little wonder The 


Journal is today, as it has been for 


_years, Portland’s favorite newspaper, 


offering advertisers the largest peace- 


time circulation in its history... both 


daily and Sunday! 


THE 


Only Afternoon New 


in Oregon's Only 


JOURNAL 


if PORTLAND, OREGON 


Member Metropolitan and Pacific Parade Groups 


Represented by REYNOLDS-FITZGERALD, Inc., New York, Philadelphia, Chicago, Detroit, San Francisco, Los Angeles, Seattle 


threatening this suit for nearly 
two years because we declined to 
sell them time and thereby break 
down Columbia’s long-established 
policy of making free time avail- 
able for controversial discussion 
and for religious programs.” 

Mr. Stanton revealed that they 
had been offered free time repeat- 
edly and had “consistently refused 
these offers in order to maintain 
their alleged aggrieved position.” 
Within the past 10 days, he said, 
they had refused four offers of 
free network time. 

A spokesman for Schenley had 
no comment to make other than 
to state that the Cresta Blanca 
program did not mention the par- 
ent company, that it contained a 
minimum of commercial copy, and 
that, as far as he knew, no radio 
station carries whisky advertising. 

On the same day the prohi- 
bitionists’ suit was filed against 
CBS and Schenley, CBS an- 
nounced plans to broadcast a 13- 
week series of “objective radio 
discussions” entitled “You and 
Alcohol,” intended “to provide a 
more exhaustive survey than pre- 
vious sporadic broadcasts have ac- 
corded this subject.” 

The series, to be aired Tuesdays 
at 6:15-6:30 p.m., EST, starting 
Nov. 12, will “acquaint the public 
with facts about alcohol and cir- 
cumstances arising from its use 
as a beverage,” CBS said. Various 
authorities have been invited to 
speak. 


NAB; Four A's 
Okay New Radio 
Contract Form 


WASHINGTON — Copies of a re- 
vised standard contract for spot 
broadcasting, assuring stations 
more control over program con- 
tent, were mailed this weekend to 
radio stations and Four A’s agen- 
cies. 

One amendment permits cancel- 
ation of a scheduled program 
when it is “deemed to be of public 
importance or in the public inter- 
est.” Formerly cancelations of 
this type were confined to “sus- 
taining programs of public im- 
portance.” 

A new clause in the contract 
states that “stations shall not be 
required to broadcast for any other 
product than those named in the 
contract without prior written ap- 
proval.”’ 

Together’ with other changes 
based on»-experience since the 
original contract was written in 
1942, the new standard form was 
approved by the NAB convention 
last week and by the Four A’s on 
Oct. 29. 


Avon Decides to Drop 
‘ s Ld f 
Fascination 

Avon - Fascination Company, 
New York, has decided to stop 
publication of Fascination, monthly 
magazine launched last February, 
with the November issue. 

Joseph Meyers, publisher, said 
the magazine, with a 160,000 net 
paid guaranteed circulation, is be- 
ing dropped because of increasing 
costs and the slowness of adver- 
tisers in contracting for space. 
Although the book “sold out every 
issue,” it needed 35% more adver- 
tising, he said. Another factor, 
said the publisher, is the pending 
Chicago strike with indications 
that. printing costs may go up 15% 
or more. Fascination has been 
printed by W. F. Hall Printing 
Company, Chicago. 


Advisory Group Elects 


The magazine division of the 
Copy Advisory Committee, New 
York, organized by leading maga- 
zine publishers to handle disputes 
on copy themes, has elected C. W. 
Fuller, of Street & Smith, vice- 
chairman, succeeding Isabella Van 
Meter, Time, Inc., resigned. Mrs. 
E. T. Blankenhorn, of Time, Inc., 


has been elected to the executive 
committee. 
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Shoe Industry 
Gains Decontrol: 
Faces New Hurdles 


(Continued from Page 1) 


difficult for new last makers to 
enter the field, he said. 


Plastics Boom 


Plastics and synthetics are hav- 
ing a field day in the shoe in- 
dustry right now, observers said, 
but many appeared skeptical about 
the ability of plastics and other 
materials to hold their own when 
leather returns in major quanti- 
ties. Use of synthetics, plastics 
and fabrics in play shoes will 
probably remain popular among 
shoe manufacturers. Retail shoe 
dealers declared, however, that 
the consumer has hardly ever 
favored substitutions for leather, 
especially in men’s shoes. 

Goodyear Tire & Rubber Com- 
pany, which introduced its Neolite 
during 1944, feels that the prod- 
uct will maintain its popularity 
due principally to the fact, Good- 
year claims, that it can do any- 
thing that leather will do, and 
that it looks considerably like 
leather. 

A Goodyear spokesman told AA 
that the public’s resisiance to 
leather substitutes is decreasing, 
and that in the case of Neolite it 
has been reduced an estimated 
85%. He pointed out that Neolite 
is impervious to weather and ex- 
tremely flexible without loss of 
wearing quality. 

But no matter how grim or gay 
the picture may be for shoe manu- 
facturers, the 15,000 buyers who 
flocked to Chicago appeared none 
too happy over the prospects for 
stocking their shelves. 

Whatever the reasons might be, 
shoe retailers knew that they 
couldn’t get the shoes they wanted. 
Said H. G. Schill, Schill Shoe 
Company, Fort Dodge, Ia.: “This 
is a dangerous time. And the pub- 
lic is becoming increasingly price 
conscious. We’ve got to have 
more merchandise.” 

“There is a definite shortage of 
staple lines. Manufacturers are 
taking care of old customers but 
new shoe merchants can’t get a 
thing,’ declared Carl Nylin, 
Nylin’s Shoe Store, San Jose and 
Stockton, Cal. Other buyers voiced 
the same complaints. 


British Stress Exports 


Added to other competitive 
troubles, England is making strong 
bids for American shoe business. 
Said a representative of Leather 
Footwear and Allied Industries 
Export Corporation, London: 
“We’re exporting virtually every- 
thing we can make. England is 
stony broke and we’ve got to 
build our export trade.” He told 
AA that to purchase shoes from 
his own company he had to buy 
them through its New York office. 

England’s shoe exports, how- 
ever, are somewhat below the pre- 
war level due to the same short- 
ages that are hampering U. S. 
manufacture. Much of England’s 
leather for shoes is coming from 
Argentina, although there are 
other major markets where the 
British buy leather. 


Sheaffer Promotes Five 

W. A. Sheaffer Pen Company, 
Fort Madison, Ia., at a recent 
meeting of the board of directors, 
announced the promotion of 


George A. Beck to executive vice- | 


president; H. E. Waldron, vice- 
president and director of sales and 
merchandising; W. F. Heising, 
Vice-president in charge of prop- 
erty; George C. Holt, vice-presi- 
dent and general sales manager, 


and Grant F. Olson, vice-president | 


in charge of advertising and for- 
eign service. 


crusted pie.” 


shells and open face pies.” 


business papers. 


papers. 


is the agency. 


is the agency. 


magazines will be used. 


Last Minute News Flashes 
Pillsbury Reveals New Pie Crust Mix 


MINNEAPOLIS—Pillsbury Mills has announced it will soon introduce 
a package pie crust mix, its first new postwar product. 
flour and cereal division vice-president, said that “housewives will 
need only to add water to this pie crust mix to bake a delicious two- 
The mix, endorsed by Ann Pillsbury, will be sold in 
packages bearing recipes for “making any. two-crust pie, pastry 


Paul S. Gerot, 


Switt’s Cleanser to Get Radio Promotion 

Cuicaco — Beginning Nov. 6, Swift’s Cleanser, which was intro- 
duced here early this year and gradually achieved national distribu- 
tion, will be advertised Wednesdays and Fridays on the 8:15-8:30 
a.m., CST, segment of ABC’s “Breakfast Club” program. Swift & Co. 
sponsors the program from 8:15 to 8:45 Mondays through Fridays. 
Needham, Louis & Brorby handles the cleanser account. 


Drive to Start for New Collman ‘58’ Shaver 
ErreE—Collman Mfg. Corporation this month will introduce its 
Collman “58” electric shaver in full-page color ads in Collier’s and 
The Saturday Evening Post, through Ralph H. Jones Company, Cin- 
cinnati and New York. The new product, fair-traded at $15.65, will 
be advertised in The American Weekly, Collier’s, the Post, Time and 


Newspapers Get Maxwell House Coffee Ads 

New YorK—General Foods Corporation has released a four-week 
800-line newspaper campaign for Maxwell House coffee in 80 news- 
Copy features the claim that “more people buy Maxwell 
House than any other brand of coffee at any price.” 


Benton & Bowles 


Holeproof Starts Testing New Radio Show 
MILWAUKEE—Holeproof Hosiery Company, for its Luxite Slender- 
wear girdles, on Nov. 4 begins testing a new transcribed quarter- 
hour, Monday - Wednesday - Friday program, “Love Letters,” over 
WENR, Chicago, and KFI, Los Angeles. 


Ruthrauff & Ryan, Chicago, 


Shaw-LeVally Gets Groves Shoe Account 
Cxuicaco—Groves Shoe Company, maker of Eileen casuals and slip- 
pers, has appointed Shaw-LeVally here to handle its account. Fashion 


Lou Kreicker, 
Pioneer Chicago 
Agency Head, Dies 


Cuicaco — Lou W. Kreicker, 
founder and president of Adver- 
tising Producers-Associated, lead- 
ing industrial agency here, died 
suddenly Oct. 25 of a heart at- 
tack. 

Although only 46 at the time 
of his death, Mr. Kreicker was a 
pioneer in the industrial adver- 
tising field, having started his 
agency when he was 21 years old. 
Prior to that time he served in 
the Navy during World War I 
and had served in the advertising 
departments of McMaster-Carr 
Supply Company and Crane Com- 
pany here. 

Under Mr. Kreicker’s direction, 
AP-A has long led in handling 
foundry equipment and construc- 
tion accounts. Mr. Kreicker re- 
portedly was first to develop the 
now widely used billing method 
among agencies under which ad- 
vertising costs are paid directly 
by advertisers to media. 


Mr. Kreicker is survived by 
William Kreicker, his brother, 
who is executive vice-president 


of the agency. 


JAMES A. HOULIHAN 

OaKLAND—James A. Houlihan, 
58, head of the Houlihan Adver- 
tising Agency, died Oct. 24 at his 
home here. Mr. Houlihan joined 
the Oakland Tribune in 1910, be- 
coming automobile editor in 1918. 
In 1923 he established his agency, 
with branch offices in San Fran- 
cisco and Los Angeles. 


FRANKLIN MADDEVER 


NraGARA FALLS—Franklin Mad- 
dever, 71, vice-president of the 
Gazette Publishing Company, and 
former managing editor of the 
Niagara Falls Gazette, died here 
Oct. 25. 


WILLIAM U. WILEY 
CINCINNATI—William U. Wiley, 
|38, national advertising manager 
‘of the Cincinnati Enquirer, died 
‘here Wednesday. He had been in 


/ill health since his discharge from 
the Navy a year ago. He was the 


son of the late William F. Wiley, 
former publisher of the newspa- 
per, and was the brother of An- 
drew F. Wiley, business manager 
of the Enquirer, and of Donald A. 
Wiley, business manager of the 
Toledo Times. 


WILLIAM H. GINGRAS 


BurraLo—William H. Gingras, 
62, who spent 37 years in the ad- 
vertising field and for the past 
five years was sales manager here 
of the United Tag Company, Phil- 
adelphia, died Oct. 26. 


ADDISON B. SOMMER 


Tonawanpa, N. Y.—Addison B. 
Sommer, 35, associate publisher 
and general advertising manager 
of the Tonawanda Daily Press, 
died here Oct. 22 after a long ill- 
ness. His father, Herman B. Som- 
mer, who survives him, founded 
the newspaper. 


Wine Growers and Union 
Pharmaceutical Use ABC 


Wine Growers Guild, Lodi, Cal., 

through Honig - Cooper Company, 
San Francisco, has signed a 52- 
week contract with the American 
Broadcasting Company for a half- 
hour “psychological drama” start- 
ing Jan. 4. The program, name of 
which has not been announced, 
will be aired Saturdays at 10 p.m., 
EST. 
ABC has signed Union Pharm- 
aceutical Company, Bloomfield, 
N. J., to sponsor, for 25 weeks, the 
“Dorothy Dix Program” on its West 
Coast hookup Mondays, Wednes- 
days and Fridays at 3:45 to 4 p.m., 
effective Nov. 4. The agency is 
Abbott Kimball Company. 


Haydon Appoints Graham 


Haydon Mfg. Company, Forest- 
ville, Conn., maker of Haydon 
timing motors, has appointed Gra- 
ham & Associates, New Britain, 
Conn., to handle its advertising. 


Industrial publications will be 
used. 
Two Join Station KSDJ 


George C. Smith, formerly on 
the advertising staff of the Daily 
Journal, San Diego, Cal., has been 
appointed sales manager of Sta- 
tion KSDJ, San Diego. Janet Al- 
len Martin, previously publicity 
director of the San Diego County 
school system, has joined the sta- 
tion as traffic manager. 


Electronic Color 
by RCA Revives 
Tele Controversy 


PRINCETON—All-electronic color 
television, demonstrated by Radio 
Corporation of America at its lab- 
oratories here Oct. 30, was her- 
alded by Dr. C. B. Jolliffe, execu- 
tive vice-president in charge of 
the RCA laboratories division, as 
“taking the issue of color tele- 
vision out of the range of con- 
troversy.” 

“All-electronic television,’ he 
said, “is far superior to any me- 
chanical system of color with its 
rotating discs and other well- 
known limitations.” 

From CBS, which has a hear- 
ing of its color television proposals 
scheduled before the FCC on Dec. 
9, no official comment was forth- 
coming on the RCA demonstration 
to which CBS representatives 
were not invited. But unofficial 
comments from the network said 
that it welcomed the development 
of color television no matter from 
what source; that mechanical color 
is as good as electronic, and that 
mechanical color television is pos- 
sible next year whereas electronic 
is five years away. CBS said it 
would proceed with efforts to get 
the green light from the FCC on 
its proposals. 


Simultaneous Transmission 


The RCA demonstration pro- 
jected color slides on a 15x20-inch 
screen using a camera which 
focuses a beam from a kinescope 
on a 35 mm. Kodachrome slide. 
When the beam is focused through 
the slide it is separated into com- 
ponent colors by a system of mir- 
rors and photo-electric cells. 

The three transmitted images— 
red, blue and green—have 525 
lines each, the present commercial 
standard. The same _ horizontal 
scanning rate and 30-pictures-a- 
second picture repetition rate as 
present commercial television, ap- 
ply to the new system. 

The images are received on 
three three-inch kinescopes, one 
for each color, and projected sim- 
ultaneously on a _e 15x 20-inch 
screen. RCA stresses the advan- 
tages of simultaneous over sequen- 
tial transmission of color. 

Dr. Jolliffe, emphasizing need 
for exploration of the ultra-high 
frequency spectrum, said that “we 
expect to complete our develop- 
ment of electronic color television 
apparatus before the ultra-high 
frequency spectrum is made ready 
for its use in a commercial way. 

“This demonstration, therefore, 
does not change the time period 
estimated by us in December, 
1945, ‘that it would require five 
years to bring a color system to 
the present position of black-and- 
white television.” 


Development Time Table 


He established a time table for 
the development of electronic 
color which included laboratory 
demonstrations of motion picture 
films within three months; live- 
action studio scenes by mid-1947; 
outdoor action scenes by the end 
of 1947, and large-screen theater- 
size pictures in 1948. 

RCA claims that the use of a 
simple, inexpensive radio - fre- 
| quency converter makes it pos- 
\sible to introduce all-electronic 
color television on  black-and- 
|white receivers. RCA _ predicted 
|also that color sets will be able 
| to receive black-and-white broad- 
casts, and that a _ station-owner 
can begin with black-and-white 
broadcast service with a muno- 
chrome service on low frequencies 
and an electronic color transmitter 
on ultra-frequencies. 

Meanwhile, a third entry in the 
color television controversy made 


87 


his debut in Chicago at the NAB 
convention last week. He was 
Richard Thomas, a West Coast in- 
ventor who has developed a color 
film-process called Thomascolor. 

Thomascolor was given a full- 
color movie projection at the con- 
vention, and Mr. Thomas stated 
that he planned to intervene in 
the Dec. 9 FCC color television 
hearings based on the CBS peti- 
tion. He declared that although 
no television-electronic system had 
been developed for his process 
yet, he believed it was adaptable 
to both high- and low-frequency 
television and that he, therefore, 
had a fundamental interest in 
color transmission standards. 


Chicago Dailies 
Offer 24c Boost 
to ITU Members 


CuIcaAGo — Typographical union 
employes of Chicago’s metropoli- 
tan newspapers have been offered 
a $10-a-week pay increase, or 
about 24 cents an hour, by the 
Chicago Newspaper Publishers As- 
sociation. 

Chicago Typographical Union 
Local 16, which includes. both 
newspaper and commercial print- 
ing house employes, meets to ac- 
cept or reject the offer Sunday, 
Nov. 3. 

The increase of $10 a week, or 
the alternative of $8.50 plus an 
additional three paid holidays a 
year, exceeds the recent offer of 
an 18'%-cent raise made to job 
shop workers by the Franklin As- 
sociation (AA, Oct. 28). The com- 
mercial houses’ negotiators told 
AA they believe the union may 
use the 24-cent increase from the 
newspapers as a lever to get a 
similar increase from the job 
shops. 


Strike Fund Levy Voted 


Day-shift composing room em- 
ployes now receive $75.50 a week 
and with the proffered $10 raise 
would get $85.50, or about $2.36 
an hour for 36% hours. The pres- 
ent scale for commercial shops is 
$1.814% cents, with negotiations 
stalemated as the union refuses to 
take less than $2.36 and the Frank- 
lin Association insisting it will not 
pay more than $2 an hour, or 
$1.974%2 an hour plus three more 
holidays with pay. 

Representatives of the union 
here said Wednesday that the ITU 
membership nationally had voted 
about two-to-one for (1) a one- 
half of 1% strike assessment and 
(2) a proposal to fix Nov. 3 as 
the earliest date on which striking 
ITU members may receive pay- 
ment from the $500,000-to-$700,- 
000 fund to be reached through 
the assessment. 


Strings—Attached 
Time Buying Plan 
Opposed by NAB 


Cuicaco — Broadcasters were 
urged in a resolution adopted by 
the National Association of Broad- 
casters in convention here to reject 
“efforts by commercial enterprises 
to purchase radio facilities on a 
contingent, guaranteed-return, or 
per inquiry basis.” 

Such efforts were declared “to 
open the way to unfair and dis- 
criminatory practices, and to be 
an undermining of the entire struc- 
ture of American radio.” They 
also were “condemned as unethical 
and contrary to the best interests” 
of both the radio industry and 
“advertising in general.” 

In the same measure, the NAB 
went on record as regarding “any 
effort on the part of any organiza- 
tion or interest which seeks com- 
mercial advantage through the 
free use of a station’s facilities as 
being unsound, unwarranted and 
contrary to the best interests of 
the industry.” 
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ACHIEVEMENT \ \ 
2 b l 
. | 
S 2 
* | 
What draws thousands of fans to a ball — the most technical, is written so that every- 
game or a prize fight? Why do people like — one can read and understand. 
to swap stories about their operations? The influence of stories so carefully se- 
What makes a high school boy suddenly _ lected and so powerfully presented has often : 
start robbing Dad’s necktie rack? been demonstrated. For example, articles in | 
All these actions stem from one or more — the June 2nd and June 9th issues of The 
SELF-IMPROVEMENT of the 12 basic human interests—Achieve- | American Weekly this year revealed gov- 
ment, Culture, Faith, Health, Heroism, Mys- — ernment “hoarding” of uranium radiation. 
tery, Recreation, Romance, Science, Security, This radiation is used to produce radio- , 
Self-Improvement, Tragedy. active substances vitally needed for treat- 
A great weekly built on the 12 interests = ent of cancer, leukemia and goiter. On 
; . June 14th—faced by an enlightened public 
Upon these 12 interests, so deep-seated in E . . 
: ' —the government released the life-saving 
all of us, one of the most successful maga- " ; 
: ee - > substance for medical science. 
zine editorial policies has been built. 
It is a policy that appeals to everyone. Weekly habit in over 8,800,000 homes 
regardless of income, education or social [It is no wonder, then, that The American 
standards. It is the editorial policy of The Weekly reaches one out of four American ; 
American Weekly . . . and it has attracted homes every week . . . a larger circulation 
the greatest reading audience in the world. than that of any other general magazine. 
The vital stories in this great magazine It is no wonder that these families, at- 
are true—and there is no greater drama tracted and influenced by the unique edi- | 
than real life. Every single story is illus- torial content. are similarly influenced by 
trated for broad appeal. Every story, even the advertising associated with it. 
ig 
P ‘ 
SECURITY . | 
HEROISM 
‘ 
( 
( 
é 
Typical articles from The American Weekly designed to satisfy the ' 
12 BASIC HUMAN INTERESTS 
ACHIEVEMENT: . . The Hands of Jack Kelly . . . . . . Sept. 29,1946 
CULTURE: . .. . . The First Sign of the Cross ... . . Feb. 24,1946 j 
FAITH: .. . . . . My Faith—Albert Einstein . . . . . . Oct. 13, 1946 ' 
TRAGEDY: . ... . lifeorDeeme ......s ss « Sept. 8, 1946 ; 
HEALTH: .. . . . StreamlinedMothersof Streamlined Babies Oct. 20, 1946 
HEROISM: . .. . . A Rabbi, Two Parsons anda Priest . . Sept. 1, 1946 
MYSTERY: . . . . . Case of the Secretive Governess . . . Aug. 4, 1946 Greatest 
SELF-IMPROVEMENT: The Luck of Sarah Blanding . . . . . May 19,1946 Page ae wd EEK] y ; 
RECREATION: . . . Training the Sightless to Storin Sports . May 19,1946 ; 
ROMANCE: .. . . Chopin's Real Love Story ..... . July 28,1946 F 
SCIENCE: .....- nye peri ssa raed Ne sa 4 Distributed through 20 great Sunday newspapers from coast to coast Z 
a eet. Se ee! MAIN OFFICE: 959 EIGHTH AVENUE, NEW YORK 19, N. Y. : 
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